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12 Months' Car Output — '57 vs. "56 


Total 
Output, 
1957 


«+++ 222,338 
118,733 
37,946 
117,747 
292,386 
655,526 


1,889,710 
444 
54,607 

.. 1,522,406 
37,426 
274,827 
2,816,446 
407,271 
153,236 
1,522,550 
390,091 
343,298 


CHRYSLER CORP. .. 

Chrysler ....... sid 
Imperial 

DeSoto 
Dodge 
Plymouth 

FORD MOTOR. ............. 
Continental es 
Edsel 
Ford 
Lincoln 
Mercury 

GENERAL MOTORS 
Buick 
Cadillac ‘ 
Chevrolet 
Oldsmobile 
Pontiac 


5,928,494 
114,084 
1,345 
3,561 
109,178 
72,499 
5,430 
67,069 


Total, Big 3 .... 

AMERICAN MOTORS 

Hudson 

Nash 

Rambler 
S-P CORP. 

Packard 

Studebaker 


Total 
Output, 
1956 


870,261 
95,356 
12,130 

104,090 

205,727 

452,958 

1,669,166 
1,325 


Pet. 
of 
Total 


15.00 


Pet, 
of 
Total 
19.99 

1.94 
62 
1.93 
4.78 
10.72 
30.90 
O1 
389 = 
1,373,542 
47,670 
246,629 
3,062,414 
535,364 
140,873 
1,621,005 
432,904 
332,268 


46.06 
6.66 


24.90 
6.38 


5,601,841 
104,190 
7,180 
17,842 
79,166 
95,834 

“ 13,432 
82,402 


96.95 


1.386 
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DETROIT, JANUARY 6, 1958 


By Martin L. Whitmyer 
Staff Writer 
EHICLE manufacturers in the 
U. S. wound up 1957 last week 
with production of 6,115,077 cars 
and 1,075,619 trucks. 

Car production exceeded the 
1956 total by 313,2:2 units, or 5.4 
percent. Trucks f«‘l nearly 28,000 
units short of tne comparable 
1956 production. 

Ford Motor Co. and Chrysler 

|Corp. clung to car production 
goals in the fourth quarter, in the 


| Holiday Layoffs 
Cut Production 


Week’s Assemblies 





| production gainers, with the former 


-|creases for all five car makes. 
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face of the start of a GM comeback | 
from a sharp sales reversal, | 
* * . 

—- five makes accounted for 

nearly 31 percent of total U.S. | 
output, with the new Edsel picking 
up 0.89 percent. The Ford and 
Mercury cars were share-of- 


barely missing 25 percent. 

For all intents, Chrysler Corp. 
won back 20 percent of output. | 
The corporation’s final penetration | 
of 19.99 percent represented in- 


GM pushed its production slice 
to 46.06 percent, far below 1956’s | 
52.78 percent but a tidy change | 
of form from its nine-month 
total of only 414.99 percent. 
Cadillac was the lone GM make 
to score a rise in its share of 
1957 production. 

Chevrolet edged out Ford division 
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This issue includes the monthly 


TRUCK SECTION 


$8 Per Year, 25c Per Copy 


57 Output of 6,115,000 
Exceeds °56 by 300,000 


tured by tho two members of 
the Big Th since 1953, when 
the Chrysler-Ford combine as- 
sembled 4552 percent of all cars 
put out By the auto industry. 
2. Chryg*%r Corp.'s output of 
1,222,338 rs during the year gave 
it 19.99 %Zercent of total industry 
assemblies and gave the corpora- 
tion its /iighest percent-of-industry 
totals since 1953, when its share 
was 20;<2 percent. 

3. Férd Motor Co, captured 30.90 


Inside 
: Auto News 


@ Will 1958 revive the spring 


Total 78,377 Cars sales boom? Page 3. 


Truck dealers lax in sell- 
ing options, Page 16. 


Highway research. Auto 
Washington, Page 13. 


\in the \car production race by a 


; 144 cars—1,522,550 to 1,522,406. 
EAVY layoffs over the holiday | Cre *“4 922,550 to 1,522, 
H season dropped U. S. car out-| With\Rambler hiking its pro- 


: | duction abd output share, American 
put to an estimated 78,377 units last | , , 
week, or a 2 percent decline from Motors’ o¥erall percentage rose to} 





Total, Little 2 186,583 200,024 





Total Cars, U.S. ....6,115,077 5,801,865 
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Dealers Say N. Y. 
$400-475 Subsidy a Car 


LBANY, N. Y.—Investigation of 


sales of new vehicles to the) 


State of New York has disclosed 
that the dealers who will be 
awarded contracts for delivery of 
approximately 1,000 new cars will 
receive subsidies from their fac- 
tories of $400 to $475 per unit over 
and above Federal excise tax, the 
executive committee of the New 
York State Automobile Dealers 


Assn. told Avtomotive News last) 


week. 

This information was ascertained 
by the association’s officers in a 
special meeting called Sunday, 
Dec. 29, 
York State dealers with further 
material in time for use at the 
NADA convention. 

The 2,000-member New York 
State group is opposed to sales 
of new cars for less than dealer 
cost. 

The approximately 1,000 new cars 


Top Cars 


New-car registrations for ten 
months, plus 23 states for No- 
vember: 
1957 
Pos. 
1—1,291,354 
2—1,243,648 
3— 533,039 
4— 339,689 
5— 317,712 
6— 279,818 
I— 236,224 
8— 230,204 
9— 121,220 
10— 93,807 
ll— 92,033 
12— 76,690 
13— 54,778 
14— 30,546 
15— 29,024 
16— 17,457 
1j— 

18— 
1 
20— 
21— 


1956 

Pos. 
1,152,300— 1 
1,356,065— 2 
416,197— 4 
472,184— 3 
387,696— 5 
315,072— 6 
243,148— 7 
189,658— 8 
118,495— 9 
95,028—10 
8$7,165—11 
61,875—13 
67,672——12 
37,218—14 
7,949—18 


5,984—19 
22,634—16 
27,112—15 


10,608—17 
Cont’l 1,346—20 
Misc. 77,741 
Total All Makes 
5,181,197 5,158,147 
Further details on Page 36. 


Make 
Ford 
Chev. 
Plym. 
Buick 
Olds. 
Pontiac 
Mercury 
Dodge 
Cadillac 
Chrysler 
DeSoto 
Rambler 
Stude, 
Lincoln 
Imperial 
Edsel 
Met. 
Nash 
Packard 
Hudson 


in order to provide New| 





going to the State under the special 
subsidies will be purchased under 
bids which closed Dec. 18-19. In 
the next 30 days, the State will 
close six other bid solicitations for 
an additional 1,000 vehicles. 

> > 7 


p= a new purchase plan, 
which is being tried for the 


| first time this year, the State of 


New York plans to replace the 
bulk of its fleet once a year on a 
trade-in basis. 

“Factory subsidies will make it 
possible for the State of New York 
to replace its fleet each year at 
nominal cost,” a spokesman for 
the NYSADA executive committee 


said. 

“Under the state’s plan,” he 
said, “about 2,000 one-year-old 
cars will be dumped on the 
market each year at prices far 
below current market levels 
which cannot be met by other 
dealers. As a result, the value of 
all one-year-old models held by 
the public will be artifically de- 
preciated. 

“This shocking blow to the public 
will be further aggravated by the 
confusion that results from the 
circularization of the state-contract 
price lists to every political sub- 
division of the state. 

= > 


7 

vas price lists are seen by 

upwards of 100,000 persons 
connected with municipalities, 
townships and various state- 
supported agencies. These people 
are led to believe, from the state’s 
contract price for cars, that dealers 
buy all their cars at such prices 
from the factory, and therefore 
they get the mistaken impression 
that the dealer makes a great deal 
more profit on a new car than 
anybody ever dreamed.” 

In order to make use of the 
information on factory subsidies, 
the New York State group is send- 
ing a data sheet to every line com- 
mittee chairman who will be 
attending the line committee meet- 
ings at the NADA convention. 

The New Yorkers plan to seek 
action on a national basis to pre- 
vent sales of any new cars for less 
than dealer cost. 


ithe 79,945 units rolled from the 
assembly lines during Christmas 
week. 

Last week’s car output repre- | 
sented 63.5 percent of Automo- | 
tive News’ three-year index, as 
compared with the 64.8 percent 
compiled on the previous week’s 
assemblies, and also was 13.9 per- 
cent below the week ended Jan. 
5, 1957, when the makers turned 
out 91,098 cars. 

Truck output last week totalled 
an estimated 11,862 units—a 3.6 
percent decline from the 12,307) 
trucks assembled the previous | 
week, but a 7.2 percent gain over 
the same week a vear ago, when 
the manufacturers rolled 11,064 
trucks from the lines. 

* > > 
OST makers worked 3% days 
last week, while some were 
down four days and Studebaker-| 
Packard was down the entire week. 
Lincoln was the only firm to work | 
four days. 

Ford Motor Co. and Chrysler | 
Corp. registered output gains 
over the previous week, while | 
American Motors remained | 
steady with its Christmas week | 
operations and General Motors | 
declined 2,335 units. 

Ford Motor’s increase over a 
week earlier was due primarily to 
the return of Mercury to assembly | 
operations and a 242-unit output) 

(Continued on Page 45, Col, 3) 
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Ford Claims First Place 


In ’57 Domestic Output 


DEARBORN. — Ford division 
claimed Thursday that it built and | 
sold more cars for domestic use 
than Chevrolet, although the GM 
division won the overall production 
race by 1,522,550 to 1,522,406. Ford 
explained that only 1.8 percent of 
its production went to export. 

Ford spokesmen said. the division 
built 1,494,985 carg for domestic use 
last year. Chevrolet’s comparable 
total, said Ford, was less than 1,- 
480,000. 

Chevrolet refuged to confirm or 
deny Ford’s “domestic production” 
victory claim ursday. A state- 
ment by the GM division said a 
record-breaking uction pace in 
November and December gave 
Chevrolet its third highest output 
year. Chevrolet said tha 
custom, it would withhold a break- 
down of domesti¢ and export pro- 
duction. * 





|1.86. Ram@ler got 1.78 percent of Il} 
otal. iW 


the U. S. 


* = 
THER highlights of 1957 assem- 
bly operations were: 
Chrysler and Ford | 
uced 3,112,048 cars 
50.89 percent of 
assemblies, mark- 
ing the highest percentage cap- 
i ; x 4 


Rambler American Display 


The Rambler American, a two-dpo 
on display last week at the Chicage 
the model, which last appeared i 
booming economy-car market. The A 
and is the only car of its type on 
American will be in dealer showroo 


NADA convention program, 
headquarters list, Page 2. 


More year-end crystal- 
gazing, Page 8. 


New-car registrations and prices, Page 
36. Vehicle production by makes, 
Page 45. Used-car auctions, 
Page 30. 


> cop- [L__ . 
Contrast in New Models 


at Chicago Show— 


sedan built on a 100-inch wheelbase, went 
utomobile Show. American Motors reinstated 

1p55, in an effort to capture a share of the 
ican has a 90-horsepower six-cylinder engine 
ich automatic transmission is available. The 
Jan. 30. Story on Page 6. 


Ford Introduces Four-Seat Thunderbird— 
Ford's four-passenger Thunderbird, a larger edition of the popular two-seater, is 


following | on display at the Chicago Automobile Show and is scheduled for dealer introduction 


late this month or early in February. It utilizes a 300-horsepower engine, has a 113- 
inch wheelbase and is 204 inches long. Height is 52.5 inches, just an inch higher 


than the two-seater. Story on Page 8. 
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Opening Saturday in Miami Beach ... 
Here’s the Program 


For NADA Convention 


TRESSING the theme “To Sell| lier will be rewarded by two excel- 


—Serve,” 


the 4ist annual/jlent service clinics planned for 


NADA convention will get under|Saturday and Sunday afternoon 


way Saturday (Jan. 11) 
Miami Beach Auditorium. 


The theme, NADA said, points 
up the double responsibility of 
the franchised dealer—selling and 
servicing now and used cars and 
serving the wishes of the car- 
minded public. 

The association has lined up an 
imposing array of speakers for this 
year’s meeting. Included are suc- 
cessful dealers, factory officials 
and merchandising experts from 
the automotive and other fields. 

* af > 

/_ keynote address will be 

delivered next Monday (Jan. 
13) by Eddie Rickenbacker, U. S. 
aviation hero and onetime auto 
manufacturer. Rickenbacker is 
board chairman of Eastern Air 
Lines. 

Running concurrently with the 
convention will be the 11th annual 
NAD Equipment Exhibition, at 
which 82 exhibitors will display 
their wares in more than 185 
booths. The show will sccupy 
51,000 square feet of floor space. 

Another feature will be the Serv- 
ice Consultation Hall. Servic: offi- 
cials of all five auto manufacturers 
will be on hand to help dealers 
with their backshop problems. The 





ADSA to Headquarter 
In Oklahoma Suite 


OKLAHOMA CITY.—The au- 
thorized Dealer Survival Assa. 
announced last week that its 





enthusiastically by both dealers 
and factory men. 
> 7 > 
= entertainment side will not 
be neglected, of course. Most 
auto makers and several suppliers 
and finance firms have scheduled 
daily receptions, while American 
Motors, Studebaker-Packard, Ford 
Motor Co., Chrysler Corp. and 
DeSoto have planned special break- 
fasts, luncheons or dinners for their 
deale 


rs. 
In addition, NADA has slated 


14). 


in the} (Jan. 11-12). 


A complete schedule of NADA 
convention events appears below. 
. * * 


Saturday, Jan. 11 


HARLES B. TUTAN, convention 

chairman and a-Miami Beach 
Dodge-Plymouth dealer, will open 
the first service session at 2:30 
p. m. in the Miami Beach Audito- 
rium. 


Speakers and their topics will 
be: “Selling Service (part I),” 
John A. Williamson, automobile 
sales training and management 
consultant, Birmingham, Ala. 
“Shop ‘Spotting’ Stimulates 
Sales,” John H. Lander, (Dodge- 
Plymouth), Atlanta. 

“Muffler Service and Profit,” 
Charles A. Klaus, 


Chicago. 
At 3:30 p. m, 


shift to used cars. The leadoff 


vice-president, | 
Maremont Automotive Products, | 


the accent will | 





speaker will be Charles C. Freed) 
(DeSoto-Plymouth), Salt Lake City, 
who will discuss, “After 30 Years, | 


a Problem Becomes a Profit.” 
Next will be H. L. Galles jr. 
(Cadillac-Oldsmobile), 


tance to You.” 
Clarence Staufenbeil, national 


used-car manager for Cadillac, will | 


close the session with “Recondi- 
tioning to Turn Used Cars into 
Cash.” 


> > 
Sunday, Jan. 12 

A NONDENOMINATIONAL 

laymen-led church service is 
slated for 11 am. in the Audito- 
rium, and delegates will return at 
2:30 p. m. for the final service 
session. 


II of Service,” followed 
by “The Potential Profits in Tire 
Merchandising,” by Jack Hayman, 
merchandising manager, E. L. du 
Pont de Nemours & Co. 

Philip B. Hopkins, Chrysler 
Corp.'s director of service develop- 
ment and training, has chosen 
“Recruiting and Training Mechan- 
ics” as his topic, and David Reese 
(Oldsmobile), Philadelphia, will 
discuss “Service Absorption vs. 
Sales Absorption.” 

At 8:40 p. m. in the Auditorium, 
the Tennessee Ernie Ford Show 
will be presented through the 
courtesy of Ford division. 


> > . 


Monday, Jan. 13 
HAIRMAN TUTAN will open 
the morning business session 

at 9:30 a. m., and Frederick M. 
Sutter will deliver the Annual 
Report of the NADA President. 
He will be followed by Ricken- 
backer who has chosen “Time of 
Opportunity” as the topic of his 


Convention business sessions will| Keynote address. 


Albuquer- | 
que, N. M., speaking on “NADA | 
Used-Car Guide and Its Impor- | 





NADA Headquarters Guide 


Miami Beach, Jan. 11-15, 1958 
DAILY RECEPTIONS 
Factories: American Motors, Imperial Room, Roney Plaza; Buick, 
Fontainebleau; Cadillac, Westward Room, Americana; Chevrolet, 
Harry’s American Bar, Eden Roc; Chrysler division, Cardinal 


Room, Saxony; 


DeSoto, Kismet Room, 


Ocean 


Lounge, Roney Plaza; Edsel, Matador Room, Seville; Firestone, 
Eden Roc; Ford division, Rosewood Room, Fontainebleau; General 
Motors Truck & Coach, Di Lido; International Harvester, Fontaine- 
bleau. Lincoln and Mercury, Imperial Room, Eden Roc; MoPar 


division, Saxony; Oldsmobile, 


Suite 1204-06-08, Fontainebleau; 


Plymouth, Veranda Room, Saxony; Pontiac, Empress; U. S. Rub- 
ber, Coronation Room West, Empress; White, Sans Souci, Willys, 


Fontainebleau. 


Suppliers, finance and insurance: Ammco Tools, Saxony; Associates 
Investment and Associates Discount, The Penthouse, Eden Roc; 
Blackhawk Mfg. Co., Di Lido; Commercial Credit, Fontainebleau; 
General Finance, Paladium Room, Eden Roc; Universal CIT, Mona 


Lisa Room, Eden Roc, 


SPECIAL FUNCTIONS 
Sunday, Jan. 12 
Morning: Nondenominational, laymen-led church service, 11 a.m., 
Miami Beach Auditorium. Saturday Evening Post breakfast for 
NADA officers and directors and their wives, 8:30 a.m., Roney Plaza. 
Life magazine cocktail party for NADA directors and wives, 


5 p.m., Eden Roc. 


Evening: Musical program featuring Tennessee Ernie Ford, 8:40 p.m., 


Miami Beach Auditorium. 


Monday, Jan, 13 
Breakfast: American Motors breakfast for dealers and guests, 7:30 
a.m., Imperial Room, Roney Plaza. 
Luncheon: Inter-Industry Highway Safety Committee, noon, Cotillion 
Room, Di Lido (by invitation). Bertram D. Tallamy, Federal high- 


way administrator, will speak. 


Evening: Look Magazine reception for President Frederick M. Sutter 
and NADA executive committee, 5:30 p.m., Fontainebleau. DeSoto, 
cocktails and dinner for dealers and their wives, 7:30 p.m., Cafe 


Pompeii, Eden Roc. 


Tuesday, Jan. 14 
Breakfast: NADA 30-Year Club, 7:30,a.m., Ballroom, Di Lido. William 


E. Holler will be guest of honor. 


Luncheons: Ford Motor Co. luncheon for dealers, 12:15 p.m., Grand 
Ballroom, Fontainebleau. Chrysler Corp. luncheon for dealers, 1 
p.m., Alhambra Grand Ballroom, Seville. 

Evening: Stadebaker-Packard reception and buffet dinner for dealers 
and their wives, 5:30 p.m., Americana. NADA Convention Ball, 9 
p.m., Grand Ballroom, Fontainebleau. 

Wednesday, Jan. 15 

Evening: NADA Revue featuring Lawrence Welk and his orchestra, 

8:40 p.m., Miami Beach Auditorium. 


HOTEL HEADQUARTERS 
Car and Truck Manufacturers 


American Motors, Roney 


Plaza; 


Buick, Fontainebleau; Cadillac, 


Americana; Chevrolet, Eden Roc; Chrysler division, Saxony; De- 
Soto, Algiers; Dodge, Roney Plaza; Edsel, Seville; Ford division, 
Fontainebleau; GMC Truck & Coach, Di Lido. 

International Harvester, Fontainebleau; Lincoln and Mercury, Eden 


Roc; MoPar, Saxony; 


Fontainebleau; th, Sax- 


Plymou 
ony; Pontiac, Empress; Studebaker-Packard, Sans Souci; White, 
Sans Souci; Willys, Fontainebleau. 
Dealer Associations 
Alabama, National; Arizona, Delano; Arkansas, Sea Gull; Northern 
California, Americana; Conneeticut, Di Lido; Indiana, Roney Plaza; 
Iowa, Shelborne; Kansas, Roney Plaza; Kentucky, Atlantis; Louisi- 


ana, Seville; Maine, Di Lido. 


Maryland, Seville; Detroit, Ivanhoe; Michigan, Ivanhoe; Minnesota, 
National; Mississippi, National; Nebraska, National; New Hamp- 
shire, Seville; New Jersey, Eden Roc; North Carolina, Empress; 
North Dakota, Shelborne; Cleveland, Algiers. 

Oklahoma and ADSA, Empress; South Carolina, Seville; South 
Dakota, National; Tennessee, Seville; Texas, Algiers; Utah, Delano; 
Vermont, Di Lido; Washington State, Delano; Wisconsin, Di Lido, 


Wyoming, Roney Plaza. 





Individual Saving Reported 
Up $1 Billion in 3rd Quarter’ peenssexramves trom con- 


WASHINGTON. — Individuals’ 
saving in the third quarter of 1957 
hit $4.7 billion, compared with $3.2 
billion in the preceding period and 
$3.7 billion in the third quarter of 
1956, according to the Securities & 


begin next Monday morning (Jan. Dealers will find Dean Chaffin, | Exchange Commission. 
(Continued on Page 44, Col. 1) 


13), but delegates who arrive ear- 


AMC Official Sees 
350,000 Car Sales 
In Canada in 758 


TORONTO.—The Canadian auto- 
mobile industry will sell between 


Saving by individuals in the 








350,000 and 375,000 passenger cars 

in 1958, Leo E. Fenn, vice-presi- 

dent of American Motors Sales of 
Ltd., predicted. 

That is a slight downturn from 

1957 sales estimated by the indus- 

. In 1956, sales 


American Motors (Canada), Ltd., 
is shooting for 3 percent of the 
Canadian passenger-car market in 
1958. 

Fenn is convinced that “the new- re 
car market in Canada is more vol- Ford's Car of the Futu : 
atile right now than it has ever) An” electronic proximity warning device is among the unique operating features 
been in the history of automobile envisioned by Ford Motor Co. stylists for la Galaxie, a full-size advanced styling 
marketing.” |model being introduced at the Chicago Automobile Show. Developed to explore 

He added: “The upsurge in sales future styling concepts as they evolve from engineering and technological advances, 
of compact smaller cars is unde-| the car has an overall height of 51.8 inches. Butterfly roof sections enable passengers 
niable proof that the Canadian) to enter and leave the car with ease. Also included in the Ford display at the show 
motoring public is not satisfied| are six scale models ranging from a styling version of the flying automobile to a 
with the conventional big car.” needle-nosed vehicle whose lines suggest supersonic speeds. 




















Foreign Cars Get 
Show of Own 


Los Angeles Exhibit 
To Begin Thursday 


By John E. Walsh 
Staff Writer 
— show season’s first exposi- 
tion devoted exclusively to 
foreign cars will open Thursday 
(Jan. 9) for an 11-day run in Shrine 
Exposition Hall in Los Angeles. 
The only other new show this 
week gets under way Tuesday (Jan. 
7) in Washington’s National Guard 
Armory. The curtain will fall this 
week on exhibits in Chicago, Buf- 
falo and Minneapolis. 

Producer Ted Bentley said 
about 300 models from 50 makers 
in Great Britain, Germany, Italy, 
Sweden and France will be ex- 
hibited at the West Coast show. 
It is Los Angeles’ first such show. 

He said several manufacturers 
will preview new models and sev- 
eral more will introduce models 
sold previously only in the East. 

The show is being staged in Los 
Angeles, Bentley said, because it is 
the largest single market for for- 
eign cars in the U.S., accounting 
for 25 percent of sales in the coun- 
try annually. 

© > . 
Boras in the area spent more 
than 50 million on imports in 
1957 and the figure is expected to 





Automotive News 
At NADA 


During the NADA convention 
in Miami Beach Jan. 11-15, Auto- 
motive News will occupy Booths 
61 and 62 at the equipment ex- 
hibition and will have its head- 
quarters suite at the Shelborne 
Hotel. Copies of the Jan. 13 issue 
will be available at Booths 61 and 
62 starting on the morning of 
Jan. 13. 


double this year, Bentley added. He 
said the show will be an annual 
feature. 

Parts, accessories and services 
available to foreign-car owners 
also will be displayed. Other fea- 
tures include daily entertainment, 
exhibits of foreign products, a 
concours d’elegance and fashion 
shows. 


Owners of Renault’s Dauphine 
are planning a giant four-hour 
rally Sunday (Jan. 12). Drivers will 
leave from Douglas Aircraft’s plant 
in Santa Monica and Lockheed Air- 
craft’s Burbank plant, with Shrine 
Hall as the rendezvous point. They 
will attend the show in a body. 





sulates of exhibiting countries 


first nine months of 1957 was | 24 officials of some of Southern 

about $3 billion higher than in | C@lifornia’s 80 sports-car clubs are 

the corresponding period of 1956. | 5¢Tving on the show's advisory 
board. 


The most important form of 
liquid saving in the third quarter 
was in Government and corporate 
securities the SEC reported. 
Checking accounts, time and sav- 
ings deposits were up, the report 
added, although net investment in 
savings and loan shares showed a 
seasonal decline. 

The SEC said the lower rate 
of expansion in mortgage debt 
contributed to the increased sav- 
ings in 1957. 


Individual investment in securi- 
ties totalled $2.4 billion, the agency 
continued, about evenly divided be- 
tween Government and corporate 
issues. 


Individuals continued to reduce 
their ownership of U. S. Savings 
bonds in the third quarter, the 
SEC said, but they added almost 
$1.2 billion of other U. S. Govern- 
ment obligations. 

Total saving in currency and 
bank deposits amounted to $1.9 bil- 
lion in the third quarter, the SEC 
said, compared with 500 million in 
the preceding quarter and $1.6 bil- 
lion in the 1956 period. 

Individuals’ equity in private 
insurance and pension reserves 
grew by $2.2 billion, $400 million 
higher than the preceding quar- 
ter and $100 million more than in 
the like period a year ago. 


Exhibits at the Washington 
show, sponsored by the Automo- 
tive Trade Assn. National Capital 
Area, will carry out the theme of 
the exposition — “Winter Carni- 
val.” 

Maurice J. Murphy, association 
executive vice-president, said five 
cars again will be awarded—one on 
the first Gay and one every other 
day. 

All 80,000 square feet of exhibit 
space has been sold out for weeks, 
Murphy said. 

There also will be daily broad- 
casts from the Armory during the 
nine-day run and a show queen will 

(Continued on Page 42, Col, 4) 


S-P Dealer-Ad Groups 
To Map 58 Sales Plans 


MIAMI. — Chairmen of the 20 
Studebaker-Packard Dealer Ad- 
vertising Assns. will meet here 
Jan. 10 — the day before the 
NADA convention opens — to 
chart plans for 1958 “grass-roots” 
ad campaigns in each sales zone. 

This national dealer-ad meet- 
ing is the first. It will be an an- 
nual event, a company spokes- 
man said. 
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THAT is involved in a quality] 

dealer program? There is much 
divergent opinion on this. Mostly 
it is one-sided thinking—looking at 
one side of the coin. 

At times in the postwar period, 
a factory has embarked upon a 
“quality” dealer program which in- 
volves only standards for the dealer 
to meet. 

This certainly does not meas- 
ure up to the program associated 
with Alfred P. Sloan jr., of Gen- 
eral Motors, and W. E, Holler, of 
Chevrolet, which was the basis of 
the mighty Chevrolet dealer net- 
work. 

“Quality” 
a quality attitude and quality 
standards on the part of the fac- 
tory, as well as dealers. The pro-| 
gram was launched counter to the 
general factory attitude at the time) 
that the more dealers a factory) 
had the more cars it would sell.) 
Holler proposed to give dealers) 
“selling room,” and he proved that 
a factory could sell more cars with} 
fewer, better dealers. 

> > . 


Vague on Subject 


HAVE found some vagueness | 
on the part of auto men with) 
reference to a quality program for) 
these present times. We intend, | 
however, to pursue the subject and 
bring you future reports on this 
important subject. 
Even among dealers, there is 
diverse opinion. Some think it 
means simply protecting one type 


‘Blue Laws’ Ban 
Sunday Sales in 
Manchester, N.H. 


MANCHESTER, N. H.—(UTPS) | 
—Auto sales on Sunday were 
banned in this city Jan. 5 under) 
“blue laws” adopted by the Board) 
of Mayor and Aldermen. 

The board's action also sharply 
restricted articles of merchandise} 
which can be sold legally in Man-| 
chester stores on Sunday and es- 
tablished a licensing system for 
theaters, amusements and sports 
events catering to Sunday crowds. 

Many used-car dealers in sur-| 
rounding communities, who keép 
their establishments open on Sun-) 
day, were expected to get consider-) 
able business from Manchester cus-| 
tomers. 

Section 3 of the new Manchester} 
laws provides that it will be lawful 
“to furnish supplies, services and 
repairs required by automobile ap- 
paratus on the Lord’s Day, pro- 
vided, however, that no person, 
persons, firms or corporation shall 
operate on the Lord’s Day, within 
the City of Manchester, any auto-| 


mobile salesroom, or used-car on-| 


in that case involved! 








or any branch or department con- 
nected with any automotive estab- 
lishment, wherein new or used cars 
are exchanged or offered for sale.” 


| 















Index 


Advertising News 
Auto Dealer Changes 
Auto Market Reports 
Coming Events 
Court Decisions 
Dealer Ad ideas 
Editorial 
Financial 
Highway and Safety News 
Inside Motor Sports 
Letterbox 
New Products 
Obituaries 
Parts-Accessories News 
Prices, Foreign-Car 
Prices, New-Car 
Production by Makes 
Registrations, Cars, Trucks 
























































i. Loe csv eeheensaaas 22 
ME SUES, cos ciccccecdes 16 
Truck New Products ............ 38 
CCG sets dedeanee age 39 
Used-Car Auctions ............. 30 
Washington Column ............ 13 







of dealer against the operations 
of other dealers. 

Others take a broader view. Be- 
low is a collection of viewpoints 
gathered recently from dealers: 

“Dealers must quit ordering more 
cars than they can profitably sell. 
They can do this once they blame 
themselves for their troubles and 
quit blaming the factory.” 

Another says: “Dealers are look-| 
ing too much to Washington for 
solution of problems, instead of! 
helping themselves.” 


* * * | 


Prices and Security 
N ORDER to have a quality 


dealer program, another dealer 
says, the industry must reestablish | 


| territorial security, establish fac-| 


tory published prices, and eliminate | 
bootlegging. 

The ingredients, according to still 
another dealer, are these: 

“Properly financed dealers mak- 
ing a fair profit and serving cus- 
tomers and owners in the manner 
they deserve to be served.” 

Other viewpoints: 

“Say no when a deal is unprof- 
itable. Keep your word on any 
promise. Have a good merchan- | 
dising system. Don’t pack your | 
cars. Take a fair markup.” 

“Too many dealers—the basic 
problem. Competition so intense it 
results in unethical, dog-eat-dog! 
practices.” 

“Factories and dealers alike must} 
quit being selfish and money-'| 
hungry. Let’s all concentrate on/| 
giving fine service to our customers | 
and communities and expect in| 
return a fair return on our invest- | 


ment.” 
7 a > 


Main Ingredients 

* AIN factors should involve 
sufficient capital, facilities, | 

and business know-how on the part 

of participating dealers.” 

“Some recognition of service re- 
sponsibility in the territory of use 
should be worked out.” 

“Unethical advertising and ex- 
treme price cuts and dishonest 
money-saving shortcuts must be 
eliminated.” 

“Need to check the sales of vol-| 
ume operators for bootlegging, etc. | 
Stop cross-selling.” 

“Quality dealer program will | 
not exist in midst of bootleg car 
pools or when several dealers are 
slowly going broke or running 
out of working capital.” 

And, finally another dealer 
points out: 

“We know what the ingredients 
of a dealer program are, but dealer 
policies and practices have wors- 
ened instead of improved.” 

Those who fear that a quality) 
dealer program would not work, 
because of the present retail chaos, 
should be reminded that conditions 
were even worse in the 1930s when 
the original quality dealer program 
was launched. 


Converse Heads 
Dealers in N.M. 


ALBUQUERQUE, N. M.— Knox 
Converse, head of Converse Motor 
Co., Albuquerque, is the new presi- 
dent of the New Mexico Automo- 
bile Dealers Assn. 

Donald Jones, Jones Motor Co., 
Albuquerque, is secretary-treasurer. 





8 Chicago Auto Dealers 


Robbed in Restaurant 


CHICAGO.—It was a rather 
sad holiday season for eight 
automobile dealers who were 
meeting in the private dining 
room of a north side restaurant. 

While the dealers were discus- 
ing their common problems, two 
gunmen, who had invaded the 
restaurant, robbed the dealers. 
It was the first time in the 
proprietors 40 years in the 
restaurant business that he had 
been robbed. 
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By the Sales Experts... 


By Robert M. Lienert 
Associate Editor 
Lieve the auto industry swinging 
into the New Year, the big 
question is whether the spring 
boom—which was pretty much of a 
fizzle the past two years—will be 
restored to life in 1958. 
Many dealers and industry exe- 
cutives believe that it will. 
For one thing, they say, demand 
for new cars can’t possibly be so 
depressed as the current sales pace 


would tend to indicate. A break-| 


through in sales may be touched 
off with the advent of spring 
weather, they feel. 

* - = 


For another thing, dealers be- 


lieve that much of their current 
problem is bound up with widely 
circulated reports of impending 
economic recession. By spring, they 


say, many of the doom-shouters 
will have been discredited and 
buyers will once again be willing 
to commit themselves on big-ticket 
items. 

“Nothing can build optimism 
and sales like a few sunny days,” 
said one. 

Dealers are particularly hopeful 
| because there has been every indi- 
|cation so far that prospects are 
financially capable of buying new 
cars. 

“The economists can talk all they 
| want,” said one dealer. “In my 
| book, it boils down to this: People 
still have money. People still want 
new cars. We'll get together sooner 
| or later.” 

+ * > 
Detroit dealer who predicts 
that 1958 will turn out to be a 
better year than 1957 says he ex- 











Washington Show Committee Meets— 


Members of the auto show committee of the 29th annual National Capital Area 
Auto Show are, front row, from left, William 1. Krebs (Oldsmobile), Lionel Kaplan 
(Dodge-Plymouth), and John F. Hunter (Rambler-Willys). Back row: Show Manager 
Maurice J. Murphy, George |. Brown of Socony Mobil Oil Co., and John S. Norris 
(Ford). The show will be held in the National Guard Armory, Jon. 11-19. 


U. S. Loses Tax Suit 


DALLAS.—Automobile dealers’ 
reserves are not subject to Federal 
income tax while still in the hands 
of finance companies, it has been 
decided by Judge William H. 
Atwell of U. S. District Court here. 

Judge Atwell took this position 
in cases of two Dallas dealers in 
which they sued the U. S. Gov- 
ernment for recovery of taxes 
paid under the Internal Revenue 
Bureau’s contention that reserves, 
even though undistributed to 
dealers, are taxable. 

The dealers are Hine Pontiac 
and Modern Olds, Inc, The amount 
involved in the Hine case was 
some $48,000. A considerable lesser 
amount was involved in the 
Modern Olds case. : 

Government attorneys have not 
indicated whether an appeal would 
be made. It has been pointed out 
that similar decisiens have been 
made by Federal district judges in 
Florida and South Carolina and 
that a similar case involving a 
trailer concern is on appeal in the 
Fifth U. S. Circuit Court of Ap- 
peals in New Orleans. 

An alternate plea was argued 
before Judge Atwell in the Hine 
Pontiac case at Dallas by the 
auto firm’s attorney, Larry 
Anderson. 

Anderson pleaded that if the 





Matthews Heads Dealers 


YAKIMA, Wash.—The Lower 
Valley Auto Dealers Assn. elected 
Rex Matthews, Wapato, as pres- 
ident; E. E. Greenwood, Grand- 
view, vice-president, and Don Mat- 
sen, Wapato, secretary. 


Over Dealer Reserves 


court decided that the reserve 
funds in question were decided to 
be subject to tax, the reserve fund 
should be considered as a reason- 
|}able contingency fund set up for 
bad debts and, therefore, not tax- 
able. 





Dealer Forum Spring Upturn Expected 


by Robert M. Finlay 


pects little change in the current 
situation before mid-February or 
the first of March. 

Most dealers, of course, are ac- 
customed to slow business in 
January and February. New-car 
registrations for January have 
exceeded 400,000 in only four 
years in history. The February 
total has gone above 400,000 in 
only five years. 


“And yet,” said one observer last 
week, “let any monthly total sink 
to around 400,000 units and you 
hear dealers everywhere screaming 
that business is terrible.” 


Some dealers believe that the 
factories will go allout this year to 
promote the development of a 
spring boom in sales. Sales con- 
tests and bonus plans may rise to 
new heights this year. 


* * > 
- AREN’T dealing on that 
basis,” said a Midwest opera- 


tor last week, “but we sort of 





registering additional “demon- 

8 rs.” 

M@ny dealers profess to see signs 
that/consumer credit will be easier 
to @btain within 60 days. This 
alone, they say, will hypo activity 
in the spring market. 

In the wholesale used-car market 
last week, prices tumbled as 
holiday-inspired disinterest took its 
toll. 

= * > 

7 overall average price of 

units sold at auction dropped 
$44 last week, an Automotive News’ 
index indicated before braking to 
a stop at $1,043. The decline was 
larger than that recorded for any 
index in the entire year of 1957. 

Largely responsible for pulling 

the index downward was a 
whopping $297 setback on ‘58 
models—a reaction from the pre- 
vious week, when ‘58s went up 
$279. 

All individual models on the 
index were down—the first time 
that had happened since the index 
of Oct. 14. 

Losses and new average prices 
were: ‘56s, down $11 to $1,269; "57s, 
down $10 to $1,813; ‘55s, down $8 
to $939; "54s, down $7 to $631; "53s, 
down $6 to $391; '52s, down $6 to 
$269, and ‘51s, down $6 to $189. 

New lows were established for 
all models except ‘58s, '57s and "52s. 


Dealer Heads C of C 
HIGH POINT, N. C.—George W. 
Lyles jr., automobile dealer, has 
been elected president of the High 

Point Chamber of Commerce. 


Business Barometer 


Automotive News Economic Index — 


90.3 Percent of Last Week 
92.6 Percent of Like Week Last Year 


Auto Production 

Truck Production 

Auto Registrations—'57 cumulative 

Truck Registrations—'57 cumulative 

Steel Production—Tons 

Lumber Production—Board Feet.. 

Soft Coal Output—tons 

Oil Refinery Output—Borrels .... 

Electric Output—Kilowatt hours .. 

Barometer Freight Car Leadings 

Department Store Sales Index .. 

Steck Market Price index 

U.S. Gevernment Spending 
—Fiscal year to date 


Savings Depesits 
Used Car Prices—Average 


Business Failures 
(Jan, 6, 1958) 


$40,455,815,000 
Commercial and Industriel Loans $31,844,000,000 
$23,942,000,000 


Percent of 
Percent of Like Week 
Last Week Last Year 


56.9 80.2 
55.7 99.2 
100.5 
96.0 
54.9 
84.7 
82.8 
94.3 
101.5 
82.7 
103.8 
85.6 


5,181,197 
764,240 
1,366,000 
188,231,000 
9,385,000 
50,387,000 
12,412,000,000 
337,042 

275 

294.5 


78.4 
88.8 
105.3 
100.0 
97.3 
95.5 
103.4 
100.8 


101.5 
100.0 
96.0 
60.1 


$1,043 
166 


(See story, Page 6.) 
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Truck Total Is 1,075,000 . 


AUTOMOTIVE NEWS, JANUARY 6, 1958 


Output of 6,115,000 
Tops °56 by 300,000 


(Continued from Page 1) 


percent of total industry output 
during the year to chalk up its 
biggest slice of output in the post- 
war era. Its best previous year 
was 1953, when it captured 30.63 
percent of total industry assem- 
blies. 
* > . 

COMBINED car and truck 

* assemblies totalled 7,190,696 
units during 1957, the fourth high- 
est total vehicle output in the 

history of the industry. Top year 
for combined car-truck assemblies 
was 1955, when the total was 9,- 
187,919 vehicles. 

5. American Motors Corp. rang 
up its second highest annual 
output since Nash and Hudson 
merged back in 1954, and showed 
its best percent-of-industry gain 
since 1955. 

6. Cadillac turned out 153,236 
cars during 1957 to fall shy of its 
former high of 153,334 assemblies 
established in 1955. 

7. Plymouth captured third place 
in calendar-year output for the 
first time since 1953. 

8. Dodge’s output of 292,386 cars 
during the year marked the first 
time since- 1952 that firm has 
surpassed Mercury in annual as- 
semblies. The feat also enabled 
the Chrysler Corp. unit to jump 
from eighth to seventh place in 
the output race for the year. 

. * o 


ON THE deficit side of the 
ledger: 


1, General Motors, with only its 
Cadillac and Pontiac divisions 
showing output gains over 1956, 
dropped below the 50 percent mark 
in total industry assemblies for 
the first time since 1953. 

2, Output of an estimated 1,075,- 
619 trucks marked the second 
lowest year for commercial-car 
assemblies in the postwar era. 


Citroen Boosts 
U.S. Share of 
Factory Output 


NEW YORK.—Citroen has in- 
creased automobile production for 
shipment to the U. S., according to 
Citroen Cars Corp., the American 
affiliate. The American distributors 
now will receive 20 days per year 
of total factory production com- 
pared with 15 days previously. 


The increase is expected to cut 
U.S. delivery time by 30 days, Cit- 
roen said. Since the introduction of 
the DS-19 in the U.S. two years 
ago, there has been a 60-day to 
six-month wait on all orders. 

In France, there still is a delay 
of from nine to 18 months between 
order and delivery. However, when 
a car is ordered in the U. S. for 
delivery in Paris under Citroen’s 
Overseas Delivery Plan, priorities 
given the plan reduce delivery time 
to one month. 

Citroen, with American head- 
quarters in New York, now has 
seven other distributors in key 
markets and more than 100 dealers 
and service-parts centers through- 
out the U. S. 





DeSoto Adventurer Makes Debut— 


Only year that saw truck output 
sink below the 1957 level was 
1954, when the manufacturers 
turned out 1,022,912 units. 

3. Buick not only lost third place 
to Plymouth for the first time in 
four years, but also hit a five-year 
low in calendar-year assemblies. 
Not since 1952, when the division 
rolled 321,048 cars from the lines, 
did Buick’s annual output dip 
below the 1957 level of 407,271 
cars. 

4. Studebaker-Packard’s output of 
72,499 cars and 1.19 percent of 
total industry output during 1957 
marked new lows in both cate- 
gories since Studebaker and 
Packard merged in 1954. Best year 
on record for the corporation was 
1954, when it captured 2.29 percent 
of total factory output on 182,059 
assemblies. 

. > > 
LITTLE TWO assemblies and 

* percent-of-industry totals hit 
the lowest level since both AMC 
and S-P were formed in 1954. Best 
year for the two smaller firms was 
1955, when a combined total of 
343,851 cars were produced for 4.33 
percent of total industry assem- 
blies. 

GM's decline from 52.78 percent 
of total industry output on 
3,062,448 assemblies in 1956 to 
46.06 percent on 2,316,446 cars in 
1957 resulted chiefly from sizable 
declines at Buick, Chevrolet and 
Oldsmobile divisions. 

Although Chevrolet’s output of 
1,552,550 units was good enough to 
edge Ford division for the top spot 
again, its 1957 output was some 
68,455 units under the 1,621,005 
cars assembled in 1956, and a 3.03 
point drop in percent-of-industry 
percentages. 

Ford, in contrast, not only had 
its highest annual output since 
1955, but picked up 1.22 percentage 
points in percent of industry totals 
over 1956, when it captured 23.68 
percent of total assemblies on 
1,373,542 cars. 

. > . 

RD division also was in the 

race for first place right down 
to the wire as it led the pack 
throughout the first 50 weeks of 
the year. Chevrolet's victory re- 
sulted from a more extensive shut- 
down of Ford operations over the 
holiday season. 

In the race for third place, 
Plymouth took off from the wire 
Jan. 2 and was never headed by 
Buick during the entire year, 
the final results showing Plym- 
outh with 655,526 assemblies for 
the year and Buick with 407,271. 


Oldsmobile continued to cling to 
its fifth-place rating of 1956, while 
Pontiac finished sixth, Dodge was 
seventh, Mercury eighth, Cadillac 
ninth, and Chrysler division (ex- 
cluding Imperial) in 10th place. 
If Imperial output were added to 
Chrysler division assemblies, it 
would move that Chrysler unit 
into ninth place and drop Cadillac 
into 10th position. 

Positions in which other makes 
finished were: DeSoto, 11th; Ram- 
bler, 12th; Studebaker, 13th; Edsel, 
14th; Imperial, 15th; Lincoln, 16th; 
Packard, 17th; Nash, 18th; Hudson, 
19th, and Continental, 20th. 





The DeSoto Adventurer is being introduced in two models, a two-door hardtop and 
@ convertible, giving DeSoto 18 models in 1958. The flared triangular color sweep 
on the rear quarter panel is made of anodized aluminum. A new power plant provides 
the limited-production model with 345 horsepower. The cor is making its first public 


appearance at the Chicago Auto Show. 





Mercury Price Leader Returns— 


The Medalist, a price-leader series which Mercury introduced in 1956 and dropped 
in 1957, has returned to the lineup. Mercury says the newcomer will provide gas 
economy ranging from 8 to 20 percent more than other Mercury models. The series 
consists of a two-door sedan at $2,547 and a four-door sedan at $2,617, including 
Federal excise tax and suggested dealer delivery-and-handling charges. The cars are 
$28 and $25, respectively, above the lowest-priced Edsel models. The Medalists have 
312-cubic-inch engines rated at 235 horsepower. 


Financing of Foreign Cars 
Now Standard Procedure 


NEW YORK.—Time sales of for- 
eign cars have become “standard 
procedure” under bank-dealer 
finance plans, Philip A. MacSween, 
executive vice-president, American 
Bank Credit Plan, reported here to 
a regional banking conference. 


“Insurance underwriting coin- 
cident to time financing of foreign 
makes is also now following es- 
tablished practices with the single 
exception that the shipping cost 
of any imported replacement part 
is borne by the car owner,” Mac- 
Sween said. 


“However, most of the more pop- 
ular foreign makes are rapidly es- 
tablishing parts and service facili- 
ties at strategic geographical points 
in this country and the need of 
special imports of repair or replace- 
ment parts is rapidly diminishing.” 


Up until 18 or 24 months ago 
many banks, MacSween said, insur- 
ance carriers and finance companies 
eyed such financing with a cautious 
and modest approach but today 
almost the same downpayment and 
maturity provisions of conditional 
sales contracts apply to both for- 
eign and domestic models. In some 
cases the maturity periods may be 
a little shorter but otherwise terms 
are the same, he said. 


“Experience has now shown that 
many of the foreign-car buyers are 
in the ‘second-car’ class, that is, the 
two-car family where transporta- 
tion is a utility matter rather than 
a “sporting hobby,” he said. 

Most time sales of foreign cars 
involve family models, he said, 
while cash sales tend toward 
sports models. 

The American Bank Credit Plan, 
which coordinates financing serv- 
ices between banks and dealers, 
finds that about 30 percent of the 
imported makes are now being han- 
dled on routine time financing 


terms, MacSween said, with the ex- | 


pectation that this ratio will rise 
rapidly as the imports move fur- 
ther out of the sports category into 
the family market. 

“There have been forecasts on 
import units as high as 600,000 cars 
for the 1958 market, a figure that 
would approach 10 percent of Amer- 
ican production,” he said. “How- 
ever, other studies indicate that 


Ford Dealer Sells 
71 Cars to W. Va. 


CHARLESTON, W. Va.—State 
Finance Director George B. Vieweg 
jr. announced that a low bid of 
$58,333 on 71 cruiser cars for the 
State Police has been accepted. 

Gene Byard, Inc. (Ford), of 
Charleston, was low bidder among 
25 Ford, Chevrolet and Plymouth 
dealers, Vieweg said. 

He said the cost was $24 per car 
under last year’s purchase price. 
All except one of the cars will be 
two-door V-8s, he added. 


Nebraska Convention 


Scheduled Apr. 21-22 


OMAHA —tThe Nebraska New 
Car Dealers Assn. has scheduled 
its annual convention Apr. 21-22 
here at the Sheraton-Fontenelle 
Hotel. 

H. P. Smith, Omaha, is associa- 
tion president. 


irrespective of the buyer demand, 
production facilities abroad would 
appear to have their schedules full 
meeting the 300,000 quota, the more 
accepted figure. 

“On the other hand, shipping 
authorities say that doubling or 
tripling unit imports would not set 
up any particular shipping or trans- 
portation problems. Shippers are 
crying for more west bound car- 
goes. 

“If and when the 600,000 annual 
import volume is achieved, Ameri- 
can manufacturers can be ex- 
pected to take a long and solemn 
second look at the small-car mar- 
ket, now a thing largely in the 
past, insofar as this country’s 
producers are concerned. There is 
no longer such thing as ‘small 
cars’ or ‘low-priced cars’ coming 
off the American assembly lines.” 

MacSween said that a list of the 
foreign cars (not all in the low 
priced category) now being financed 
here under standard contracts in- 
cludes: Austin, Austin-Healey, Borg- 
ward, Citroen, Fiat, English Ford, 
Hillman, Jaguar, Metropolitan, MG, 
Mercedes, Morris, Porsche, Renault, 
Rover, SAAB, Simca, Singer, Sun- 
beam, Standard, Tempo, Triumph, 
Vauxhall, Volkswagen and Volvo. 


Quick Response 
Ist Showroom Visitor Buys 


Dealer’s Only Model 


ROCHESTER, N. H—There 
really can be such a thing in the 
automobile business as too-quick 
customer demand. 

Indian Head Motors 
Pontiac) 
public to see the Vauxhall, made 
by GM in England. 

But, as the dealership later ex- 
plained: 

“We had one in our showroom— 
|for about a half hour, that is, and 
| it sold itself to the first viewer.” 








Old-Timer Now— 


Youngest member of the Ford Quarter 
Century Club is Henry Ford Il who 
achieved the distinction when presented 
with a membership cord by Jimmy 
Rooney, right, a Ford Motor Co. employe 
for 37 years. The tables were turned on 
Ford, more accustomed to presenting 
anniversary mementos, when he was made 
a member by the group composed of 
Ford salaried employes with more than 
25 years service. The club dated Ford's 
“seniority” from May 17, 1920, when, as 
a two-year-old, he lit the company’s first 
Rouge (Mich.) plant blast furnace, 





(Buick- | 
intended to invite the! 











GM’s Hufstader 
Heads Dealer 
Relations Activity 


DETROIT.—Effective Jan. 2, W. 
F. Hufstader, distribution vice- 
president of General Motors, as- 
sumed the additional responsibility 
for GM’s dealer 
relations activity, 
President Harlow 
H,. Curtice said 
last week. 

Since its es- 
tablishment in 
March, 1956, the 
dealer relations 
function had 
been under the 
direction of Ivan 
L. Wiles, who re- 
tired Dec. 31 as 
an executive vice-president of GM 

“The purpose of the dealer rela- 
tions activity now, as before, is to 
provide dealers with a direct line 
of communication to GM’s top 
management,” Curtice said. 

“With Hufstader in charge of the 
dealer relations activity at the cor- 
poration level, this function will be 
in close working relationship with 
the staff operation responsible for 
the development of our broad dis- 
tribution policies,” he said. 


Car Sales to Hit 
7.5 Million a Year 
By ’67, Rude Says 


NEW YORK.—By 1967 the U. S. 
will be approaching a $600-billion 
economy, a population of 200 mil- 
lion and an automobile population 
of some 80 million passenger cars, 
according to Universal CIT Credit 
Corp. 

Alan G. Rude, president, said he 
anticipates “a new-car sales rate 
rising from the present six million 
units a year to an average 7.5 cars 
a year by 1967.” 

“Of course,” Rude said, “there 
will be fluctuations to either side 
of that average trend line and it 
can be expected that some years 
will see eight million new cars 
sold.” He also predicted 12 million 
multiple-car families by 1967. 

Automobile credit extensions also 
will rise, Rude said, from the cur- 
rent $16 billion per year to more 
than $25 billion per year by 1967. 

“This projection actually may 
prove conservative,” he added. “The 
greatest use of credit is among 
families who rise into the $5,000- 
and-over income level, and studies 
indicate average income by 1967 
will be nearly $8,000 compared with 
the current $5,700.” 


Lundeen Heads 
Muskegon Piston 


MUSKEGON, Mich.—Gilbert W. 
Lundeen has been elected president 
of Muskegon Piston Ring Co. He 
succeeds Harold G. Vaughan, who 
is retiring after 30 years of service. 

Vaughan will continue as director 
and has been named vice-chairman 
of the board. Lundeen formerly 
was executive vice-president. 

G. Russell Targett was promoted 
from vice-president and treasurer 
to executive vice-president. Leonard 
H. Bazuin succeeds Targett as 
treasurer and will continue as 
assistant secretary. 





W. F. Hufstader 


N. Y. Consumer-Aid Unit 


Names Mintz to Council 


ALBANY.—Nelson K. Mintz 
(DeSoto-Plymouth), of Staten 
Island, has been appointed to the 
12-man attorney general’s advisory 
council to the 
newly formed Di- 
vision of Con- 
sumer Frauds 
and Protection. 

Mintz is im- 
mediate past pres- 
ident of the New 
York State Auto- 
mobile Dealers 
Assn. The ad- 
visory council 
will -hold its first 

Nelson K. Mints meeting today 
(Jan. 6) at the New York City 
office of the attorney general. 








*,..no other plan has been able to 
supplant it—even after 32 years” 


says J. T. HUNTER, 


““Back in 1926 we signed our first contract through the CoMMERCIAL Ford dealer, Florence, S. C. 


Crepit PLAN, and since then no other plan has been able to supplant 
it—even after 32 years. Our salesmen are encouraged to work the 
features of the financing plan into their sales story and as a result, 
we have found it easier to sell the higher priced models and extras. 
It has been a pleasure doing business with CommerciaL Crepir all 
these years and their local office has rated consistently high in its 
attention to our customers. We can truthfully say that our growth 
over the years was faster because of our connection with COMMERCIAL 
Crepit.” 


Commercial Credit dealers 
are successful dealers 


Write or call our nearest office for complete 
information on the benefits of CoMMERCIAL 
Crepit Pian. Why not do it today? 


~ ‘wr A service offered through subsidiaries of the 
ee La ary Fe Commercial Credit Company, Baltimore . . . Capital 
SCS ER IEE and Surplus over $200,000,000 ... offices in principal 
e ot = cities of the United States and Canada. 
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Prices, Special Promotions Featured . . . 





Ads Fight Holiday Doldrums 


By John K. Teahen Jr. 
Staff Writer 
Px ads and special promo- 
tions are occupying consider- 
able newspaper space as auto 
dealers strive to overcome the 
annual holiday slump. 

In many fields, merchants stock 
up and employ extra help for 
the holidays, knowing that De- 
cember will be their best month 
of the year. It’s a different story 
in the auto world. 

A Detroit Ford dealer summed it 
up this way: “Before Christmas, 
people are busy shopping for gifts. 
After New Year’s, they’re swamped 
with bills, and many of them have 
a quarterly income tax payment 
on Jan. 15. It’s a tough combina- 
tion to beat.” 

. 7 + 

ST. LOUIS DeSoto-Plymouth 

dealer attempted to stimulate 
sales by offering a special model, 
the “St. Louisan.” It was a Plym- 
outh twe-coor sedan with the 
model name appearing on the rear 
fenders. 

St. Louis Motors said it would 
deliver the car for $1,993, including 
heater and two-tone paint. A four- 
door “St. Louisan” was listed at 
$2,033. 

In Wichita, Byron Stout Pon- 
tiac urged motorists to “Break 
the small car habit. Drive Pontiac 
and you will buy it.” 

“We don’t want to pay our 
taxes,” declared Timmers Chevrolet, 
Atlanta. The ad continued, “Yes, 
we don’t want to pay property tax 
on our ’58 Chevrolets in stock, so 
we'll sell them at terrific savings 
between now and Jan. 1.” 

> * € 
_ dealers complain of 
shrinking or nonexistent prof- 
its, but not Aubrey, Orval & Mac 

(Rambler), Houston. Advertising a 

“$45,000 cash giveaway to car buy- 
ers in December,” the firm said: 

“We've made enough this year 
(and) we've promised American 
Motors an alltime sales record. 
This is a legitimate, honest give- 
away deal. No fudging, no back- 
tracking, no fast talking.” 

Atlantic Plymouth, Inc., Jack- 
sonville, Fla., pulled a switch on 
the “no price increase” type of 
advertisement. Atlantic said: 
“Want to own a new car at last 
year’s prices? Factory-fresh, new 
and unused 1957 Plymouths at 
tremendous savings.” 

A Providence paper carried an 
ad headed “100 Years Selling 
Buick.” It pictured eight salesmen 
and continued: “Collectively we 
have been selling Buick for 100 
years. We are convinced it is 
America’s finest automobile. That 
is why we are at Elliott Buick.” 

" The ad mentioned “no payments 

till March,” and asserted that “your 

payments will be no greater than 

they would be if you bought any 

of the ‘so-called’ low-priced three.” 
* . = 


GANPORDS, Pittsburgh, has 
started a billboard campaign 
and is using the same message in 
newspaper advertising. The ads 
say: “Why put up with the old 
buggy? $75 down (on approved 
credit) at Sanford’s buys a new 
1958 Dodge or Plymouth.” 

In Tallahassee, Fla, Capital 


MEMA Favors 
Show Rotation 


NEW YORK.—The board of 
directors of the Motor & Equip- 





ment Manufacturers Assn. has| 


gone on record in favor of rotating 
the Automotive Service Industries 
Show in cities which can provide 
adequate show space and hotel 
accommodations. 

The board also urged that the 
shows be placed under control of a 
joint operating committee ap- 
pointed by the Motor & Equipment 
Wholesalers Assn., the National 
Standard Parts Assn. and the 
MEMA. 





No Auction 


No Detroit auction was held 
last Wednesday, New Year’s Day. 
— auctions are on Pages 30 

33. 








Lincoln-Mercury urged: “Give your 
wife that second car for Christ- 
mas.” A 1958 English Ford was 
advertised for $1,299 (after $200 
tradein allowance) with payments 
as low as $9 a week after down- 
payment. 

New-car buyers were offered a 
Christmas turkey at Vince] Pon- 
tiac, St. Louis, while a set of 
Christmas tree lights was prom- 
ised to everyone taking a demon- 
stration drive during a two-day 
period. 

Demonstration rides also brought 
gifts at Security Motors (Rambler), 
Memphis. They included stuffed 
toys, casseroles, coffee carafes, 
triple-tier trapots and simulated 
pearl necklaces and earrings. 

In a Christmas special at Ray E. 
Weaver Pontiac, Pittsburgh, the 
dealership offered to issue tem- 
porary license plates so the buyer 
could drive his new car home in 
time to place it under the tree. 

o ” ” 

IX other Pittsburgh-area dealers 

cooperated in an ad headed 
“Fancy, Fleet and Christmas- 
Wrapped.” Copy said: “These| 





Business Activity Below Par .. . 


°'57 Closes on Downbeat | 


By Kenneth C. Kelley dr. 
Staff Writer 
aa cutbacks in production 
piled on top of the general 
economic slowdown to send 1957 
out with business activity below 
par. 

The Automotive News Economic 
Index stood at 90.3 percent of last 
week’s totals and 92.6 percent of 
the like week last year. 

Auto and truck production fell 
’ to about half of the totals for last 
week as the Christmas holidays 
plus longer-than-normal shut- 
downs at some plants slowed as- 
sembly operations. 

Compared with the like week of 
1956, truck output was off only 0.8 
percent while auto production fell 
by 19.8 percent. 

Auto and truck registrations ran 
at about the same percentage of | 
1956, on the basis of the latest re- 
ports of 1957 sales now available. | 


- ” > 


OST other economic indicators 
continued to show the effects 
of a general easing of the rate of | 
production. Steel production in the 
Christmas week was 45.1 percent 
below the level of the like week of 
1956 but the industry was schedul- | 
ing production to bring about a/| 
mild recovery in the early part of 
the new year. 
The indicators for which the 





Common Stocks 


Dec. 
24 


1957 
High low 
8% 5% 
82Y%, 52% 
59% 35% 
472 33% 
8% 2% 


Dec. 
31 


Am. Motors 8 8 


52% 
37%, 37% 
33% 33% 
2% 3 


Chrysler 54% 
Ford 
GM 


S-P 





Average 26.85 27.35 








firms will gift-wrap your new car 
and deliver it early Christmas 
morning. Why not give the family 
a real surprise this Christmas—a 
new car.” 


On the price front, many dealers 
are advertising fully equipped 
models rather than price leaders. 

Packer Pontiac, Detroit, tagged 
a Chieftain four-door sedan at 
$2,719, including automatic trans- 
mission, radio, heater and other 
extras, while Fincher Oldsmobile, 
Miami, put a price of $2,992 on 
an “88” two-door hardtop with 
automatic transmission, power 
brakes, power steering and radio. 

In other price _ presentations, 
Hemphill’s, San Antonio, said °58 
Ford prices start at $1,648.50, and 
Fort Lauderdale (Fla.) Lincoln- 
Mercury Co. mentioned Mercurys 
for “as low as $2,589.” 

Plymouth Plaza four-door sedans 
were $1,986 at Rosenstock Motors, 
Houston; $1,985 at Perkins Motors, 
Louisville, and $1,979 at Kreiger 
Dodge-Plymouth, Houston. Rosen- 
stock and Perkins said the price 
included a heater. 





j 
| 
| 


Christmas-week figures are not | 
yet available showed some 
strength in the week before | 
Christmas. Soft-coal production, 








Simplicity Marks American Interior— 


The instrument panel of the Rambler Am 


erican flares out to encompass the steering 


column, and gearshift and turn-signal controls are located on the panel rather than 


on the post. All dials and gauges are in 


the round cluster directly in front of the 


driver; the 12-volt transistor radio is in the center of the panel, and a pullout glove 


drawer is located below the right side. 
« * * 


* * * 


Rambler American Bows; 


HE Rambler American, a 100-, 
American Motors hopes will cap-| 


economy-car market, was a 
duced last week at the Chicago 
Automobile Show. Dealers will 
place the car on display Jan. 30. | 
Prices were not announced, but | 
AMC said the American will have 
the lowest advertised-delivered 
price of any U.S.-built car. 
That distinction currently be- 


two-door sedan which is tagged) 


Dealer Intro Set for Jan. 30 


price of the new model, American 


| inch - wheelbase model which! Motors has adopted what it calls 


“styling stability.” There will be 


‘ture a sizeable portion of the|no drastic year-to-year styling 


changes, a procedure that also will 
stabilize the car’s resale value. 
* > * 
HE American utilizes a six- 
cylinder, L-head engine devel- 
oping 90 horsepower. Displacement 


| is 195.6 cubic inches, and bore and 


stroke 3's by 4% inches, Maxi- 
mum torque is 150 pounds-foot at 


longs to the Studebaker Scotsman | 1,600 r.p.m. 


Like other AMC cars, the Ameri- 


lat $1,795, including Federal tax|can has the unitized body-frame 


for instanee, was 5.3 percent (and dealer delivery-and-handling | construction. 


ahead of the previous week al- | 
though it fell 17.2 percent short 
of the year-ago total. 

Department stores wound up the) 
Christmas season with the tradi- | 
tional rush. The surge gave one in-| 
dication that Christmas buying was | 
above the 1956 level. 

For the first three weeks of De- 
cember, 1957, the department-store 
sales indexes averaged 252 per) 
week 1947-49100). The compar- 
able three weeks of 1956 showed | 
sales averaging 250.3 per week. 

The facts that Thanksgiving 
came a week earlier in 1956,| 
there was an early-December snow- | 
storm in the East and there were 


| public transportation difficulties in 


a number of large cities in Decem- 
ber, notably New York City, make 
comparisons of the two Christmas 


shopping seasons difficult. | 
> > > | 


7s nation’s rate of saving has | 
dropped while commercial and | 
industrial loans have begun to 
move upward again. 

The amounts in savings accounts 
in major banks actually showed a/| 
slight drop of $1 million from the 
last report and now stand 9 percent 
above the total for the like period 
in 1956. 

Used-car prices fell for the first 
time since 1958 models became a 
part of the average. The average 
is now $1,043, which is 4 percent 
below the $1,087 average for last 
week. The average remains 7.5 | 
percent ahead of last year. | 

Business failures fell off in| 
Christmas week to 39.9 percent} 
below the total of the previous) 
week and 4.6 percent below the like | 
week of 1956. ? 





Chevrolets for Centennial Celebration— 


Six of the 25 Chevrolets furnished by 
tennial Commission are jined up in front 


Chevrolet dealers to the Minnesota Cen- 
of the State Capitol Building in St. Paul. 


The cars will be used by the commission during the year-long celebration of Minne- 
sota’s admittance as the 32nd state of the United States. 


charges. A heater is standard 
equipment on the Scotsman but 
will cost extra on the American. 

The American returns to the 
AMC lineup after a two-year ab- 
sence. Measuring 173 inches from 
bumper to bumper, it is 18 inches 
shorter than standard Ramblers 
and 29 inches shorted than any 
model offered by a Big Three 
maker. 

> * > | 

TWO-DOOR sedan, the Ameri-| 

can will be available in De- 
luxe and Super models. In addition, 
business coupe will be offered to 
fleet buyers. 

A major selling point—in addi- 
tion to price and economy—will 
be the fact that the American is 
the only car of its type available 
with automatic transmission. 
This will be an optional feature 
at extra cost. 

The automatic transmission price 
was not announced, but there have 
been reports that it will be less| 
than the $199.50 AMC charges for 
automatic drive on its other six- 
cylinder Ramblers. 

In an effort to hold down the 


2 English Makes 
Offer New 758 
For U.S. Market 


COVENTRY, England. — Stand- 
ard Motor Co., Ltd., has announced 
restyling of the Triumph TR-3 for 
1958, and British Motor Corp. has 
disclosed the introduction in South- 
ern California of the “Mille Mig- 
lia,” new series of the 1958 Austin- 
Healey. 





| 


The Triumph has a new grille of| 4 
polished aluminum which includes) 


parking lights. Headlights have 
been recessed into the fender and 
tail lights also have been revised.| 
There has been no change in the 
engine. 

Seating is more thickly padded 


and has horizontal stitching. Stor-|, 


age space behind the seats also has 
been padded and is trimmed in 
leather. 

Chrome lockable handles have 
been fitted to the doors and wheels 
now are finished in silver. 

The Austin-Healey “Mille Miglia” 
provides 123 horsepower and maxi- 
mum torque of 147 pounds-feet at 
3,000 r.p.m. It can accelerate from 
zero to 60 m.p.h. in 88 seconds,| 
BMC reported. ' 

It has larger bore SU carbure- 
tors, with 1%-inch throats set at 
35 degrees downdraft angle. It also 
has a new six-port cylinder head 
with enlarged valves. 


| (100 and 173); 


Appearancewise, the car has a 
finely meshed oval grille of ano- 
dized aluminum that is framed 
with a chrome-plated zinc die 
casting. 

Front fenders rise above the low 
hood, and the fender line sweeps 
back through the length of the 
body. Body panels have no orna- 


|mentation except for a metal strip 


directly underneath the windows. 


The car will be available in nine 
solid colors and eight two-tone 
combinations. On two-tones, the 
secondary color is used on the 
roof panel. 

> > * 

Acceertans the economy fea- 

tures of the car, each pur- 
chaser will receive a manual which 
shows how to make general re- 
pairs and adjustments which do 
not require special tools or equip- 
ment, 

The manual] outlines adjustment 
and repair procedures for such 
items as the carburetor, distribu- 
tor, wheel bearings, brakes, igni- 
tion and spark plugs and also 
shows how to lubricate the car. 

With the revival of the Ameri- 
ean, AMC offers cars with four 
different wheelbases and overall 
lengths. 

They are the British-built Metro- 
politan (85-inch wheelbase and 149- 
inch overall length); American 
Rambler (108 and 
191), and Rambler Ambassador (117 
and 200). 

By comparison, the smallest car 
built by any other U.S. manufac- 
turer is 202 inches long and has 
a wheelbase of 116 inches. 





Easily Accessible— 


The engine compartment design of the 
Rambler American makes the components 
easily accessible for servicing. As a fur- 
j ther aid ta economy of operation for 
| “do-it-yourself” fans, an owner's hand- 
book showing how to make minor repairs 
will be provided with each car. 




















industry figures show: 


| sales of 

nylon cord tires 
up 65/ In Just 

1 one year | 


NOW IS THE TIME TO PROFIT FROM THE BIG SWING TO NYLON. 
More customers replace their tires with nylons than ever before. Already 4 out of 10 replacement 
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tires sold are made with nylon. And new-car buyers are sold on nylon, too. Six out of 10 say they’1l 
buy nylon cord tires when you offer them, according to a recent Dun & Bradstreet Survey. To 
thousands of customers, nylon cord tires mean priceless added driving safety . . . to you, nylons 
mean a profitable sales extra! For pocket-size cards with sales information on nylon cord tires, 
write E. I. du Pont de Nemours & Co. (Inc.), Room 5518 Nemours Bldg., Wilmington 98, Del. 


fe 4 ANOTHER BIG DU PONT ADVERTISING CAMPAIGN 
brings the nylon cord safety story to over 
19,500,000 people, the combined circulation of 
nine magazines. It will run throughout the year 
supplemented by the powerful nylon tire ad- REG. U.S. PAT. OFF. 


vertising of major tire companies. SETTER THINGS. FOR BETTER LIVING 


--.THROUGH CHEMISTRY 


THE SAFEST, STRONGEST TIRES ARE MADE WITH A! ¥ LON 
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More Predictions for New Year... 





Industrial Executives 
Take a Look at 1958 


EAR-END statements from in- 

dustrial executives around the 
U. S. ranged from frankly optimis- 
tic expectations of a better 1958 
to a more sober wait-and-see 
attitude. 


While no one predicted any 
sharp downturn in the economy 
in the new year, a number of 
executives indicated that they 
want to see how the present 
levelling-off period develops. 


However, some businessmen are 
looking forward to increased sales 
of their products and services in 
1958 and are willing to go out on 
the limb with a prediction of im- 
provement in the new year. 

The wait-and-see view was ex- 
pressed by George P. Hitchings, 
Ford Motor Co. economist, who 
said: 

“The size of the automobile 
market in 1958 will depend on 
general business developments and 
consumer reaction to these devel- 
opments.” 

* o © 

ITCHINGS said normal turn- 

over of cars plus average 
growth could push 1958 new-car 
sales above the six-million total for | 
1957. “Car sales are likely to be 
below normal, however, because of 
consumer hesitancy in making 
commitments,” he added. 

He indicated that he felt con- 
sumer spending had been cut 
back more sharply than the level 
of business activity generally. “A 
decline in business activity affects 
car buying not only by consumers 
whose incomes have been re- 
duced, but also by those who 
have not been hurt,” he noted. 

“There are no serious excesses 
of the 1956-57 prosperity to be 
corrected,” Hitchings said. He said 
that car buying and use of auto 
credit were not out of line during 
the period and there was no hous- 
ing boom. A “temporary falling 
back” might be expected in in- 
ventories, capital spending and ex- 
ports, he added. 

. 


+ problem in any decline is 
to prevent it from becoming 
cumulative—that is, lower spend- 
ing generating lower income, | 
which in turn discourages spend- 
ing still more,” the Ford economist | 
said. 

Increased governmental spending | 
will tend to buoy up the economy) 


Haslam Heads 
Chrysler Zone 


SYRACUSE.—Dan B. Haslam jr. 
has been appointed Chrysler re- 
gional manager in the Syracuse 
zone of Chrysler Corp.’s automotive 
group marketing organization. 

Haslam joined Chrysler Corp. in 
1955 as Chrysler used-car manager | 
in New York. In January, 1956, he 
became Chrysler assistant regional 
manager in New York. 

Prior to joining Chrysler Corp., 
Haslam was with another automo- 
bile company for six years. 





in 1958 but will also cut the chances | 


of tax reductions which would 
tend to increase consumer spend- 
ing, according to Hitchings. 

“Business and consumer spend- 
ing are the questionable segments” 
in 1958, he said. 

“Postponement of normal buy- 
ing is not warranted for the great 
bulk of consumers and business 
firms. Prices are not likely to de- 
crease for most products and 
services, particularly where a 
tradein is involved, such as for 
a car. 

“The year 1958 promises to be 
another test of our ability to 
minimize the interruptions to for- 
ward progress in the economy. 
There are some inevitable adjust- 
ments which have started and will 
continue into the early part of 
1958. 


* * « 

HERE is no necessity for post- 
- ponement of norma] buying for 
fear of a serious decline. 

“In the auto industry, we expect 
to have below-normal years when 
total business activity declines, but 
we also expect to follow such years 
with above-normal years. The auto 
market is sensitive to shifts in 
consumer incomes and psychology, 
however, and we are concerned lest 
these shifts be allowed to proceed 
too far,” Hitchings said. 

Three spokesmen for the rubber 
industry were unanimous in pre- 
dicting that 1958 would be a 
good year for that segment of 
the economy. 

Harvey S. Firestone jr., chairman 
of Firestone Tire & Rubber Co., 


|} Sees record sales of replacement 


tires in 1958, in a large measure 
due to the fact that many of the 
record number of cars sold in 1955 
will need replacement tires this 
year. 

Firestone said that current re- 
ports indicate production of 5,850,- 


000 new cars this year. 
* 


> - 

. P. SEIBERLING, president and 
chairman of Seiberling Rubber 
Co., said sales prospects for 1958 
are “good.” He explained, “Total 
passenger-tire sales should con- 
tinue at their present levels and 
truck-tire demand may be expected 


|to improve after a 1957 drop.” 


He said the economy will see “a 


| slight dip” during the first half of 


the new year, “with a recovery in 
the second six months.” 

Ross R. Ormsby, president of 
the Rubber Manufacturers Assn., 
said that 1957 will rank as the 
record year in sales volume and 
the second highest in terms of 
rubber consumed. 

In 1958, Ormsby said, the in- 


dustry “can see further gains 
ahead.” 
A 6,500-unit increase in truck- 


trailer production in 1958 was the 

forecast of A. A. Kearney, pres- 

ident of the Truck-Trailer Manu- 

facturers Assn. and sales vice- 

president of Brown Trailers, Inc. 
+” . : 

XK BARNEY placed 1957 output at 


61,500 units and said the in- 


(Continued on Page 41, Col, 1) 
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Streator Honors Veteran Employes— 


Frank Streator, president, Streator Chevrolet Co., Salt Lake City, honored his 
veteran employes during a company banquet at the General Motors Training Center. 
Among those cited were A. A.. Smith, 27 years; Frank Simmons, 31 years; Tony 
Winters, 32 years; Jarvis B. Jarvis, 32 years, and Roy Sessions, 30 years. 














New Competition at Hand for Imports?— 


The Special, a stripped version of the British-built Hillman Minx, is now being 
imported into the U. S. Auto observers believe Hillman has fired the first shot in a 
competitive sales battle. expected to rage among imports during 1958. The Special 
carriers a port-of-entry price tag of $1,699, compared with $1,849 for the regular 


version of the Minx. 


Four-Seat Thunderbird 
Displayed At Chicago 


ORD division last week took 

the wraps off its much-talked- 
about four-passenger Thunderbird, 
a longer and larger version of the 
popular two-seat model which won 
millions of friends and influenced 
more than 50,000 buyers during its 
three-year life. 

With a flair for the dramatic, 
the division unveiled the new- 
comer during a New Year’s Eve 
party at the Thunderbird Golf 
Club, Palm Springs, Calif. 

Its next stop was the Chicago 
Automobile Show where it now is 
on display. The car likely will be 
the feature of the Ford exhibit 
at other auto shows, just as the 
retractable hardtop was last year. 


Dealer introduction is scheduled 
for late January or early Febru- 
ary. 

* = . 

For? has not set a production 

goal for the four-seat T-Bird, 
but the division has said that it ex- 
pects 1958 output and sales to ex- 
ceed the 21,380 two-passenger units 
which were built during the 1957 
model year. 


The new Thunderbird is built on 
a 113-inch wheelbase, compared 
with 102 inches for the two-seater. 
Overall length is 205.4 inches, com- 
pared with 181.4, and width is 77 
inches against 72. 

With a height of 52.5 inches, 
the car retains the characteristic 
Thunderbird lowness. Last year’s 
model was 51.5 inches high. 
Actually, the new T-Bird is only 
2% inches shorter and one inch 
narrower than the '58 Fairlane 500 
models. The 113-inch wheelbase is 
five inches less than that of the 
Fairlane 500. The car is a two-door 
hardtop, but the top may not be 
removed as it could last year. 

” * ad 

HE 1958 Thunderbird has Ford 

division’s new 352 - cubic - inch 
engine which develops 300 horse- 
power. Compression ratio is 10.2 to 
1, and four-barrel carburetion is 
standard. 

Built in the new Lincoln plant 
in Novi, Mich., the car has the 
unitized construction that is 
found on the 1958 Lincolns and 


| Continentals. 


Styling features from both Ford 
and Lincoln-Continental have been 
incorporated into the new Thunder- 
bird. The dua! headlights are set 





Truck Reciprocity Pacts 


Approved by Three States 


BISMARCK, N. D.—State High- 
way Commissioner A. W. Wentz an- 
nounced that reciprocal agreements 
permitting truckers from Montana 
and Minnesota to travel in North 


.| Dakota without paying an axle-mile 


tax have been approved by the 
states. 

Wentz said the agreement with 
Minnesota provides that Minnesota- 
based vehicles will be charged 20 
percent of the North Dakota license 
fee, and vice versa. The pact with 
Montana is on a pro-rationing basis 
—Montana truckers buy North Da- 
kota plates in proportion to their 
travel in North Dakota, with North 
Dakota truckers doing the same. 








side by side (as are Ford’s), and 
the aluminum grille is similar to 
Ford’s although there is no bar in 
the middle. 

A wide valley in the trunk lid 
separates the twin tail lights which 
are set over a -hhoneycomb pattern 


design similar to that of the grille. | 


The double-grille idea is a Lincoln- 
Continental feature this year. 
+ * * 


7 rear-quarter roof line and 
the rear window are a bit rem- 
iniscent of Ford Motor Co.’s luxury 
models, and the minimum of side 


coln and Continental also prefer 
to let the body lines provide the 
major ornamentation. 


Despite its lowness, Ford claims 
that the Thunderbird has more 
room per passenger than any 
luxury car. It has a wide door 
opening (48.7 inches) and new- 
type front seat backs that fold 
flat out of the way to facilitate 
entry to the rear seat. 

The two front seats can be ad- 
justed separately. Between them is 
a “console table” on which are 
controls for the heater, air condi- 
tioner, power windows, a radio 
speaker and ash trays for front and 
rear passengers. 

A full line of power assists— 
brakes, steering, seat and windows 
—is available at extra cost as are 
automatic transmission and over- 
drive. Manual transmission is stan- 
dard. An air-conditioning unit, de- 
signed especially for the Thunder- 
bird, can be mounted in the engine 
compartment. 


- * & se 


~ oe M,' 





Letter Writers’ Bonanza— 


Four-year old Sandy Steeves helps 
General Motors President Harolw H. 
Curtice cascade photographs of some of 
the 5,000 prizes GM employes will win 
in the company's $500,000 letter-writing 
contest. Pouring out of the “horn of 
plenty" onto the first prize $35,000 
“Golden Milestone’ house are models 
and photos of automobiles, appliances, 
cameras and other merchandise. From 
Jan. 2 through Feb. 8 GM employes will 
be invited to tell what GM's first 50 years 
in business have meant to them, their 
families and communities. 





Sears’ Loan Fee 
Ruled Excessive 


By Ark. Court 


LITTLE ROCK.—The Arkansas 
Supreme Court has ruled that a 
Sears, Roebuck & Co. store in 
Little Rock has charged interest 
in excess of the legal 10 percent in 
a transaction involving purchase 
of farm equipment. 

The opinion, signed by six jus- 
tices of the seven, reversed a ruling 
of Pulaski Chancellor Guy E. 
Williams. The suit was filed in 
June, 1956 by James L. Sloan, 
former assistant attorney general, 
as an individual. 

He charged that a “carrying 
charge” of $37.17 on a contract 
purchase price of $393.98 for a 
garden tractor and automobile 
tires was usurious and a violation 
of the state constitution’s prohi- 
bition of interest rates higher than 
10 percent. 

The company charged that terms 
of the installment contract were 
not subject to the interpretation 
placed on them in the suit, and 
that the same terms were offered 
to all customers over a period of 
years. The company has subse- 
quently changed its contract forms. 

The Supreme Court ruled in 1952 
that all carrying charges and 
service charges must be included 
with interest, to a total not ex- 
ceeding 10 percent of the purchase 
price, in installment or time- 
payment contracts. Widespread 
protest resulted, and a number of 
finance companies suspended 
operation in the state. 


Chevy Sales Hit 
In Strike Against 


‘Northeast Hauler 


trim reminds the viewer that Lin-| 


NEW YORK.—Chevrolet dealers 
in the Northeast said sales are feel- 
ing the effect of a two-week strike 
against the auto carrier which 
hauls cars from Chevrolet's assem- 
bly plant in North Tarrytown, N. Y. 

Members of Teamsters Local 445 
halted delivery of about 850 cars a 
day to dealers in New England, 
New York State and New Jersey. 
They charged Anchor Motor 
Freight N. Y. Corp. refused 64 driv- 
ers 200 hours of extra pay after 
their trucks were delayed by poor 
driving conditions. 

Rail shipments to dealers have 
dropped to between 400 to 600 cars 
a day, depending on the number of 
freight cars available, a Chevrolet 
spokesman said. Between 1,600 and 
2.000 new cars have piled up in a 
50-acre tract near the plant, he 
added. 

“Our inventories are about a 
third of what they should be,” a 
Connecticut dealer said. “We're 
about three weeks behind in orders. 
I don’t know how many customers 
we've lost.” 

A New York dealer who said he 
hadn’t received a new car in two 
weeks added: “We've gotten along 
on an abnormally large inventory, 
but now we're just about out of 
popular models.” 

Another New York dealer said 
he had lost a dozen sales because 
he didn’t have the models custom- 
ers wanted. 


Synthetic Rubber 
Soars in Output 


NEW YORK.—Synthetic rubber 
production during November 
reached 105,960 long tons, the sec- 
ond highest month on record, and 
only slightly below the alltime high 
reached in October, 1957, when 
106,401 long tons of synthetic rub- 
ber were produced, according to 
the Rubber Manufacturers Assn., 
Ine. 

Consumption of total new rubber 
in the U. S. in November reached 
118,000 long tons, compared with 
137,058 long tons a month ago. 

Synthetic rubber usage during 
November was 74,689 long tons, 
compared with October’s consump- 
tion of 88,436 long tons. Natural 
rubber consumption amounted to 
43,311 long tons, while the October 
total amounted to 48,622 long tons. 


Wondering how new-car and truck pro- ; 


duction and sales are making out? AUTO- 
MOTIVE NEWS gives you the entire story, 
plus many other pertinent facts concerning 
the automotive industry, every week 
throughout the year. 


DELCO HAS THE FIRST 
CAR RAI 





“Pres 





L N. ST DE Yl O UR CAR, this all-transistor engineering masterpiece combines with a powerful built-in audio system, 


antenna, and big, full-range speaker for the finest in car radio performance. 


ie Ly 








. * Hi a 4 ‘ eis ees. F 
’ OUT. SL DE IZ O UR CAR, you have an all-transistor portable radio complete with its own speaker, 


antenna and batteries. It goes where you go, plays where you play. 


> 
at 


IT’S ALL-TRANSISTOR AND IT’S PORTABLE! .. . a.car radio that plays 
anywhere, inside your car or out of it. It’s one of Delco Radio’s most exciting 
developments in a long string of electronic “‘firsts.”” While locked in the instrument 
panel, this versatile radio operates off the car’s electrical system, uses the car’s 
built-in audio system, speaker and antenna for the finest tone possible in car radios. 
When you slip it out of the instrument panel, it’s a self-contained unit with its own 
speaker, antenna, carrying handle, and batteries. 

This rugged, dual-purpose radio is equipped with tiny transistors that take up 
less space, use 90% less power, and last for years and years! It plays without warmup 


or mechanical noises. And, in the car, it provides greater tonal range, volume and 
clarity than the most expensive vacuum tube sets. 

The Delco portable car radio is moderately priced and available on the 1958 
Pontiac and Oldsmobile. Ask your new car dealer today about the only car radio 
that goes where you go—plays where you play. 


DELCO RADIO 


Division of General Motors * Kokomo, Indiana 
WORLD LEADER IN AUTO RADIO 


FORWARO FROM FIFTY 


as advertised in The Saturday Evening Post 








Offering a full range of advanced 
Mack engines —gasoline, diesel, turbodiesel — 


Two great new MACKS 





New look in a proved performer New! Compact! And with power to earn 
Going great guns right now as top money-maker for It’s the Mack “Model N truck or tractor— Mack from 
major trucking fleets across the nation is the famous Mack the word “Go!” For city work...for local hauling. ..for 
Model H—higher-built for road-commanding vision. highway operation...it has the ultimate in panoramic 
Its clean, functional design is newly restyled for even vision, easier parking and smooth maneuverability. 
better looks and faster maintenance. And it takes any Styled low—for entry-exit ease—it still takes any Mack 


heavy-duty Mack engine ...with full tilt-cab accessibility. engine, gasoline or diesel... with full tilt-cab accessibility. 











join the Bulldog fleet 


A smash-hit, double-header debut! Not one, but two 
new Mack lines bow in at the Chicago Auto Show 
as Mack takes the wraps off the widest range of 
heavy-duty, cab-over-engine trucks in the nation BUILT LIKE A 
today. They offer a full range of advanced Mack 
engines — gasoline, diesel and turbodiesel — and 
every one has full tilt-cab accessibility! 


Look for these compact new cost-busters on the Mack 
highways...on city streets...and in Mack branch 

and distributor showrooms. They’re coming soon! TRUCKS - BUSES - FIRE APPARATUS 
Mack Trucks, Inc., Plainfield, New Jersey. AND ELECTRONIC EQUIPMENT 


IT’S PART OF THE LANGUAGE... 





There are a number of excellent marketing areas open for appointment of new Mack Distribu- 


tors. For particulars write Distributor Sales Division, Mack Trucks, Inc., Plainfield, New Jersey. 
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Lawsuits Affecting Dealers... 


Court D 


By Leo T. Parker 
Attorney at Law 


A month a higher court ren- 
dered an important decision 
which clearly answers a legal ques- 
tion frequently asked in the past by 
automobile dealers: “If a salesman 
has a wreck while using a demon- | 
strating automobile for his own 
pleasure, is the insurance company 
liable on its policy ?” 

This new higher court decision 
answered this 
question in the 
negative. 

In Young v. 
State Farm Mu- 
tual Automobile 
Insurance Co., 244 
Fed. (2d) 333, the 
testimony 
showed these 
facts: 

A man named 
Massey was em- 
ployed as a sales- 








L, T. Parker 
man in Tennessee by Bristol 


“World’s largest automotive 


ecisions 


Lincoln-Mercury Co. Massey was 
given possession of an automobile 
owned by one Edwards, a former 
customer of the automobile dealer, 
with the understanding that Massey 
would sell the automobile for Ed- 
wards. 

If Massey sold the car, Edwards 
intended to purchase a new auto- 
mobile from the automobile 
dealer. Edwards held an insur- 
ance policy which protected him 
against accidents when the auto- 
mobile was being driven by his 
employes and agents. 

It was distinctly understood be- 
tween Massey and the sales man- 
ager of the automobile company, 
and also Edwards, that Massey 


White Sells to Police 


ZANESVILLE, O. — Zanesvil 
police have taken delivery of four 
1958 Chevrolet cruisers from Wil- 
liam Upton, manager of White 
Chevrolet Co, here. 





would not use or drive Edwards’ 
automobile except when demon- 
strating it to prospective pur- 
chasers, 

Later, Massey wrecked the auto- 
mobile when driving it for his own 
pleasure. In subsequent litigation 
the higher court held the insurance 
company not liable on its policy. 


This court explained that if an 
automobile dealer, or other per- 
son, holds an automobile collision 
insurance policy which states that 
the policy is void when the auto- 
mobile is driven by a person not 
lawfully authorized to drive it, the 
insurance company is not liable 
for accidents which happen when 
the automobile is being driven by 
an employe in disregard to his 
employer’s instructions. 


The outcome of this new and 
leading higher court decision dis- 
closes new law as follows: If an 
automobile salesman, or other em- 
Ploye, disobeys instructions given 
by his employer pertaining to usage 
of an automobile for demonstrating 
purposes, the dealer’s automobile 
insurance on the automobile is auto- 


: | matically rendered void. 
e 


* * > 


Written Contract Controls 


ECENTLY a higher court ren- 
dered an important decision to 
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“Here comes the boss 
Wonder how he made out in his 
attempt to land a side line in 
that foreign car?” 


now. 








| 


|the effect that the contents of a 
| written contract are valid and en- 
| forceable, notwithstanding the fact 
that previous letters and other com- 
munications, which contradicted the 








consumer audience in the 





Petersen Automotive Group! 


@ Over 4,000,000 automotive readers! 
@ 48.3% own two or more cars! 


® Average reader drives 6,000 miles 
farther each year than average American! 


@ 75.4% “shop” in P.A.G. pages! 


® 61.2% buy products by brand name! 
® Millions influenced by P.A.G. readers! 


* From 
Bennett-Chaiken 
1956 Survey 


PETERSEN 
AUTOMOTIVE 
GROUP 









MAGAZINES A&C circulation 1,1 12,278 *World’s Largest Automotive Consumer Audience 
PETERSEN PUBLISHING COMPANY 


5959 HOLLYWOOD BLVD., LOS ANGELES 28, CALIF. @ HOLLYWOOD 2-3261 


524 Book Building 
Detroit 26, Michigan 
Woedward 3-8660 


DETROIT 


NEW YORK 


17 East 48th Street 
New York 17, New York 
Plaza 1-6690 


CHICAGO 


360 North Michigan Avenve 
Chicago 1, Illinois 
ANdover 3-6929 





written contract, passed betw-en 
the buyer and seller. 


In Hoffman Motors Co. v. G.F.C, 
Corp., 304 S. W. (2d) 216, the testi- 
mony showed these facts: 

The Hoffman Motors Co. sold an 
automobile to Dorothy Hanson on a 
conditional sales contract. On that 
same date, Hoffman assigned tiis 
contract to a finance company. 

Some months before this con- 
tract was assigned by the auto- 
mobile dealer to the finance com- 
pany, the latter wrote a letter to 
the automobile dealer. This letter 
contained certain obligations 
which contradicted clauses in the 
conditional contract signed by 
Dorothy Hanson, and assigned by 
the automobile dealer to the 
finance company. 

The higher court held that the 
contents of the letter could not be 
introduced as testimony during the 
trial, and that the contract between 
the automobile dealer and the 
finance company was the sole agree- 
ment between these parties. This 
court said: 

“It is quite evident that the terms 
of the one agreement are so incon- 
sistent with those of the other that 

| the two cannot subsist together. In 
|that situation the rule is that the 
one made first is conclusively pre- 
|sumed to have been superseded by 
the other.” 


: = > 


| Washington Tax on Sales 


By Outside Firm Is Upheld 


| OLYMPIA, Wash.—The Washing- 
|ton Supreme Court has ruled that 
| firms manufacturing goods outside 
the state are subject to Washing- 
ton’s business and occupation tax 
on the full income from sales 
| within the state. 

The decision involved an action 
brought by U. S. Steel Corp., New 
Jersey, to obtain a refund of ap- 
proximately $57,543 in taxes paid on 
sales from August, 1950 to Dec. 
1951. 

The company contended taxation 
of its entire sales income in Wash- 
ington amounts to double taxation 
in violation of the U. S. Constitu- 
tion. The company said manufac- 
ture of the items was taxed in 
some other state. It asks that the 
Washington Tax be applied on an 
apportionment basis to affect only 
|part of the sales income. 

In an unanimous opinion, the 
Supreme Court referred to an 
earlier opinion in which it said 
Washington need not forego its 
right to tax the selling end of a 
| business because some other state 
taxed the manufacturing end. 

> > > 


Court Ruling Clarifies 
|Georgia’s Income Tax 


ATLANTA.—The Georgia Su- 
| preme Court has ruled that a cor- 
poration which maintains a sales 
representative in the state, but no 
inventories, is not liable for state 
income tax. 

Informed sources here said the 
decision may have a far-reaching 
effect on Georgia’s tax collections. 

> = > 





New Jersey Court Denies 


Jobless Pay to Strikers 


TRENTON, N. J.—The State Su- 
preme Court has upset rulings by 
the State employment security divi- 
sion which permitted strikers to 
collect unemployment benefits. 

The workers involved were em- 
ployes of Westinghouse Electric Co. 
and New Jersey Zinc Co. who tcok 
second jobs during strikes at those 
firms. When they lost their second 
jobs, they applied for State aid. 
Most of them returned to their 
original jobs after the strikes. 

The State division held that the 
workers’ “last” place of employ- 
ment was the second job and said 
they were eligible for benefits. A 
State law denies benefits to persons 
unemployed because of a labor dis- 
pute at their “last” place of un- 
employment. 

The court disagreed, ruling that 
the temporary jobs did alter the 
workers’ status as striking em- 
ployes. 


* ” * 


Court Upholds Dealer 


ATLANTA, Ga.—The Georgia 
Supreme Court has refused a re- 
hearing of its decision that 
Gouldman-Taber Pontiac did not 
invade the privacy of a customer 
when it wrote her employer about 
an alleged debt. 
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| AUTOMOTIVE WASHINGTON 
Highway Researchers 


To Examine Progress 


By William Ullman 

Washington Correspondent 
vo of the biggest headaches suffered by scientists and 
engineers today is keeping up with what their col- 
leagues are doing. As research is stepped up in practically 
every field, it has become almost as difficult for a scientist 
to learn what has already been done as it is to figure out 


what he is going to investi- 
gate next. Important re- 
search is going on in hun- 
dreds of colleges and universities, 
industrial labs, government agen- 
cies and private foundations. 


Happily for motorists and truck- 
ers, however, highway research 
men get an an- 
nual shotgun blast 
of information 
that brings them 
up-to-date on the 
major projects of 
fellow scientists. 
The briefing 
take place this 
year at the 37th 
annual meeting of 
the Highway Re- 
search Board, 
and it begins to- 
day (Jan. 6) at Washington's 
Sheraton-Park Hotel. 


By the end of the meeting on 
Friday, about 220 research papers 
and technical reports will have 
been presented and discussed at 
45 separate sessions. 

Convention delegates familiar 
with lavish cocktail parties and 
chorus lines imported from Bal- 
timore would find the highway 
meeting a sober business. Sessions 
begin at 9 a. m. and continue 
until 10 o’clock at night. 

The hour of 5, frequently re- 
served for martinis and light 
conversation at Washington get- 
togethers, is set aside for highway 


construction and safety films. 
> > 7 


Big Names on Program 
ELEGATES will be rewarded 
for their attention to business 

by getting a chance to hear some 

of the big names in science and 
technology. 

One is V. K. Zworykin of RCA 
Laboratories, who invented the 
television picture tube. Zworykin is 
coauthor of a paper on electronic 
control of motor vehicles on the 
highway, and he proposes one way 
to do it. 

In the Zworykin plan, wire 
loops are buried in the roadway. 
When a car passes over a loop, 
its presence is detected by an 
electronic circuit alongside the 
road. Thus every passing vehicle 
leaves its record in the form of 
an electrical signal. 

This signal excites antennas in 
the road, which relay the signal 
down the road to any car that may 
be following. If the next car has 


receiving equipment, it picks up 
the signal. 
Automatic equipment operates 


the accelerator and brakes to pre- 
vent the motorist from getting too 
close to the car ahead of him. 

Finally, Zworykin would include 
a high-frequency cable in the 
center of the lane. It would work 
in conjunction with a receiving 
system coupled to the steering 
mechanism of the car. 

By this means, the car could be 
made to follow accurately the path 
of the buried cable at any speed. 

” * > 


No Quick Change Seen 
ORYKIN doesn’t think the 
nation can switch suddenly to 

automatic control. Such a system 

would have to be introduced on a 

step-by-step basis. 

But he does believe that the 
basic system can be refined to 
control traffic to any degree de- 
sired. The limits are financial, not 
scientific. 

Since motorists are human 
beings, some traffic problems 
look a little screwy. One of the 
strangest will be covered in 
“Traffic Flow in Tunnels,” by 
L. C. Edie and R. S. Foote, of 
the Port of New York Authority. 

The problem is this: Maximum 
traffic volumes through the Hudson 

River tunnels have differed by as 





much as 300 vehicles per lane per 
hour. But these differences cannot 
be explained by traffic composition 
or general road conditions. 
Foote and Edie have found some 
answers, but they aren’t easy ones. 
Their new traffic flow theory is 
based on a kinematic wave theory, 
a concept usually reserved for 
molecules or very small particles. 
Traffic, they think, moves in 
continuous waves or even shock 
waves, generated by driver-vehicle 
behavior and bottlenecks in the 
tunnel roadways. They hope their 


theory will aid in development of 
a general theory of traffic flow. 
+ + * 


New Studies on Safety 


A NUMBER of papers to be pre- 
sented at the five-day meeting 
will reveal new driver safety 
studies. Virtus W. Suhr, of Iowa 
State College, has just finished a 
three-year check on the effect of a 
pause for refreshment on driving 
performance. 

Suhr found that maximum per- 
formance was reached by his test 
drivers during the first three hours 
of motoring. Efficiency usually 
began to slip within the first two 
hours. A pause for a cup of tea 
delayed the onset of the downphase, 
however. 

Suhr also found that drivers 
either cannot or do not accurately 
evaluate their own level of 
driving efficiency—a warning to 
those who think they know when 
they can handle the wheel safely. 

Men are the dangerous sex 
behind the wheel, according to a 
paper by Clifford O. Swanson, chief 
of research and statistics of the 
State Department of Public Safety 
for Iowa. 

A two-year study of accidents in 
Iowa showed that almost twice as 
many driver fatalities per 100 





million vehicle miles of travel are 
suffered by men than by women. 

Only in the age brackets of 25-29 
and 60-64 did women drivers tie 
men drivers in the art of getting 
themselves killed behind the 


wheel. 
* a + 


Psychiatrist’s Warning 
PSYCHIATRIST will warn 
road engineers of the danger 

of marching into a community 

with a previously planned highway 
and telling residents to “take it and 
like it.” 

Leonard J. Duhl, of the National 
Institute of Mental Health, believes 
that drawing upon a cross-section 
of a population to plan for change 
can result in meeting the needs of 
the community as a whole, as well 
as those of the planner. 

Such self-imposed change is 
longer lasting than an externally 
imposed program, however sound 
from an engineering point of 
view. 

Duhl points out that a new 
highway might involve mass re- 
location of local residents, A 
limited-access road might slice in 

two a well-integrated community 
and upset natural social and eco- 
nomic relationships. 

There is evidence, the psychia- 





trist finds, of a relation between 
physical environment and mental 
health. 


* * + 


Other Conflicts in Cities 
HE Kansan foresees other con- 
flicts arising where right-of-way 
belongs to a city. Presumably, city 
policy could permit more access 
than is permitted by interstate 
standards. 


These are but a few of the 
findings which will be tossed at 
scientists this week in Washing- 
ton, but they indicate the vast 
scope of subjects now lumped 
under the heading of highway 
research, Other papers will cover 
highway design, soils, materials, 
finance, mapping and roadside 
development. 


The Highway Research Board, 
which was organized Nov. 11, 1920, 
is part of the National Research 
Council, a private, nonprofit, non- 
governmental organization of 
scientists. It is dedicated to the 
furtherance of science and its use 
for the general welfare. 


Wondering how new-car and truck pro- 
duction and sales are making out? AUTO- 
MOTIVE NEWS gives you the entire story, 
plus many other pertinent facts concerning 
the automotive industry, every week 
throughout the year. 
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when you specify Hercules Dump Bodies and Hoists 


aggressive advertising program pre-sell the product to 


Complete line of products. Hercules offers a wide 
range of capacities and sizes. 

Strong distributors. Wide-spread Distributor Organi- 
zation offers full and friendly cooperation. Hercules dis- 
tributors KNOW the sizes and types of equipment your 
customers need for every application. 

Extensive service facilities. Well-equipped shops, 
plus factory-trained personne] mean fast service, good 


customer relations. 


Outstanding company. Financial stability, plus an 
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| HERCULES STEEL PRODUCTS COMPANY 


your customers. 


Leader in product development. Experience in re- 
search, design, engineering, mean latest features, top 


quality performance. 


Quick delivery. Hercules’ manufacturing and distribu- 
tion can supply the equipment you want when you want it. 

Before you make your next sales proposal on Dump 
Bodies and Hoists for Trucks or Trailers, call in your 
local Hercules Distributor. You'll be glad you did! 





tlercules 


DUMP BODIES and HOISTS 


* Galion, Ohio 
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Auto Dealers to Gather 
For Vital Parley 


re week auto dealers will be gathering at Miami Beach 
for the annual NADA convention and equipment exhi- 
bition. 


Many will come seeking solutions to perplexing retail | 


problems. In full battle array, NADA is a potent force. It 
is made up of many thousands of men who are important 
in communities throughout the country. 


So, if there were a clear-cut solution to dealer problems 
—one that all dealers could agree upon—NADA would 
have little difficulty in making it effective. 


Last year, we recall, it appeared that most of the answers 
had been found. Some months before the convention, Con- 
gress had enacted the so-called “good faith” law. Auto fac- 
tories, finally recognizing the dealer rebellion, moved swiftly 
to improve factory-dealer relations. 


Top factory men were at the convention in San Francisco 
in recognition of the progress that had been made in their 
relations with dealers. 


Yet, as the year progressed, it became clear that some- 
thing more was needed. Dealers continued to have problems. 


An analysis of dealer complaints seems to indicate the 
things that are upsetting dealers are the things that other 
dealers are doing. 


This makes it difficult for a dealer organization to draw 
a bead on the target. 


At the same time, it is vital for all dealers to participate 
in the solution. You owe it to your industry and yourself to 
be on hand at the convention. 





Events 


Dealer Conventions 


Jan. 11-15—National Automobile Dealers 
Assh., Roney Plaza Hotel, Miami Beach. 


Feb. 23-24—Louisiana Automobile -Dealers 


Assn., Inc., Roosevelt Hotel, New 
Orleans, 

Apr. 10-1l—Illinois Automotive Trade 
Assn., Springfield, III. 

Apr. 21-22—Nebraska New Car Dealers 
Assn., Sheraton-Fontenelle Hotel, 
Omaha. 

April 27-29—Automobile Dealers Assn. of 
Alabama, Buena Vista Hotel, Biloxi, 
Miss. 

May 57 — Joint Convention, Washington 
State Automobile Dealers Assn. and 


the Motor Dealers Assn. of British 
Columbia, Empress Hotel, Victoria, B.C. 


May 89— Oregon Automobile Dealers 


Assn., Eugene Hotel, Eugene, Ore. 
May I1!-13— Idaho Automobile Dealers 
Assn., Lewiston, Ida. 


May i 14—3éth annual convention, Auto- 
motive Engine Rebuilders Assn., Shera- 
ton-Park Hotel, Washington, D. C. 

May 12-13—Pennsylvania Automotive a 
Hadden Hali Hotel, Atlantic City, N. 

May 18-20—Texas Automotive saline 
Assn., Galvez Hotel, Galveston. 

June 8-9—Automobile Dealers Assn. of 
Indiana, Mirott Hotel, Indianapolis. 
Aug. 17-18—Georgia Automobile 
Assn., 
vannah. 


Sept. 7-9—Colorado Automobile Dealers 


ealers 
General Oglethorpe Hotel, Sa- 


Assn., Antlers Hotel, Colorado Springs. 
Sept. 7-9—Wyoming Automobile Dealers 
Assn., Lander, Wyo. 


Sept. 4-16 —Michigon Automobile Dealers 
Assn., Pantlind Hotel, Grand Rapids. 
. -s 2 


Auto Shows 
Jan. 3-11 — Upper Midwest Auto Show, 
Municipal Auditorium, Minneapolis, 
Jan. 4-I|—Buffalo Auto Show, Masten 


Avenue Armory, Buffalo. 

Jan. 412 — Chicago Auto Show, 
national Amphitheatre, Chicago. 

Jan. 11-19—National.Capital Area Auto 
Show, D. C. Nafiofiat Guard Armory, 
Washington. 

Jan. 17-24—San Antonio Auto Show, Bexar 
ey Coliseum, San Antonio. 

Jan. 17-25 — Indianapolis Automobile 
Show, Manufacturers Bidg., State Fair 
Grounds, Indianapolis. 

Jan, 18-25—Pittsbu 
Hunt National 
burgh, Pa. 

Jan. 18-26—Cincinnati Auto Show, North 
and South Wings, Music Hall, Cincin- 
nati. 


Jan. 18-26—Detroit Auto Show, Artillery 
Armory, Detroit. 

Jan. 22-25—Huntington Automobile Show, 
Memorial Field House, Huntington, W. 
Vv. 


a. 
Jan. 23-25—Clearwater Auto Show, Muni- 
cipal Auditorium, Clearwater, Fila. 
Jan. 23-286—Tampa Auto Show, Fort Hes- 
terly Armory, Tampa. 

Jan. 24-26—Birmingham Automobile Show, 
State Fairgrounds, Birmingham. 

Jan. 25-Feb. I—Baltimore Auto Show, Bal- 
timore. 

Jan. 25-Feb. 2—- 
Houston 

Feb. 1-8—Toledo Auto Show, 
torium, Toledo. 


Inter- 


h Automobile Show, 
uard Armory, Pitts- 


Houston Automobile Show, 


Civic Audi- 


Feb. 1-6 — Rochester Automobile Show, 
War Memorial Exhibit Hall, Rochester, 
N. Y. 

Feb. 1-9 — Louisville Automobile Show, 


State Fair Exposition Center, Louisville. 

Feb. 3-6—St. Petersburg Auto Show, 
Roller Rink, St, Petersburg. 

Feb. 6-16—Milwaukee Auto Show, Mil- 
waukee. 

Feb. 9-15—Hornell Auto Show, New York 
State Armory, Hornell, N. Y. 

Feb. 10-1S—Denver Automobile Show, 
Denver Coliseum, Denver. 

Feb. 15-24—Columbus Automobile Show, 
Franklin County Veterans Memorial 
Ridg.. Columbus 

Feb. 16-22—Syracuse Auto Show, Syracuse, 

Y 


N 

Feb. 19-23—Autorama, 
Hartford, Conn. 
Feb. 21.23—Cheyenne Auto Show, Frontier 
Pavilion, Cheyenne. 

March 1-$—Kaenses City Auto Show, Mu- 
nicipal Auditorium, Kansas City, Mo. 
March 26-30—imported Auto Show, Civic 

Auditorium, Seattle. 

March 26-30—West Texas National Auto 
Show, Municipal Coliseum, Lubbock. 
Apr. 5-13—international Auto Show, New 

York Coliseum, New Yost, 


General 

Jan. 6-10—37th Annual Meeting, Highway 
Research Board, Sheraton-Park Hotel, 
Washington. 

Jan. 13-17—Annual Meeting, Society of 
Automotive Engineers, Sheraton-Cadillac 
and Statler Hotels, Detroit. 

Jan. 15—Automotive Old Timers Breakfast, 
Hotel Seville, Miami Beach. 


30 Years Ago... 


State Armory 
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Automotive Cartoon 


Of the Week 


“No, | haven't had a good look around—everytime | come 
in here | get pinned in a corner of some kind.” 


Letterbox 











‘Go Buy Your VW... . - 


This is an open forum for the discussion of any subject of interest to our 


readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 





‘Buyer Dictates Design’ 

In reference to Mr. Dawson's 
letter deploring automobile design 
in this country, I would like to 
make this statement. 

First of all, it doesn’t make any 
difference what magazine or paper 
one picks up any more, it seems, 
but what you find such a letter or 
an editorial or both on this same 
subject. To these people I'd like 
to say—“Go out and buy your VW 
or Renault or what have you.” 


I understand that service on 
the more popular ones is getting 
better all the time (if you ever 
need it; I've heard it said that 
they last forever without even a 
minor breakdown). When enough 
people do this to make it obvious 
that public demand can support 
the production of such a car, I'm 
sure more will be available. 


In the meantime, Chrysler Corp. 
didn’t make that spectacular rise 
from its low of 1953 and 1954 by 
building cars people didn’t want. 

As for this “nonsensual” horse- 
power race, if the race is stopped 
by law it will be against the will 
of the people. 

Let’s face it, the American cars 
today are not what the auto manu- 
facturers want to make (think of 
the overhead they would save if 
they didn’t have to have a bigger 
engine in a redesigned body every 
one to three years). The American 
car of today is what they have to 


The Big Stories 


Estimates placed total auto production in 1937 at 4,975,000 units. 
This included 4,050,000 cars and 925,000 trucks. 

Pontiac finished 1937 with the largest volume of sales since the 
introduction of the first Pontiac in 1926. During the 12-month period 
Pontiac dealers delivered 211,772 new cars. This compares with 178,931 
new cars sold in the calendar year of 1936. The largest previous 


year’s sales totalled 196,096 in 1928. 


World production of Buicks during December totalled 18,360 cars, 
bringing output for 1937 to 233,923 units, the largest volume in 10 
years, according to Harlow H. Curtice, president. 

Automobile registrations in Oregon passed the 300,000 mark for 


the first time in history in 1937. 


Seeing “nothing to prevent our going forward,” Henry Ford de- 
clared that the nation is on the verge of an era of greater quantity 


of production. 


—From the files of Automotive News. 








build in order to sell them to the 
American public. 

It all boils down to the basic 
economic law of supply and de- 
mand. No person is going out and 
spend $2,000 to $5,000 for a hunk 
of iron he doesn’t want or isn’t 
extremely pleased with—Gene F. 
Riecier, 17678 Gaylord, Detroit. 

> > > 


12 Reasons for Not Buying 


October: Wait till bugs are out. 

November: Wait till prices come 
down. 

December: 
Christmas. 

January: Wait till salt leaves. 

February: Wait till spring. 

March: Wait till used-car prices 
rise. 

April: Wait till after Easter. 

May: Wait till vacation. 

June: Wait till after Fourth of 
July. 

July: Wait till after vacation. 

August: Wait till Labor Day. 

September: Wait till new model. 
—Onrvitte Ketretson, Emmert Chev- 
rolet Co., Detroit. 


* . * 


Article on Imports Praised 


May I congratulate you on the 
splendid coverage of the imported- 
car field in your issue just received. 
As one of the nation’s oldest 
imported-car dealers and distribu- 
tors (since 1947), I am grateful to 
you for this thorough article, and 
for its presentation. 

The future of the imported-car 
business can only be guesstimated 
at the present time, but I am sure 
that others acquainted with the 
situation will agree with me that 
it offers a splendid opportunity for 
a decent, reasonable profit for 
those dealers willing to stick to the 
basic fundamentals of selling, and 
ignore those tactics which have 
driven so many domestic déalers to 
the verge of bankruptcy. 

We have handled and sold over 
1,000 imported cars at retail since 
adding the MG franchise to our 
Lincoln-Mercury operation in 1947. 

We have recently relinquished 
the Buick and Willys franchises in 
order to devote our entire efforts 
to the imported car sales at retail 
in Syracuse, N. Y., and to our 
wholesale operation as distributor 
for Jaguar and DKW in New York 
State.—Dona.p A. Carn, Cain Motor 
Sales, Inc., Skaneateles, N. Y. 


Wait till after 
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In Philadelphia, buying begins at home 





The Bulletin goes home...delivers more copies to more people 


every seven days in Greater Philadelphia than any other newspaper 


Whether it’s a new dress or hat, or any one of a thousand things, 
people of the prosperous 14-county Greater Philadelphia market 
get ideas — buying ideas — when they’re relaxed at home and 
going through the pages of their family newspaper—The Evening 
and Sunday Bulletin. And now advertisers can give their sales 
message the added impact of R.O.P. spot and full COLOR— 
evening and Sunday — seven days a week! 


The Bulletin exerts a powerful influence on the buying 
habits of its readers. Philadelphians like The Bulletin. They 
buy it, read it, trust it and respond to the advertising in it. 
The Bulletin is Philadelphia’s home newspaper. 


Advertising Offices: Philadelphia * New York * Chicago 
Representatives: Sawyer Ferguson Walker Co., Detroit * Atlanta * Los Angeles 


San Francisco * Seattle. Florida Resorts: The Leonard Company, Miami Beach. 


In Philadelphia nearly everybody reads The Bulletin 
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Commercial Car News 


4 Monthly Section for those who make, sell and service America’s Trucks, 


ROMO ee ee 





Are Truck Dealers Missing a Bet? 





Selling Effort on Options Lags 


N ANALYSIS of last year’s 

truck production indicates that 
even in the low-tonnage pickups 
and panels little effort was in evi- 
dence in selling those standard op- 
tions that mark sales in the 
passenger-car field, such as auto- 
matic transmissions, power steering 
and eight-cylinder engines. 

While nearly 38 percent of all 
low-priced passenger cars were 
sold with power steering, only 
91 percent of the under-10,000-Ib. 


Truckin’ 


trucks were so equipped. While 
nearly 80 percent of all passenger 
cars had automatic transmissions 
only 7.66 percent of light trucks 
were sold with this assembly. 

Approximately 73 percent of al 
passenger cars in the low-priced 
group were sold with eight-cylinder 
engines while 36.66 percent of the 
under-10,000-lb. trucks went to deal- 
ers with V-type power. 


| The manufacturers of trucks in 


.. + by Jack Weed 





UY RUTLAND JR. newly 

elected president of the Ameri- 
can Trucking Assns., will be one of 
the featured speakers at the Truck 
Trailer Manufacturers Assn. con- 
vention at the Palm Beach Bilt- 
more, Palm Beach, Fla., Jan. 20-23. 


The TTMA gabfest is just one 
week later than NADA and in the 
same general neighborhood, I 
want to publicly commend 
Johnny Hulse, managing director 
of the trailer makers, for his 
thoughtfulness in setting the date 
of his shindig so that without 
much effort or additional expense, 
we of the writing machine fra- 
ternity who should—can make 
both affairs. 

In fact, this is the second year 
running that Johnny—or circum- 

stances such as hotel availability, 
etc..—has made it possible to report 
first-hand the doings of that “very- 
much-in-evidence” sector of the 
truck industry. Last year the meet- 
ing was in Coronado, Calif., the 
week before the opening of NADA 
at San Francisco. 

For several years either NADA 
or the SAE convention kept us 
from breaking bread with the 
trailer and trailer supplier members 
of the industry who certainly do all 
they can to fight the battle of the 
over-road trucker, the milk and 
cattle hauler and every other truck 
user who has to cross state lines 
to carry out his delivery assign- 
ments. 

> * > 


4 Vice-Presidents 


Amore other speakers at TTMA 
will be Ernie Cox, chief of the 
safety section, Bureau of Motor 
Carriers, Interstate Commerce Com- 
mission; C. W. Phillips, of the Na- 
tional Bureau of Standards, and 
Jennings Randolph, director of pub- 
lic relations for Capital Airlines, 
who, I understand, is a “stem 
winder” as an inspirational speaker. 

I also understand that Floyd A. 
Katon or some other authority from 
the Internal Revenue. Service will 
talk on taxes as they pertain to the 
truck trailer industry. 

TTMA also will elect officers 
for the coming year, and this as- 
sociation does something that I 


TRUCK NEW PRODUCTS 


Page 38 





of the country, so that the mem- 
bers always can feel that they 
have one of “their boys” on the 
board and they are being ade- 
quately represented. 

By having only four such vice- 
presidents, TTMA gets away from 
the cumbersome board that NADA, 
for instance, must try to work with. 
TTMA also elects a president and 
vice - president for associates. Al- 
though TTMA doesn’t put on an 
exhibition as does the Truck Body 
& Equipment Assn., it’s also a good 

(Continued on Page 19, Col. 1) 


Seek Quarterly 
Report on Bodies 


ron. — Truck - body 
builders have been urged to 
approve a U.S. suggestion that they 
cooperate in compiling a quarterly 
report on unit production to pro- 
vide current data on operations of 
the industry on a nationwide basis. 

The project was proposed by 
George R. Davis, acting director 
of the Automotive and Transpor- 
tation division of the Business 
and Defense Services Adminis- 


tration, Department of Com- 
merce. 


this weight class built 82.52 per- 
cent of the small truck market. 
* + * 
S TONNAGE classifications went 
up, however, more eight-cylinder 


1| engines were used. In the 10,000- 


16,500-Ib. class, 44.57 percent of the 
trucks built industrywide were 
powered by eights. 

One maker built 90 percent of its 
trucks with eight-cylinder engines 
while the lowest maker built only 
18.87 percent with V-type power. 

In the medium and heavy duty 
classes (over 16,500 Ibs. GVW), 
however, 67.52 percent of all ve- 
hicles built were powered by 
eights with two makers building 

100 percent of their output with 
V-type engine. The low percent- 
age of trucks in this GVW group 
equipped 19.0 percent with eights. 

Another unique factor, brought 
out in this review of 1957 truck 
production was the number of 
trucks in each classification 
equipped with tubeless tires. 


* * > 
Big Trucks Top Mediums 


Lier ome all passenger cars in the 
low-priced field were produced 
on tubeless tires but 86.08 percent of 
the under-10,000-lb. trucks were 
sold with tubeless tires. 

In the 10,000-16,500-Ib. class, 
23.24 percent went out on tubeless 
and in the over 16,500-Ib. range 
but 283 percent were thus 
equipped. It is interesting to note 
that more “heavies” went out 
on tubeless than middle-weight 
trucks. 

While 7.71 percent of all trucks 








The Truck Body Manufacturers | Introducing the Travelette— 


This International Travelette, with service-utility body, is one of a wide range of 
new truck models to be displayed by International at the Chicago Auto Show Jan. 
4-12. The Travelette (GVW 4,200-7,000 pounds) carries six passengers and is available 


Industry Advisory Committee rec- 
ommended approval of the report, 
which would be issued by the Cen- 
sus Bureau and financed by in- 
dustry. 





body. 


with full-size pickup 
és 


produced in the under - 10,000 - Ib. 
class were four-wheel drives, no 
maker made any four-wheel drives 
in the 10,000-16,500-lb. group and 
only 2.82 percent of the heavies 
drove on all four wheels. 

This is all the more startling as 
Willys output was not included 
in the compilation of these per- 
centages. 

+ = * 
ORE trucks were sold with for- 
ward control in the 10,000- 
16,500-lb. class than in either of the 
‘Continued on Page 18, Col. 1) 


GMC's New Highway 


* * * 


New Trucks Debut at Chicago 


HICAGO.—U. S. truck makers 

introduced several new models 
at the nation’s No. 1 auto show 
which opened in Chicago Saturday 
(Jan. 4). 

International’s display features 
the Travelette, a light-duty 
passenger-cargo-hauling vehicle, 
and a new “sightliner” cab-over- 
engine truck tractor that mea- 
sures 48 inches from bumper to 
the back of the cab. 

A new air-suspension tractor is 
being exhibited by GMC. The 
vehicle weighs only 11,000 pounds 
complete with fifth wheel, 100 
gallons of fuel, ICC equipment 
and driver. 

In the largest display it ever has 
assembled for an auto show, the 
Ford division introduced a new 
truck model—the heavy-duty 1,100 
series rated at 25,000-51,000 pounds 


GVW and 50,000-75,000 pounds|new cab-forward and cab-over- 


GCw. 

Highlight of the Studebaker- 
Packard exhibit is the Econ-O- 
Miler, a new taxicab being used 
in 39 cities, The firm also is 
showing a combination utility 
and urban vehicle which it said 
is designed to appeal primarily 
to the gentleman farmer. 

All International models are 
finished in gold and white com- 
memorative of the firm’s 50th an- 
niversary of truck production. 

Thirteen” new models are in- 
cluded in the largest display IH 
has ever had at the Chicago show. 
Models range from a deluxe pickup 
to a giant tractor with sleeper cab. 
- x 


NCLUDED are four and six- 
wheel models for highway and 
off-highway service in conventional, 


engine design, six-by-six models, 
six-cylinder and V-8 gasoline and 
diesel-powered trucks. 

The display also features cut- 
away action models of a V-8 
engine, Select-O-Matic transmis- 
sion, truck rear axle and six- 
wheeler “bogie-action” unit. 

The Travelette carries six pas- 
sengers, is available with full-size 
pickup body, power steering and 
brakes, automatic transmission 
and four-wheel drive. It has a GVW 
rating of 4,200-7,000 pounds. 

The new GMC truck uses the GM 
6-71 diesel engine which develops 
190 horsepower at 2,000 r.p.m. The 
standard GCW is 65,000 pounds 
and the GVW is 30,000, but the 
latter can be raised to 33,000 

(Continued on Page 17, Col, 1) 


Top Trucks 


New-truck registrations for ten 
months, plus 34 states for No 
vember: 


1957 1956 
Pos. Make Pos 
1—260,619 Chev. 267,891— 1 
2—248,328 Ford 236,396— 2 
3— 85,559 Internat’l 96,618— 3 
4— 55,552 GMC 73,480— 4 
5— 42,735 Dodge 50,805— 5 
6— 19,098 Willys 19,959— 6 
J— 11,852 Mack 11,690— 8 
8— 11,362 White 13,646— 7 
9— 5,920 Stude. 7,886— 9 
10— 3,071 DiamondT 3,595—10 
1l— 1,886 Reo 2,677—11 
12— 618 Brockway 772—12 

17,640 Misc. 10,352 

Total All Makes 
764,240 795,767 


Further details on Page 36. 








Tractor— 


The new GMC lightweight air-suspension tractor, Model DR863, will be on display 
at the firm's exhibit at the Chicago Auto Show Jan. 4-12, The new unit is powered 
by a 190-horsepower 6-71 diesel engine and has a ready-for-the-road weight of only 
11,000 pounds, including a fifth wheel, 100 gallons of fuel, ICC equipment and 
driver. The GCW rating is 65,000 pounds, while the standard GVW is 30,000 pounds. 

= . 7 oo 


~|Private Council 


Slates 2 Panels 
At Jan. Parley 


T= panel, “The Manufacturer 
Meets the Consumer,” again will 
be one of the chief features of the 
19th annual convention of the Pri- 
vate Truck Council of America. The 
convention will be held Jan. 30-31 
at the Sheraton hotel, Philadelphia. 


Robert Cass, of White Motor Co., 
will be the panel moderator. Par- 
ticipants and their subjects include: 
W. J. Pelizzoni, Mack Trucks, “Die- 
sel Engines;” M. A. Wilson, Good- 
year Tire & Rubber Co., “Tubeless 
Tires;” F. E. Selim, Phillips Petro- 
leum Co., “Propane Engines;” R. A. 
Munder, Yellow Rental, Inc., “Truck 
Leasing,” and William R. Hummel, 
Trailmobile, “Trailers.” 


The convention has as its theme 
“service with safety.” The program 
will open Jan. 30 with a panel dis- 
cussion, “Private Truck Operators 
Operating for Safety.” George Lowe, 
Atlantic Refining Co., will act as 
moderator. 

A featured speaker will be Ernest 
G. Cox, chief, section of safety, 
Bureau of Motor Carriers, ICC, 
who will talk on “ICC Safety En- 
forcement.” Also taking part in this 
program will be O. D. Shipley, direc- 
tor of safety of Pennsylvania’s bu- 
reau of highway safety. 

The main social event of the con- 
vention will be a reception and din- 
ner on Thursday evening, Jan. 30, 
sponsored by Chevrolet, Diamond 
T, Dodge, Dorsey Trailers, Ford di- 
vision, Fruehauf, GMC Truck & 
Coach, International Harvester, 
Mack Trucks, White Motor Co., Heil 
Co., Trailmobile and Standard Steel 
Works. 

The opening luncheon will be co- 
sponsored by Firestone, General 


. Tire, B. F. Goodrich, Goodyear, Lee 


Rubber & Tire Corp. and U.S. Rub- 
ber Co. 








F 





© Oo hme iH 


att an oh Ot Ot oe 









56 
S 
1 
2 
3 
4 
5 
6 
8 
7 
9 
0 
1 
2 


1 | 


=< 


i- ax & 


> FF m™ we § oe 











New Trucks Bow in Chicago 


International, GMC, Ford, Willys Introduce 
Models at Auto Show in Chicago 


(Continued from Page 16) 


pounds with an 11,000-pound front;engines of 401, 477 and 534 cubic 


axle which is optional. 

Standard components include 
a five-speed, overdrive synchro- | 
mesh transmission; 9,000-pound 
tubular front axle and a 22,000- 
pound, two-speed rear axle. An 
optional transmission-axle com- 
bination is a 10-speed transmis- 
sion with single-speed rear axle 
rated at 22,000 pounds. 

Since most road shocks and 
vibrations are eliminated by air| 
suspension, more aluminum than} 
usual is used because less struc- | 
tural rigidity is needed for long} 
cab and chassis life, according to| 
Philip J. Monaghan, GMC general | 
manager. 

The Chevrolet exhibit features 
the three-quarter ton, standard 
four-wheel drive truck which 
climbed 14,100 feet up Pike’s Peak | 
in an off-road test. 

There also is a mobile unit on| 
which various engine and trans- 
mission combinations are demon- 
strated. No new models are being 
shown. 

> * > 

HHE Mechanical Mule is the) 

highlight of the Willys display. 
The newest Army vehicle is the 
first tactical military vehicle to 
carry more than its own weight, | 
according to Willys. 

Made largely of magnesium 
and aluminum, the Mule weighs 
900 pounds and is designed pri- 
marily for use by airborne units 
for drop by parachute into 
forward-combat areas. 

The platform-type carrier is 
powered by a four-cylinder, air- 
cooled Willys engine mounted 
under the bed at the rear. 

It has four-wheel drive and 
four-wheel steering and can turn 
in a 100-foot radius. The steering 
wheel may be lowered so a soldier 
may operate the vehicle while 
walking or crawling. 

The Ford exhibit also features 
three new Super Duty V-8 truck 


Accident Study 
On Car Trailers 
Asked by AAA | 


WASHINGTON. — The Truck- 
Trailer Manufacturers Assn. re-| 
ported that delegates to the annual 
meeting of the American Auto-| 
mobile Assn. approved a resolution 
urging state highway officials to 
give special attention to the towing | 
of cargo trailers and mobile homes 
by passenger cars. 

The resolution asked that in- 
formation be assembled regarding} 
the towing of such vehicles and also 
to the incidence and causes of high- 
way accidents involving them. 


It further requested, according to 
TTMA, that the information “be! 
made public for the benefit of the 
trailer industry and the motoring 
public and the guidance of legisla- 
tors and public officials.” 

TTMA said the AAA also called 
upon the Bureau of Public Roads| 
and other research organizations 
to develop an approved system of 
testing antiskid qualities of pave- 
ments and tires and an approved 
rating plan for each which can 
be understood readily. 

The tire industry was urged to 
develop tires with high antiskid 
ratings and to show the rating 
on each tire. 











Willys Brochure Lists 
Vehicles for Airport Work 


TOLEDO. — Willys Motors, Inc., 
has published a 36-page brochure 
listing the various vehicles avail- 
able for work at airports. 

The brochure has 21 illustrations 
together with specifications on such 
vehicles as the new Jeep lavatory 
servicing truck, baggage tractor, 
fluid servicing truck, Dispatcher, 
delivery service vehicle, utility 
Wagon crew carrier, crash wagon 
and the forward control general 
purpose Jeep trucks. Copies are 
available from the Fleet Sales De- 
partment, Willys. Motors, Inc., To- 
ledo 1, O. 





inches with modern short-stroke 
design. 
The engines are compactly de- 





Seven Truckers Sue 
Western Auto Transports 


MARTINEX, Calif.—A $177,977 
suit has been filed in Contra 
Costa County Superior Court by 
seven independent truckers 
against Western Auto Transports 
Inc., Richmond, Calif. 

The truckers claim the de- 
fendant failed to fulfill a con- 
tract to supply autos for them 
to haul from Cheyenne, Wyo., to 
Richmond. A company spokes- 
man said Cheyenne is an inter- 
change point for new cars being 
shipped from the factories. He 
said used cars and imports usu- 
ally make up the eastbound load. 
He declined comment on the suit. 
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signed with large sodium-cooled 
exhaust and dished-type intake 
valves, with positive valve rota- 
tors and valve-seat inserts for 
greater durability. 

Features of the lubrication sys- 
tem include block-mounted rotor- 
type oil pump, large capacity 
replaceable element oil filter and 
an internal oil cooler. 


For additional economy, Ford 
says, the Super Duties have 
three-stage cooling with water- 
jacketed induction system for fast | 
warmup and maintenance of| 
proper fuel-air mixture tempera-| 
ture. 

The engines are equipped with| 
mechanical-centrifugal distributors, | 
mechanical governors, four-venturi | 
carburetors with thermostatically 
controlled fresh-air intake and 50-| 
amp alternators. 

* * * | 

WIDE choice of transmissions | 

and axle ratios is offered to| 

get the most from the new engines, 
Ford says. 

Five other truck engines are 
included in the exhibit. Eleven 
truck models are being shown. 
Highlight of the 19-truck Dodge 

exhibit is the D-100 Sweptside, a 
pickup vehicle on an automotive- 





Cord Supports Tire— 


Firestone reports that this single strand 
of the steel wire used in its Steelcord 
tires is capable of supporting this 220- 
pound truck tire. The strand which meas- 
ures .048 inches in diameter is said to 
be able to support 385 pounds. 


style body. It is finished in black 
with red piping and the interior is 
done in black and white, with white 


carpeting. 
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Firestone Reports 
‘Steelcord’ Tires 


Have Longer Life 


FORT STOCKTON, Tex.—Truck 
tires that wear like the steel from 
which they are made have ad- 
vanced beyond the. experimental 
stage after more than 18 years of 
development and tests, Raymond C. 
Firestone, president of Firestone 
Tire & Rubber Co., announced. 

He disclosed development of a 
Steelcord truck tire for regular 
highway use at official dedication 
of the rubber firm’s testing grounds 
here. Previous Steelcord production 
at Firestone was limited to special 
high-load-capacity tires. 

Work began on Steelcord tires at 
Firestone in the pre-World War II 
period. Engineers custom built and 
cured the first tire on May 38, 1939. 

“We have built more than 230,000 
Steelcord tires since that first one 
in '39,” Firestone said. “They have 
set a fantastic record of more than 
12 billion miles without a blowout.” 

The blowout record of the truck 
and bus tire is attributed to steel 
wire that has doubled in strength 
over the last two decades. Strength 
of a single cord has jumped from 
180 to 385 pounds, the company said. 





Born December 7, 1957... Already 70 Years Old... 





Leading manufacturer of passenger car 
and truck frames, air and vacuum power 
brake systems for trucks, trailers, buses 
and passenger cars, as well as other air 


controls — 


THE MIDLAND 
STEEL PRODUCTS CO. 


merges with 


veteran designer and builder of engi- 
neered atmosphere systems for all major 


industries — 


J. 0. ROSS 


ENGINEERING CORPORATION 
and Subsidiaries 


to form 


MIDLAND-ROSS 
CORPORATION 


with greater facilities, more manpower, 
and additional products to serve you, 


the customer! 


Seventy years of combined business and de- 
velopment experience are now available to 
present and future customers of Midland-Ross 
Corporation, with its 6500 employees, 10 
manufacturing plants, and $100,000,000 sales 


volume. 


While each division will continue a decen- 





Ross Plastic Treating Line handles entire processing, from 


coating to rewinding. 


tralized form of operation, there will be sub- 
stantial pooling of engineering talents for 
research and development, resulting in ac- 
celerated improvements in M-R’s products 


and services. 


We will welcome — and appreciate —- every 


opportunity to serve you. 


MIDLAND-ROSS 


CORPORATION 


Ohio 


Executive Offices: Cleveland 1} 
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Efforts Lag on Selling Options 


(Continued from Page 16) 


other classes. While but 2.43 per- 
cent of the under-10,000-lb. group 
were sold with forward control, 6.66 
percent of the 10,000-16,500s and 
but 6.05 percent of the over 16,500s 
were sold for this type of service. 

Approximately 11.27 percent of 
all trucks sold last year were 
equipped with radios. Some dealer 
bodies did not order trucks with 
this accessory installed. These 
figures are based entirely on those 
trucks delivered from the factory 
with radios installed. 

Fully 14.7 percent of one maker’s 
trucks went to the dealers with ra- 
dios while the smallest showing re- 
ported was 5 percent of one make. 

While no trucks in the under- 
10,000-Ib. group were equipped with 
two-speed axles, this type of rear 
drive accounted for approximately 
half of the sales in the two higher 
tonnage classes. 

In the 10,000-16,500 group, 44.89 
percent were delivered with two- 


ANTENNA LIFT 


SEAT 
ACTUATORS 


HEATER, 
AIR CONDITIONING 
AND DEFROSTER 





speed axles and, in the over-16,500- 
pound group, 48.87 percent were so 
equipped. 


Not in Lighter Trucks 


UAL-DRIVE bodies did not 

show up in the output of the 
lower-tonnage trucks but, in the 
over-16,500-Ib. group, 11.98 percent 
were so equipped. 

The same applied to diesel 
power. No maker installed diesel 
engines in the two lower-tonnage 
groups but, in the over-16,500 
group, 23.17 percent of the trucks 
made by those who supplied diesel 
engines were so equipped. 

As far as being factory equipped, 


GMC Expands Branch 
CLEVELAND. — GMC Truck & 
Coach’s retail branch here has re- 
opened in an enlarged sales-service 
truck headquarters at Sixty-sixth 
St. and Euclid. The renovated two- 
story building is more than double 

the size of the previous branch. 


Tah 





air conditioning still has to be re- 
corded in the sale of any truck re- 
gardless of tonnage. If any trucks 
were equipped with air condition- 
ing, it was done by the dealer and 
with units supplied in the field. 
a + * 

eo steering did not become 

a factor in truck sales until 
the over-16,500 class was reached. 


In the under-10,000-lb. group, only Nute Heads South— 


91 percent were equipped with 
power steering. 

The top maker equipped but 2 
percent of its low weight vehicles 
with power steering and the 
smallest number to show was .3 
percent of one maker. 

In the 10,000-16,500-group, 1.03 
percent were power-steering 

equipped with a high of 1.6 and a 
low of .3 pereent among individual 
makers. Trucks rated at over 16,500 
GVW went out with 12.51 percent 
equipped with power steering. 36.1 





Albert C. Nute, director of the Dodge 
Truck News Bureau for Ross Roy, Inc. for 
the past 13 years, was honored by his 
agency friends at a retirement party re- 
cently. Nute, who will live in Florida dur- 
ing the winter months, inspects gifts of 
deep-sea fishing tackle with an assist 
from William H. Gerstenberger, left, vice- 
president; Robert L. Mobley, editor, Dodge 
Job-Rater, and R. G. Lyon, Dodge account 
executive. 


reported by any maker was 36.1 and 
.50 was the lowest. 
Despite all the push that has 


percent was the highest percentage' been given automatic transmis- 





Delco Power-Sweep Electric Windshield Wipers offer 


@ METAL LINKAGE 
Power-Sweep’s positive linkage system 
eliminates the chatter and skip of wiper 


blades. 


or accelerating. 


ay 


GENERAL 
MOTORS 





@ POWERFUL MOTOR 


Assures cleaning away heavy accumu- 
lations of wet snow and ice, for added 


driving safety. 
@ MULTI-SPEED CONTROL 


Power-Sweep provides a multi-speed 
control for variable driving conditions. 


@ CONSTANT WIPER ACTION 
Power-Sweep Electric Wiper operates 
completely independent of engine, no 
slow-down when passing, going uphill 


ACTION 


@ SUPERIOR PARKING 


Power-Sweep Electric Wiper automat- 


ically returns the blades to horizontal 
position when turned off. 


Power-Sweep Electric Windshield Wipers are standard or 
optional equipment on many 1958 cars. 


DELCO APPLIANCE DIVISION 


GENERAL MOTORS CORPORATION 
Rochester 1, New York 


sions, especially in the larg 
sizes, only 1.22 percent of t 
trucks in the 10,000-16,500 cla 
were so equipped by those make 
who offered automatic transmi 
sions and but 3.21 percent in ti 
over-16,500 class. 
* * * 


Some Do Much Better 


OME dealer lines did a muc 
better job of selling automati: 
transmissions than others as the 
figures demonstrate. 

For instance, in the light-weight 
class, one maker’s dealers sold 
11.8 percent of their output with 
automatic transmissions as against 
an average of 7.66 in this weight 
class and a low of 3.5 percent. 

In the mediums, the high was 
3.53 percent against the 1.22 aver- 
age and a low mark of .8 percent. 
In the heavies, one dealer line 
recorded 8.6 percent equipped 
with automatics as against the 
3.21 percent average and the .60 
low. 

Two-speed axles were really 
pushed by the dealers of one make 
where 75 percent of all sales in 
the 10,000-16,500 class had the axles 
as against the average of 44.89 and 
a low of 10 percent. 

* * * 


” THE heavy-tonnage class, a 
top mark of 60.0 percent was 
hung up against an average of 
48.87 and a low of 2.30 percent. 

The wide variance in effort put 
behind the sale of forward-control 
jobs by different dealer groups 
shows up especially strong in the 
middle-weight group. 

Here, where an average of 6.66 
percent was recorded, one maker 
sold 15.54 percent of his trucks 
in this weight class with forward 
control chassis and the low dealer 
group hung up a dismal .1 per- 
cent. 

Even in the low-weight class the 
spread on forward control was 
quite wide, hitting a 3.3-percent 
high, against a 2.43-percent average 
and a 1.5-percent low. 

- * > 


Selling Effort Varied 


_— effort put forth by different 
dealer groups in selling tubeless 
tires was also quite varied. In the 
light-weight group with an 86.08 
average, the high group sold 100 
percent on tubeless tires while the 
low dealer group sold 78 percent. 


In the middle-weight group, one 
dealer group sold 44.7 percent of 
its trucks on tubeless tires as 
against a 23.24-percent average and 
a low of 20 percent. 

In the high tonnage group, one 
dealer body sold 58.7 percent of 
its trucks on tubeless tires 
as against an average of 28.3 
percent and a low of but 2 per- 
eent. 

On diesel power, the spread was 
just about as noticeable. Among 
those makers that offered diesel 
powered options, the maker selling 
the highest percentage powered 
with diesel was 58.7 against an 
average of 23.17 percent and a low 
of 2 percent. 

> 


oraananon 


MONG the makers who offered 

tilt cabs but 10 percent of the 
middle-weight vehicles were 
equipped with this cab and 15.65 
percent of the heavies. 

In this heavy-weight group, 
one maker hung up a sales 
record of one fourth of its sales 
with tilt cabs while one sold 

“them on but 4 percent of its 
heavy-duty output. 

This review of this year’s truck 
sales seems to indicate that there 
is a wide opportunity for prac- 
tically all truck dealers to fatten 
their truck sales profits consider- 
ably by putting a little more effort 
in selling the salient features of 
the truck that are available to them 
and their salesmen. 


W hite-Autocar Outlet 
Opens Larger Quarters 

LANCASTER, Pa.— White Indi- 
ana Service Co., Inc., a White- 
Autocar distributor, celebrated the 
opening of its larger facilities with 
a “Lancaster County Style Open 
House” arranged by Jake Shelly 
for 300 visitors. 

Visitors saw White’s new model 
9064 for the construction industry, 
the new White 4000 highway trac- 
tor and an Autocar DC75T for 
heavy hauling jobs. The new facili- 
ties make it possible for the firm 
to service, repair and rebuild diesel 
engines in trucks, shovels, cranes 
and other diesel equipment. 
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ee By Jack Weed 


(Continued from Page 16) 


idea for the supplier group to real- | 
ize that it is being considered. 
* + + 


The California Code 


I GOT a little excited by the 
changes in the California school 
bus code as I read that on or after 
Jan. 1, 1958 all school buses con- 
structed for use in that state should 
be equipped with manually operated | 
emergency brakes operating on all 
four wheels. 

For the sake of the school bus 
makers, thank goodness, I read the 
new code wrong. 

But I wasn’t the only one who 
read the new code that way the 
first time around. One of my good 
friends at one of the factories— 
who follows the school bus regu- 
lations like a hawk — admitted 
that he got the same interpreta- 
tion on the first reading. 

Boiled down, what the new code 
says is that service brakes must 
meet section 670.4 (a) and (b) of the 
Vehicle Code, and that the emer- 
gency brake shall be equipped with 
a manual control employing either 
a ratchet or other suitable locking 
and releasing mechanism to insure 
proper application of the emergency 
brakes. 

Maybe it is because I kinda’ have 
been expecting one of these states 
that are “bully for stout” on safety 
regulations to come out with some 
such regulation that made me think 
right off the bat, “Well here it is.” 

I've got a deep-seated hunch that 
before long the entire industry is 
going to feel a “crackdown” on the 
demand for some type of safe emer- 
gency brake to support the hy- 
draulic braking system that appears 
to be so vulnerable to failure. 

* Ed * 


Powers’ Answer 


MAN states have tightened their 
brake- fluid specification de-| 
mands and, while it should be ob-| 
vious if accidents are caused by 
the failure of any part of the hy-| 
draulic braking system that lets) 
the fluid leak out of the system, | 
it will take some state like Texas 
or California that really endeavors 
to find the actual cause of accidents 
to bring the percentage of such fail- 
ures to the attention of the indus- 
try. 

I am guessing that the NADA | 
truck committee either didn’t | 
fight hard enough for a solid pro- | 
gram at this year’s convention, or 
that it, too, has gotten a little | 
lax in bringing some of the prob- 
lems of truck retailing to the at- 
tention of the dealers who will 
convene in the “haven of the 
impoverished businessmen.” 

I got quite a bang out of the 
way John Powers, of McCabe Pow- 
ers, took advantage of an article 
in Time magazine that severely 
criticized the repairmen of this 
country. 

John got out a four-page folder 
entitled, “We salute the U.S. re- 
pairman.” 

In contrast to the dejected ap- 
pliance and household fixtures 
which surrounded a snail-riding re- 
pairman on the Time cover, the! 
McCabe Powers folder depicted a 
wand - waving repairman riding a 
pickup equipped with a. McCabe 
Powers service body and encom-| 
passed by smiling appliances and 
fixtures. 

A happy housewife beamed at him 
from above, and the snail lay dead 
at his side. The super-polished re- 
pairman was armed with a giant 
sized screw driver, and a pipe 
wrench hung from his belt car- 
rier. 


Tribute to Repairmen 


OME 250,000 of these folders, 

with an editorial on the inside 
cover, were mailed to repairmen 
throughout the country. 

The editorial read: “For smiling 
through the many unreasonable de- 
mands that are made of him... 
for the extreme patience he has in 
dealing with the queer attitudes of 
many of his customers .. . for cop- 
ing with the inaccessible gadgets 
that manufacturers add without re- 
gard to servicing problems... our 
hats are off to the U.S. repair- 
man. 

“He’s remarkable. He’s a true 
diplomat . . . and has to be, to 
bear up under the abuse heaped 





on him by an overdemanding 
public. He’s completely human too 
-.. that’s why he can make mis- 
takes, but it’s also why he learns 
so fast about so many things he’s 
called on to repair. We salute the 
U.S. repairman ... he’s a vital 
part of our great American way 
of living, and he’s doing a tre- 
mendous job.” 


I am just wondering .. . I don’t 


U. S. Highway Administrator 
Is Given New Authority 


WASHINGTON. — Secretary of 
Commerce Sinclair Weeks has 
given the Federal highway admini- 
strator authority to negotiate con- 
tracts in connection with the 
Federal highway program. 

The highway administrator now 
may negotiate, without advertising, 
contracts with individuals or firms 
for appraisal services called neces- 
Sary by the Bureau of Public 
Roads. 





THE BUILDING THAT HELPS YOU SUCCEED 


know ... 
every truck salesman in this in-| 
dustry knows what he has done. 
You and I know they are the only | 


italize his effort for him and turn it 
into orders, not only for more serv- 
ice bodies but for more pickups 
that every dealer would like to sell 
at a profit. 


* * * 


| Selling Service Bodies 


oo service body is one of those 
truck epuipment items that I 
feel never has been sold to its full 
| potential. 
| It’s the kind of body that I be- 
| lieve has to be demonstrated, and to 
| sell it successfully a dealer should 
| keep a demonstrator in stock all 
| of the time so that when a service- 
man is in need of a new truck, the 
time saving and convenience fea- 
tures of the body can be proven to 
| him on his own job. Just talk and 
pretty pictures don’t pull hard 
enough to bring up the extra cost. 
J. J. Lawler, GMC branch man- 
|}ager at Cleveland, calls my atten- 
tion to GMC’s new 33,900-square-foot 
branch at 6610 Euclid Ave. In the 
new quarters, GMC has 20 service 
stalls that will accommodate any 
size truck. 








if John saw to it that | ‘ 


| guys in this industry who can cap- | Es ; 


Truck News From Africa— 


19 





Bearing news of the truck market in the Belgian Congo is Raoul M. Jadot, center, 
a division sales manager for Chanic, a Belgian industrial firm in Leopoldville. During 
a@ recent visit to Detroit, Jadot discussed marketing and truck equipment design with 
Milton G. Peck, right, sales vice-president, Gar Wood Industries, Inc., and A. P. 
D'Haem, Gar Wood export director. According to Jadot, current truck registration 
in the Belgian Congo is 22,000. About 6,000 new vehicles are imported annvally, 


of which 4,500 are for the replacement market. 
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Before your Grand Opening... and every day after 


Yes, even before you move in, you benefit from advan- 
tages the Butler Building System offers over traditional 


building methods. 


Construction begins sooner, moves at a faster pace. 


Why? Because Butler structurals are (1 ) pre-engineered, 
they eliminate much routine engineering work, (2) 
mass-produced, they are shipped from stock without de- 
lay, (3) precision-made, they assemble quickly and eas- 
ily. Grand Opening Day comes weeks or months sooner 
than traditional building methods permit. You're in busi- 
ness, making money faster. 

When you move into your new facility, your Butler 
building really starts to pay dividends. 

Your showroom is modern. Wide expanses of glass 
can be combined with vaulted or dropped ceilings to 
create a distinctive appearance. Cars are displayed to 


Manufacturers of Buildings ¢ Oil Equipment ¢ Farm Equipment 
Dry Cleaners Equipment ¢ Outdoor Advertising Equipment 
Custom Fabrication 


Sales offices in Los Angeles and Richmond, Calif. * Houston, Tex. * Birming- 
ham, Ala. « Atlanta, Ga. * Kansas City, Mo. « Minneapolis, Minn. « Chicago, 
Ill. * Detroit, Mich. ¢ Cleveland, Ohio « Pittsburgh, Pa. * New York City and 
Syracuse, N.Y. * Boston, Mass. « Washington, D.C. + Burlington, Ont. Canada 


best advantage in an atmosphere conducive to sales. 

Your service area is roomy, efficient. Butler’s clear- 
span, gable roof design eliminates roof trusses and in- 
terior columns. There is plenty of aisle space . . . plenty 
of unobstructed overhead space for utilities and automo- 
tive service equipment. 

Superior lighting, ventilation and insulation help cre- 
ate an interior environment that is healthful and pro- 
motes efficient, profitable service. 

For more details on Butler buildings and how they 
can help you build an attractive, efficient and profitable 
dealership, yet conserve capital, ask your Butler Builder 
for a free copy of the booklet, “The Building That Helps 
You Succeed.” 


Your Butler Builder is listed in the Yellow Pages under 
“Buildings” or “Steel Buildings.’ Or write direct. 


BUTLER MANUFACTURING COMPANY 
7432 East 13th Street, Kansas City 26, Missouri 
Please send me free copy of booklet. 


Street 
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PICTURE YOUR CAR 


The American Weekly’s January 12th 
AUTO ANNUAL I paca Wana 


converts 10 million homes 





into private showrooms ! 





|S yen to bumper, page after page, Detroit’s newest and finest crea- 
tions will pass in review in the special auto section of The American 
Weekly’s January 12th Auto Annual. 


Last year, this four-color feature was among the top five best-read 
American Weekly articles among men. It’s another example of The 
American Weekly’s year-round editorial emphasis on the family car. 
While families relax at home, The American Weekly brings the show- 
room to them. And, since the bulk of these families live in the key areas 
where 71% of all new-car dollars are spent, their reactions are mighty 
important. Nearly 3 million American Weekly families bought cars in 
the last 12 months! 


The American Weekly provides 47% coverage in 758 key cities of 10,000 
population or more. It combines the local impact of a “home town” paper 
with 4-color dominance and national magazine prestige. And its careful 
editorial attention to the family car creates a sales-stimulating climate 
for automotive ads. 


Manufacturers and dealers both are well aware of The American Week- 
ly’s influence in the top car-buying markets. That’s why General Motors, 
Chrysler Corporation, American Motors, Ford and Studebaker-Packard 
all use The American Weekly to move cars in volume fast! 


These same famous manufacturers will be pictorially represented in the 
special auto show section of The American Weekly’s Auto Annual. 
Don’t miss it! And for year-round selling power— from new model time 
on—put your car in over 10 million living rooms every Sunday in The 
American Weekly. 


VISIT THE AMERICAN WEEKLY EXHIBIT IN BOOTH 145 
AT THE MIAMI N. A. D. A. CONVENTION 


Tk A WERICAN WEEKLY 


: 
. reaching and selling over 10 million families through 31 of America’s great Sunday newspapers 





- 
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THE AMERICAN WEEKLY: 63 VESEY STREET, NEW YORK 7, N, Y. 


ATLANTA *« BOSTON «+ CHICAGO +- CLEVELAND « DETROIT + LOS ANGELES « SAN FRANCISCO 


ALBANY TIMES-UNION © BALTIMORE AMERICAN © BOSTON ADVERTISER © BUFFALO COURIER-EXPRESS © CHICAGO AMERICAN ¢ CINCINNATI ENQUIRER © CLEVELAND PLAIN DEALER « COLUMBIA, S. C. STATE 
CORPUS CHRISTI CALLER TIMES © DALLAS TIMES HERALD © (DENVER) ROCKY MOUNTAIN NEWS e¢ DETROIT TIMES ¢ HOUSTON CHRONICLE © HUNTINGTON, W. VA., HERALD-ADVERTISER © LOS ANGELES EXAMINER 
MIAMI HERALD ¢ MILWAUKEE SENTINEL ¢ NEW ORLEANS ITEM © NEW YORK JOURNAL-AMERICAN © PHILADELPHIA BULLETIN ¢ PITTSBURGH SUN-TELEGRAPH « PORTLAND OREGONIAN « ST. LOUIS GLOBE-DEMOCRAT 
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Banking Goes Mobile— 


A mobile banking office with space for a staff of four tellers, a cashier, and the 
combination driver-guard has been completed by Gerstenslager Co., Wooster, O., for 
delivery to the Banco Credito y Ahorro Ponceno of Puerto Rico. The Bankmobile, as 
it is being called, is especially designed and built to carry out extension activities, 
and perform the functions of a branch bank in small towns and villages throughout 
the territory served by the bank. Interior dimensions are approximately 32 feet by 
8 feet, giving a total interior floor space of more than 250 square feet, Special 
banking equipment includes a safe under the teller'’s counter together with filing 
cabinet, money drawers and locked compartments of steel construction. 


News to Note... 


H. Lauren Lewis of Sioux Falls, 
president of Midwest Coast Trans- 
port, Inc., has been elected presi- 
dent of Associated Motor Carriers, 
Inc., of South Dakota. Other offi- 
cers are: 

Gleason L. Stucker, 
vice-president; Harold Payne, Rapid 


Sioux Falls, treasurer. The Trail- 
mobile safety award went to 
Buckingham Transportation Co., 


|Rapid City, in the five-million- 
miles-and-over classification. 
* > > 


‘Bostrom Seat Available 


On Chevrolet Cab Units 


MILWAUKEE.—The Bostrom 
Level Ride 80 truck seat now is 
available as optional factory- 
installed equipment on all cab 
models of Chevrolet trucks, accord- 
ing to Bostrom Mfg. Co. 

The seat uses two rubber torsion 





Aberdeen, | 


City, secretary, and J. P. Everist,| 


Truck World in Brief 


SIOUX FALLS, S. D.—(UTPS)—| springs that act as “knees” to take| Equipment Assn. also will attend 





| up the shock of rough ride. Bostrom 
| said this suspension mechanism ab- 

sorbs vibration and protects the 
|driver from spine, kidney and 
| other physical damaging bumps 

and jolts: A new rough-usage kit 

is available for trucks that are 
|}used in unusually rugged work. 
= * 7 


Record Registration Seen 

CHICAGO.—Revenue from Illinois 
motor licenses is expected to reach 
a record $90 million this year. By 
the end of 1957 more than 3,650,000 
license plates will have been pur- 
chased. This represents 110,000 
more registrations than last year. 

* * * 


\Conference Scheduled 


On Refrigeration Systems 
WASHINGTON. — The Truck- 

Trailer Manufacturers Assn. in co- 

operation with the U. S. Depart- 
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U. S., Canada and Europe 


Today, American business faces its 
greatest marketing challenge in dec- 


New York 

Boston ades. There could be no more appro- 
Philadelphia priate time for a move designed to 
— double the efficiency, flexibility and 
a impact of one of the most powerful 
a" sales promotion tools ever developed 
Cincinnat on i i 4 
Cinatanatt professionally handled sales incen 
Sndlanepolio tive campaigns. 

Toledo By combining the three leading in- 
a ene centive firms, The E. F. MacDonald 
ae Company can now offer faster and 
os Rapids more efficient service on local, na- 
Oshkosh tional and international campaigns. 

wau *Beae : 

Minneapolis The facilities and staff available to 
Kansas City each client will be more than dou- 
Memphis bled. Added offices throughout the 
Di lakome City United States, Canada and Europe 
Houston 


New Orleans 
Los Angeles 
San Francisco 
Portland 
Toronto 
Montreal 
Frankfurt 
Brussels 


will put professional service near 
managers and distributors as well as 
home office executives. 

Expanded creative staffs located in 
Dayton, Chicago and New York will 
provide flexible planning, copy and 
layout service. More warehouses and 
a larger selection of merchandise will 
assure fast delivery of prizes. Mac- 
Donald’s own world-wide organiza- 
tion will make worry-free arrange- 
ments for incentive travel. 

If your company needs increased 
sales or improved salesmanship, in- 
vestigate this proved service. E. F. 
MacDonald incentive campaigns are 
an easy, low-cost way to gain com- 
petitive sales advantage. 


The E. F. MacDonald Company me 


WORLD-WIDE SALES INCENTIVE SERVICE / Dayton 2, Ohio 


ment of Agriculture and Nationa 
Bureau of Standards, is sponsoring 


manufacturers to discuss develop 


and rating method for truck and 
truck-trailer refrigeration systems 


Representatives of the Air 
Conditioning and Refrigeration In- 
stitute and the Truck Body and 


the meeting at the National Bureau 
of Standards in Washington, Dec. 
13th. 


* * * 


Kramer to Expand 


DETROIT. — Kramer Bros. 
Freight Lines, Inc., will expand its 
operation in Buffalo next summer 
with construction of a new $200,000 
terminal. The 33-door terminal will 
be located on New Walden Ave., 
between Union Rd. and Dick. Rd. 
It will replace present facilities at 
15 Bradley St. 


* * * 


ICC Sets Up 2 New Boards; 


Reoraginzes Traffic Bureau 

WASHINGTON.—The Interstate 
Commerce Commission has estab- 
lished two new boards, the tempo- 
rary authorities Board and the 
transfer board. They replace the 
present motor carrier board. 

The transfer board will process 
applications for transfer of motor 
carrier authority under Section 
212(b) of the Interstate Commerce 
Act. Other duties and responsibili- 
| ties of the motor carrier board will 
be assigned to the temporary 
Authorities board. 

The ICC also reorganized its 
| bureau of traffic, which handles all 
| tariffs or schedules of rates, fares, 
charges, practices, that common 
and contract carriers and others 
are required to file with the Com- 


mission. 
* = = 


New Fire Truck Body 


Delivered by Reading 

| READING, Pa.—The Delmar fire 
| department, of Salisbury, Md., has 
|has acquired one of the first units 
|of a new series of “emergency- 





planned” fire truck bodies being 
manufactured by Reading Body 
Works, Inc. 


The Reading body can be custom 
engineered to meet individual re- 


quirements. Adaptable to any 
standard chassis, the bodies are 
available from % ton to 1% tons 


and are mounted on a standard 
duel-wheel GMC chassis. 


> * > 


3-County Michigan Area 


May Establish Public Port 

EAST LANSING, Mich.—A ter- 
minal port fcr public hire may be 
established at Saginaw after a 
study by the Bureau of Business 
and Economic Research at Michi- 
gan State University for a tri- 
county committee representing 
|Bay, Saginaw and Midland coun- 
| ties. 

“The study was motivated by the 
desire of these communities to 
capitalize upon the increased water- 
borne trade anticipated as a result 
of the St. Lawrence Seaway proj- 
ect,” according to John L. O’Donnell, 
acting director of the bureau. 

> . * 


Diamond T Appoints 


Distributor in Cleveland 

CLEVELAND.—Motor Truck 
Equipment Co., Inc., 12000 Harvard 
Ave. S. E., has been appointed a 
Diamond T distributor. M. K. 
Darling heads the firm. 

Hudson B. Eiegler is service 
manager of the Diamond T sales 
and service center, and Ben 
Gambita is parts manager. 

7. + * 


Vermont High Court Rules 


Semitrailer Is Motor Vehicle 


MONTPELIER, Vt. — The Ver- 
mont Supreme Court has ruled that, 
under legal definitions, a semi- 
trailer unit is a motor vehicle. 

The tribunal upheld the convic- 
tion of a Brattleboro man for driv- 
ing a vehicle (semi-trailer tractor 
unit) with defective equipment and 
operating an uninspected vehicle. 

+ * ok 


1H Branch Moves 





NEW YORK. — International 
truck sales and service branch 
has moved to 624 W. 48th St., ac- 
cording to L. W. Pierson, sales 

(Continued on Page 28, Col. 1) 
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Fees to Be Prorated .. . 


AUTOMOTIVE NEWS, JANUARY 6, 1958 
1958 Legislature to permit truck| trucks, the matter was deferred 


Iowa, Illinois Agree 
On Truck Licensing 


By Bethune Jones 
Staff Correspondent 


DES MOINES.—A verbal agree- 
ment on truck-license reciprocity 
between Iowa and Illinois high- 
lights developments in state and 
local regulation of trucks and re- 
lated matters. 

The agreement calls for prorat- 
ing license fees and apportioning 
the number of licenses a trucker 
must take out in each state. 

The number of licenses to be 
bought will be related to the num- 
ber of miles the trucker travels in 
each state in relation to his total 
miles travelled. 

Iowa Attorney General Norman 
Erbe has been directed to put the 
oral agreement into writing. 

Erbe said the prorating of fees 
should make it possible for truckers 
in each state to travel the highways 
of the other state without added 
charges. 

Highlights of truck-regulation 
news from other states included: 

Inuinois: The state’s law requir- 
ing contour splash guards on trucks 
of certain types has been attacked 
in Federal court in Springfield by 
six trucking firms from Nebraska, 
New Mexico and Nevada. 

A Federal judge has granted an 
injunction barring enforcement of 
the law against the six, pending a 
hearing on the law’s constitution- 
ality. 

Another suit against the same law 
is pending in a state court. The 
truckers claimed the law is uncon- 
stitutional and brings them an 
extra expense in order to be able 
to operate through Illinois. 

Kansas: State Supreme Court 
recently “commanded and enjoined” 
the state to accept payment of the 
1957 state property tax on trucks 
under protest. 

The court also directed State 
Treasurer Richard T. Fadely to 
hold the protested tax payments 
in a special account pending final 
determination of a case before the 
court involving the 1956 tax. 

State Property Valuation Director 
Eldon Sloan said about $750,000 is 
involved, but that he didn’t know 
how much would be paid under 
protest. 

Earl H. Hatcher, the Supreme 
Court commissioner in the truck 
tax case, earlier ruled that most of 
the property tax levied on motor 
carriers by the 1955 Kansas legisla- 
ture is valid. His ruling also pro- 
vided that about $54,000 of the 
approximately $347,000 in 1956 tax 
paid should be refunded to the 
truckers who paid it. 

The projected refund came about 
because Hatcher ruled that the tax 
on the motor carriers’ intrastate 
certificates of convenience and ne- 
cessity on their intrastate fran- 
chises is unconstitutional. 

The State Supreme Court itself, 
however, has not yet ruled on the 
case. 

In another development, the 
Kansas Corporation Commission 
set Feb. 17 as the date for a 


ucts. 

At the hearing the commission 
will consider the “reasonableness of 
the rates of common carriers as 
compared with those of contract 
carriers,” Commission Chairman 
Marion Beatty said. 

MicnHican: State Highway Com- 
missioner John C. Mackie promised 
removal of seasonal load limitations 
on “many miles” of Michigan high- 
ways before next spring. 

Mackie said his office had nearly 
completed a review of design and 
structure of all Michigan roads and 
that he would be able to say specifi- 
cally after completion of the review 
just how many miles of highway 
will be freed of load limitations. 

“The study,” Mackie said, “in- 

the blanket 25 percent 
reduction of truck loads on all 
highways each spring has unne- 
cessarily reduced our industrial 
efficiency in this vital period of 
the production year.” 

Nesraska: Following an informal 
conference attended by more than 
35 motor-carrier representatives, 
the State Railway Commission 
agreed to postpone a hearing on a 





proposal to regulate the use of 
leased equipment by Nebraska 
truckers. 

Commission spokesmen said it 


| was decided more time is needed to 


study the proposed regulations. 

A commission official said that a 
hearing, which originally had been 
set for Dec. 16, would not be held 


| before March 4. 


One of the proposed new rules 
prescribes that possession and con- 
trol of equipment must at all times 
be under the sole control and super- 
vision of the lessee. Another dic- 
tates that compensation shall be 
named and paid on a basis other 
than a percentage of revenue. 

New Jersey: Following approval 
of such action by the State Coordi- 
nating Council on Traffic and 
Safety, the New Jersey State Motor 
Vehicle Division started preparing 
legislation for introduction in the 


speed-limit differentials. 

Although the council’s subcom- 
mittee on truck safety recom- 
mended a truck speed differential 
of 10 miles per hour over 50 m.p.h. 
and five m.p.h. under 50, the coun- 
=. accepted no specific differen- 


Instead, the council proposed the 
differential be set as speed limits 
are now determined, by the State 
Highway Department on state high- 
ways and by local authorities on 
county and municipal roads, subject 
to approval of the State Motor Ve- 
hicle Division. 

In another action, the council 
unanimously approved a suggestion 
to strengthen truck brake standards 
to conform with Interstate Com- 
merce Commission rules. 

Although the council also voted 
to acknowledge the need for twice- 
a-year truck inspection, State Motor 
Vehicle Director F. J. Gassert jr. 
said there was some question on 
when such a program could be 
launched because of present lack of 
facilities to handle it. 

After Gassert expressed reser- 
vations at a subcommittee sug- 
gestion to require special opera- 
tors’ licenses for drivers of heavy 


so he could study how his division 
could cope with the workload 
problem involved, Council mem- 
bers agreed, however, on the need 
for a special license. 

Gassert said he was “unalterably 
opposed” to a recommendation for 
reinstatement of the requirement 
that intrastate truckers keep de- 
tailed log books to indicate hours of 
driver service. 


The proposal was referred back 
to the subcommittee to have the 
proposed legislation refer to types 
of vehicles rather than to weight 
classes. The recommendation ap- 
plied originally to trucks weighing 
over 10,000 pounds. 

North Dakota: State Highway 
Commissioner A. W. Wentz an- 
nounced that reciprocal agreements 
permitting truckers from Montana 
and Minnesota to travel in North 
Dakota without paying an axle-mile 
tax have been agreed to by the 
states concerned. 


Wentz said the agreement with 
Minnesota provides that Minnesota- 
based vehicles will be charged 20 
percent of the North Dakota license 
fee, and vice versa. 

Another official explained this 
may be done either at a flat reduc- 


23 


tion of 80 percent on the fee for 
each truck or else by purchasing 
fullrate plates for one out of five 
trucks. When the latter is done, 
nonlicensed trucks get a reciprocity 
decal showing that licenses have 
been purchased for one-fifth of the 
truck fleet. 

The new pact with Montana is 
on a prorating basis, meaning Mon- 
tana truckers buy North Dakota 
plates in proportion to their travel 
in North Dakota, with North Da- 
kota truckers doing the same in 
Montana. 

Orecon: State Public Utilities 
Commissioner Howard Morgan an- 
nounced that operators using motor 
carriers on Oregon highways to 
haul freight, passengers and bag- 
gage for hire will receive only one 
utilities commission license plate 
per vehicle for 1958. 

Morgan estimated that issuing 
a single plate to each vehicle 
would save the state $8,500 an- 

nually in mailing costs alone. He 
also said cases had been found 

“in which an operator used the 
second plate of the pair on an 
unauthorized vehicle.” 

VerMONT: Outcome of a contro- 
versy over a proposed increase in 
Vermont intrastate trucking rates 
was still awaited. 





In kvery 
Field of 
Hauling— 





Eaton 2-Speed Axles Keep Trucks on the Job 
—Cut Operating and Maintenance Costs 


More than Two Million 
Eaton Axles in Trucks Today. 


Pulling out-of-the-hole in off-the-highway operation, making 
time on the hills, maneuvering in heavy traffic, highballing on the 
open road — each calls for a different gear ratio to assure maximum 
efficiency, economy, and safety. Eaton 2-Speed Axles double the 
number of available gear ratios, permitting the driver to use the 
one best suited to road, load, and traffic conditions. This use of the 
right gear ratio for every situation permits engines to run in their 
most efficient and economical speed range, reducing stress and wear 


on all power-transmitting parts. Not only do Eaton 2-Speed Axle 


trucks make more and quicker full-load trips, but they do it at lower 
operating cost and with less maintenance; they stay on the job and 
out of the shop. Even under the roughest conditions, trucks equipped 
with Eaton 2-Speeds last thousands of miles longer — and they're 
worth more when traded in. 





EATO 








CLEVELAND, 


AXLE DIVISION 
MANUFACTURING 





COMPANY 


OnIO 


sl PRODUCTS: Engine Valves . Tappets. Hydraulic Valve Lifters , Valve Seat inserts , Jet Engine Parts , Hydraulic Pumps 
Motor Truck Axles . Permanent Mold Gray Iron Castings . Forgings . Heater-Defroster Units . Automotive Air Conditioners 
Fastening Devices . Cold Drawn Steel . Stampings .« Gears . Leaf and Coil Springs . Dynamatic Drives, Brokes, Dynamometers 





C. R. BEACHAM, Vice President, Ford Motor 
; 


“Now you can offer heavy-duty trucks that put you in the driver’s seat” 











pany, Assistant General Manager, Ford Division 


Att ereries 
1se ePhy:. 
FOROS Rocke 


These informal photos indicate the 
keen interest shown by Ford dealers 
and their salesmen at recent Truck 
Sales Conferences announcing the 
new heavy-duty Ford trucks. 


Ford Division 
expands extra-heavy-duty 
truck line 


To meet the growing needs of the truck market, the Ford Division this month 
is introducing a new, expanded line of extra-heavy-duty vehicles. 

Never has the need for special heavy-duty trucks been as great! Industry’s 
demand for increased power, increased hauling capacity and more rugged per- 
formance has grown so rapidly that today the heavy-duty truck market is at 
least three times greater than in 1950! 

To fully equip Ford truck salesmen and truck dealers with all the facts on this 
rugged new line of vehicles with new super-duty V-8 engines, Regional Sales 
Engineers throughout the country have been conducting special Ford truck 
training conferences. 

Ten completely new trucks are being introduced—both tandem axle and 
conventional models. With them—and a wide list of options—your truck 

. . . > . “ 
specialists can help prospects tailor the truck to the job. 

New features include three rugged, powerful engines, seven heavy-duty trans- 
missions, and eleven rear axles. 

These new engines are designed for the most demanding truck use and are 
geared for heavy-duty performance. They will give more power at any given 
horsepower than comparable competitive engines. 

Armed with such sales power and information gained at these special con- 
ferences—plus the hardest working trucks available—Ford dealers now have 
more selling advantages than ever before in the expanding truck market—a 
market that has seen Ford’s share increase from 29.8 to 33.5 per cent of total 


retail truck sales in 1957. 


Vice President, Ford Motor Company 
Assistant General Manager, Ford Division 


FORD FAMILY OF FINE CARS CLEARINGHOUSE 


FORD MOTOR COMPANY e THE AMERICAN ROAD, 
‘DEARBORN, MICHIGAN FORD + THUNDERBIRD ¢ EDSEL 


MERCURY ¢ LINCOLN * CONTINENTAL MARK Ill © ENGLISH BUILT FORDS 
FORD TRUCKS ¢ TRACTORS ¢ FARM IMPLEMENTS * INDUSTRIAL ENGINES 





What's New... 
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In Parts and Accessory Distribution 





French Lamp Maker 


Names U. S. Distributor 


DETROIT. — EFPE Co., 5278 
Dickerson, has been appointed sole 
U. 8S. distributor for Cibie, French 
automotive lamp manufacturer. 


The Detroit company will whole- 
sale headlamps, fog lamps, tail 
lamps and backup lamps manufac- 
tured by the French firm and will 
supply replacement parts for the 
Cibie headlamps which are original 
equipment on Renault and Citroen 
cars. EFPE is headed by Francois 
H. Prevot. - 

+ 


New Champion Plugs 


Available in 7 Types 
TOLEDO. — The projected core- 
nose type spark plug developed by 
Champion Spark Plug Co. now is 
available in seven types that serv- 
ice most overhead-valve engines. 





been highly successful in combat- 
ting fouling at low speeds and in 
city driving, and at high 
reduce the danger of preignition. 

~ = + 


Brackett Joins NTDRA 


WASHINGTON. — James R. 
Brackett, for 11 years general man- 
ager of Printing Industry of Amer- 
ica, a trade association, has joined 
the staff of the National Tire Deal- 
ers and Retreaders Assn. as direc- 
tor of services. He succeeds Arden 
H. Faris who has joined James C. 


Heintz Co. 
+ = 


: 
Rinshed-Mason Introduces 


New Color-Selection Setup 


DETROIT. — Rinshed-Mason Co. 
has introduced a new program for 
identifying, selecting and supplying 
lacquer and Per-Max enamel colors 
for fleets, commercial vehicles, 
mobile homes, farm and road build- 
ing machinery, household appli- 


ances and equipment and other 
products. 


Published in conjunction with 
the program are an alphabetical 
listing of colors by manufacturer of 
product name, a color reference 
guide for identifying colors and a 
numerical formula section in 
lacquer and Per-Max enamel. 

= * aa 


MEWA Resolution Assails 
‘Overriding Commissions’ 

CHICAGO. — Directors of the 
Motor & Equipment Wholesalers 
Assn, have adopted a strongly 
worded resolution denouncing 
what MEWA calls “the unlawful 
competitive practices existing in 
‘overriding commission’ contracts 
between certain oil companies 
and some manufacturers of auto- 
motive products.” 

MEWA “said, “The resolution 
accuses certain oil companies of 
acting as ‘sales agencies’ without 


investment to obtain overriding 
commissions through persuasive- 
type sales to operators of their 
stations on products of some 
manufacturers.” 


NAPA Chairman 
Ends Long Career 


CHICAGO.—Henry Lansdale, who 
for 28 years served the National 
Automotive Parts Assn. as vice- 
president, general manager and 
more recently as chairman, has 
retired. 

Robert L. Stacey, Detroit, who 
succeeded Lansdale three years ago 
as vice-president and general man- 
ager, was reelected to that office. 

Other officers elected were Wilton 
Looney, Genuine Parts Co., Atlanta, 
president, succeeding Richard C. 
Colyear, Colyear Motor Sales Co., 
Los Angeles; and John H. Baldwin, 
Boozer-Test Management Service, 
Indianapolis, as vice-president. 

Directors are: Roy Barrett, NAPA 
Columbus Warehouse, Columbus, 
O.; A. F. Baxter, Unit Parts Corp., 
Buffalo; Howard A. Bradley jr., 
Quaker City Motor Parts Co., Phil- 
adelphia; R. M. Brim, NAPA New 
York Warehouse, New York; J. A. 
Brosnaham, NAPA Richmond 


Champion said these plugs have 





Let's talk dump trucks 
..and how to sell them! 





What to consider 


The kind of truck you sell is im- 
portant from the standpoint of 
cost, maintenance, and operating 
efficiency. Just as important is the 
special equipment to convert your 
truck into a dump unit. 





Why Heil? 


When a company remains a lead- 
ing manufacturer of truck dump 
bodies and hoists for over 50 
years, there must be good reasons. 
Let’s look at a few of them... 


Heil designs and builds hydraulic 
hoists and dump bodies to meet 
widely varying conditions to 
which such equipment is sub- 
jected—to make them all the 
same just doesn’t make sense .. . 
so we don’t do it that way. 





Every piece of Heil equipment is 
“job-engineered” by top hydraulic 
engineers and body specialists. 
Every unit is carefully designed 
to deliver the utmost in simplic- 
ity, efficiency and durability— 
with the emphasis in each model 
on balanced strength. 





Here’s what's back of 
balanced strength 


Our Engineering Department has 
standing instructions to design 
every unit to do the job without 
skimping on any component part. 
Every Heil design engineer and 
purchasing agent is expected to 
design or purchase the right piece 
at reasonable cost, rather than 
the cheapest that will get by. 
That results in these operating 
policies: 
1. Heil equipment is designed to 
do the job just a little better, 
a little longer, with less cost 
under all conditions. 


2. While it costs more to build to 
these standards, Heil is able to 
pare costs by efficient manu- 
facturing techniques and mass 
production and to offer its 
equipment at a fair and com- 
petitive price. 





Design isn’t the whole story, of 
course. Modern production tech- 
niques in the three big Heil plants 
—in Milwaukee and Hillside, New 
Jersey —are reflected in the way 
Heil truck equipment is made. 
The Heil factories and the men 
who operate them are dedicated 
to maintaining the high standards 
of precision and uniform depend- 
ability that give you Heil Quality 
Products. 


Look to your Heil distributor 


Your Heil distributor has selected 
the Heil line because he knows 
these facts about our quality. On 


» 





our part, we know he is qualified 
to help you figure the right body 
and hoist for any truck chassis. 
You can depend on Heil to give 
the truck user the best money- 
making package he can buy. Call 
him on every dump unit quotation. 


MILWAUKEE 1, WISCONSIN 








Warehouse, Richmond; Colyear: F. 
E. Nolen, Colyear Motor Sales “o,, 
Los Angeles; C. T. Reinberver, 
NAPA Cleveland Warehouse, Cleve. 
land; F. F. Rohrer, NAPA Pitts. 
burgh Warehouse, Pittsburgh, and 
D. N. Test jr., Boozer-Test Man- 
agement Service, San Antonio, Tex. 


Warehouse Distributors 


Accept 6 Firms as Member: 


KANSAS CITY.—Six firms were 
admitted to Automotive Warehouse 
Distributors Assn., Inc., at a board 
meeting preceding the group’s an- 
nual meeting in St. Louis. 

They are Automotive Warehouse 
Co., Jackson, Miss.; Chicago Raw- 
hide Mfg. Co., Elgin, Ill; D & V 
Mfg. Co., Inc., Birmingham, Ala.; 
Muench Laboratories, Inc., St. 
Louis; Rust Master Chemical Corp., 
Cambridge, Mass.; Stanley Publish- 
ing Co., Chicago. 


MEWA Condemns 
Selling Policies 


of Some Firms 


CHICAGO.—“Indiscriminate” dis- 
tribution of automotive products by 
some manufacturers through tire 
manufacturers, oil companies and 
car makers, as well as multiple 
automotive channels, was criticized 
in a special industry resolution 
drafted by the board of the Motor 
& Equipment Wholesalers Assn. 

MEWA condemned such “deplor- 
able selling policies” as a serious 
threat to the economic welfare of 
automotive wholesalers. The resolu- 
tion urged such manufacturers to 
discontinue such “unfair, unwhole- 
some and unprofitable” practices. 

The resolution asked that the 
“valuable and essential functional 
services of the independent auto- 
motive wholesaler be recognized, re- 
spected and protected, and that they 
be given equal opportunity with 
their competitors —oil companies, 


| tire manufacturers, and car manu- 


facturers—to earn a reasonable 

profit on their investments and 

enjoy normal healthy businesses.” 
Copies of the resolution, MEWA 


said, have been sent to the Motor 


& Equipment Manufacturers Assn. 
and to all manufacturers, requesting 
their full support. Manufacturers 
known or believed to be engaged in 
these business practices also have 


been sent copies. 
> * . 


Messer Addresses 


Colorado Wholesalers 
DENVER.—L. J. Messer, Lincoln, 


|Neb., a former president of the 


Automotive Engine Rebuilders 
Assn., addressed the fall meeting 
of the Colorado Automotive Whole- 
salers Assn. His topic was, “Do I 
Need a Machine Shop?” 

Officers of the Colorado group 
are W. H. Sewell, president; Ralph 
Simmons, vice-president, and 
Henry Herman, secretary-treasurer. 

> dl > 


Unity with MEWA Seems 


‘Assured,’ NSPA Says 
CHICAGO.—Participants in dis- 
cussions between the National 
Standard Parts Assn. and the 
Motor & Equipment Wholesalers 


| Assn. feel that “unity in our in- 


| dustry 
| becoming a reality,” according to 





is practically assured of 


NSPA. ‘ 

NSPA believes its members will 
approve a joint proposal at their 
February convention, The proposal 
calls for a new association with a 
board made up of two wholesaler 
members for each manufacturer 
member, with the wholesaler and 
manufacturer divisions acting in- 
dependently “except as to broad 
matters of national scope.” 


The proposal has been approved: 


“in broad outline’ by MEWA. 


* * . 


New Building Planned 


LOUISVILLE. —Motor Parts 
Depot, Inc., has purchased prop- 
erty at Brook and College and will 
construct a 60,000-square-foot build- 
ing to replace its warehouse and 
distributing facilities at Brook and 
Jacob. A three-story apartment 
building, which now stands on the 
site, will be torn down. 


Means for Johnsen 


Al Means Ford has taken over 
Johnson Ford Co., 126 West Court 
Square, Decatur, Ga. The firm is 
headed by Alfred I. Means, formerly 
a Ford dealer in Montgomery, Ala. 
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Affecting Factories and Dealers .. . 





Auto Advertising 


By Martin L. Whitmyer 
Staff Writer 

McCann-Erickson, Inc., is the 
largest agency in radio and tele- 
vision billings this year, according 

to a study by Broadcasting maga- 
zine. 

The agency, according to the 
survey, has placed $103 million 
in broadcast billings this year, up 
$26,600,000 from a year ago. 
Young & Rubicam, Inc., which 

was first a year ago, finished sec- 
ond with billings totalling $100 mil- 
lion; J. Walter Thompson was third 
with $92 million; Batten, Barton, 
Durstine & Osborn fourth with $85 
million, and Ted Bates & Co., fifth 
with $76,500,000. 
* 


Dodge Truck Ad Acclaimed 


Dodge Truck’s first announce- 
ment program with four-color, two- 
page color inserts in trade publica- 
tions has drawn enthusiastic dealer 
response from across the nation, 
according to W. D. Moore, Dodge 
director of advertising and mer- 
chandising. The ad appeared in 90 
fleet and trade publications. 

The first page provides fleet 
and trade buyers with a general 
story about important features 
of the new trucks, The reverse 
side shows the complete model 
line-up to emphasize that Dodge 
offers an expanded line to meet | 
practically every truck buyer’s | 
needs. | 

National magazine advertising is 
being supported by large two-color 
newspaper advertisements in 40 
major dailies. In addition, more 
than 2,300 other daily and weekly 
newspapers are carrying black-and- | 
white ads showing a five-vehicle | 
sample of the Dodge truck family | 
in which the Sweptside 100 pickup) 





is featured. 
In television, Dodge introduced | 
its new trucks in October on 
Lawrence Welk’s “Saturday Night 
Dancing Party.” The new models) 
will be featured frequently on fu-| 
ture Welk programs, Moore said. | 
. > > 


Arrow Picks Hedges 


Charles E. Hedges, president of | 
Arrow Pontiac, Inc., Indianapolis, 
has named Steve B. Smith & 
Associates, also of Indianapolis, 
as Arrow’s advertising and public | 
relations agency. 

> > > 


BBD&O Elects Brower 


Charles H. Brower has been 
elected president of Batten, Barton, 
Durstine & Osborn, Inc., succeed- | 
ing Bernard C. Duffy, both as pres- | 
ident and chairman of the execu- 
tive committee. 

Duffy was elected vice-chairman | 
of the board and vice-chairman of | 
the executive committee, succeed-| 
ing Alex F. Osborn, a founder of 
the agency; who remains a director | 
and member of the executive com-| 


. | 
mittee. 
= 7. > 


Motor in New Quarters 
Motor magazine has moved its 
Detroit office from 1712 Fisher 
Building to 803-804 New Center 
Building, it was announced by 
Robert Lund, Detroit Editor. 
> = - 





Chevrolet Signs Daly 

John Daly has been signed by 
Chevrolet for five 10-minute news 
programs over ABC Radio Net- 
work Mondays through Fridays. 
Daly will broadcast the news from 
6:30 to 6:40 p.m. nightly. 

+ + : 


Tribune to Plug Show 

The Chicago Tribune presented 
1958’s new model automobiles to 
its readers in a supplement to be 
published on Sunday, Jan. 5. 

Photographs of the new models 
will be reproduced in full color on 
the cover of the supplement, which 
will be timed to coincide with the 
opening of Chicago’s 50th annual 
auto show, according to A. W. 
Dreier, manager of the Tribune’s 
general display advertising div:- 
sion. 

* * 


BMC Agency Announced 

Josephson, Gulick & Cuffari, New 
York, is public relations agency for 
Hambro Automotive Corp., U. S. 
importer for British Motor Corp. 


* 


cars. It also is BMC’s public rela- 
tions representative in the U. S. 
+ + * 


Bowes Names Hollingsworth 


T. H. Hollingsworth has recently 
been appointed advertising man- 
ager for Bowes Corp. Prior to join- 
ing Bowes, Hollingsworth handled 
public relations assignments for the 
Tidewater Oil Co. and Bowes at the 
Indianapolis Motor Speedway. 

= * +. 


Swink Adds Account 
Hercules Galion Products, Inc., 
Galion, O., has appointed Howard 
Swink Advertising, Marion, O., 
as its agency. 


* * + 


Klock Addresses NADA 


J, M. Klock, director of media and 
research for Allman Co., Detroit, 
conducted the annual seminar of 
the National Automobile Dealers 


Assn., Dec. 4-5 in Chicago. “Adver- | 
tising—A Pathway to Sales” was) 








the title of his opening address. 
The theme of the two-day session 

was “How to Get More from Your 

Advertising and Merchandising Dol- 


lars.” 
* 


Pontiac Appoints Schoon 


W. E. Schoon has been named 
advertising manager of Pontiac, 
succeeding B. B. Kimball, who will 
become assistant 
to the general 
sales manager 
and will handle 
special advertis- 
ing assignments. 

Schoon has been 
Pontiac’s zone 
manager in Char- 
lotte, N. C., prior 
to his new assign- 
ment. He joined 

% General Motors in 
W. E. Schoon 1946. 
Kimball’s service with Pontiac 


* * 


| dates back to 1917. He became as- 
| sistant advertising manager of Oak- 
| land Motor Car Co. in 1919 and held 
that position until 1947, when he} 


became advertising manager. 
= * + 


S-P Supplement in 5 Papers 


A 16-page supplement in color de- 
scribing Studebaker, Packard, and 
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Mercedes-Benz automobiles was 







published Dec, 8 in five U. S. metro- 
politan newspapers—The New York 
Times, the Chicago Tribune, the 
Los Angeles Examiner, the San 
Francisco EHzaminer, and the 
Seattle Post-Intelligencer. Theme 
of the supplement was “The 
World’s Finest Cars.” 

These papers have a combined 
circulation of four million with an 
estimated readership of 16 million, 
and two million reprints were 
bought by Studebaker-Packard for 
distribution to its dealers for pro- 
motion and mailing pieces. 


ard Starlight hardtop, the Mercedes- 


Golden Hawk. The all-new 1958 
Packard Hawk was featured on the 
back cover. 

+ + 


Look Cites GM’s 50 Years 


George Koether, Look automo- 
tive editor, writes on “GM’s Fifty 
Years of Men, Money and Motors” 


zine. 
Included in the 20-page picture) 
story is a full-color photo of GM’s 





The cover featured the 1958 Pack- | 
Benz 300-d, and the 1958 Studebaker | 
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board ever published in a national 


consumer magazine. 
+ 


Names 

Thomas B. King, former public 
relations director for Studebaker- 
Packard Corp., has been named a 
vice-president of Kiekhaefer Corp., 
Fond du Lac, Wis. He will con- 
tinue as public relations director 
for the firm, which he joined last 
March. 

Thomas Robinson-Cox has been 
elected a vice-president of Joseph- 
son, Gulick & Cuffari, New York 
advertising and public relations 
agency. 

A Roy Barbier and Robert 8S. 
Marker have been named vice- 
presidents of MacManus, John & 
Adams, Inc., Bloomfield (Mich.) ad 
agency. Barbier joined MacManus, 
John & Adams in 1942 and is ac- 


|count executive on the Cadillac 


| account. Marker joined MacManus, 


in the Jariuary issue of the maga-| 


John & Adams in 1956, and pres- 
ently is supervisor of the “Wide 
Wide World” television program for 
General Motors. 

Eldon E. Smith, vice-president, 
Young & Rubicam, Inc., has be- 
come merchandising director of all 


board of directors. This is said to| the agency’s offices, succeeding 


| be the first full-color photo of the| Samuel Cherr, who has retired. 





ROTARY 


AIR COMPRESSOR aa 


and other air brake 


The superior operating features of Wagner Rotary Air 
Compressors are directly related to Wagner's Rigid 
Quality Control manufacturing program. Rigid quality 
control throughout every stage of manufacturing is an 
important reason why owners have so little trouble when 
the compressors are put into operation. At the factory 
every unit must pass careful inspection and run-in tests 
to assure that each compressor provides an adequate 
supply of air pressure at all times, with fast air recovery; 
and can provide safe, dependable performance and long 


service life. 


If service should be needed—the entire compressor can 
be completely disassembled, serviced and put back into 
operation in a few hours right in your own shop. Wagner 
factory service branches in 23 major cities and the vast 
network of Wagner Air Brake Distributors throughout 
the United States and Canada are near at hand to serve 
you promptly and efficiently on any air brake need. 


Remember—when ordering new equipment, be sure to 
specify Wagner Air Brakes. 


wks6-! 
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pressor. Close dimensions on all planes of the 
roter eliminate vibration . . . 
pressor blades to function smoothly at high 


3. Compressor shofts ore 
box"’ treatment. When exposed to very low 


temperatures 
This altered shaft diameter allows proper in- 


applied for leakage tests. While 
sure, entire compressor is submerged to de- performance. Running temperatures, vibration, 
termine whether any air is escaping. — 


Wagner Electric 


6393 PLYMOUTH AVENUE, ST. LOUIS 14, MO., U.S.A. 


wrate machining assures the smooth, 


permit com- 
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. the shaft diameter contracts. 
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composite unit. 
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(Branches in principal cities in U.S. end in Conede) 








2. Accurate machining and govge testing of 
the stator, os well as the rotor, alse con- 
tributes to the rotary compressor’s abil 
operate for long perieds of time wi 
delevoping leaks or losing efficiency. 








The complete Wagner Air Brake Line includes 
many types and kinds of equipment—all fully 
described in Catalog KU-201. Write today 


for your free copy. 
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Truck News in Brief 





(Continued from Page 22) 


manager of the Motor Truck divi- 
sion, International Harvester Co. 
* ++ * 


Dermody in New Home 
GRAND RAPIDS, Mich. — Der- 
mody White Truck Co., Inc., has 
moved to new quarters-at 1456 
Twenty-eighth St. S. W. 
* = + 


Anthony Sales Conference 


Scheduled Feb. 3-4 


STREATOR, Ill.—G. Herbert 
True, assistant professor of mar- 
keting at the University of Notre 
Dame, will be keynote speaker at 
Anthony Co.’s international sales 
conference here Feb. 3-4. 

The two-day conference will bring 
together more than 150 distributors 
and salesmen of Anthony equip- 
ment. 

* = * 


Linder Named Manager 


Of Allied Van Lines 


BROADVIEW, Ill. — Walter W. 
Linder has been appointed general 





manager of Allied Van Lines. He 
had been acting general manager 
since Feb. 1. 

Linder came to Allied in 1949 as 
assistant general manager, follow- 
ing a career in the airline industry. 

a + af | 


Chambersburg Names Rep | 
FORT LAUDERDALE, Fla, — 
Southeast Machinery Co., 1525 S. 
Andrews Ave., has been appointed 
to handle products of Chambers-| 
burg Engineering Co. in Florida. 


Tighter Schedule Asked 





WASHINGTON.—More frequent 
meetings of the Joint United 
States-Canadian Committee on/| 
Trade and Economic Affairs have 
been recommended by the directors 
of ‘the Chamber of Commerce of | 
the U.S. 

> > 


Record Influx of Autos 


Seen in Southern California 


LOS ANGELES.—Southern Cal- 
ifornia will have another record-| 
breaking year in automobile influx | 
figures if the trend established| 
during the first nine months of | 
1957 continues, according to the) 
Automobile Club of Southern Calif- 
ornia. 


The club said that 765,353 out-of- | 
state cars carrying 2,113,447 pas- 
sengers entered California by high- | 
ways in the southern portion of| 
the state during the first three | 
quarters of the year, compared | 
with 731,994 cars carrying 1,970,190 | 
passengers during a similar period 
of 1956. 


> * e 
Highway Trailer Acquired | 
By Trans Continental 
DETROIT.—Highway Trailer Co. 
has become a wholly owned sub- 
sidiary of Trans Continental In- 


dustries, Inc. Highway, formerly a 
majority-owned subsidiary of New 


York Shipbuilding Corp., manu- 
factures truck trailers. 
Cc. L. Schneider, Trans Conti- 


nental president, said the purchase 
price was $5,175,983. Harold J. 
Meagher will continue as president 
of Highway. 

2 = + 


W hite-Autocar Distributor 


Named in Elmira, N. Y. 

ELMIRA, N. Y.—Elmira White 
Trucks, Inc., has been appointed 
a distributor for White and Auto- 
car trucks, according to N. O. Gre- 
sham, director of wholesale and 
retail sales, White Motor Co, 
Cleveland. 

Donald J. Ryan is president of 
the new distributorship which is 
located on Caton Rd. Sales and 
service facilities, including parts 
and accessories department, are 
being established for the complete 
lime of White and Autocar trucks. 


Autocar Says Rebuild Kit 


Saves $8,000 on Truck Cost 


EXTON, Pa-—Using an Autocar 
chassis-rebuild kit with power-train 
components of an Army surplus 
flat-bed truck, a Midwest oil-field 
hauling company. has built.a diesel 
hauler at less than half the cost 


of a new truck, according to Auto- 
car. 

Total cost of the Autocar parts 
and labor was less than $7,000, the 
firm said, while a new truck for 
this type would have cost approxi- 
mately $15,000. 

* 


* * 
White-Autocar Distributor 
Opens Expanded Facilities 

LANCASTER, Pa—White In- 
diana Service Co., Inc., Lancaster, 
celebrated the opening of larger 
facilities with an open house for 
300 visitors. 

Installation of complete dyno- 
meter equipment was included in 
the expansion of the White-Autocar 
distributor. *« * *# 


Roadway Express Sets Up 


‘Industrial Engineering Unit 


AKRON.—Roadway Express, Inc., 
has established an industrial engi- 
neering department. Harold H. 
Erdman was named director, and 





TRUCK 





L. K. Johnson was appointed staff 
assistant. 

“Roadway will be pioneering in 
this field,’ according to Emerson 
W. Swan, operations vice-president. 
“While industrial engineering ac- 
tivities are not uncommon in the 
motor-carrier industry, very few 
companies have departments de- 
voted entirely to the study of 
freight-handling problems.” 

> « * 


Dealers Pick McGarrity 


PHILADELPHIA.—_Edward F. 
McGarrity, partner in McGarrity- 
Moser, Inc., Havertown, Pa. (Dodge- 
Plymouth), has been elected presi- 
dent of the Dodge dealers of 
Metropolitan Philadelphia. 

* = > 


International Opens Branch 


CHICAGO. — International has 
announced opening of a second 
truck sales and service branch in 
Memphis at 700 S. Third St. W. M. 
Wilson is branch manager. 

+ = + 
Record Driveaway Noted 


BRIDGEPORT, Conn.—The big- 
gest driveaway in the history of 
Metropolitan Body Co., subsidiary of 
International Harvester, took place 
here when 300 International trucks, 
with Metro bodies, left for 112 In- 





ternational truck dealers and 
branches in the company’s East- 


Central motor truck sales region. 
* * * 


New York City Branch 
Is Opened by Diamond T 

CHICAGO.—A New York City 
branch, Diamond T Trucks, Inc., 
has been opened by Diamond T. 
Henry J. Harman is general man- 
ager. 

The branch takes over the activi- 
ties and personnel of the former 
Diamond T dealership in New York 
and is at the same location, 706 
Eleventh Ave. 

* 


U. S. Honors 1H Service 

CHICAGO.—International Har- 
vester has received a Department 
of Defense award for cooperation 
with the military reserve pro- 
gram. Brig. Gen. Hiram D. Ives, 
chief of the Army’s Illinois dis- 
trict, made the award to John L. 
McCaffrey, TH president. 


* + * 


Distributor Appointed 


JOLIET, Ill—General Equipment | wheelbase and diesel engine. 


Co., 3952 Clayton, St. Louis, has 
been appointed a distributor by Far- 
rell Mfg. Co., Joliet, producer of 
truck tanks. General Equipment 


| 


| 
| 





| tor 





FWD Entry— 


This FWD model WC49D transport trac- 
is one of the new constant four- 
wheel-drive, cab-over-engine units intro- 
duced by Four Wheel Drive Auto Co. 
specifically for all-weather, all-route pull- 
ing of two 24 or 25-foot trailers within 
60 feet. Developed primarily for use in 
11 western states, this tractor weighs 
11,360 pounds with 59-inch cab, 115-inch 





will handle the Farrell oil equip- 
ment line within a 150-mile radius 
of St. Louis. 
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/ 
for 1958 ‘Only GMC offers all this: 


AIR SUSPENSION 


TORQMATIC DRIVE 


HORSEPOWER with HORSE SENSE 


SUPER-ECONOMY DIESELS 
44 TON LIGHTER WEIGHT 
PLUS-PAYLOAD 90” CABS 


HE MIGHTY HAULER you see here—typical of GMC’s 1958 
heavy-duties — takes dead aim at big game. 


It’s built and equipped to force the greatest possible profit 


out of any haul. It knocks down costs which truckers long 


thought unavoidable — 


New MONEY-MAKER engines bring horse sense to horse- | 





1G 


power. They down rate big power plants to easy-stroking | 
capability—saving transmissions and rear axles in the process. # 


Curb weights have been cut as much as % ton by wide use of § 
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Sales Conditions in Various Areas .. . 





Auto Market Reports 


Dallas 


Dallas dealers in November sold 
3,677 new cars, compared with 3,265 
in October. 

Registrations by make were: 
Chevrolet, 1,077; Ford, 991 (in Octo- 
ber, Ford led Chevrolet, 909 to 854); 
Oldsmobile, 332; Plymouth, 322; 
Pontiac, 222; Buick, 203; Cadillac, 
89; Mercury, 85; Dodge, 74; DeSoto, 
73; Rambler - Metropolitan - N ash, 
$1; Chrysler, 29; Studebaker, 27; 
Imperial, 19; Volkswagen, 18; Re- 
nault, 15; MG, 14; Lincoln, 10; 
Packard, 10; Edsel, 9; Willys, 6; 
Morris, 5; English Ford, 5; Borg- 
ward, 3; Austin-Healey, 2; Hillman, 
2; Hudson, 2; Simca, 2; Mercedes, 
1, and Volvo, 1. 


New-truck registrations dropped | 


from 487 in October to 364 in No- 
vember. By makes, they were: 
Chevrolet, 140; Ford, 134; Interna- 
tional, 48; GMC, 14; White, 6; 
Dodge, 5; Mack, 4; Willys, 4; Stude- 
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baker, 3; Reo, 2; Volkswagen, 2; 
Kenworth, 1, and Ward LaFrance, 
1.—(Ruby Fenoglio.) 

= + + 


Columbus, O. 


A total of 838 new cars were 
registered in Franklin County 
(Columbus), O., in the first 15 days 
of December, compared with 867 in 
the corresponding period of No- 
vember. 


By makes, registrations were: 
Chevrolet, 257; Ford, 202; Olds- 
mobile, 71; Plymouth, 69; Buick, 
60; Pontiac, 39; Dodge, 33; Mer- 
cury, 28; DeSoto, 16; Cadillac, 13; 
Chrysler, 9; Edsel, 8; Volks- 
wagen, 8; Lincoln, 4; Rambler, 
4; Studebaker, 3; Triumph, 3; 
Imperial, 2; Simca, 2; Willys, 2; 
Austin, 1; Hillman, 1; Jaguar, 1; 
MG, 1, and Metropolitan, 1. 
Truck registrations in the first 

half of December amounted to 56, 
compared with 92 in the corre- 


GMC TRUCK & COACH—A General Motors Division 


sponding period of the previous 
month, 

By makes, new-truck registra- 
tions were: Chevrolet, 15; Dodge, 
14; Ford, 14; International, 9; Reo, 
2; GMC, 1, and Mack, 1—(W. L. 
Williams.) 

+. = aa 


Detroit 


Both Chrysler Corp. and General 
Motors improved sales positions 
sharply in Wayne County (Detroit) 
during November, according to fig- 
ures compiled by the Detroit Auto 
Dealers Assn. 


The overall market also in- 
creased, with new-car registrations 
up from 9,608 in October to 11,174 
in November. 

GM’s market penetration im- 
proved from 34.37 percent in Oc- 
tober to 39.31 percent in Novem- 
ber. Chrysler Corp.’s penetration 
was up from 18.14 percent to 20.56 
percent. Ford Motor Co.’s share, 


GMC Money-Makers available in models from % to 45 tons 


SPENSION”’ 


The more you know about these great 

new GMC developments just announced — and about 

the long-range GMC plans that lie ahead — the more attractive the 
truck business looks. For a complete story of that business 

and its opportunities, check with GMC today! 





















Gentry Cited— 


At the 25th anniversary celebration of 


the Gentry Chevrolet Co., Inc., South 
Pittsburgh, Tenn., A. H. Gentry, right, was 
awarded a plaque for his 25 years of 
service. Presenting it is James W. Bailey, 
Chevrolet district manager. 


which had been 42.99 percent a 
month earlier, declined to 36.13 
percent in November. 

American Motors rose from 1.80 
percent to 1.89 percent while S-P 
dropped from 0.52 percent to 0.39 
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percent, Foreign cars also declined, 
from 2.24 percent to 1.69 percent. 
November registrations by makes 
were (penetration in parentheses): 
Ford, 3,092 (27.68 percent); Chevro- 


let, 2,491 (22.30); Plymouth, 1,197 
(10.72); Oldsmobile, 674 (6.03); 
Dodge, 578 (5.17); Buick, 568 (5.08) ; 
Mercury, 529 (4.73); Pontiac, 358 
(3.20); Cadillac, 302 (2.70); DeSoto, 
262 (2.34); Rambler, 203 (1.82); 
Chrysler, 189% (1.69); Edsel, 167 
(1.49); Lincoln, 141 (1.26); Conti- 
nental, 108 (0.97); Imperial, 72 
(0.64); Studebaker, 44 (0.39); Nash, 
4 (0.04); Hudson, 3 (0.03); Willys, 3 
(0.03), and imported cars, 189 (1.69). 

New-truck registrations totalled 
703 in November, compared with 
716 in October. By makes, registra- 
tions were (penetration in paren- 
theses): Ford, 292 (41.53); Chevro- 
let, 144 (2049); Dodge, 97 (13.80); 
International, 53 (7.54); GMC, 26 
(3.70); Diamond T, 22 (3.13); Willys, 
19 (2.70); White, 7 (1.00); Divco, 5 
(0.71); Mack, 5 (0.71); Studebaker, 
3 (0.43); Autocar, 2 (0.28); Reo, 2 
(0.28), and miscellaneous, 26 (3.70). 
—(Robert M. Lienert.) 

= * 


Toledo 


Sales of new cars in Lucas 
County (Toledo) dropped to 1,317 in 
November, compared with 1,628 in 
October and 1,582 in November a 
year ago. 

New-truck sales totalled 88, com- 
pared with 84 in the previous month 
and 114 in November, 1956. 

By makes, November registra- 
tions of new cars were: Ford, 
341; Chevrolet, 330; Oldsmobile, 
122; Plymouth, 96; Buick, %; 
Pontiac, 84; Dodge, 60; Mercury, 
38; DeSoto, 30; Cadillac, 22; 
Chrysler, 20; Studebaker, 17; 
Rambler, 16; Edsel, 14; Volks- 
| wagen, 11; Lincoln, 9; Imperial, 
5; Willys, 4; Nash, 1, and miscel- 
| laneous, 13. 
| Truck registrations by makes 
were: Chevrolet, 29; Ford, 26; In- 
ternational, 20; GMC, 9; Dodge, 3, 
|and Mack, 1.—(Leslie Woods.) 

> > 
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North Dakota 


New-car registrations in North 
Dakota totalled 1,513 in November, 
| according to the Automobile Deal- 
ers Assn. of North Dakota. This 
|compares with 1,752 for the same 
|}month last year, or a drop of 239 
| cars. 
| Total registrations for the year 
| were up, however, with 20,027 cars 
registered in the first 11 months of 
| this year, compared with 17,722 for 
| the same period last year. 

New-truck registrations in No- 
| vember were 337, compared with 
| 306 for the same month last year. 
| Total truck registrations for the 
| first 11 months of this year were 
| 4,840, compared with 4,568 for the 
|same period last year.—(Donald 
| M. Lyons.) 
| 





* > 


o 
Richmond, Va. 
| Automobile sales in the Rich- 
mond (Va.) area during November 
exceeded the 1956 period, accord- 
jing to a report by the Richmond 
| Chamber of Commerce. 
| November sales of new and used 
cars totalled 3,494, compared with 
3,371 in November, 1956. Most of 
the increase was in used cars, as 
new-car sales were only 4 percent 
ahead of a year ago—1i,074 against 
1,070. 

For the first 11 months of the 
year, new-car sales were slightly 
behind 1956, but used-car sales 
pushed the total above that of 1956. 
—(George E. Toles.) 


Free Bus Rides 
Offered Visitors 
To AAMA Parley 


PHILADELPHIA. — AAMA man- 
agement will provide free trans- 
portation for those attending the 
3lst annual national Automotive 
Accessories Manufacturers of Amer. 
ica exposition at the Chicago Navy 
Pier Feb. 3-6. Ten buses will be 
available from the Navy Pier be- 
tween 4 and 6:30 p.m. daily, AAMA 
said. 

Herman L. Erlichman, show man- 
ager, predicted the attendance will 
set a new record. Visitors will come 
from all parts of the country as 
well as foreign countries. 

Erlichman said the demand for 
booth space has been so great that 
he had to revise his original floor 
plan. The exposition area has been 
expanded to accommodate the rec- 
ord demand for booth space, he 
added. 
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Average Prices of Used Cars Sold at Auction 


"56 4's 
Fe. 


(Compiled by Automotive News from Auction Reports.) 


"56°57 "56 = °57 
Apr. June 





"66 = °S7 
May 


"56 
duly 


"66 °57 
March 


"56 
Sept. 


"57 





"56 °S 
ie. 


Oct. 


"56 =°57 
Dec. 


Prices of '57s added and '49s dropped in November, 1956. Prices of '58s added and '50s dropped in December, 1957. 


Market Trend 


The overall average price of 
used cars sold at wholesale auc- 
tion last week declined $44 to 
$1,043, according to Automotive 
News’ index. 

Each model showed a loss on 
the index —the first time there 
had been no individual advance 
since mid-October. 


Losses amounted to $297 on | 
58s, $10 on "57s, $11 on 56s, $8 | 


on ’55s, $7 on ’54s, $6 on ’53s, $6 
on 52s and $6 on ’5is. New lows 
wero established for all models 
except 58s, "57s and ’52s. 

At a group of representative 
auctions last week, the average 
consignment was 161.7 units, of 
which 67.8 percent were sold. A 
week earlier, the average con- 





Figures alongside bars represent dollars. 


signment was 204.1 units, while | dr., $225. '50 4-dr., $180. 
the sales ratio sagged to the | Tene 52 Windsor Hardtop, —. 
year’s lowest point of 584 per- Suedeme san aun Hardtop, $2,000. °53 
cent. | DODGE—'56 Coronet 4-dr., $635. 
Prices marked with an asterisk onet 4-dr., $975. '54 Coronet 4-dr., 
indicate a unit equipped with an "53 Coronet 2-dr., $235. 
automatic transmission or over- 


"55 Cor- 
$510. 


| FORD—'56 Fairlane (8) Hardtop, $1,320; 


. = . | Victoria, $1,260; 2-dr., $1,200. '55 Cus- 
drive, and (ps) indicates power | tom (8) 4-dr., $820, $800; 2-dr., $675; 
steering. Ranch Wagon, $875 $760. ‘52 Victoria, 

° e ° $275. 
- HUDSON—'55 Hornet Hardtop, $750. 
EBENSBURG, PA. OLDSMOBILE—’55 (88) Super 4-dr., $1,- 
(Ebensburg Auto Auction. Sale every 000, °51 (88) 4-dr., $105. 
Thursday. Prices are for sale of Dec. 19.) | PACKARD—'52 4-dr., $225. 

(Units were hard to sell due to year- PLYMOUTH—'56 Belvedere (6) 2-dr., $840. 
end inventories. Prices are off slightly. "55 Belvedere (6) 4-dr., $795. '54 Beilve- 
Sold 75 cars out of 100 consignments.) dere 4-dr., $550; Savoy (6) 4-dr., $440. 
BUICK — ‘57 Special Riviera 1,690. "54 | "53 Cranbrook 4-dr., $335; Cambridge 4- 

Century Riviere $930, 53 ‘poo 4-dr., dr., $325. "52 station wagon, $255; 4-<r. 

$425, $420. '51 Super Riviera, $135. ‘50| ‘Sedan, $130. 

sedan, $100. PONTIAC—'56 Star Chief Catalina, $1,- 
. _— 500; 4-dr.. $1,340. '55 Star Chief Cata- 
| ’ —'*48 > 0 ; : 

See SS C., SE lina, $1,130; Chieftain 4-dr., $840, °53 
CHEVROLET—'56 Two-ten (6) 4-dr., $1,- " 2 » > 

4-dr., $425; conv., $290 

—_ "55 Two-ten (6) 4-dr.. $780, $550; : ; . 

2-dr., $730; Delray coupe, $755. '54 Two- STUDEBAKER 53 Land Cruiser 4-dr., 
ten 2-dr., $570. ’53 Bel Air 2-dr., $495,| $355. 
$410; 4-dr., $280. 52 4-dr., $265. '51 4-' MISCELLANEOUS "56 Chevrolet %-ton 





ALABAMA 





JOHNSON AUTO 


AUCTIONS 


Lawrenceburg, Tenn.—Tuesday 
Huntsville, Ala.—Friday 
100% Insured—No Registration Fee 





COLORADO 


i 


COLORADO AUTO AUCTION 
LITTLETON, COLO. _ 


Sale Every Monday—11:00 a.m. 
Owners: Francis R. 
Phone SUnset 1-7821 


Wire Colorado Auto Auction FAX 
Denver, Colo. 
Auctioneers: 
Guisnste ieteay Weod and Dean Devis 
All cars paid for by our own check through 
The Bank of Denver 


i 





Mh 


DENVER AUTO AUCTION 
(Denver's Oldest and Finest Auto Auction) 
4695 So. Sante Fe Littleton, Colo. 
Ph: SU 1-6673 — Ed. G. Smith 
Auction Every Friday at 12:00 Noon 


We Issue Auction Checks and Titles Are 
Guaranteed by yy Auction Insurance 
Agency 





CONNECTICUT 





NEW ENGLAND'S OLDEST AND BEST 
10 YEARS CONTINUOUS OPERATION 
Sale Every Wednesday at 11:00 


SOUTHERN AUTO SALES, INC. 
AUCTION 


Warehouse Pt., Conn. 








FLORIDA 
DAYTONA BEACH — Flotida Auto 
Auction. Municipal Ai 
11 A.M. Completely un shelter. 
MARYLAND 





j 











Bel Air Auto Auction 
Bel Air, Md. 
subsidiary of Manheim Auto Auction 
©@ Auction Checks Issued 
@ Titles Guaranteed 
— Every THURSDAY at Noon — 
Phone Bel Air, Md, 894-1580 












MICHIGAN MISSOURI 


ST. LOUIS AUTO 
AUCTION BARN, INC. 
3807 Easton Ave. 

St. Louis, Mo. 
Phone Franklin 1-3845 


SALES EACH TUESDAY 
AND FRIDAY 


We Issue Our Checks ond Insure Titles 
Owned and Operated by 
BILL McCRACKEN and 


ROY McMANAMA 
We Will Buy Your Used Cars 











Flint Auto Auction, Inc. 
3711 Western Rd. Flint, Michigan 
Exclusively for Dealers 
Here in the shadow of General Motors, you 

get the best buys. 


NEW CAR DEALERS balance their stock here 
—Why not visit us real soon? 


Michigan's Finest Sale 
Titles and Checks Guaranteed 
12:30 — SALE EVERY WEDNESDAY — 12:30 
M,. D. McCollum, Mgr. Phone Cedar 9-4492 











GRAND RAPIDS AUCTIONS, INC. NEW JERSEY 


On M2i—One Half mile west of Grandville, 
Mich. 


Crossroads of the East 


JUNCTION OF PENNSYLVANIA AND 
NEW JERSEY TURNPIKES 


N. A. D. E. 


EVERY TUESDAY—CHECKS INSURED 
At 1:00 P.M. Sharp—Dealers Only 
Auctioneer: Coil. W. E. “Bill Nagy 

“Michigan's Best" , 
Phone: ARdmore 6-4720 








Dual Lane Sale — Every 


MISSISSIPPI 
JACKSON — Greater Jackson Auto 
Auction, Inc., Wilmington St., P. O. 
Box 8468, Wednesday, 12:30 P. M. 





WEDNESDAY, 11 A.M. 


We issue auction checks, guarantee tities 


NATIONAL AUTO 
DEALERS EXCHANGE 


Route 206 South, Bordentown, N. J. 
(Exit 7, N. J. Turnpike) - AXminster 8-1702 





CLASSIFIED WANT ADS 
BRING RESULTS 








MICHIGAN 





Detroit's Barometer 
APTCO AUTO AUCTION 


8 Years Old 
Conveniently located Y% mile from Detroit City Limits 


TWO BIG AUCTIONS EACH WEEK... 
WEDNESDAY AND FRIDAY AT 12 NOON 
19241 DIX-TOLEDO HIGHWAY (U. S$. ROUTE 25) 
MELVINDALE, MICHIGAN 


Checks and titles guaranteed Phone Dunkirk 3-0150 
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pickup, $1,000; Dodge ‘%-ton pickup, 
$775. ‘54 Ford %-ton panel, $335. °50 
Ford %-ton pickup, $140. 


(Thruway Auto Auction, Sale every Mon- 
day. Prices are for sale of Dec, 23.) 

(Uplift trend ts evident in the number 
of cars entered and the number of cars 
sold, We sold 78 cars out of 111 consign- 
ments.) 


BUICK—’'55 Special 2-dr., $1,075*. °54 Spe- 
cial Hardtop, $610*. "53 Super Hardtop, 
$425° (ps). "52 RM 4-dr.. $135*. 

CADILLAC—' 54 coupe de Ville, $640* (ps). 
"53 sedan, $700. "52 4-dr., $575. 

CHEVROLET—'57 Two-ten 2-dr., $1,310. 
"56 Bel Air conv., $1,050°,. "55 Two-ten/ 
2-dr.. $850°, $720; 4-dr., $850°, $685; 
One-fifty 2-dr., $500. "54 Bel Air 4-dr., 


$485°*; Two-ten 2-dr., 
4-dr., $425°. "53 Two-ten 4-dr., 
2-dr., $325*; One-fifty coupe, $310. 
sedan, $125. "50 4-dr., $140. 
CHRYSLER—'53 Windsor 4-dr., $200°. 
DeSOTO—'51 Custom 4-dr., $130°. 
DODGE—'S4 Royal 4-dr., $345*. "52 Coro- 
net 4-dr.. $140°. "51 Coronet 4-dr. 
FORD—’'57 Custom 2-dr., $1,470*. "56 Fair- 
lane (8) Town sedan, $975* (ps); Vic- 
toria, $1,280. "55 9 pass. station wagon, 


$525, $415, $310; 








NEW YORK 


NEW YORK STATE'S OLDEST 
NATIONALLY KNOWN 


TIM ANSPACH 


Dealer Auto Auction 


Albony 5. N. Y 


Every Monday — I! O'Clock 
180 car sale average 


All Titles and Checks Guaranteed 





| LAFAYETTE—Syracuse Auto Auction, | 


Center of Empire State, insured 
Checks and Titles (Wed.). 


NEW YORK CITY's 
SKYLINE 


AUTO AUCTION 


EXCLUSIVELY FOR AUTO DEALERS 


You are 100% safe because all titles 
and checks are insured 


EVERY TUESDAY 12:30 P.M. 


GREENPOINT AVE. & PROVOST ST. 
BROOKLYN 22, N. Y. 


Tel. EVergreen 3-4800 
Auctioneers—David B. Spielman 
John W. Becker 


Thruway Auto Auction, Inc. 


Rovte 18B Buffalo, New York 
EVERY MONDAY 
Insured Checks — Insured Titles 


Fast, Accurate Market Reports 
Phone: HObart 4700 Al Clements, Owner 
Aly Dealers — Land at Buffalo Air-Park, 


5 miles south of Buffalo’ b Municipal Airport. 


Hard surface runway - Unicom Radio. Auction 
is only five minutes away. Call us, we'll 
pick you up. 





NORTH CAROLINA 


RALEIGH — Mann’s Auto Auction 
Sale, Rt. 5. Ph. 3-1564, Titles & 
checks guaranteed. Mon. 10 A. M. 








FOR QUICK RESULTS 
USE AUTOMOTIVE NEWS 
WANT ADS 








$370° ; | 
52) 


$120. | 


R AUCTION DIRECTORY 


Frequency Rates: Listing (maximum: three lines of type)—$5.00, 1-time; $4.00, 13-times; $3.50, 52-times. Display (minimum space, 1 inch on 1 
colsmn-—-maximam S-lnches on 2 columns.) fae Gigiap Raton Geatest Want Ad Dept, Actometive Mews, Betvelt 26; Mistigen. 


$1,065*; Custom 4-dr., $3.75, 
54 Ranch Wagon, $600. ‘53 Custom 
2-dr., $415*, $390°; 4-dr., $385, 

MERCURY — ’56 Monterey Hardtop, 31,. 
350*; Custom Hardtop, $1,250°. '54 Mon. 
terey Hardtop, $760* (ps); Custom Herd. 
top, $665*; 4-dr., $615. °53 9-pass, sta. 
tion wagon, $745. 


NASH—’54 station wagon, $625. 

OLDSMOBILE—’'56 (88) Holiday, $1,855* 
’55 (88) Super Hardtop, $1,100* (ps), 
$985* (ps); 4-dr., $1,050. 54 (98) Hard- 
top, $890* (ps). ‘53 (88) 4-dr., $545*, 
$325°*. 

PACKARD—’53 Clipper 4-dr., $175. 

PLYMOUTH—'55 Savoy 4-dr., $725, $625, 
‘64 Plaza coupe, $420; 2-dr., $350. 53 
Savoy 4-dr., $300; 2-dr., $200; coune, 
$270. 

PONTIAC—’57 Chieftain 4-dr., $1,235*. 
Chieftain Hardtop, $1,065*. 
2-dr., $300. ’°53 Chieftain 2-dr., $250. 

RAMBLER — ’54 2-dr., $285. ‘53 2-dr., 
$295. 


STU DEBAKER—’53 Champion 2-dr., $160. 
MISCELLANEOUS — °55 Chevrolet %-ton 
pickup, $580, °54 Hillman Hardtop, $675°*, 


LITTLETON, COLO. 


(Denver Auto Auction, Sale every Fri- 
day, Prices are for sale of Dec. 13 and 20.) 
BUICK—'56 Special Riviera coupe, $1,355* 

4-dr., $1,335*°. '55 Special coupe, $850* 

"53 RM coupe, 2 at $445* (ps). "52 coupe, 

$240*. '50 Special 2-dr., $170*. 
CADILLAC — '57 coupe de Ville, $4,100* 

(ps), $4,000° (ps); 4-dr., $3,965* (ps); 

coupe, $3,565* (ps); conv., $2,250* (ps). 

"56 (60) sedan, $2,650*° (ps). 
CHEVROLET—’ 57 Bel Air (8) Sport coupe, 

| $1,950°, $1.925°; 4-dr.. 27 at $1,725°; 

Two-ten (8) station wagon, 14 at $1,- 

875*; Two-ten (6) 4-dr., 6 at $1,650*; 

One-fifty 2-dr., $1,445. ‘56 Bel Air (8) 

4-dr., $1,400*; Bel Air (6) 4-dr., $1,140°; 

Two-ten (8) 4-dr., $900°. "55 Two-ten (8) 


$750; 2-dr., 


55 
’54 Chieftain 


station wagon, $1,190; Two-ten (6) 4-dr., 
2 at $895; Bel Air (8) 4-dr., $1,170". "54 
Bel Air Sport coupe, $800; 4-dr., $710*. 
| CHRYSLER "53 NY 4-dr., $350° (ps). ‘51 
Windsor 4-dr., 3 at $205*. 50 Royal se- 
dan, $160°. 
DeSOTO—'53 Firedome 4-dr., $355*. 





DODGE—'55 Suburban (8) station wagon, 
$1,025. ‘53 Coronet 4-dr. $575, $400. 
FORD—’'57 Fairlane (8) 500 4-dr., 17 at 

$1,700*; Country sedan, 10 at $1,800°; 
Custom (8) 300 2-dr.. $1,380. ‘56 Fair- 
| lane (8) Victoria, $1,905; Custom 2-dr., 
} 2 at $910*; Main 2-dr., $750; 4-dr., $600, 
"55 Fairlane (8) 4-dr., $1,020*; Custom 
| (8) 4- dr.. 2 at $925°*. ‘54 Custom (8) 4- 
| dr. $635°. "53 Ranch Wagon, $650 
HUDSON—'53 Hornet 4-dr., $360. "52 Pace- 
maker 4-dr.. $115*. 
| LINCOLN—’51 2-dr., $138 
| MERCURY—'57 Montclair 4-dr., $1,980*; 


(Continued on Page 33, Col. 1) 








| MONTPELIER AUTO AUCTION CO. 
MONTPELIER, OHIO 

Sale Every Monday, 12:30 P.M. 
“WE NEVER MISS” 


Your Good Will—Our Most Valuable Asset 
On U. S. Route 20A Phone 5-9535 








PENNSYLVANIA 








Manheim Auto Auction, Inc. 


Manheim, Penn. 





On Route No. 72 
5 miles South of Pennsylvania Turnpike 


Sale Every Friday—i0:00 A.M. 
@ Dual lane Selling 

@ Auction Checks Issued 
2 Titles Guaranteed 


Patronize the 


NATION'S LARGEST AUCTION 
Phone Manheim MOhawk 5-240! 





WASHINGTON 





SOUTH SEATTLE AUTO AUCTION 


10644 E. Marginal Way Seattle 88, Wash. 
Phone Mohawk 6490 


SALE EVERY WED. 11 A.M. 
“WE HAVE BUYERS!" 


“Take Home a Guaranteed Auction Check" 
Bill Johnson Bob McConkey 


Crossroads 


. where they meet... 
buyers and sellers . . . new and 
used car dealers. They meet at 


the dealer auctions of the na- 
tion . . . and on the pages of 
Automotive News. 


You will reach both groups 


through an ad in Automotive 
News. 















*; Another Reason 
a Why 1958 

=| Rambler Sales 
7 Are Breaking 


y Fri- 

id 20.) 

355°; 

$850*, 

coupe, 

“ios C CC O I - 
(ps); 

(ps). | 

coupe, 


| (Up 72% Over Last Year) 


SNL te Fe A a “9 
Cree: 












ORDINARY CARS 


—_—— 


RAMBLER 


,140°; 






AVERAGE 
‘PARKING SPACE | 


) RAMBLER is the easiest 
to park and handle 


usto 


Pace- 


of all American-built cars! 






Visit Our 
HOSPITALITY HEADQUARTERS 


Imperial Room Roney-Plaza Hotel 
January 11-15 


MAIL THIS COUPON TODAY! 


Director of Dealer Development 
American Motors Sales Corporation 








i 
| | 
| | 

SS TAME Detroit 32, Michigan 
pee ae you please —— me with aoe complete op one ae 

We have the Product for the | Rima ante iw_ o 

e Y | | 
‘Expanding Compact Car Market... |“ a: | 
ADDRESS___ | 

, f | city ZONE STATE 

YOU Have the Opportunity: ! eee j 








‘ 
Rambler Franchises also available in important Expert Markets. a a a i a ae tal pear 
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Stiff Fight Likely 5 ee 








Something Must Give 
In Next U.S. Budget 


By Kenneth C. Kelley Jr. 
Staff Writer 


a gotta give 


in 


Washington in the early part of | 


1958 but there are no clear clues yet 
on what it will be. 
One thing is cer- 


News tain, there will be a 
of lot of people who will 
put up a stiff fight! 

Finance before they allow! 


their pet ideas to be 
the thing that gives. 


The defense program seems sure | 


to get more money in the fiscal year 
that begins next July 1. Nondefense 
spending will prove difficult, if not 
impossible, to cut. 

Delegates to a meeting of munici- 
pal officials in San Francisco let it 
be known that they want Federal 
aid to such local programs as slum 
clearance to be continued. 

Farm groups are preparing to ask 
for changes in the U.S. agriculture 





be expected to come from these 
| changes. 

Those interested in social wel- 
| fare are preparing to defend their 
| point of view. A conference of 
state and U.S. officials, designed 
to get the states to take over some 
Federal programs, was largely un- 
productive. 

In mid-1957, there was a lot 
|of talk about a tax cut and many 
businesses and individual taxpayers 
have been looking forward to that 
reduction. There are some who say 
the reduction is even more impor- 
tant now so that taxpayers will have 
more purchasing power to offset the 
business downturn. 

The Eisenhower Administration 
went into office in 1953 with strong 
pledges to provide a balanced 
budget. Not only have the budget 
deficits been eliminated but, in the 


or and no great saving can 
| 


| 





last two fiscal years, small sur- 
pluses have been shown. 


* * * 


U. S. Near Debt Limit 


HERE is a law on the books that 

says the U.S. public debt can- 
not go beyond $275 billion. It is now 
just short of that total. Everytime 
an increase in the debt limit is 
suggested, Senator Harry F. Byrd, 
Virginia Democrat, and others with 
similar views hit the ceiling. 

Clearly, the nation cannot in- 
crease defense spending, maintain 
nondefense spending, cut taxes, 
avoid a budget deficit and stay 
within the debt limit all at one time. 

There are some hints, at least, 
on some of the things that may 
give a little. 

House speaker Sam Rayburn 
has said that the chances for a 
tax cut are growing dimmer. Re- 
ports on plans for the next Fed- 
eral budget indicate that the Ad- 
ministration is not going to move 
for a tax reduction. 

The new secretary of the treas- 
ury, Robert B. Anderson, has let it 
be known that he is not “wedded” 
to the idea of a balanced budget. He 
says defense considerations will 
come ahead of balancing the 
budget. 

Anderson has not ruled out the 
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possibility that a higher debt limit 
will be requested. 
* 


* * 


Financial Roundup Starts 


DoN & BRADSTREET has begun 
its annual roundup of financial 
statements from large and small 
businesses in the U.S. 

The credit-reporting agency 
says it will seek information on 
the financial condition of about 
three million firms. 

The information is used to help 
D&B subscribers check the credit 
of potential business customers. 

* * * 


Fedders-Quigan Reports 


Record First-Quarter Profits 


Earnings of Fedders-Quigan Corp. 
reached a record first-quarter high, 
increasing about 20 percent over 
the comparable period of a year 
ago, according to Salvatore Gior- 
dano, president and chairman. He 
said the higher earnings were 
achieved despite lower sales. 

Giordano said that while final 
figures have not yet been tabulated, 
net earnings for the fiscal quarter 
ended Nov. 30 would be about $225,- 
000, compared with $188,191, or ap- 
proximately 9 cents per share last 
year for the corresponding period. 
Net sales will be a little over $10 











Whether your haul is measured in tons—in gallons—or in yards 


the Allison Fully Automatic Truck Transmission 





will enable you to haul more payload — faster — safer — and at 
lower cost than ever before— under every operating condition 



















a) 


iF 


Oniy the Allison fully automatic truck transmis- 
sion gives you all these cost-saving features: 


Torque Converter featuring direct-drive 


lockup— boosts operat 


ing efficiency —slashes 


engine and drive-line maintenance. 


Integral Hydrau 
a new high in roa 


sion featuring 
faster trip ti 
efficiency. 


drive for 
operation 


Alliso 
miss 


t 





lic Retarder—brings 
d safety—a new low in 


brake and tire maintenance. 
Six-Speed Automatic Transmis- 


Triple-Drive Range—for 
me — increased driver 


Two Power Take-Off Openings 
—with exclusive torque converter 


more power and faster 
of auxiliary equipment. 


n Automatic Trans- 
ions are currently sold 


by leading truck manufac- 
turers under various trade 
names. Find out how an 
Allison fully automatic 


ruck transmission can 
repay its modest cost 
many times over in your 
trucking operation. See 
your truck dealer or 
write: 


ALLISON DIVISION OF GENERAL MOTORS, indianapolie 6, Indiana 





ey 


TORQMATIC DRIVES 


— 


million as compared with $11,582. 391 
during the previous first quar‘ er, 
Giordano said. 


Sales and Profits 
Reach New Highs 


For Firestone 


Record-high sales and profits 
were reported by Firestone Tire & 
Rubber Co. for the fiscal 
ended Oct. 31. 

Sales totalled $1,158,884,304, com- 
pared with $1,115,179,783 for the 
previous year. Net income 
amounted to $61,692,152, compared 
with $60,538,848 a year earlier. 

Firestone redeemed $4,450,000 of 
long-term debt and $1,200,000 of 
preferred stock during the year ac- 
cording to the report. Net working 
capital at the end of the year was 
$329,064,436, compared with $321,- 
281,115 a year earlier. 

Expenditures for plant and equip- 
ment amounted to $68,768,620 dur- 
ing the fiscal year, compared with 
$58,570,529 in the previous fiscal 
year. Provision for depreciation 
amounted to $38,965,327, compared 
with $36,933,867 a year earlier. 


year 


Dual-Light Sales 
Set Hall Record 


Harry D. Hirsch, C. M. Hall 
Lamp Co. president, told members 
of the New York Society of Secur- 
ity Analysts that the dual head- 
light’s almost universal adoption 
by automakers in 1958 models has 
resulted in record sales by the 
Detroit automotive-lamp firm. 


Hirsch said Hall Lamp’s October 
|shipments reached $1.4 million, 
highest for any month in the com- 
pany’s 48-year history. He esti- 
[reach the firm’s 1957 sales will 


reach $9 million, compared with 
$5.3 million in 1956 


Hirsch also announced Hall 
| Lamp is diversifying its production 
efforts, producing an improved 
speedometer cable for cars and 
trucks, and limited quantities of 
stainless steel honeycomb for high- 
speed aircraft and missiles. 

+ > > 


Wooster Rubber Reports 


Record Sales, Dip in Profits 


Wooster Rubber Co. had net sales 
of $21,100,472 in fiscal 1957, the 
highest in the company’s history, 
according to James R. Caldwell, 
president. 

He said the gain was offset by a 
dip in net income, which showed 
$1,061,306 for 1957 compared with 
$1,366,553 the previous year. 
| 2 * = 


ACF Industries Reports 


Increase in Sales, Earnings 


Combined net earnings of ACF 
Industries, Inc., and its subsidiaries 
for the first six months of the cur- 
rent fiscal year were $5,361,000, 
compared with $4,137,000 in the like 
period a year ago, according to 
William T. Taylor, chairman. 

Net sales and services during the 
period amounted to $167,344,000, 
Taylor said, compared with $129,- 
589,000 a year ago. 

* 


* * 


Gould-National Reports 
Higher Sales, Profits 


Gould-National Batteries, Inc., 
reported that sales and profits in 
the first half of its current fiscal 
year were higher than in the same 
period a year ago. 

For the six months ended Oct. 
31, the company had net sales of 
$36,887,717, compared with $36,115,- 
397 in the same period last year. 

Profit was $1,688,603, compared 
with $1,563,916. 

x 





* * 


Woodall Industries 


Woodall Industries, Inc., year 
ended Aug. 31, 1957 vs. 1956: Net 
sales, $33,633,661 and $27,098,962; net 
income, $1,476,833 and $810,038. 


* * * 


Tung-Sol Electric 
Tung-Sol Electric, Inc., the 39 
weeks ended Sept. 28, 1957 vs. 1956: 
Net earnings, $2,221,359 and $2,060,- 
810; net sales, $46,512,610 and $39,- 
147,270. 


Blanding Buys Ford Deal 


Floyd R. Blanding, Barnard, 
Kans., has purchased Edmands 
Motor Co. (Ford), Minneapolis, 
Kans. 
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Used-Car Auction Prices 





(Continued from Page 30) 


Monterey 4-dr., $1,695*. ‘56 Monterey 
Sport coupe, $1,095. °54 Monterey 4-dr., 
$685*. °53 2-dr., $605*. ’51 4-dr., $140°. 
'47 conv., $120. 
NASH—’55 Statesman 4-dr., $895°. 
OLDSMOBILE—’57 (88) Super 2-dr., $2,- 
220* (ps). °55 (88) Super Holiday, $1,- 


040* (ps); 4-dr., $1,040*%. ‘51 4-dr., 
$255°. 

PACKARD—’51 4-dr., $115. 

PLYMOUTH — '57 Belvedere (8) Sport 
coupe, $1,870*; 4-dr., 7 at $1,750° (ps). 
"55 Plaza (6) 2-dr., $545. "53 4-dr., $255. 

PONTIAC—’57 Star Chief coupe, $1,880° 
(ps); 4-dr., $1,630* (ps). °56 Chieftain 
station wagon, $1,685* (ps); Star Chief 
2-dr., $1,445* (ps). "53 Catalina coupe, 


$575*; 4-dr., $430°, $375°. 


STUDEBAKER—’51 4-dr., $135*; coupe, 
$125, $105°. 

WILLYS—’53 2-dr., $265. 

MISCELLANEOUS—’57 Dodge (6) %-ton 


pickup, $1,025; Volkswagen 2-dr., $1,695. 
‘56 Chevrolet (8) %-ton pickup, $875; 
Ford (8) %-ton pickup, $930, $910°. 


DYER, IND. 


(Len Pollak’s Dyer Auto Auction, Sale 
every Friday. Prices are for sale of Dec. 
20.) 

(Much more active in all models with 
a better representation of sharp cars. 
We sold 176 cars out of 274 offered.) 
BUICK—’56 Special Riviera, $1,410° (ps), 

$1,365*, $1,300* (ps). "55 Super Riviera, 

$1,175* (ps); Special Riviera, $1,025°. 

'54 Special 4-dr., $465*. 53 Super Rivi- 

era, $400*; conv., $175°; Special 4-dr., 

$375*. °52 Special 4-dr., $250°, $100; 
2-dr., $145°. "51 4-dr., $145°. 
CADILLAC—’57 (62) coupe, $3,550° (ps). 

'53 coupe de Ville, $850* (ps). ‘52 (62) 

4-dr. $600°. 

CHEVROLET—’57 Bel Air (8) 4-dr., $1,- 
. "56 Bel Air (8) conv., $1,225°; 





Model Breakdown 
Of Auction Averages 





Dec., Nov., Oct., 

Model 1957 1957 1957 
I corccccsveese $2,856 ° os 
i 1813 $1,882 $1,984 
a 1,269 1,307 1,378 
Ca 939 1,009 1,087 
Oa 631 689 737 
a 391 441 471 
EE 260 273 297 
1951... 189 216 220 
ee ° 190 185 
Overall —— —- 
Average. $1,043 $ 751 $ 795 





NASCAR to Allow 
Freer Use of Fuel 


In Some Races 


DAYTONA BEACH.—Freer use 
of special fuels will be allowed in 
NASCAR-sanctioned modified and 
sportsman championship competi- 
tion in 1958, according to Pat 
Purcell, executive manager of the 
National Association for Stock Car 
Automobile Racing. 

Bill France, NASCAR president, 
announced that experimental autos 
may use any type of fuel in the 
flying-mile and acceleration tests 
during the ninth annual NASCAR 
International Safety and Perform- 
ance trials here Feb. 9-20. 

But he said only gasoline will be 
permitted in stock cars competing 
in these same tests and in beach- 
road classics Feb. 21-23. 

Any type of fuel also will be 


allowed in the four nights of|. 


midget-auto racing the second 
week of the February trails, 
France said. 

Purcell said straight sportsman 
division competition is still limited 
to pump gasoline, while the modi- 
fied division may use any type of 
fuel. In mixed competitions be- 
tween modified and sportsman 
classes, he added, any fuel may be 
used by both types of cars. 

Promoters can limit the mixed 
competition to gasoline only, Pur- 
cell continued, but limitations must 
be announced through NASCAR 
national headquarters not less than 
two weeks before racing date. 


‘Silkinize’ Term Ruled 
Unfair to Simoniz 


CHICAGO.—U. S. Judge Julis J. 
Hoffman has issued an order 
permanently restraining all use of 
the mark “Silkinize” on cleaning 
and polishing preparations for 
automobiles, upholstery, wood, 
chrome, metal and related prod- 
ucts. 

In his ruling, Judge Hoffman 
held that the use of ‘Silkinize” was 
unfair competition and constituted 
an infringement of Simoniz Co.’s 
trademark “Simoniz.” His order 
also restrained all use of the slogan 
“Be Luster Wise—Silkinize.” 


Two-ten (6) 4-dr., $990*. °55 Bel Air (6) 
coupe, $795*; One-fifty (6) 2-dr., $500. 
'54 Bel Air 4-dr., $525. '53 Bel Air coupe, 
$505*; Two-ten 2-dr., $380; One-fifty 4- 
dr., $275. °52 2-dr., $205°; 4-dr., $140. 
*51 2-dr., $165. 
DeSOTO—’55 Firedome coupe, $1,080*. 
DODGE—’56 Royal coupe, $1,085°. 
FORD—’57 Skyliner, $2,285* (ps); Fair- 
lane (8) 500 Victoria, $1,740° (ps); 2- 
dr., $1,510*%; Ranch Wagon, $1,595; Cus- 
tom (8) 300 4-dr., $1,385*, °56 Custom 
(8) 2-dr., $800. '55 Country sedan station 
wagon, $1,020*°; Ranch Wagon, $850, 
$845; Fairlane (8) 4-dr., .$700, $675°. 
"54 2-dr., $700; 4-dr., $545°. ‘53 Main 
2-dr., $300°; Custom 2-dr., $285*. 
HUDSON—’52 Wasp 4-dr., $135°; 
mander 4-dr., $100°*. 


Com- 


MERCURY — ‘°56 Custom station wagon, | 


$1,285°. 
$750°. 


"55 Monterey 4-dr., $1,050° 
’54 Monterey coupe, $800*. °53 


4-dr., $325°; 2-dr., $165. °52 coupe, 
$170°. °51 4-dr., $190. 
NASH — '54 Statesman 4-dr., $500°. °53 


Statesman 4-dr., $180. 
OLDSMOBILE—'55 (88) Holiday, $1,315* 

(ps); 2-dr., $1,075*; (98) Holiday, $1,- 

200°. "53 (98) Holiday, $400° (ps). ‘52 


(98) 4-dr., $125. 

PACKARD—'54 4-dr., $400°. ‘53 4-dr., 
$265*°, $205°. 

PLYMOUTH—’56 Belvedere (8) Hardtop, 
$1,225*; Savoy (8) coupe, $1,100*; Plaza 
(6) 4-dr., $565°. °55 Plaza (6) 4-dr., 


$455. °S4 Savoy '2-dr., $450°; Belvedere 
station wagon, $410°. °53 station wagon, 
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$375; Cranbrook 4-dr., $230. 


PONTIAC—’'55 Chieftain 2-dr., $865°; sta- 
tion wagon, $850°, '54 Chieftain 4-dr., 
$490°; Star Chief conv., $250* (ps). ’53 
Chieftain 4-dr., $200. ‘52 4-dr., $135, 
$100°. ’51 Catalina, $125*. 


RAMBLER—’51 Country Club, $120*; sta- 
tion wagon, $120. 


WILLYS—'47 station wagon, $155. 


MISCELLANEOUS—’54 Ford truck, $700. 
‘53 Chevrolet %-ton pickup, $425; %-ton 
pickup, $380. '52 Chevrolet %-ton pick- 
up, $315, '41 International wrecker, $150. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 
Friday. Prices are for sale of Dec. 27.) 


(Had a good sale today, but cars were 
short and the dealers were crying for 
cars and the ones that were registered 
really sold.) 

BUICK—’58 Special Hardtop, $2,775°*. '56 
Special Hardtop, $1,450°. ‘55 
Hardtop, $1,000%; Super 4-dr., $900° 
(ps). °51 4-dr., $125*. 

CHEVROLET—’58 Impala Hardtop coupe, 
$2,630°; Biscayne 2-dr., $2,400°. '57 Bel 
Air Hardtop, $1,630*, $1,510°. '56 Two- 
ten 4-dr., $910. '55 Delray coupe, $950°. 

FORD—’58 Fairlane (8) Hardtop, $2,530*, 
$2,490°. '57 Fairlane (8) 500 4-dr., $1,- 
795°; station wagon, $1,600°; Custom 
2-dr., $1,450; Main 2-dr., $1,380. ‘56 
Fairlane (8) Victoria, $1,150°; Custom 
4-dr., $1,010°. °55 Fairlane 2-dr., $810. 
"53 Main 4-dr., $465, $400. °51 4-dr., 
$200. ’50 Crest 2-dr., $350. 

MERCURY — ‘54 2-dr., $400. ‘52 2-dr., 
$400. 


OLDSMOBILE—’57 (88) Super Hardtop, 
$1,910*. ‘56 (88) Super 4-dr., $1,350°. 
"55 (88) coupe, $1,190°; (98) 4-dr., $1,- 
100°. °54 (88) 4-dr., $600°. ‘53 (98) 
Holiday, $630°. '50 (88) 4-dr., $150°. 








Shaving Truck Rims— 


Sparks fly during an automatic welding operation on a new-type lightweight! truck 
rim. By employing modern manufacturing processes the Firestone Steel Products Co., 
Wyandotte, Mich., has shaved excess weight off truck rims. The company's latest rim, 
the Challenger, is said to permit truckers to increase their pay load 120 pounds on 
a 10-wheel tractor trailer unit. 


PLYMOUTH—’57 Savoy Hardtop, 
4-dr., $1,400. 


tion wagon, $185°. 
STUDEBAKER — 
$735*. '53 4-dr., $250°. 


MISCELLANEOUS—’57 Borgward station 


wagon, $1,950. 


$1,500° ; 
’56 Plaza sedan, $1,100. 
PONTIAC—’51 coupe, $140°. '50 4-dr. sta- 


*656 Commander 4-dr., 





— Auctions in Brief — 
MANHEIM, PA—BEL AIR, MD. 


Manheim and Bel Air Auto Auction, Sale 
every Thursday and Friday (Dec, 26 and 


The market appears to be stronger 


than in recent weeks, Particularly 55s and 
’56s, Sold 81 percent of 322 cars. 





A Valuable Sales Tool for Every Dealer, 
Dealer Salesman, and Factory Executive: 


Automotive News Auto Show Issue for 1958 





@ Photographs of 1958 Automobiles* 


@ Latest Engineering Developments 
@ Comparative Price Chart 
@ Complete Specifications 
® Truck Section 
® Forcign Car Imports 
@ Market Trends 


* All in Full Color 


Automotive News 


December 2 Issue 


EXTRA COPIES AVAILABLE... BUT SUPPLY IS LIMITED. 75< EACH. 


Please Send Check With Your Order to 


Aulowotiue Nemes 


DEPT. A—2666 PENOBSCOT BLDG. 
DETROIT 26, MICHIGAN 























By Don O'Reilly 
REBUILT 3.5-liter Ferrari won 
the 250-mile Nassau trophy 
race in the record time of 101.603 
m.p.h. over the new five-mile wind- 
ing Oakes Course in the Bahamas 

capital, Sunday (Dec. 8). 

British ace Stirling Moss became 
the first repeat winner in the four- 
year Bahamas 
Speed Weeks his- 
tory. He won in 
1956 in a bor- 
rowed Maserati. 

The single-cam 
Ferrari also was 
borrowed after 
Moss’ Aston Mar- 
tin was wrecked 
in an earlier race. 
Ruth Levy, the 
driver, suffered 
Don O’ Reilly only one minor 
cut after rolling the car twice. Moss 
also won the preliminary 100-mile 
race in the Ferrari averaging 
100.669 m.p.h. 

Second to Moss in the feature 
race was American national cham- 
pion Carroll Shelby in a 4.5-liter 
Ferrari. He led part of the way 
and was a major threat to Moss 
until the steering mechanism 
cracked, making left turns very dif- 
ficult. 

Another 3.5 Ferrari won the 75- 
mile Governor's trophy race. It was 
driven by Phil Hill and averaged 
103.886 m.p.h., followed by Masten 
Gregory in a 45 Maserati and 
Shelby. Gregory took honors for 
the fastest lap of the meet, 104.973 
m.p.h. 





> > > 
Healey Satisfied 

ONALD HEALEY, British car 

builder, reported he was very 
well satisfied with the Nassau per- 
formance of his experimental 
Healey, powered by a completely 
reworked four-cylinder Ferrari en- 
gine. 

Driven by Peter Collins, the car 
won in its class in the feature race 
and was 10th overall. Collins and 
Healey, who have been working on 
the car for three months, said from 
the start they had no thoughts of 
placing up front, but were partici- 
pating primarily to test some new 
theories on suspension. 

A Chevrolet Corvette entered by 
Jerry Earl, son of GM styling 
chief Harley Earl, was running 
well up in the field when a u-bolt 
supporting the rear axle broke 
after 65 miles. The car, driven by 


Curtis Turner, had won a 60-mile | 


race the previous week and was 
first in its class in a 102-mile race. 
It will be featured in a Life 
magazine story about Turner. 

Firestone was making what 
might be called its first serious 
sportscar racing effort and con- 
cluded with Firestones on half the 
cars in the main race. 

Firestones were on the rear 
wheels of the winning car (Moss’) 
and all around on the next six fin- 
ishers. Engleberts were on the front 
of Moss’ car. The Firestone racing 
division couldn't supply tires in all 
sizes for all cars, but indications 
were that this would be corrected 
soon, 

> > 

Status of the 1958 running of 
the 500 Miles of Monza, in Italy, 
remains in doubt. This is the 
race that featured the Indianap- 
olis-type speedway cars in 1957, 
on the 26-mile speedbanked 
loop. Nine U.8. race cars com- 
peted, but the only European 
entires were three Jaguars, a 
private Scottish team which had 
won the LeMans 24-hour race. 

There are almost as many 
rumors as there are miles be- 
tween Detroit and Monza. One 
report is the race will be run 
July 29, open to sports and fast 
touring cars. Another is that the 
management at Monza is looking 
for @ second date in France to 
split the cost of bringing the 
American cars to Europe. 

+ * 7 


Sports-car racing joins foot- 
ball in the Orange Bowl celebra- 
tion at the same time as the 
annual NADA convention. A pair 
of 20-mile races will be held at 


Inside Motor Sports 
Moss Wins at Nassau, 
Again in Borrowed Car 





Miami’s Master Airport Jan. 11 

and four 80-mile events are 

scheduled for the following day. 

The program is a joint sponsor- 

ship of the Orange Bowl Com- 

mittee, the Sports Car Club of 

America and the Miami Sports 

Car Club. 
* * * 
Sebring Entries Filed 
_ entries in the Sebring 
(Fla.) 12-hour sports-car grand 
prix, upcoming March 22, are from 
the Aston-Martin factory, which is 
sending two cars from overseas, 
with a third privately owned by 
Joe Lubin, Los Angeles. 

Prize money has been boosted to 
$13,000 this year, the additional 
$3,000 to the winner of the Grand 
Tourisino phase of the race, regard- 
less of displacement class. 

” * > 


The Indianapolis Motor Speed- 
way has started over-the-counter 
sale of reserved seats for the 
May 30, 500-mile race. 

Seats are available in six of 
the nine grandstands, plus the 
tower terrace stands, priced $5.50 
to $30. 

Reserved parking spaces on the 
northwest turn and main straight 
are being sold at $20 each, plus 
$5 per person, including gate ad- 
mission. 

= > . 

For the first time in many years, 
a national championship speedway 
car race is being scheduled before 
the Indianapolis 500-mile race. 
USAC has announced a 100-mile 
event at the Trenton (N. J.) Speed- 
| way, to be run March 30. 

= > > 





Sport for Pros? 


Qrorts-Can racing may go pro- 
fessional, if California sports- 
man John Edgar can tie together 
a network of the leading sports-car 
courses across the nation. 

Edgar, owner of championship 
sports cars and a major stock-. 
holder in the new Riverside (Calif.) 
sports-car course, is advocating a 
series of money-paying races to be 
run on the courses at Lime Rock, 
Conn.; Bridgehampton, N. Y.; Dan- 
ville, Va.; Elkhart Lake, Wis.; the 
proposed course at Daytona Beach, 
Fla.; a course to be built at Denver, 
and Riverside. 

“Let’s face it,” Edgar told this 
reporter, “we're professionals 

now, and there’s no sense 
kidding anybody about it.” 

The Sports Car Club of America, 
leading power in the sports-car 
racing field in this country, has 
rigidly held the line against prize 
money being paid to drivers or 
owners for races in the U. S. 

However, a driver can race for 
money in Europe and still retain 
his amateur standing in the U. S. 
Drivers have also been featured in 
endorsement-type newspaper adver- 
tisements, yet retaining their ama- 
teur status. : 








‘On the Road’ with a Studebaker— 
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Payoff for Safety— 


Winners in the “Dodge for Life Safety contest," sponsored by Dodge in 1956, are 
shown receiving their new cars in Cleveland from J. F. Fox, Dodge regional service 
manager. From left are W. D. Coleman, Rev. William P. Gross, Fox, Robert Flemming 


and John M, Glovic. 


3 New Engines to Power 
Ford’s New Heavy Trucks 


DEARBORN. — Three entirely | 
new engines will power the 1958 
line of Ford heavy-duty trucks 
ranging from GVW classifications 
of 25,000 to 51,000 pounds and GCW 
classifications of 50,000 to 75,000 
pounds. 

The new heavy and extra-duty 
trucks in the Ford line includes the 
F-850, F-950, F-1000 and F-1100 
standard-cab models, the C-850, 
C-950, C-1000 and C-1100 tiltcab 
models, and the T-850 and T-950 
tandems. They are available in a 
wide range of wheelbases, regular 
production options and special 
equipment. 

The new line features 10 new 
models, seven heavy-duty transmis- 
sions, 11 heavy-duty rear axles 
with capacities up to 38,000 pounds, 
plus all the equipment needed to 
fully equip the line. 

All models in the new line use 
double channel frame construc- 
tion with section modulus up to 
25.65, and have a new 13-inch 
two-plate clutch which has almost 
60 percent greater frictional area 
than the 15-inch single plate 
clutch used by some competitors, 
Ford claimed. 

The three new engines combine 
deep-skirted, stress-relieved blocks 

with high turbulence angle-wedge 
machined combustion chambers, 
three-stage cooling system, sub- 
merged fuel pump, integral mani- 
fold and carburetor. 

Power steering is standard on 
the T-850 and T-950, and is optional 
on all F and C models. Full air 
brakes, powered by an integral air 
compressor, are standard on aii 
T-950s, and F' and C 1000 and 1100 
models. A mechanical tachometer 
is standard on all models in the 
new line. 

The three engines have been 
tested for millions of miles on the 
test track and in actual fleet op- 
erations, Ford said. 

With displacement of 401, 477 
and 534 cubic inches, the new 
short-stroke, overhead- valve 
power plants develop gross horse- 















Fred Waring, left, and Mrs. Waring are greeted by three Southern California 
Studebaker-Packard and Mercedes-Benz dealers following arrival of the Waring 
“Hi-Fi Holiday" troupe in Los Angeles. Waring selected a 1958 Studebaker Provincial 
station wagon for his recent nationwide tour. Dealers, from. left, are Frank H. Afton, 
Frank H. Afton. Co., Inc., Inglewood; Ed James, Ed James Motor Center, Los Angeles; 
Frank French, Fost and French Inc., Los Angeles. 


power of 226, 260 and 277 at 7.5 
to 1 compression ratios, allowing 
use of all grades of standard 
gasoline. 

The engines are of deep block 
design with a full 240 degrees of 
bearing support. 

The chrome-nickle alloy iron 
block has extra metal stock where 
high stresses are supported and is 
stress relieved to prevent block 
distortion during high operating 
temperatures. 

Cylinder bore distortion is mini- 
mized by equal spacing of head 
retaining bolts, and stainless steel 
head gaskets are used. 

One of the design features of 
the engines is the angle-wedge 
combustion chambers which are 
in the block instead of the head. 
Since the combustion chambers 
are formed within the block, heat 
is dissipated quickly and evenly 
through the entire block cooling 
system, minimizing pre-ignition 
and detonation, Ford said. 

All chamber surfaces are ma- 
chined, resulting in uniform cham- 
ber volumes and uniform power 
from each cylinder, according to 
Ford. 

Valve ports are arranged so that 
no two exhaust valves are adjacent. 
This also permits uniform heat 
dissipation and eliminates “hot- 
spot” distortion. 

Piston tops are step-shaped for 
greater turbulence and better fuel 
combustion and more efficient 
sweeping action during the exhaust 
cycle. Three compression rings are 
used on each piston to reduce 
“rocking” and prolong piston life. 

The new crankshaft is balanced 
externally with counterweights on 
the damper and flywheel instead 
of the journals. 

The airplane-type, two-quart oil 
filter, with two separate filtration 
stages, and air compressor are 
integrally mounted to the block: 

By successively opening the 
heads and intake manifold, the 
block, and then the entire system 
and radiator to circulating water, 
the engine gets fast warm up, 
efficient temperature control and 
high thermo capacity, Ford said. 

Heart of the system are two 
thermostats and a new vortex-type 
water pump which eliminates air 
bubbles and pumps up to 200 gal- 
lons of solid water a minute. 

Submerged in fuel, the impeller- 
type fuel pump is driven by 
magnetic lines of force from a 
completely sealed electric motor. 
Since the fuel is pushed, instead 
of pulled, to the carburetor, vapor 
lock is practically eliminated, 
Ford said. Because it operates 
independently of engine r.p.m, 
the new pump provides a con- 
stant and adequate fuel supply 
at all engine speeds. 

Gasoline flows to a new four- 
barrel carburetor made of cast 
parts and the fuel mixture goes 


| through the water-cooled, free- 


breathing integral manifold into 
the combustion chambers. 

Spark plugs are mounted above 
the manifold for easy replacement. 
The water pump can be serviced 
without disconnecting hoses. The 
oil filter and distributor are 
mounted at the front of the engine 
within easy reach. 












Private-Truck 
Council Slates 


Panel at Parley 


WASHINGTON. — The panel, 
“The Manufacturer Meets the Con- 
sumer,” again will be a chief fea- 
ture of the 19th annual convention 
of the Private Truck Council of 
America, Inc., at the Sheraton 


‘| Hotel in Philadelphia, Jan. 30-31. 


Robert Cass, White, will be the 
moderator. Participants and their 
subjects include: W. J. Pelizzoni, 
assistant executive engineer, Mack, 
“Diesel Engines;” M. A. Wilson, 
engineering manager, truck tire 
development, Goodyear, “Tubeless 
Tires;” F. E. Selim, manager, Phil- 
gas Motor Fuels section, Phillips 
Petroleum Co., “Propane Engines:” 
R. A. Munder, president, Yellow 
Rental, Inc., “Truck Leasing,” and 
William R. Hummel, chief engineer, 
Trailmobile, Inc., “Trailers.” 

The convention, whose theme is 
“Service with Safety,” will open on 
Thursday morning, Jan. 30, with a 
panel discussion, “Private Truck 
Operators Operating for Safety.” 
George Lowe, public relations de- 
partment, Atlantic Refining Co., 
will act as moderator. 

Other participants are Harry D. 
Chesney, Western Auto Supply Co., 
Kansas City, “Driver Training;” H. 
G. Steigerwalt, Sealtest Supply di- 
vision, National Dairy Products 
Corp., Philadelphia, “Retail and 
Service (Local) Deliveries;” H. H. 
Lincoln, Standard Brands, Inc. 
New York City, “Long Haul Deliv- 
eries;” George D. Thompson, J. P. 
Stevens & Co., Inc., Greensboro, 
“Interplant Movements,” and 
Harry A. Barnes, commissioner, 
Department of Transit & Traffic, 
City of Baltimore, “What Private 
Truck Operators Can do to Im- 
prove City Traffic.” 

A featured speaker will be Ernest 
G. Cox, chief of safety section, 
Bureau of Motor Carriers, ICC, 
who talk on “ICC Safety Enforce- 
ment.” Also taking part will be O. 
D. Shipley, safety director, Bureau 
of Highway Safety for the State 
of Pennsylvania. 






50-Year Veteran 
Declares Selling 
Is the Best Job 


CHARLOTTE, N. C.—Lee A. Fol- 
ger has been selling cars since he 
helped incorporate a Buick dealer- 
ship in Greensboro on Christmas 
Eve in 1907, and 
if he were start- 
ing all over he'd 
still choose sales 
work. 

“Selling is the 
most profitable 
work a man can 
get into,” he de- 
clared. “The most 
successful men 
I've ever known 
were salesmen.” 

Lee A. Folger Folger, who will 
be 73 in January, is president of 
Lee A. Folger, Inc. (Buick). He has 
been a Buick dealer, distributor or 
both since 1907, with the exception 
of interludes during World Wars I 
and II. He’s been in Charlotte since 
1909. 

His sales philosophy is based on 
“reverse” or “low-pressure” selling 
—“getting the buyer in a position 
where he wants to buy from you 
and you don’t have to force him.” 

Does it work? One example 
should suffice: Folger has sold one 
man 66 Buicks during the half- 
century he’s been in business. 


Paine, Thomas 


Head Bendix Unit 


ELYRIA, O.—D. O. Thomas has 
been elected chairman of the board 
of Bendix-Westinghouse Automo- 
tive Air Brake Co. and Willard B. 
Paine, president and chief execu- 
tive officer. 

Thomas, who has served as 
president of Bendix-Westinghouse 
since 1942, is in his 60th year in 
U.S. industry. He joined Bendix 
Aviation Corp. in 1938 as manu- 
facturing vice-president. 

Paine was named executive vice- 
president of Bendix-Westinghouse 
last May. He joined Bendix Avia- 
tion at South Bend in 1931. 





tel iret len ngs 


yd @ 


ywanmwatO 


sow HO oa 


r= - © oO 


— 





ol- 
he 
r- 


nd 
rt- 
"d 
es 


Le 
le 
in 
e- 
st 
nm 
m 


il 
of 


or 
nm 


in 


n 
u 


le 
e 
. 


1m t tee 


'Anwr OG 


'® 


itm a Mr ins Mc i 1 tite nee 


AUTOMOTIVE NEWS, JANUARY 6, 1958 





Across the Nation... 








Auto Dealer Changes 


Al Klug, Inc., 1857 W. Forest 
Home Ave., Milwaukee, has been 
renamed Ziebell Ford, Inc. Walter 
Ziebell, president, said he purchased 
the interest of his late partner, Al 
Klug, who died last June. 

* = +” 


Skirener to Join Dad’s Firm 

First Lt. Tom Skinner has 
been released to inactive duty by 
the U. 8. Air Force and will join 
his father, William Skinner, in 
Skinner Chevrolet Co., Clay 
Center, Kans. 

+ * = 


Esser Motors Formed 


Esser Motors has been formed at 
834 E. Milwaukee St., Waukesha, 
Wis. Herman R. Salen is president 
and Milo J. Esser is manager. 

* * = 


Import Outlet Opens 
Import Motors of- Appleton, Inc., 
has been formed in Appleton, Wis., 
and is handling Borgward, Tri- 
umph, Isetta, Porsche and Jaguar. 
= > = 





Changes for Cavalier 


W. F. Duckworth, who has headed 
Cavalier Motor Co. (Ford), Nor- 
folk, Va., since 1944, announced a 
change in the firm’s name and 
management. It is now Cavalier 
Ford, Inc., and president is Philip 
S. Farrand, Duckworth’s son-in- 
law. | 


* > * 


2 Pontiac Dealers Named 


New Pontiac dealerships in the 
Upper Midwest include Keufler 
Auto Sales at Little Falls, Minn., 
headed by Frank Keufler, and 
Kneip Motor Sales (Oldsmobile) 
at Brookings, S. D., headed by 
Frank Kneip. 

= 


> . 


Burris Adds Cadillac 


Burris Body & Paint Shop (Olds- 
mobile), Redwood Falls, Minn., has | 
been granted a Cadillac franchise. 
The dealership now will operate as 
Burris Oldsmobile-Cadillac. Ray- 
burn Burris is head of the firm. 

> 


> > 


Imported Motorcars Opens | 


Imported Motorcars, Inc., 4901 
Main St., Houston, has opened for 
the sale and service of Rolls-Royce, 
Bentley, Jaguar, Austin-Healey, MG 
and Morris autos. David Tallaksen 
is president and John Smudski is 
sales manager. 

. 


Dealerships Switch Places . 


Stephens Buick has moved from 
tenth & Harmon, Minneapolis, to 
1301 Harmon PI. The new location 
was formerly occupied by Conti-| 
nental Motors, Stephens’ foreign-| 
car dealership, which is moving into 
the building at tenth & Harmon. 

> > > 


Chapman Selling Plymouth 


H. Douglas Chapman has opened 
an all-Plymouth dealership, Wade 
nee, on Route 1, Langhorne, 

‘a. 





> c > 


Garner Adds Renault 


Garner Motors (Oldsmobile- 
Cadillac), 716 W. Sixteenth, Ama- 
rillo, Tex., has been appointed a 
Renault dealer. Bob Garner, presi- 
dent, said. Phil E. Phillips will be 


Renault sales manager. 
* > * 


2 Give Up Franchises 
Parks Bros., Clinton, Mo., has 
discontinued Nash-Rambler sales 
and Goslin Motor Co. (Pontiac- 
GMC trucks) has given up its 
Pontiac franchise. Miller Buick has 
picked up the Pontiac franchise 
and the Mercury dealer has picked 

Rambler for a running mate. 

. * = 


Thompson Adds AMC Cars 


Edsel Sales, Inc., Sedalia, Mo., 
owned by E. W. Thompson, has 
added the Rambler and Metropoli- 
tan. 


DeLoach and Jenkins-Wynne 
Sign with Edsel in South 
Edsel has announced the award- 
ing of two franchises in the South. 
The new dealerships are DeLoach 
Edsel Sales, 1925 Sixth St., Tusca- 
loosa, Ala. and Justin & Wynne 


Motor Co. (Lincoln-Mercury), 
Highway 41-A South, Clarksville, 
Tenn. 

+ * * 


Hacker Adds Rambler 


Hacker Motors has been ap- 
pointed a Rambler dealer in Oak- 
land, Calif. Mike Hacker said he 
will continue.to operate his Lincoln- 
Mercury dealership at 2345 Broad- 
way with the Rambler headquar- 
ters at 2343 Broadway. 


* * * 


Plumley Adds Edsel 


Plumley Motor Sales (Ford), 304 
S. Main St., Princeton, Ill, has 
been authorized to sell Edsel. Elden 
F. Plumley is general manager. 

+ * = 


Chevy Dealers Add Olds 


New Oldsmobile dealerships in 
the Upper Midwest are Klimek 
Chevrolet Co., Baudette, Minn., 
headed by Peter J. Klimek, and 





Pine Motor Co. (Chevrolet), headed 
by Glenn C. MacMillan. Paul Nel- 
son Motors (Oldsmobile) at Eau 
Claire, Wis., has closed. 


+ * * 


Auto-Mile Plymouth Opens 

Auto-Mile Plymouth has held its 
grand opening as a Plymouth-only 
dealership at 580 Broadway, Bed- 
ford, O. 


* * * 


Baxter Takes Plymouth 


Baxter Plymouth, Inc., has 
opened at 6115 Military Ave. 
Omaha. John H. Baxter is presi- 
dent. 


* * * 


Bill Kay Takes Lincoln 


Bill Kay, Inc., 257 E. Broad St., 
Columbus, O., has been appointed 
a dealer for Lincoln, Continental 
and English Ford. Kay was active 
in the retail auto business in 
Columbus for 18 years before re- 
tiring to Florida two years ago. 


= = ? 
Jordan Adds 6 Lines 
Jordan Motors, Inc. (Dodge- 


Plymouth), 605 E. Jefferson Blvd., 
Mishawaka, Ind., has added Ram- 





Dodge Honors Hustad-Kelly— 
G. G. Worker, left, Dodge Minneapolis regional manager, presents a plaque to 


bler, Metropolitan, Jaguar, Tri-| David G. Kelly, center, president, and G. M. Hustad, secretary-treasurer, of Hustad- 
umph, BMW-Isetta and Vespa to/| Kelly Co., Fargo, N. D., marking the firm's 25th year as a Dodge-Plymouth dealer. 


its line. 


Also attending the ceremony was Erling Holdahi, Dodge Fargo district manager. 


UNISTEEL Van Bodies for '58 


Offer Bigger Payloads 


“Custom-Design” at minimum cost! 





For fast, easy installation...in steel or lightweight aluminum 


UNISTEEL VAN BODIES for ’58 have all the sales “extras” your 
customers are looking for, all the sales features you need for 


quick, profitable deliveries. 


LATEST DESIGN FEATURES offer extra strength, increased 
cube, designed for reduced maintenance cost. 


WIDE SELECTION of standard body options enables you to 
offer ‘“custom-design” at mass-production prices. 


PERFECT ASSEMBLY every time is assured by jig-punched 
holes in all mating sections, for precision alignment. 


BIG PROFIT OPPORTUNITY is yours with the full cooperation, 
“‘specialized’’ knowledge and facilities provided by your 
Unisteel Distributor. Call him today for full details, or write: 


Unisteel Body Company, Galion, Ohio. 


UNISTEEL BoDY COMPANY 





Check these 1958 

UNISTEEL Features: 
oo beauty offers a strong selling 
001. 


NEW construction offers low main- 
tenance, extra service. 


NEW side door, rear door, and ac- 


cessory options. 


NEW straight sill, wheelhouse and 
insulated models. 


NEW crowned roof, reduced weight 
offer bigger payload. 
NEW aircraft-type panels offer 
tremendous strength. 


NEW rub rails, corner seals offer. 
extra protection. 





‘ 


DIVISION OF HERCULES GALION PRODUCTS, INcorPorATED Galion, Ohio 
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1958 MODELS 


BUICK—Special—4-dr. sed., $2,700; 2-dr. 
sed., $2,636; 4-dr. hardtop, $2,820; 2-dr. 
hardtop, $2, 744; conv., $3,041; 4-dr, 2-seat 
stat. . $3,145; 4-dr. 2-seat hardtop 
stat. wag., $3,261. Century—4-dr. sed., $3,- 
316; 4-dr. hardtop, $3,436; 2-dr. hardtop, 
$3,368; conv., $3,680; 4-dr, 2-seat hardtop 
stat. wag., $3,831. Super—4-dr, sed., $3,- 
789; 2-dr. hardtop, $3,644. Readmaster 75 

—4-dr, hardtop, $4,667; 2-dr. hardtop, $4,- 
557; conv., $4,680, Limited—4-dr. hardtop, 
$5,112; 2-dr, hardtop, $5,002; conv., $5,125. 
(Variable-pitch Dynafiow standard ‘on Cen- 
tury and Super; 





The following imported-car prices are 
Port of Entry figures at New York, They 
include ocean freight, U. 8S, excise tax 
and import duty. They do not include 
*“*emergency freight’’ charges, U. S. trans- 
portation fees, state and local taxes or 
optional equipment, 

(Copyright, 1958, by Automotive News) 


ALFA ROMEO—Glullietta—Spider, $3,- 
298; Super Spider, $3,686; Sprint Coupe, 
$3,784; Veloce Coupe, $4,194. 1900 Super 
Sprint Coupe— $6,083. 

ASTON-MARTIN— 
$6,950. 

AUSTIN—A-35 deluxe 2-dr. sed., $1,599; 
A-55 deluxe 4-dr. sed., $2,211. (Heater 
standard.) 

AUSTIN-HEALEY—conv., $2,919; deluxe 

v., $3,195. (Heater standard on deluxe.) 


BENTLEY—Series S—-Standard Steel Sa- 
loon, $12,900. (Other models are custom- 
built and vary considerably in price.) 


BMW Isetta 300—-$1,048. (Heater stand- 
ard.) 

CITROEN—2CV 4-dr. sunroof sed., $1,- 
298. Panhard 4-dr. sed., $1,995; 4-dr. de- 
luxe sed., $2,195. DS-19 4-dr. sed., $3,495. 
(Overdrive standard on 2CV; heater stand- 
ard on Panhard; power brakes, power 
steeripg and automatic clutch standard on 
D8s-19.) 

DKW—4-dr, sed., $2,395; 2-dr. sed., $1,- 
995; 2-dr. hardtop, $2,195; stat. wag., $2,- 
49%. (Heater standard on all models.) 

FACEL-VEGA —- 2-dr. hardtop, $9,750; 
Excellence 4-dr. hardtop, $12,800. (Auto- 
matic transmission, power brakes, power 
windows, radio, heater are standard.) 

FIAT—600 Series—Multipla 4-dr. sed., 
$1,598; 2-dr. sed., $1,298; sunroof conv., 
$1,360. 1100 Series—4-dr. sed., $1,655; 4- 
dr. TV (Fast-Touring) sed., $2,035; stat. 
wag. $2,069; TV roadster ‘hard top op- 
tional), $2,498. (Heater standard on all 
models.) 


FORD (England)—Angliia Series—Anglia 
2-dr. sed., $1,539; Prefect 4-dr. sed., $1,- 
639; Escort 2-dr. stat, wag., $1,629; Squire 
2-dr. stat. wag., $1,739. Mark II Series— 
Consul—4-dr. sed., $2,012; conv., $2,351; 
Zephyr 4-dr. sed., $2,193; conv., $2,552; 
Zodiac—4-dr. sed., $2,365; conv., $2.910. 

GOLIATH—1100 Series Standard busi- 
ness sed., $1,995; Custom 2-dr. sed., $2,- 
088.80; Custom conv., $2,395; Custom 2-dr. 
stat. wag., $2,287.80; Empress Deluxe 2-dr. 
sed., $2,481.14; Tiger sport cpe., $2,834.98. 
(Heater standard on all models.) 


DB24 Mark III cpe., 





HILLMAN—4-dr. Special sed., $1,699; 
4-dr. Deluxe sed., $1,849; conv., $2,099; 
2-dr. stat. wag. (Husky), $1,535; 4-dr. 
stat. wag. (Minx), $2,299. 


JAGUAR— Mark vu * dr. sed., $5,605 


50 Mack Diesels Join 


Spector-Midstates Fleet 


CHICAGO. — Spector-Midstates 
has announced the purchase of 50 
Mack diesel tractors for use in its 


long-distance freight hauling oper- | 


ations in the Midwest and East. 


The tractors are the cab-forward 
type with 170 horsepower engines. 


Flight-pitch Dynfiow CHEVROLET — 


Port-of-Entry Prices 
On Imported Cars 
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Current Prices on U. S. Cars 


standard on Roadmaster 75 and Limited. 
Powering steering standard on Super, Road- 
master 75 and Limited. Power brakes 
standard on Roadmaster 75 and Limited.) 


CADILLAO — Series 62 — 4-dr. hardtop, 
$4,891; 4-dr. extended-deck hardtop, $5,- 
079; 2-dr. hardtop, $4,784; conv., $5,454; 
Sedan de Ville 4-dr, hardtop, $5,497; Coupe 
de Ville 2-dr. hardtop, $5,251. Eldorado— 
Seville 2-dr. hardtop, $7,500; Biarritz conv., 
$7,500; Brougham 4-dr, hardtop $13,074. 
Sixty Special—4-dr. hardtop, $6,232. Sertes 
715—8-pass, sed., $8,460; 8-pass. limousine, 
$8,675. (Hydra-Matie, power steering, 
power brakes standard on all models.) 


(Prices are for six- 


(automatic transmis- 
$4,460 (overdrive), 
XK-150 


(overdrive), $5,695 
sion). 3.4 Liter sed., 
$4,560 ‘automatic transmission). 
epe., $4,475; conv., $4,595. 
MERCEDES-BENZ—180 4-dr. sed., $3,- 
240; 180-D 4-dr. sed. (diesel engine), 
$3,517; 190 4-dr sed., $3,431; 190-SL road- 
ster, $5,020; 190-SL epe., $5,232 (with 
removable hard or soft top, $5,416); 219 
4-dr sed., $3,823; 220-S 4-dr. sed., $4,283; 
220-S conv., $7,641; 300-© 4-dr. sed., $7,- 
559; 300-SL ecpe., $8,905; 300-SL roadster, 
$10,928; 300-SC conv. or roadster, $12,- 
272. (Power brakes standard on 219 sed.; 
automatic transmission standard on 300-C 
sed.) 
METROPOLITAN — 2-dr. 
626.10; conv., $1,650.10. 
MG—MGA—roadster (disk wheels), $2,- 
379; roadster (wire wheels), $2,463; cpe. 
(disk wheels), $2,674; cpe. (wire wheels), 
$2,763. Magnette 4-dr, sed., $2,731. 
(Heater standard on Magnette.) 
MORRIS—4-dr. sed., $1,740; 4-dr. de- 
luxe sed., $1,808; 2-dr. sed., $1,654; 2-dr. 
deluxe sed., $1,711; Tourer sed., $1,637; 
Tourer deluxe sed., $1,694; stat. wag., $1,- 


hardtop, $1,- 


861; deluxe stat. wag., $1,916. (Heater 
standard on deluxe models.) 

OPEL — Rekord — 2-dr. sed., $1,957.50. 
Caravan—2-dr. stat. wag., $2,370. (Heater 


standard on both models.) 


PORSCHE — Speedster — 70 horsepower, 
$3,215; 88 horsepower, $3,615; 
power (Carrera), $5,215. Coupe—70 horse- 
power, $3,665; 88 horsepower, $4,504; 115 
horsepower (Carrera), 

70 horsepower, $3,915; 
$4,804; 115 horsepower (Carrera), 

RENAULT — 4CV 4-dr. 
Dauphine 4-dr. sed., $1,645. 
ard on both models.) 


ROVER—90 4-dr. sed., $3,295; 105S 4- 
dr. sed., $3,625 (overdrive); 105R 4-dr. 
sed., $3,765 (automatic transmission and 
overdrive); 105R deluxe 4-dr. sed., $3,865 
‘automatic transmission and overdrive). 
(Heater standard on all models.) 


ROLLS-ROYCE—Sliver Cloud—Standard 
Steel Saloon, $13,250. (Other models are 
custom-built and vary considerably 
price.) 


SAAB—2-dr. sed., $1,895. 
ard.) 

SIMCA — Aronde Series — Deluxe 4-dr. 
sed., $1,595; Elysee 4-dr. sed., $1,745; 
Chatelaine 2-dr. stat. wag., $1,899; Grand 
Large 2-dr. hardtop, $1,999; Plein Ciel 
sport cpe., $2,688; Oceane conv., $2,888. 
Vedette V-8 Series—-Trianon 4-dr. sed., $1,- 
999; Versailles 4-dr. sed., $2,199. (Heater 
standard on Grand Large, Plein Ciel and 
Oceane. ) 

SUNBEAM—Rapier 2-dr. sed., 
(Heater and overdrive standard.) 

TEMPO — Matador — 12-passenger stat. 
wag., $2,575. (Heater standard.) 

TRIUMPH TR-3—-softtop, 
top, $2,790. 

VAUXHALL — Victor — 


88 horsepower, 
$5,915. 


sed., $1,345; 
(Heater stand- 


(Heater stand- 


$2,499. 


$2,625; hard- 
4-dr. sed., $1,- 


957.50. (Heater standard.) 
VOLKSWAGEN — 2-dr. sed., $1,545; 2- 
dr. sunroof, $1,625; conv., $2,045; Mar- 


mann-Ghia sport cpe., $2,445; Combi stat. 
wag. (8-passenger), $2,020; deluxe stat. 
wag., $2,120; deluxe camper, $2,737. 
(Heater standard on all models.) 

VOLVO—2-dr. sed., $2,238.53; 2-dr. stat. 
wag., $2,490. (Heater standard on both | 
models. ) 


115 horse- | 


$5,665. Convertible | 


in| 


cylinder models. For V-8s, add $107.) Del- 
ray—4-dr. sed., $2,155; 2-dr. sed., $2,101; 
2-dr. util. sed., $2,013, Biscayne — 4-dr. 
sed., $2,290; 2-dr. sed., $2,236. Bel Air— 
4-dr. sed., $2,440; 2-dr. sed., $2,386; 4-dr. 
hardtop, $2,511; 2-dr, hardtop, $2,447; 2-dr. 
Impala hardtop, $2,586; Impala conv., $2,- 
734, Station Wagons—2-dr. 2-seat Yeoman, 
$2,413; 4-dr. 2-seat Yeoman. $2,467; 4-dr. 


2-seat Brookwood, $2,571; 4-dr. 3-seat 
Brookwood, $2,678; 4-dr. 2-seat Nomad, 
$2,728. Corvette — hardtop cpe. or conv. 


(V-8 std.), $3,631, 


CHRYSLER — Windsor — 4-dr. sed., $3,- 
129; 4-dr. hardtop, $3,279; 2-dr. hardtop, 
$3,214; 4-dr. 2-seat stat. wag., $3,616; 4- 
dr. 3-seat stat. wag., $3,803. Saratoga— 
4-dr. sed., $3,818; 4-dr. hardtop, $3,955; 
2-dr. hardtop, $3,878. New Yorker—4-dr. 
sed., $4,295; 4-dr, hardtop, $4,403.50; 2-dr. 
hardtop, $4,346.50; conv., $4,760.50; 4-dr. 
2-seat stat. wag., $4,868; 4-dr. 3-seat stat. 
wag., $5,083. 300-D—2-dr. hardtop, $5,173; 
conv., $5,603. (TorqueFlite and power steer- 
ing standard on Saratoga, New Yorker and 
300-D. Power brakes standard on 300-D.) 


CONTINENTAL—4-dr. sed., $6,072; 4- 
dr. hardtop, $6,072; 2-dr. hardtop, $5,825; 
conv., $6,283. (Turbo-Drive, power steer- 
ing, power brakes standard on all models.) 


DeSOTO — Firesweep — 4-dr. sed., $2,- 
818.50; 4-dr. hardtop, $2,953; 2-dr. hard- 
top, $2,889.50; conv., $3,218.50; 4-dr, 2- 
seat stat. wag., $3,266; 4-dr. 3-seat stat. 
wag., $3,408. Firedome—4-dr. sed., $3,085; 
4-dr. hardtop, $3,234.50; 2-dr. hardtop, $3,- 
177.50; conv., $3,488.50. Fireflite — 4-dr. 
sed., $3,582.50; 4-dr. hardtop, $3,731; 2-dr. 
hardtop, $3,675; conv., $3,972; 4-dr. 2-seat 
stat. wag., $4,030; 4-dr. 3-seat stat. wag., 
$4,172. Adventurer—2-dr. hardtop, $4,071; 
conv., $4,369. (TorqueFlite standard on 
Fireflite and Adventurer. Power brakes 
standard on Adventurer.) 


DODGE — Coronet Six—4-dr. sed., $2,- 
529.50; 2-dr. sed., $2,448.75. Coronet V-8— | 
4-dr. sed., $2,637; 2-dr, sed., $2,556.25; 
4-dr. hardtop, $2,764; 2-dr. hardtop, §2,- 
679; conv., $2,941.50 Royal—4-dr. sed., 
$2,797; 4-dr. hardtop, $2,915.25; 2-dr. 
hardtop, $2,854. Custom Royal— 4-dr. sed., 
$3,030; 4-dr. hardtop, $3,142; 2-dr. hard- 
top, $3,071; conv., $3,298, Station Wagons | 
—2-dr, 2-seat Suburban, $2,970.25; 4-dr. 
2-seat Sierra, $3,034.75; 4-dr. 3-seat Sierra, 
$3,176.25; 4-dr. 2-seat Custom Sierra, $3,- 


212.25; “-dr. 3-seat Custom Sierra, $3,- 
354.25. 
EDSh«.—Ranger—4-dr. sed., $2,592; 2- 





Truck registrations by states 


are released here weekly, as | grock- 


way 


compiled by ®. L Polk repre- 
sentatives in state capitals. 





dr. sed., $2,519; 4-dr. $2,678; 
2-dr. hardtop, $2,593. 
$2,735; 4-dr, hardtop, b 
top, $2,805; conv., $3,028. Corsair—4-dr. 
hardtop, $3,425; 2-dr. hardtop, $3,346. 
Citation—4-dr. hardtop, $3,615; 2-dr. hard- 
top, $3,535; conv., $3,801, Station Wagons 
—Roundup—2-dr. ‘2. seat, $2,876. Villager— 
4-dr, 2-seat, $2,933; 4-dr. 3-seat, $2,990. 
Bermuda—4-dr, 2-seat, $3,190; 4-dr. 3- 
seat, $3,247. (Automatic transmission 
standard on Corsair and Citation.) 


FORD—(Prices are for six-cylinder mod- 
els. For V-8s, add $107 for station wagons; 
$124 for Fairlane and Fairlane 500; $137 
for Custom 300.) Custom 300—4-dr. sed., 
$2,119; 2-dr. sed., $2,065; bus. 2-dr., $1,- 
977. Fairlane—4-dr. sed., $2,285; 2-dr. sed., 
$2,231; 4-dr. hardtop, $2,428.73; 2-dr. 
hardtop, $2,364.12. Fairlane 500—4-dr. sed., 
$2,437.72; 2-dr. sed., $2,383.72; 4-dr. hard- 


hardtop, 


top, $2,508.72; 2-dr. hardtop, $2,444.72; 
conv., $2,659.98; retractable hardtop (V-8 
std.), $3,172.69. Station Wagons—2-dr. 2- 


seat Ranch Wagon, $2,406.76; 2-dr. 2-seat 
Del Rio Ranch Wagon, $2,513.24; 4-dr. 
2-seat Ranch Wagon, $2,460.76; 4-dr. 2- 
seat Country Sedan, $2,567.24; 4-dr. 3-seat 
Country Sedan, $2,674.24; 4-dr. 3-seat 
Country Squire, $2,803.90. 

IMPERIAL — Imperial —4-dr. sed., $4,- 
945; 4-dr. hardtop, $4,945; 2-dr. hardtop, 
$4,838.50. Crown—4-dr. sed., $5,632; 4-dr. 
hardtop, $5,632; 2-dr. hardtop, $5,388; 
conv., $5,758.50. LeBaron—4-dr. sed., $5,- 
968.50; 4-dr. hardtop, $5,968.50. (Torque- 
Flite, power steering, power brakes stand- 
ard on all models.) 

LINCOLN—Capri—4-dr. sed., $4,951; 4- 
dr. hardtop, $4,951; 2-dr. hardtop, $4,803. 
Premiere—4-dr. sed., $5,565; 4-dr. hardtop, 
$5,565; 2-dr. hardtop, $5,318. (Turbo-Drive, 
power steering, power brakes standard on 
all models.) 

MERCURY—Monterey—4-dr. sed., §2,- 
721; 2-dr. sed., $2,652; 4-dr. hardtop, 
$2,840; 2-dr. hardtop, $2,769; conv., $3,- 
| 081. Montelair—4-dr. sed., $3,236; | 4-dr. 
hardtop, $3,365; 2-dr. hardtop, $3,284; 
conv., $3,536; Turnpike Cruiser 4-dr. 
hardtop, $3,577; Turnpike Cruiser 2-dr. 
| hardtop, $3,498. Park -dr. hard- 
top, $3,944; 2-dr. hardtop, $3,867; conv.. 
$4,118. Station Wagons—2-dr. 2-seat Com- 
muter, $3,035; 4-dr. 2-seat Commuter, 
$3,105; 4-dr, 3-seat Commuter, $3,201; 2-dr. 
2-seat Voyager, $3,535; 4-dr. 2-seat Voya- 
ger, $3,635; 4-dr. 2-seat Colony Park, 
$3,775. (Multi-Drive Mere-O-Matic, power 
steering, power brakes standard» on Park 
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Lane; Mere-O-Matic standard on Montel: ir, 
Voyager and Colony Park.) 


OLDSMOBILE — Series 88 — 4-dr. sei., 


$2,837; 2-dr. sed., $2,772; 4-dr. hardtcp, 
$2,971; 2-dr. hardtop, $2,893; conv., $::,- 
221; 4-dr, 2-seat stat. wag., $3,284; 4-cr. 


2-seat hardtop stat. wag., $3,395. Super 48 
—4-dr, sed., $3,112; 4-dr. hardtop, $3,339; 
2-dr, hardtop, $3,262; conv., $3,529; 4-cr. 
2-seat hardtop stat. wag., $3,623. Series 48 
—4-dr. sed., $3,824; 4-dr. hardtop, $4,095; 
2-dr. hardtop, $4,020; conv., $4,300. dt- 
away Hydra-Matic, power steering, power 
brakes standard on Series 98.) 


PACKARD—Hawk—2-dr. hardtop, $°,- 
995. (Automatic transmission and power 
brakes standard.) 


PLYMOUTH—(Prices are for six-cylinder 
nodels. For V-8s, add $107.) -dr, 
xed., $2,169; 2-dr, sed., $2,117.50; bus. cpe., 
32,028.25. Savoy—4-dr. sed., $2,304.75; 2- 
ur, sed., $2,254.25; 4-dr. hardtop, §$2,- 
399.50; 2-dr. hardtop, $2,328.50. Belvedere 
—4-dr. sed., $2,439.75; 2-dr. sed., $2,388.50; 
4-dr. hardtop, $2,527.50; 2-dr. hardtop, $2,- 
456.50; conv. (V-8 std.), $2,762. Fury— 
2-dr. hardtop (V-8 std.), $3,066.50. Sta- 
tion Wagons (Suburbans)—2-dr, 2-seat De- 
luxe, $2,431.50; 4-dr. 2-seat Deluxe, $2, 
485.50; 2-dr. 2-seat Custom, $2,553.25; 
4-dr. 2-seat Custom, $2,607; 4-dr. 3-seat 
Custom, $2,747; 4-dr. 2-seat Sport, $2,- 
759.75; 4-dr. 3-seat Sport, $2,899.75. 


PONTIAC—Chieftain—4-dr, sed., $2,638; 
2-dr. sed., $2,573; 4-dr. hardtop, $2,792; 
2-dr. hardtop, $2,707; conv., $3,019; 4-dr. 
2-seat stat. wag., $3,019; 4-dr. 3-seat stat. 
wag., $3,088. Super Chief—4-dr. sed., $2,- 
834; 4-dr. hardtop, $2,961; 2-dr. hardtop, 
$2,880. Star Chief—4-dr. sed., $3,071; 4- 
dr, hardtop, $3,210; 2-dr. hardtop, $3,122; 
4-dr. 2-seat stat. wag., $3,350. Bonneville 
—2-dr. hardtop, $3,481; conv., $3,586 


RAMBLER—Deluxe Six—4-dr. sed., $2,- 


047. Super Six—4-dr. sed., $2,212; 4-dr. 
hardtop, $2,287; 4-dr. 2-seat stat. wag., $2,- 
506. Custom Six—4-dr. sed., $2,327; 4-dr. 


2-seat stat. wag. $2,621. Rebel V-8—Super 
-—4-dr. sed., $2,342; 4-dr. 2-seat stat. wag., 
$2,636. Custom—4-dr. sed., $2,457; 4-dr. 
hardtop, $2,532; 4-dr. 2-seat stat. wag., 
$2,751. Ambassador — Super — 4-dr. sed., 
$2,587; 4-dr. 2-seat stat. wag., $2,881. Cus- 
tom—4-dr. sed., $2,732; 4-dr. hardtop, $2,- 
822; 4-dr. 2-seat stat. wag., $3.026; 4-dr. 
2-seat hardtop stat. wag., $3,116. 
STUDEBAKER—Scotsman 6—4-dr., sed., 
$1,874; 2-dr. sed., $1,795; 2-dr. 2-seat stat. 
wag., $2,055. Champion 6 —4-dr. sed., 
$2,253; 2-dr. sed., $2,189. Commander V-8 
4-dr. sed., $2 378; 2-dr. hardtop, $2,493; 
4-dr. 2-seat’ Provincial stat. wag., $2,644. 
President V-8—Classic 4-dr. sed., $2,639; 
2-dr. hardtop, $2,695. Hawks-——Silver Hawk 
6 cpe., $2,219; Silver Hawk V-8 cpe., $2,- 
352; Golden Hawk V-8 2-dr. hardtop, 
$3,282. (Overdrive standard on Golden 
Hawk. Heater standard on Scotsman.) 
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has been compiled from official 


state documents. 


Every — precaution has been 


exercised to insure accuracy of this report to the extent of the registrations received and Te at the time the report is published. 


1R. L. Polk & Co. 


cannot assume any liability by reason of inaccuracies or omissions.""—R. L 


‘olk & Co. 
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L. S. Benson | 
General Office 
Chicago 


J. W. Jennings 
General Office 
Chicago 


T. J. O’Neill 


Akron A. B. Slattery. 


General Office 
Chicago 


< W. C. Shellabarger 


C. E. Kiefel marc 
Chicago 


G. D. Macdonald 
General Office 
New York 


F. R. Metzdorf 
General Office 
New York 


E. J. Poirot 
Hartford 


. R. Daley, Jr. 
Jacksonville 


Meet the members of the GOA Network of National Sales Representatives 


These are the men who sell, service and help 
merchandise for you at the local level... 
the “SALES LEVEL.” 


Located in every branch of General Out- 
door Advertising Company, these ‘‘Pros” 
add hundreds of hours to your own sales 


efforts, helping with your specific local 
merchandising objectives. 

Go First Class . . . put this extra effort and 
unity into your Outdoor campaign. 


Just call your General Outdoor Advertising 
Company office, or write to us in Chicago. 


R. E. Sebert 
Detroit 


J. Hartigan, Jr. 
Detroit 


F. J. Ruck, Jr. 


Sioux City 3. M. Mesh 
. M. Meehan 


South Bend 


- 
E. O. Cramp 
Philadelphia 


J. W. Wilbourne 
Richmond 


J. E. Cheatham 
Oklahoma City 









° G@O/A 


GO FIRST CLASS 






General Outdoor Advertising Co. 





515 South Loomis Street, Chicago 7, Illinois 
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LIGHT BRACKET —A _ ravity-stabilized 


swivel bracket has been designed by 
Federal Sign & Signal Corp., 8700 S. 
State St., Chicago 19, Ill., to enable its 


Beacon Ray and Fireball emergency warn- 
ing lights to be more effective when 
installed on dump trucks with raised 
bodies. The de vice features a swinging, 
counter-balanced metal weight which pre- 


vents the light from tilting regardless of | 
it is| 


the angle of the truck or its body, 
claimed. Previously, warning lights 
placed on top of the truck cab, and were 
obscured from the rear when the truck 
body was elevated. Now, emergency lights 
can be mounted on top of the forword 
wall of the body for warning protection 
from all directions, it is said. 
* 


were 


> 





REFUSE BODIES—four 16 cubic yard 
capacity Power Packer refuse collection 
bodies, monufactured by Daybrook Hy- 
dravlic Division, Ll. A. Young Spring & 
Wire Corp. Bowling Green, O., have been 
delivered to Springfield, Ill., to help the 
city's current clean-up campcign. All Day- 
brook Power Packer bodies ore designed 
with the force-crush-pack action. This 
triple-action pre-crushes the refuse, then 
packs it under pressure into the bodies. 
Each body is equipped with and operated 
by Daybrook's optional auxiliary gasolene 
engine drive; all operations are driver- 
controlled from the es. - 


Truck Hitch Is Designed 
To Simplify Towing Jobs 

Burch Corp., 326 S. Thomas St., 
Crestline, O., says its Quick-Mount 
truck hitch has several exclusive 
features which simplify towing 
equipment by truck. 

The truck hitch, Burch says, is 
attached easily and quickly to prac- 
tically any standard dump truck 

. > 


TRUCK NEW PRODUCTS 


without drilling, cutting or welding 

the truck chassis. It takes only a 

| few minutes to switch the truck 

hitch from one truck to another, 

| the firm says, and the towing bar 

| has eight position adjustments. 
* = = 








POWER WRECKER—A heavy-duty power 
wrecker designed especially for the re- 


covery of semitrailers and heavy trucks 
has been developed by Ashton Sales, Inc., 
1701 W. Lafayette, Detroit, Mich. The 


model 34-10 EXB is designed for mount- 





ft 
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AIR HORN—An air horn for truck, auto 
and work equipment is offered by Buell 
Mfg. Co., 919 W. 49th Place, Chicago 9, 
iil, The line called “Lifeguard” is made 
of nylon, finished in silver gray, sea green 
or snow white. Made in four sizes, with 
horn bells 10, 12, 15 and 18 inches long, 
they can be mounted two or more horns 
| together and operated as a single unit 


| to give a distinctive multi-toned warning. | 
| The fact that these horns can be operated | 


from a power can of Freon gas makes| 
them inexpensive to install, it is claimed. 


| They can also be operated from a com-| 


| pressor unit, 


the regular air lines on a 


| vehicle or a hand pump. 
. «s * 


ing on any 2%-4-ton cab and chassis 
with heavy-duty springs and two-speed 
axle. Standard specifications are: Winch | 


capacity—37 2 tons; cable—300 feet long | 


by %-inch dia., full rear controls; 
telescopic from 122 to 182 inches with 
0 to 80 degrees vertical lift controlled by 


separate winch, and heavy-duty Wrecker 


Body. 





ALUMINUM BODY—According to 
monvufacturer, Duralite Mfg. Co., 
Bush St., Baltimore 30, Md., the Duralite 
Knock Down Aluminum Body can be 
assembled in less than eight man hours. 
The unit is said to be radically different 
because of its interchangeable panels 
that permit a smooth side or exposed 
stake body. The interchangeable ponel 
design and the simplicity of assembly 
are 
features of the unit. 

* 


the 


boom | 


1300 | 


said to be two of the outstanding | 





INCINERATOR DUMP BODY—Shown above is a special incinerator dump body that 
has been built for the City of New York by Daybrook Hydraulic Division, L. A. Young 


Spring & Wire Corp., Bowling Green, O. Dump body capacity is 15 cubic yards. | 
Construction is all welded steel of heavy gauge for continuous 24-hour operation. A | 


| Automatic Defroster Offered 


special heat-resistant paint is used as hot ashes are dumped directly from incinerator 
into the body, The body has a special watertight tailgate assembly air-operated by 
three air cylinders off the main air line. To prevent spillage in transit, the load can be 
completely enclosed by hydraulically-operated folding doors powered by four Day- 
brook sealed cylinders. Hoist for the body is a Daybrook Model 8B-150-50, 19-ton 
capacity, with double arm lifts. 


| 


| Mfg. Co., Cleveland, O. This process, 


| by 








MIRROR ASSEMBLY — Grote Mfg. Co., 
Bellevue, Ky., announces the availability 
of a truck mirror assembly, No. 876. The 
mirror is the Clear-Vue, West Coast pivot 
type, plate glass. 
| plete with four heavy-duty 
arms, heavy-duty brace arm, 


| fully adjustable and can be mounte 


| to either side of truck. 
* * * 








induction hardening axle shafts which | 
increases the shaft life by as much as 
600 percent has been developed by Eaton | 
for | 
which Eaton has patents pending, has | 
been so successful that more than 85 per- | 
cent of all axle shafts now manufactured 

the company are produced by the| 
method. Company officials pointed out | 
that an alloy steel is used for the shafts | 
and that the new method heats the peri- 


| phery of a shaft to any desired depth 
| leaving 


the core undisturbed. Pictured | 
here is an axle shaft showing the depth | 
to which the hardened zone extends fol- | 
lowing treatment of the shaft by Eaton's | 
induction hardening process. 
6218) ce 


For Refrigerated Trucks 
American Mfg. Co. has developed | 

an automatic defrost system which 

will be available on all Arctic! 


The assembly is com-| 
extension | , : 
“C" frame | Preventing engine-stalling vapor lock in 


|} and cab mounting brackets. The mirror is | gasoline-powered trucks and buses has 
| been announced by AC Spark Plug Divi- 


It will be marketed as Frosto- 
matic. 

The company said Frostomatic 
has a thermostatic control that 
initiates a defrost cycle only when 
a predetermined temperature dif- 
ference between evaporator coil and 


air is exceeded. 


TAPER PLUGS—Sealace taper plugs are 
said to be ideally suited for pinning or 
lacing cracked engine blocks, heads, 
valve-ports, cylinders or any other auto- 
motive, industrial or marine casting. Their 
| slotted hex-head, permits tightening with 
leither a wrench or a screw-driver. The 
plugs ore manufactured of a specially 
developed steel alloy that is guaranteed 
to withstand extremes in temperature and 
the pressures of expansion and contrac- 
tion. United States Casting Repair Corp., 
2500 E. York St., Philadelphia 25, Pa. 


* * * 


Traveler truck refrigeration units. ele) 





CLEARANCE MARKER—The KD 525 
Clearance, Marker or Cab Lite, shown in 
| the illustration, has unique twist-off lens 
design that requires no tools for bulb 
| change. Flush-mounted, KD 525 has depth 
| of less than one inch. Diameter is 2-9/16 
inches. The unit is rustproof throughout, 
and is simple to mount, requiring only 
Yg-inch hole drilled for wire, two holes 


for sheet metol screws. 
. © + 





FLASHER SAFETY LIGHT—A line of bat- 
tery-operated flasher safety lights, said 
to be visible over two miles in one direc- 
tion and to afford up to 90 days of con- 
tinvous operation without servicing or 
battery replacement, has been announced 
| sion, General Motors Corp., Flint 2, Mich.| by R. D. Fageol Co., Kent, O. Known as 
The device is designed to separate vapors | Model HD-1-7, the uni-directional light 
| from the gasoline, divert the vapors to | features a convex optical plastic lens of 
| the fuel tank via o return line, and | special fresnel design for maximum flash 
| deliver liquid fuel to the carburetor. Intro- | brilliance. Other features include Fageol's 
| duced in the parts morket as the AC | Dependa-Pak timer, unconditionally guar- 
GF-52 vapor diverter, the device features anteed against failure for one year, and 
le stand pipe housed in a base casting| a unitized eight-cell battery, said to pro- 
land glass dome assembly. The unit is| vide more uniform voltage and to mini- 
| fitted to the fuel line directly next to the| mize failures caused by jumpers used with 
ordinary paired. four-coll, batteries. 


VAPOR DIVERTER—A device aimed at 


| carburetor. 
* * * 





POWER LOADER—A method of rear mounting the Daybrook power loader (crane for 
truck) that is said to provide greater reach and versatility of movement with 100 per- 
cent utilization of truck platform space and full 360-degree boom swing, has been 
announced by Daybrook Hydraulic Div., L. A. Young Spring & Wire Corp., Bowling 
Green, O. Rear mounting permits a truck to back up to a site for loading or unloading; 
its standard boom length of 12 feet with optional four, five, six and 10-foot boom 


| extensions permit a 360-degree working radius up to 22 feet. The power loader is 


rear mounted by extending the truck frame. Manual controls are standard. 
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years to five years in the past five 





TURNINGS 


by 


Joseph M. Callahan 


Engineering Editor 


Eprror’s Note: This is the first 
of two articles based on an 
exclusive interview: 

> * * 
AMES E. (BUD) GOODMAN is 

a very energetic man with some 

positive ideas about how automo- 
bile bodies should be made. 
What makes his ideas about 
bodies of more 
than average im- 
portance is that 
he is general 
manager of GM’s 
Fisher Body divi- 
sion, whose 80,000 
employes build 
about 3 million 
bodies a year. 

In a recent 
interview with 
Automotive 
News, Goodman 
explained how his ideas and 
energy have resulted in an almost 
complete overhaul of Fisher Body 
—the largest division in the auto 
industry—in the five years since 
he became general manger. 

Goodman declared, “Why not 
have the latest and best in plant 





J. E. Goodman 


facilities? You can produce better | 
products more economically, and all | 
s—management, | 


your other expe 
land, overhead and taxes—are the | 
same. So your new equipment is) 
the only added cost.” 
* * 2 
~ DESCRIBING the gigantic 
modernization program, he said 
that 80 to 90 percent of the divi- 
sion’s 33 assembly, fabricating and 
miscellaneous plants have either 
been replaced by new facilities or | 
remodeled. 
Both Goodman and Charles) 
Booth, division treasurer, declined 
to say how much the modernization | 
program had cost other than to 
say that it ran into “hundreds of 
millions of dollars.” 


During the last five years 
Fisher has built a new headquar- | 
ters and engineering center in | 
Warren, Mich., as well as new | 
plants in Marion, Ind., Hamilton 
and Mansfield, O., Pittsburgh 
and Flint (No. 1 plant), Livonia 
and Grand Blanc, Mich. 5 
Modernized in this period were 
the following plants: Cleveland; 
Norwood, O.; Euclid, O.; Detroit) 
Fleetwood; Detroit Stamping Plant 
37; Detroit Plant 21; Detroit Die 
Plant 23; Grand Rapids No. 1; 
Grand Rapids No. 2; Flint No. 2;| 
Lansing; St. Louis; Los Angeles; 
Van Nuys, Calif.; Kansas City; 
Atlanta; Janesville, Wis.; Oakland, 
Calif.; Chicago, and Pittsburgh. 
Yet to be modernized, according 
to Goodman, are the plants in 
Baltimore, Tarrytown, N. Y., and 
Pontiac, and several smaller house- 





keeping plants. 


* * > 


‘Terrific’ Movement 


OODMAN, who started as a 

production line worker with 
Fisher in 1925, said, “Once you let 
your investment run down in this 
business you're in trouble. Of 
course, you can’t turn around an 
organization as large as ours in a 
year. But, you have to be a self- 
starter. 

“This business moves terrifically 
fast. Ford and Chrysler have al- 
ready followed us in many of the 
body-making improvements we've 
instituted in our plants.” 

Earlier Goodman had expressed 
bitterness over the “stealing” of 
some of his top, best-informed 
men by his competitors. 

“They (the men) knew every- 
thing we knew up until last Fri- 
day,” he said, “but we move pretty 
fast; so they'll be behind us this 
week.” 

Discussing the several hundred 
millions of dollars in new presses 
which Fisher has installed, he de- 
clared, “The average age of our 
presses has been reduced from 25 





years. Some of our presses were 
35 years old. 

“Many of our presses were ob- 
soleted before they wore out and 
they had to be eliminated. Some 
presses just don’t have enough 
‘beef’ for use today. Every once in 
a while we find ourselves buying 
stampings from little companies 
who are using presses which we 
‘junked’ because they were too 
slow.” 

2 * * 
OODMAN said the new presses 
and equipment were “forced” 
on Fisher by these factors: 

1. Substantial styling changes in 

the Cadillac, Oldsmobile, Buick, 


Pontiac and Chevrolet—all of 
whose bodies are made by Fisher 
except for some station wagon 
models. He mentioned the larger 
quarter panels as presenting one 
of the biggest problems for body 
builders today. 


2. Needs for greater accuracy and 
speed. 

“Each year,” he said, “we work 
to closer limits to improve the 
body fits”. 

3. Dies that wear out. 
Commenting that Fisher has 1,- 
500 major presses (which use dies 
over 60 inches long) and 8,800 dies, 
Goodman said that his division 
had the machinery and personnel 
to do 80 percent of its own die 
work but “time doesn’t permit us 
to do this much.” 
* * * 


$300 Million for Tools 


“ & CTUALLY,” he continued, “we 
have made up to 50 percent 
of our dies in a year. How much 
of the tool and die work we do 
and how much we purchase outside 
depends on when we get the work 
from engineering. Ordinarily, we 
need 20 months from ‘clay’ (the 
engineers’ end product) to the de- 
livery of finished bodies.” 
He roughly estimated that Fisher 
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Body’s total die work would amount 
to about 14 million hours in an 
average year. Although most of the 
dies are made from steel, he said 
that Fisher also uses dies made 
of plastic, Kirksite and even 
marble on one occasion. Fisher 
Body designs all its own dies. 

Goodman stated, “We're the 
largest builder of dies, jigs and 
fixtures in the world, A $300 
million tool and die bill isn’t un- 
usual with us.” 

He also noted that Fisher Body 
is the largest glass user in the 
world (all purchased from Libby- 
Owens-Ford Glass Co.), one of the 
top users of steel (purchased from 
all the major steel firms and many 
of the small companies). 

In an average year, Fisher will 
use 1.5 million tons of steel, 130,500 
tons of glass, 1,500 tons of alumi- 
num, 43,500 tons of rubber, 34,500 
tons of lead and zinc alloys, 60,000 
tons of cotton, 5,000 tons of wool 
and 18 million square feet of 
leather. 

? * 2 
oo to plant equipment, 
Goodman said his division was 


one of the first industrial organi- 


zations to use hard cutting tools 


and the keller (high speed) ma- 


39 





chines, He said that there are only 
about 1,000 of the huge and expen- 
sive keller machines in the world 
and that Fisher has over half of 
them. 

Body tightness, he said, is largely 
the result of (1) exactness in man- 
ufacturing the 4,000 parts that go 
into the average body (Fisher 
builds about 80 different bodies), 
(2) extensive testing and (3) the 
development of Fisher’s own body 
seals. 

“Each new body brings new 
problems in tightness,” he said. 

Goodman said that Fisher is 
also concerned about what hap- 
pens to Fisher bodies after 
they’re on the road, to the extent 
that the division has established 
38 full-time schools for training 
dealership personnel in repairing 
bodies. 

“Sure, there’s a shortage of good 
body men,” he said. “One trouble 
is, after they !earn their trade in 
our school, they often leave our 
dealers and start with their own 

| bump shops in competition with the 
dealer.” 

(Next week Goodman will 
describe nine major manufactur- 
ing changes which Fisher Body 
has made in its plants.) 











SKIN DIVERS 


want Delco Batteries! 





So do clam divers, pearl divers, and car drivers. Fact is, three separate surveys 
made by leading magazines show Delco to be America’s No. 1 battery preference. 
More people want Delco because it’s the freshest power money can buy. And it’s 
backed by a General Motors warranty good in the United States and Canada. 
Stock Delco Batteries and see how they sell themselves to every kind of customer. 


° Quality-built by Delco-Remy 
distributed nationally through 





ON CBS TV—“HIGH ADVENTURE WITH LOWELL THOMAS” e¢ 


ON CBS RADIO—LOWELL THOMAS 





General Motors leads the way—Starting with Delco Batteries 
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Safety Citation— 


Albert A. Glen, right, special repre- 
sentative in Chrysler Corp.'s Eastern Mar- | 
keting area office, receives a citation | 
for his past year’s service with the Inter- | 
Industry Highway Safety Committee from | 
Frank Lowery, field coordinator of the 
safety committee. C. P. Noonan, Eastern | 
marketing area director is at left. 
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Highways & Safety bee 


Road-Fund Diversion 
Is Record $325 Million 


Diversion, the use of receipts 


from State imposts on highway | 


users for non-highway purposes, 
reached an alltime high of $325 
million in 1956, according to a 
National Highway Users Confer- 
ence analysis of data released by 
the U. S. Bureau of Public Roads. 
The total exceeds that of the pre- 
vious high of 1953 by more than 
10 percent. 

The total diverted would have 
been the equivalent of all 
highway-user taxes collected in 
the New England states, Dela- 
ware, Idaho, Nevada, North Da- 
kota, South Dakota and Montana, 
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and there would be almost half 
a million dollars left over, NHUC 
said. 


New Jersey, which diverted 36.7 
percent of receipts available for dis- 
tribution, led all states percentage- 
wise. Other states diverting more 
than 20 percent were: The District 
of Columbia, 29.5 percent; Rhode 
Island, 28.8 percent; Florida, 27.6 
percent; Delaware, 26.9 percent, and 
Georgia, 22 percent. 

New Jersey's diversion was equal 
to 125 percent of the total Federal- 
aid apportionment for the 1957 
fiscal year, and to 200 percent of 
the funds apportioned for the 
Interstate System alone. 


Other comparisons show the 
District of Columbia diversion 
amounting to the equivalent of 
52.4 percent of total Federal-aid 
| and 86.9 percent of its Interstate 
System funds; Rhode Island, 38.2 
percent and 61.7 percent; Florida, 
115.7 percent and 195.1 percent; 
Delaware, 28.7 percent and 42.3 
percent, and Georgia, 42.2 percent 
and 71.7 percent, respectively. 
Nationwide, the NHUC analysis 
shows that even in view of the 
rising demands for highway facili- 
ties and the increasingly difficult 
job of getting money to provide 
them, diversion took 7% cents of 
every dollar paid by highway users 
in 1956. 


‘Road Mbamaibens 
In Mass. Slapped 


Massachusetts has been unfairly 
deprived of 215 miles, representing 
about $860 million of Federal aid, 
in the allocation of interstate high- 
ways, according to Rep. John W. 
| McCormack, Massachusetts Demo- 
crat. 
| In 
tary 
| Said 





a letter to Commerce Secre- 


that of the tota] allocation of | 


received only 73 miles, or approxi- 
mately 1.6 percent. 

“In a report to Congress in 
March, 1956,” McCormack wrote, 
“Weeks certified that Massachu- 
setts’ needs were approximately 288 
miles. While most states have re- 
ceived their full needs designated 
under the Weeks report, Massachu- 
setts is still short of its accepted 
requirements by 215 miles or 
roughly $860 million of Federal aid, 
much more than any other state.” 

oa + + 


New Hampshire Rechecking 


Some Drivers in Safety Bid 


Every New Hampshire motorist 
will have to go to driver school 
eventually, according to State Ve- 
hicle Commissioner Frederick N. 
Clarke. 


He said more drivers will be re-| 
examined immediately, especially in | 


the “under-25” age bracket. It is 
not a punitive action, he said, but 


an attempt to correct bad prac-| 


tices. 
* * 


Trailer Signals Ordered 


Attorney General Richard Ervin, 
of Florida, has ruled that boat 
trailers which obstruct the arm or 
electric-turn signals of an auto 
must have a turn signal or some 
similar device approved by the 
Department of Public Safety. 

* * + 


Florida Governor Urges 


Extension of Turnpike 

A plan for a 100-mile extension 
of Florida’s Sunshine State Park- 
way from Fort Pierce to Orlando 
has been endorsed by Gov. LeRoy 
Collins. Thomas B. Manuel, chair- 
man of the State Turnpike Au- 
thority, said serious consideration 
would be given to the extension 
next spring. 

Collins said the tight-money situ- 
ation is the only factor which has 
delayed extension of the state-long 
toll road to the Georgia line. He 








Sinclair Weeks, McCormack | 


declared that the need for the ex- 


tension has been accentuated rather | 


than diminished. The road now 
runs 110 miles from Miami to Ft. 


Pierce. 
> = as 


Indiana Delays Decision 


On Link with Illinois Pike 


Indiana has reached no decision | 
4,402 miles of interstate highway | on connecting its east-west toll road | = 


made since 1955, Massachusetts has| with the Illinois turnpike to form 





How They're Pushing Sales . . . 


Dealer Ad Ideas 


Gridiron Gambit 


EIL McNEIL, San Francisco 

Chevrolet dealer, linked a pro- 
|} motional scheme to the popularity 
|of the San Francisco 49ers football 
| team, even though the authorities 
| turned thumbs down on his first 
effort. 


The 49ers’ last regular-season 
game was a sellout when McNeil 
announced he would send 50 tickets 
into the air attached to balloons. 
Police, fearing a stampede, 
squelched the idea. 

Instead, McNeil’s salesmen 
roamed through the downtown area 
and handed out tickets to persons 
who could repeat the “magic word” 
which appeared in a classified ad- 
vertisement in a San Francisco 
newspaper. 

. * * 


If Saucer Comes Calling 


east to do if a flying saucer 
lands on your property” is 
the title of a whimsical advertise- 
ment inserted by Baker Motor Co. 
(DeSoto-Plymouth), Greenville, S. C. 

Should a saucer arrive, Baker 
suggests that the host plug the 
exhaust pipe, fill the gas tank with 
sand, screen in the area around the 
vehicle and sell tickets—$1 for 
adults, 50 cents for children. 

Baker points out that the gate 

receipts—which sheuld reach a 
tidy sum—are tax free since the 
Government doesn’t believe in fly- 
ing saucers. 

These activities will catapult the 
saucer custodian into national 
prominence, Baker continued. He'll 
be recognized for his business 
aplomb and sound scientific sense 
of values. 

“It is well, therefore, that you 
(the entrepreneur) drive a car 
that bespeaks these qualities,” 
Baker said. “Of course a new De- 
Soto or Plymouth is in a class by 


itself (it) advertises these 
qualities as well as your good 
judgment, taste and refinement. 

“But why wait for a flying saucer 
to land in your yard?” the ad 
concluded. “You don’t need all that 
money to own the 58 DeSoto or 
Plymouth ... 


> * = 


Passes Generate Traffic 


Bob Eddy Buick Co., Toledo, 
generated floor traffic by offer- 
ing free passes to the first 10 
persons interviewing a skating 
star from Holiday on Ice who 
was on hand at the showroom 


a Chicago-New York toll link, ac- 
cording to Albert J. Wedeking, e~- 
ecutive director of the Indiana Tcll 
Road Commission. 

He said a survey must show that 
the Illinois turnpike will generate a 
sufficient volume of traffic before 
a $3 million interchange will be 
built. 

* * * 


Road Aid Adds 5 States 


Road Aid, auto road service or- 
ganization established in Michigan 
| by the Detroit Assn. of Insurance 
| Agents, was extended to Illinois, 
Wisconsin, New Jersey, Minnesota 
and New York in 1957, according to 


R. J. Kelly, _managing director. _ 
ae 
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FORD AND 
CHEVROLET 
| DEALERS: 
WE NEED 


1958 CARS 


@ Relieve Your Inventory! 
@ Step Up Sales Volume! 


@ Plan on Steady Business! 


OUR TRADES ARE GOOD 
AND CLEAN—QUALITY 
IS GUARANTEED! 


Cers Are Located 


In Your Area 


CALL US NOW— 
MUseum 4-6969 


EMKAY, INC. 


6850 Cottage Grove Ave. 
Chicago 37, Illinois 


Nationwide Automotive Leasing 
Service 


Sawice 
BUILD Y BUSINESS 


| WITH STEMAC INDIVIDUALIZED 


DEALER NAME PLATES 


Identified and 
tomers assures better serv- 
fee relations . . . build« 
repeat business . . . in- 
creases sales volume 
Typical sample, complete 
details on request. 


femat. INC. 


Division of C. A. Norgren Co. 
1201 £0. CHEROKEE ST., DENVER 23, COLO. 


satisfied cus- 


MOTOR ey 
MA STER 











from 4 p.m, to 5 p.m. 
” * * 


Ask the Man Who... 


ROSPECTIVE customers of Le- 

Blanc’s Auto Sales, Lafayette, 
La., were offered a list of persons 
who have dealt with the firm “so 
that you can contact them your- 
self and inquire about price and 
services.” 

A LeBlanc ad in the Lafayette 
Advertiser says: “we ask you to 
stop our customers and inquire 
about our deals and you will find 
that 99 percent of them are very 
satisfied and will recommend us 
very highly.” 


Buffalo Bankers Leery 


of 42-Month Auto Loans 


BUFFALO.—Lecal bankers 
who specialize in consumer leans 
repert talk abeut extending to 
42 menths the time custemers 
have te pay for new-car debts. 
The bankers don’t relish this 
prespect. 

With car prices higher on 1958 
models, monthly payments natur- 
ally are higher too. This is mak- 
ing it difficult for some families 
to come into the new-car market. 








Special offer! 


(Limited time only) 


MoTOR 
TREND 


Regular price $1.75 






offer for limited time only.. 





MOTOR TREND, Dept. 1-A 


Californi 


Hellyweod 28 ° 





Order Motor Trend for yourself — for 
friends! The right gift anytime. Speci! 
-order now! 
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can dustry was hopeful that produc- 
nce tion in 1958 “will rise to at least 
ois 68,000 units.” Growth in the amount 
ota of freight handled by trucks and 
to the fact that 1957 sales “barely 


covered” replacements point to- 
ward higher trailer sales this year, 
Kearney said. 

Michael Braude, president of 
Emkay, Inc., gave this optimistic 
forecast for his industry: “There 
will be no recession in fleet- 
automobile leasing by industry in 
1958.” 

He said the number of cars 
leased by industry would go up by 
15 percent this year after a 12- 
percent gain in 1957. 


The unsettled conditions in the 
oil industry were reflected in the 
year-end statement from Frank 
M. Porter, president of the 
American Petroleum Institute. 


The need for export oil due to 

the closing of the Suez Canal, the 

' abrupt end of this market and a 

) slight falloff of domestic demand 

' for oil products have thrown the 

production and inventory picture 
out of focus, he said. 


Cutbacks in production have be- 
gun to improve conditions but 
' much remains to be done, Porter 
| said. He expressed confidence that 
' “the industry should move toward 
is healthier position in 1958,” if 
: restraint is exercised in the months 
/ ahead. 


: * * 


ONSTRUCTION has been one 

of the segments of the economy 
which has been showing strength 
in recent months and spokesmen 
for two of the industries which 
provide construction materials ex- 
pressed confidence about the future 
of their industries in 1958. 


T. E. Veltfort, managing director 


Buzard Boosted 
To Vice-President 


By International 


CHICAGO. — International Har- 
vester has announced election of 
three vice-presidents. They are 
Ralph M. Buzard, formerly general 
manager of the motor truck divi- 
sion, as vice-president, motor truck 
division; Harold B. Myers, formerly 
comptroller, as 
vice-president and 
comptroller, and 
David G. Moyer, 
formerly general 
counsel, as vice- 
president and 
general counsel. 

Buzard joined 
International 
Harvester in 1922 
as a salesman at 
the Akron office 
and served in 
various sales assignments in Ohio 
until 1937. At that time he was 
transferred to the IH general 
office in Chicago to fill positions as 
assistant regional and regional 
sales manager throughout the 
central, northwest and western 

parts of the U. S. 


In 1946, Buzard was named as- 
sistant manager of International 
truck sales. Early in 1954 he was 
Promoted to manager of sales, and 
in March, 1957, became general 
Manager of the motor truck divi- 
sion. 

Simultaneously, appointment of 
four regional supervisors for sales 
of International trucks with Metro 
bodies was announced by L. W. 

Pierson, manager of truck sales. 

R. E. Hume was named eastern 

tegion Metro supervisor and W. W. 








Ralph M. Buzard 





Allen, east-central region super- 
visor. E. W. Dodson was given 
responsibility for the southern 
J Tegion, and central region Metro 
Sales were assigned to J. W. 
cic! B “Kalmes. 
ow | 


M. S. Howard was appointed 
Supervisor of International truck 
fleet sales, southwest region. He 
formerly served as assistant dis- 
trict manager at Lubbock, Tex. 






More Predictions for New Year... 


Industrial Executives 
Take a Look at 1958 


(Continued from Page 8) 


of the Copper & Brass Research 
Assn., said the industries which 
make up the association are look- 
ing forward to increased sales to 
the construction industry as well 
as to electronics and electrical- 
appliance firms. 


John D. Biggers, chairman, 
and George P. MacNichol jr., 
president, Libbe y-Owens-Ford 
Glass Co., pointed to the high 
level of construction, increased 
use of glass in homes and use of 
larger areas of glass in autos as 
bright spots in the outlook for 
the glass industry. 


Importing of lower-cost materials 
ranks high on the list: of- problems 
for 1958, according to both the 
copper association and glass com- 
pany. 

More diversified products and a 
younger management team were 
stressed in a statement from 
Sharon Steel Corp. Despite current 
below-capacity operations, Chair- 
man James A, Roemer expects 
1958 and the years beyond to be 
“good years for our company.” 

New and wider uses of aluminum 
during 1957 were pointed out in a 
year-end statement from Donald 
M. White, secretary of the Alu- 
minum Assn. Increased use of the 
light metal in cars, construction, 
packaging, recreation equipment 
plus new electrical applications 
and new alloys were noted. 

oz a > 


A optimistic forecast for 
the rubber industry was offered 
by J. W. Keener, president of B. F. 
Goodrich Co., who looks for 1958 
rubber consumption to increase 
120,000 tons over 1957's indicated 
consumption. 

Keener, like many rubber execu- 
tives, pointed to the growing im- 
portance of synthetic rubber. 

He predicted that world con- 
sumption of rubber (in non-Soviet 
countries) would go up from 3,- 
153,000 tons in 1957 to 3,200,000 
tons in 1958 and that synthetics 
would supply 42 percent of the 
market in the new year rather 
than the 40 percent supplied in 
1957. 

Henry Bund, economic counsel 
for the Gasoline Pump Manufac- 
turers Assn., had this to say about 
the shift of business sentiment 
since Labor Day: 

“This shift to pessimism has been 
deeper and more infectious than 
any actual developments during 
the same period would have war- 
ranted.” 

Bund looks for the business 
downturn to extend through early 
1958 with an upturn in the third 
quarter “though gains will be slow 
and hard to come by.” 


Ford Schedules 
Sports Car Show 


DEARBORN.— The Henry Ford 
Museum’s seventh annual sports car 
show, “Sports Cars in Review,” is 
scheduled Feb. 7-March 2. It is the 
nation’s only auto show devoted en- 
tirely to sports models. 

The exhibit will bring together 
more than 50 cars from Italy, Eng- 
land, Germany, France and the 
U. S. Some foreign cars will be 
shown for the first time in the 
U.S., according to Alan R. Sy- 
monds, chairman of the show. 

Several sports cars of earlier 
years, both foreign and domestic, 
also will be displayed. 


Chicago DeSoto Dealers 


Name Goodwin President 


‘CHICAGO.—A1i Goodwin, Sandra 

Motors, Inc., was elected president 
of the DeSoto Dealers Assn. of 
Chicago at the group’s annual 
meeting. 

Myron Isaacson, Isaacson Motors, 
Inc., was elected vice-president, 
and A. P. Wurtlin, Lenz Auto 
Service Co. Inc, was named 
secretary-treasurer. 
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Henson Signs Rambler Franchise— 
Paul T. Henson signs the franchise making him the Rambler dealer in Syracuse. 


His firm, Enterprise Agency, Inc., 
signing ore, from left, 


zone; Ollie + Ollie Hills, Enterprise sales m 


manager, 


D. G. Cassidy, assistant manager, American Motors’ 


is located at 110 S. Townsend St. Watching the 


Buffalo 
and . A. Fullerton, Buffalo z zone manager. 


Traffic Deaths Cut by 800 
In °57, Says Safety Council 


CHICAGO.—The nation’s traffic 
death toll for the first 11 months 
of 1957 was 34,880, the National 
Safety Council reported. 


This was 2 percent below the 
35,770 for the same period last 
year and represented a saving 
of almost 900 lives, NSC added. 
Projecting its figures through 

December, the Council] estimated 
the traffic death toll for 1957 will 
be between 38,600 and 38,800. This 
would mean a saving of at least 
800 lives for the year. 

The Council also said the mileage | 
death rate (deaths per 100 million 
vehicle miles) for the first nine 
months of 1957 was the lowest on 
record for a comparable period— | 
5.7 as against 6.1 for the similar 
period last year. 


The 5.7 rate was achieved dur- 
ing a period in which travel 


deaths dropped 2 percent, the 
Council said. 

Traffic deaths in November) 
totalled 3,530 a 2 percent drop from | 
3,603 for the previous November, | 
the Council said. 

“The traffic-accident picture is| 
definitely encouraging,” said the 
Council. “The low-mileage death | 
rate reflects improved behavior by) 
the man behind the wheel and in-| 
creased effort by traffic entesee-| 
ment agencies and public officials | 
on all governmental levels. 

Of 47 states reporting for 
November, 25 had fewer deaths 
than the previous November, 21 
showed increases and one re- 
ported no change, the Council 
said. 

At the end of 11 months, the 
report added, 29 states had better 
records than during the same 
period last year. Only 17 showed 
increases, and one reported no 
change. 

The 29 states and the percentage 
of decrease for 11 months follow: 

Montana, 24 percent; Idaho, 19; 
North Dakota, 16; Kansas, 15; 
Michigan, 14; Colorado, 14; Florida, 
13; Missouri, 12; Georgia, 11; Ala- 
bama, 10; Louisiana, 10; Massachu- 
setts, 9; Tennessee, 8; New Hamp- 
shire, 8; Wyoming, 7 
Indiana, 6 percent; Mississippi, 
6; Maine, 6; Pennsylvania, 5; 
Wisconsin, 4; Nebraska, 4; Arizona, 
3; South Dakota, 3; California, 2; 
Illinois, 2; Texas, 2; Iowa, 2; Con- 
necticut, 2; North Carolina, one 
percent. 

Reports from 617 cities with 
populations of more than 10,000 
showed a 3 percent increase in 
November, For 11 months, these 
cities showed a two percent de- 
crease from 1956, paralleling the 
nationwide decrease. 

Of the 617 cities, 493 had fewer 
deaths or no change in deaths in 
November. For 11 months, 
fewer deaths or no change. 

Among the cities with better 
records for 11 months, the follow- 
ing had populations of more than 
200,000 : 

Norfolk, Va. a drop of 47 per- 


cent; Louisville, 39; Fort Worth, 
39; Richmond, Va., 39; Boston, 35; 
Seattle, 28; Flint, 26; St. Louis, 23; 
Tampa, Fla., 20; Memphis, 18; In- 
dianapolis, 17; Birmingham, Ala., 
14; Philadelphia, 9. 

Baltimore, 9 percent; Pittsburgh, 
8; Syracuse, 8; Chicago, 7; Detroit, 
5; San Antonio, 4; Omaha, 4; 
Denver, 3; Miami, 3; Buffalo, 2; 
San Francisco, one percent. 

In November, 430 of the report- 
ing cities had perfect records. The 


three largest were Norfolk (300,- 
| 700); Wichita, Kans. (224,700), and| 
Hartford, Conn. (188,800). 


For 11 months, 117 cities still 
had perfect records. The three 
largest were Ann Arbor, Mich. 
(55,500) ; Rock Island, Ill. (49,500), 
and Rome, N. Y. (47,900). 


| The leading cities in each popu- 


lation group at the end of 11 


|} months, ranked according to th 
increased 5 percent and traffic | 4 . = 


number of deaths per 10,000 regis- 
tered vehicles, were: 
Over 1,000,000 Population 

Detroit, 2.8; Chicago, 3; 
phia, 3.1. 

750,000 - 1,000,000 Population 

St. Louis, 25; Washington, 2.8; 

| San Francisco, 2.9. 

500,000 - 750,000 Population 
| Seattle, 17; Minneapolis, 23; 
| Dallas, 2.4. 

350,000 - 500,000 Population 
| Denver, 16; Indianapolis, 1.7; 
| Portland, Ore., 2.1. 

200,000 - 350,000 Population 

Norfolk, 1; Wichita, 1.2; Tulsa, 
Okla., 

100,000 - 200,000 Population 

Montgomery, Ala. 4; Hartford, 
6; Lincoln, Neb., .7. 

50,000 - 100,000 Population 

Ann Arbor, none; Pensacola, Fia., 
3; Charleston, W. Va., 3. 

In the 25,000-50,000 population 
group, Yakima, Wash.; Billings, 
Mont.; Spartanburg, S. C., had 
none. 

In the 10,000-25,000 population 
group, Kingsport, Tenn.; Benton 
Harbor, Mich.; Chico, Calif., had 
none. 


Dealers Plagued 
Thieves, Fire, High Water 
Hit 3 Auto Firms 


MANCHESTER, N. H.—(UTPS) 
—A variety of misfortunes recently 
descended on three New Hamp- 
shire automobile dealers. 

In Manchester, burglars entered 
Manchester Buick Co., and not only 
fled with about $94 in cash, but 
took a movie projector, film strips 
and a record player. 

At Bill's Motor Co., also in Man- 
chester, an oil heater expleded, 
setting fire to the establishment. 
However, quick work by firemen 
kept the damage down to about 


378 had | $500 


In the Plymouth area, where a 
freakish winter thaw caused floods 
along two rivers, Deming evrolet 
Co. had to move 40 cars out of 
danger. About half of them were 
new. 


Philadel- | 








Sputniks Force 
BDSA to Draft 


New Procedures 


WASHINGTON.—Russia’s missile 
developments have necessitated a 
new planning effort by the U.S. 
Government designed to cope with 
a no-warning type of allout attack, 
the industry advisory committee of 
the Truck - Trailer Manufacturers 
Assn. was told. 

The speaker was George R. Davis, 
acting director, automotive and 
transportation division, Business 
and Defense Services Administra- 
tion. 

Under the new concept, he said, 
there would be no opportunity for 
dispersal or interception. He added 
that it may necessitate a regional 
executive reserve set up in such a 
way that individual regional reserv- 
ists could direct local production 
programs, at least on survival items, 
pending organization of national 
direction. 

Among some 70 products classi- 
fied as survival items are trucks, 
truck bodies and truck-trailers. 


Davis said BDSA plans to collect 
production information in order to 
estimate what volume could be pro- 
duced in six months following an 
allout attack, assuming no replen- 
ishment of materials, components 
or supplies. 

TTMA said this information 
would be relatively easy to obtain 
for trucks and trailers, but would 
be more difficult for truck bodies 
because of a lack of established 
reporting procedures. 


Skillman Joins 
Board at S-P 


SOUTH BEND.—Sydney A. Skill- 
man, vice-president and general 
sales manager of Studebaker- 
| Packard, has been elected a mem- 
ber of the board 
of S-P. 

Skillman joined 
Studebaker Corp. 
30 years ago in 
Philadelphia as a 
car order clerk 
and in 1935 was 
appointed district 
manager in the 
New York zone. 
Skillman later 
became assistant 
manager and 
manager in New York and zone 
| manager in Buffalo. During World 
| War II, he served as automotive 
| procurement and contracting offi- 
cer for the Navy. 

In 1946 Skillman joined Stude- 
baker and served as zone manager 
in Pittsburgh, Philadelphia and 
New York. 

In 1956, Skillman came to South 
Bend as assistant general sales 
manager and in February of this 
year was promoted to vice- 
president and general sales man- 
ager. 


1,000 GMC Units 
Sold to Mexico 


PONTIAC.—Sale of 1,000 GMC 
forward-control bus chassis to the 
Banco Nacional de Transportes, S. 
A., for public transportation in 
Mexico City, was announced by 
Philip J. Monaghan, general man- 
ager of GMC Truck and Coach 
division. 

This order is one of the largest 
in GMC’s history, Monaghan said. 

The unit is a GMC model SFM 
466A equipped with Hydra-Matic 
transmission, power steering, 302- 
cubic-inch engine and forward 
controls. The bodies will be built 
in Mexico. 


$235,000 Ontario Blaze 


Hits 2 Garages, 14 Cars 


TILLSONBURG, Ont.—A fire 
believed started by a spark from a 
cutting torch swept two garages 
here and caused an estimated $235,- 
000 damage. 

One garage and 14 cars were 
destroyed. Manager Lyall Campeau, 
Stedelbauer Motors, Ltd., estimated 
damage at $75,000 for parts and 
equipment, $40,000 for the cars and 
$100,000 for the building. Damage 
of $20,000 was estimated at an 
adjoining garage, Stauffer Motors, 
Ltd. 





8S. A. Skillman 
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Seattle Import Dealers 


Name LaRue as Leader 


SEAT TLE—An association of 
foreign-car dealers in the Seattle 
area has been formed, with Jack 
LaRue, Rowland Motors, as chair- 
man. Board members include James 
Cleland, Volkswagen - Washington, 
Inc.; Earl Gallagher, Gallagher 
Motors, and Thomas Henderson, 
Car Imports. 

The association’s chief objective 
is the promotion and publicizing of 
advantages of imported cars, said 
LaRue, 
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°58 Could Be Costly... 





UAW Looks Forward 


To an Active Year 


By Frank Gawronski 
Staff Writer 
one will be a busy year for the 

United Auto Workers. Aircraft 
negotiations will start early this 
month. The special UAW conven- 
tion to finalize bargaining demands 
on the auto industry will open in 
Detroit Jan. 22. The General Mo- 
tors contract expires May 29, fol- 
lowed by Ford Motor Co. and 
Chrysler Corp. 6n June 1. However, 

negotiations can be 
opened at least 60 
days before expira- 

tion dates. 
In addition to for- 
mulating wage de- 
mands, delegates to the UAW con- 
vention will have to decide how 
much they are willing to pay to see 
their union achieve its target of 
“less work and more pay” in 1958. 

+ * * 
—— 3,000 delegates from more 
than 1,200 locals will have to act 
on recommendations of UAW lead- 
ers for a “crash program” to build 
a massive fund to pay strike bene- 
fits. 

In order to be effective, the 
strike fund will have to be mas- 
sive. It could cost the more than 
1% million UAW members up- 
wards of $100 million—right out 
of their own pockets. 

The program results from the 
fact that last spring the UAW con- 
vention approved the principle of 
payment of strike benefits on the 
basis of right rather than need. 

This means that everyone called 
out on strike gets strike relief, not 
just those whose families are des- 
titute. 

Thus, as an example, if the UAW 
was forced into a strike situation 
against GM, it would be confronted 
with the problem of paying bene- 
fits for close to 400,000 persons. 

> > > 

VEN at the nominal rate of $25 

a week, the cost to the union 

would be $10 million a week. 

Latest financial figures of the 
UAW show that as of Oct. 31 it 
had. $23,943,000 in its strike fund, 
enough to finance a strike against 
GM for slightly more than two 
weeks. 


A strike at Ford, which has 
140,000 hourly-rated workers, or 
Chrysler, with about 110,000 
workers, would be correspond- 
ingly cheaper, but extremely 
costly. 

The big question facing dele- 
gates is how much of an assess- 
ment will union members stand for 
in 1958, in advance of an actual 
strike. 

> > > 

ANWHILE, the UAW clashed 

last week with Harlow H. Cur- 
tice, GM president, over his asser- 
tion that substantial wage in- 
creases next spring without cor- 
responding boosts in productivity 
could result in serious economic 
consequences. : 

Curtice, in a year-end look at 
the economy, said the union’s de- 
mands for a shorter week and 
higher wages would mean a ma- 
jor rise in the “wage-cost price 
spiral.” 

Leonard Woodcock, UAW vice- 
president and director of the un- 
ion’s GM department, replied that 
“the corporation which he (Cur- 
tice) heads has been a leader in the 
campaign by big business to raise 
prices higher and higher in order 
to swell already massive profits, a 
practice which has remained un- 
changed in the face of the mount- 
ing unemployment and declining 
purchasing power as is presently 
the case.” 

“Mr. Curtice adroitly side-steps 
any mention of the fact that prices 
have been needlessly and recklessly 
increased in the postwar period. 
And it is this simple, demonstrable 
fact—extortionate prices—which is 
at the heart of the current infla- 
tionary trend,” Woodcock said. 

7 7 * 
OODCOCK said the latest Gov- 
ernment price index showing 
an increase of 4/10 of one percent 


had resulted mainly from high 1958 
car prices. 


“It has been proved time and 
time again, particularly in the 
automobile industry, that prices 
are rigged, administered prices, un- 
affected by the law of supply and 
demand,” Woodcock said. 


He alleged that GM’s pricing 
policies are calculated on the 
basis of using plant capacity only 
180 days a year and are expected 
to return a profit rate of 20 per- 
cent on investment after taxes. 
Actually, he said, profits at GM 
between 1947 and 1956 have ex- 
ceeded 20 percent. 

“This pricing policy is designed 
to guarantee General Motors an 
exorbitant rate of profit even if 
recession conditions force produc- 
tion down to a 180-day per year 
level,” Woodcock charged. 


* * + 


aeortaraes in Chicago be- 
~ * tween the Teamsters and truck- 
ing operators from 22 midwestern 
and southern states have produced 
tentative agreement on wage and 
fringe benefits. 


Union spokesmen refused to 
disclose details of the agreement, 
but James R. Hoffa, Teamsters 
president-elect, said the union 
got substantially what it asked 
for—a package increase of 42 
cents an hour. 


Results of the negotiations will 
affect some 96,000 drivers and are 
expected to set the pattern for 
about 500,000 other members of the 
giant union. 


Hoffa said representatives of 
about 100 locals will meet Thurs- 
day (Jan. 9) in Chicago to hear the 
proposed agreement. 


* > * 
THE dealer front, Canadian 
car dealers are watching with 
interest a Toronto and Hamilton 
development toward unionization of 
car salesmen. 


According to the Federation of 
Automobile Dealers Assns. of 
Canada, the Teamsters has 
signed its first contract as bar- 
gaining agent for eight salesmen 
at Brimley Motors, Ltd., Toronto. 
The agreement calls for a mini- 
mum salary of $75 for a 48-hour 


Other provisions include a 3 per-| 


cent commission based on the price 
paid to the manufacturer on all 
new-car sales; 6 percent commis- 
sion on all dollar difference in 
used-car sales with tradein; 10 per- 
cent on all accessories and options, 
and $30 to be divided among the 
salesmen on all house deals. 





Dealer Runs for Congress 
NAPA, Calif.—George C. Warner, 


assistant general sales manager, and B. 


be selected from among young 
women in the area. 
* * > 
Dirt vera are hopeful that the 
attendance will top the record 
166,000, Murphy said. 

Although the turnout at the 
Miami auto show was 50,000 
under the goal of 200,000, H. 
Coman Munroe, president of the 
Miami Auto Dealers Assn., said 
“it was the finest show I have 
ever seen here.” 

“Factory support was increased 
greatly this year,” Munroe said, 
“evidenced by many cutaway 


AMA to Ask Ohio 
To Set Standards 
For Dual Lights 


| CINCINNATI. — As a result of 

| difficulties encountered at the city’s 
auto-inspection lane over adjust- 

|ment of dual headlights on many 
1958 cars, the Automobile Manu- 
facturers Association will ask the 
State to adopt regulations govern- 

| ing such lights. 

| This announcement was made by 

| City Solicitor James W. Farrell 

|after safety-lane inspectors gave 

| “adjusted” dual-headlight systems 
a clean bill of health. 

| Farrell said the factory adjust- 
ment on the four-beam system of 
new Chevrolets did not meet safety- 
lane standards at first. 

| Readjustments were made to 
offset the trouble, it was pointed 

| out, but the AMA argued in behalf 





Napa auto dealer, will seek election i is 
this year in California’s First Con- of the manufacturer that this de 
gressional District. He is 
of the Napa County 
Central Committee. 





Man-of-the-Year— 


Doyle lL. Mierley, right, Mierley Motors 
(Rambler), Altoona, Pa., has been elected 
Altoona's Kiwanian-of-the-year. Presenting 
the engraved plaque is Willard A. Con- 
stable, last year's winner. Mierley was 
cited for his outstanding work in con- 
nection with renovating the Kiwanis health 
farm in Sinking Valley, Pa. Mierley has 
been an American Motors dealer since 
1945, and is a member of the Corpora- 
tion’s dealer advisory board. 


parture from original factory 


chairman | standards was reducing the effec- 
Republican | tiveness of the dual system. 


The State now has standards for 
only two-beam units, Farrell 
pointed out, and the City patterns 
its regulations accordingly. The 
upper beam on the foot-adjustable 
outside lights on the new Chevro- 
lets was regarded as too high as 
the cars appeared originally at the 
safety lane, it was pointed out. 

“Representatives of the manu- 
facturers have agreed to make 
slight corrections which will bring 
the new models within the toler- 
ance of our requirements,” said 
Joseph Mourer, safety-lane superin- 
tendent. 


2 Oregon Dealers Sell 


23 Units on County Bids 


PORTLAND, Ore. — Multnomah 
County has opened bids for the 
purchase of 23 new cars and a 
pickup truck. Frank Chevrolet was 
the apparent low bidder for 10 
two-door sedans at a net price of 
$14,430.40, and Francis Motor Co. 
(Ford) had a low bid of $14,898.20 
for 10 prowl cars for the sheriff’s 
office. 

Francis was low with a bid of 
$4,434.80 for two four-door sedans, 
and Frank bid $1,694.82 on a sta- 
tion wagon. Eight firms submitted 
bids. 





Complete Dealership Management Course— 


Three Pontiac dealer employes recently completed a seven-week dealership man- 
agement course at General Motors Institute in Flint. From left, they are James C. 
Petersen jr. of Highland Park, Ill.; Don Drennan, Winfield, Kans.; B. A. Kissam, Pontiac 


F. Lovelace, Brewton, Ala. The graduates 


were awarded diplomas at the Pontiac plant, where they toured engineering and 
production facilities and met with manufacturing and sales heads of the division. 


Los Angeles Gives Imports 
Auto Show of Their Own 


(Continued from Page 2) 


models of cars, engines, transmis- 
sions and other components.” 


It was the first time that MADA © 


has charged admission to the ex- 
hibit. 
* ” = 
[pRALans were pleased with the 
results. They said the show 


“gave a shot in the arm to a mar- | 
ket which is generally in the dol- § 
drums just before Christmas.” The i 
show opened Dec. 15 and closed > 


five days later. 


Dealers said they now will turn 
their efforts to making the Miami 
show a “truly national one.” Few 
cities can attract such crowds 
from all sections of the country, 
they added. 

License tags from almost every 
state in the Union were noted in 
the parking area surrounding the 
Dinner Key Auditorium, scene of 
the 1957 show, they said. 

Munroe said the show’s most un- 
usual exhibit was the Aurora, 
which the Rev. Father Alfred A. 
Juliano, its designer, has called 
“the world’s safest car.” The car, 
which has a fiberglass body, was 
driven to Miami from Branford, 
Conn., home of the Catholic priest. 

> > > 


os huge Chicago show got 
under way Saturday with a 
record-breaking number of press 
and public events. 

Visiting newsmen were treated to 
American Motors and Chrysler 
Corp. dinners, Ford Motor and 
General Motors luncheons and a 
Chevrolet breakfast. The Saturday 
Evening Post and Newsweek held 
their customary pre-show recep- 
tions. 


Stress Service, 
Dealers Urged 
In Sales Slump 


DAYTON, O.—A _ slowdown in 
new-car sales brought a suggestion 
from the Montgomery County 
Automotive Dealers Assn. that its 
members put more “accent on 
service.” 

Ralph Caverlee, secretary- 
manager of the new-car dealer 
group, discussed the subject in an 
association newsletter. 

“With the passing of the hustle- 
and-bustle merchandising of new 
automobiles that prevailed in the 
latter part of 1954, throughout 1955, 
and even spreading into the early 
months of 1956, “the accent is again 
on ‘service’ and rightly so,” said 
Caverlee. 

Caverlee used a story about a 
concessionaire to put across his 
point. When the merchant faces a 
line of eager buyers, Caverlee said, 
“he may neglect to put the pickle 
slices On every hamburger.” 

But the day after the rush 
period, Caverlee continued, the con- 
cessionaire “is apt to make sure of 
the little things since he knows his 
customer has more time to consider 
and observe what he is getting for 
his money.” 
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JEFFERSON CITY, Mo.—“Some 
of these days somebody is going to 
start an automobile department 
store and get rich to the conster- 
nation of the rest of the dealers.” 

These words come from a man 
who made a fortune in an auto- 
mobile dealership years ago and 
got out. 

Here is his plan for the automo- 
bile department store of the future. 

The dealer will locate on a five- 
acre tract on a busy highway or 
between two if he can find the 
spot. He will sell three or four 
brands of new automobiles, includ- 
ing a foreign car, He will display 
all these cars on the premises. 
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ired Dealer Envisions Supermarket .. . 





haul jobs, 
tuneups. 

This will be possible because the 
customer will hand in a card the 
salesman gave him, entitling him to 
a 2-percent discount. 

The used-car department will be 
next door to the new-car depart- 
ment and about half the cars will 
be displayed under the roof as 
are the new cars. The manager 
and staff will sel] both used and 
new cars and the new-car staff 
will sell new and used cars. 

There will be a retail and whole- 
sale parts department operating as 
jobbers do today. 

There will be an insurance de- 
partment with a head who will 
handle the insurance writing on all 
new and used-car sales when the 
buyer will permit it. 

In addition, he will sell to walkin 
and solicited customers auto 
insurance of all kinds, including 
liability, house fire insurance, and 
several other types of insurance, 
including a travel policy from 
point to point. 

The service department will be 
completely equipped including a 
chassis dynamometer, scopes and 
all the new gadgets and it will 
sell its service. The new and used- 
car departments will pay book 
value for what they get from the 
service department and the work 
will be guaranteed just the same 
as it would be to an individual. 
No absorption. 


The flat-rate service charts will 
go out the window until they are 
revised to account for the higher 
speeds of new analyzing machines 
and new impact power wrenches. 
The service wage will go up but the 
serviceman will produce so much 
more with the latest, fastest equip- 
ment that his service can be sold 
for less. Other service shops will 
find it hard to compete. 


lubrication jobs and 


The manager of this department | 


will establish his own flat rates 
for common jobs such as brake lin- 
ing. He will advertise one price for 
relining the brakes of all cars. He 
will advertise with big display 
newspaper space and television and 
radio spots once each month with 
a service special. 

The shop will be departmental- 
ized—tuneup, engine overhaul, gen- 
erator, carburetors, starters, all 
grouped into three or four stalls 
and each stall will be a drivein 
from the outside. 

Then there will be an emergency 
repair stall and this will be a place 
where the man who has to have 
something done in a hurry can get 





: men He will sell gasoline, probably 
nes ¢. | two different brands, and give the 
iontiec best windshield service in town, 
ducte; | Plus vacuum cleaning. 
3 and Two men will work around every 
vision, | car. A third man will raise the 
——— | hood, check the belts with a flash- 
light and show the customer any 
cracks on the inside where they 
are dangerous. This man will also 
examine the windshield wipers. 
If either belts or wipers are 
: needed he will inform the owner 
| the cost and the minutes required 
_ to install them, mentioning that 
mis- | the price is the retail price of 
| the items and that there is no 
ADA ' charge for labor. 
= i The gasoline business will be a 
| part of the lubrication department. 
' This department will have a man- 
the | ager who must manage and gen- 
how erate enough business to make a 
nar- profit and pay the help. There 
dol- | will be no absorption bookkeeping. 
The Each department will stand on its 
sed own feet and the general manager 
will raise the roof when a depart- 
= ment fails to make a profit. 
mi The number of lubrication jobs 
ew in dealerships recently has been 
ds going down while the cost has been 
ry, going up. As the business shrinks, 
the short-sighted service station 
ery operators raise the price. That's 
in why the lubrication business is 
the down while the auto sales are up. 
of At this auto department store, 
the lubrication department will 
un- sport a large sign where every- 
ra, one driving by on the highway 
A. can read it. It will say: “FREE 
led LUBRICATION EVERY TIME 
ar, WE PUT YOUR CAR ON THE 
vas LIFT FOR—oil drain, brake job, 
rd, muffler work, oil filter change, 
st. tire switch, or any job that re- 
quires lifting your car.” 
got This auto department store will | 
a have a staff of salesmen selling new 
PSS cars but they will also get a com-| 
mission for getting tire sales, over- 
to 
ler = —— 
nd 
a 64,472" 
ay 
1d JALOPY 
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in 
mn 
ty 
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This epidemic spreading among 


a : ovr 200,345 inhabitants is all 
F : the more harassing to its vic- 
n | tims, due to the competition 
of so many new car dealers — 

> 37 in all—The epidemic was 
w sizeable in 1956, requiring 
: ; $13,084,000 in new car sales 
y | ‘New Car market potential — Lower 
n Source: Pa. Motor List Co., Harrisburg. 
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NEW CAR FEVE 


IN LEVITTOWN-BRISTOL, LOWER BUCKS COUNTY, PA. 
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to check this very contagious 
disease. The cost this year will 
skyrocket, due to increased 
population and the mounting 
age of the 64,472 automobiles 
owned by the afflicted — they 
need your diagnostic advice 


old 


Prescribe your corrective remedy by telling them 
in @ consistent edvertising program to contect your 
nearest Dealer through 
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Is This Dealership of Future? 


it done. This emergency service 
will be reasonable and it will be 
constantly advertised so that the 
public will feel that, if you have 
to have it now, the only place you 
can get it is at this auto depart- 
ment store. 

There will be a combined paint 
and body shop and it will have a 
manager. It will have a section 
for fast work on minor dents and 
scraped fenders. 

The ads will read: “If you need 
a spot of paint we don’t make a 
project out of it—bring it over and 
run it through our ‘emergency 
powder room’ where two bucks get 
a face lift for a fender. In and out 
in 30 minutes.” 

Seat covers, mats, accessories will 
be displayed like they are in the 
auto deparment in a department 
store. The buyer waits on himself, 
checks his stuff out at a checkout 
counter and receives a printed 
order for installation on items 
where installation is free. 

When installation is charged for, 
the customer pays for it and gets 
an order. He goes to another stall 
where these things are put on fast. 

There'll be a radio department, 
offering installation, service, tubes 
and adjustment. 

There'll be a battery-radiator 
department, New batteries will 


waits. Radiators will be drained, 
removed, cleaned 
Antifreeze will be sold and in- 
stalled here. 

There will be a tire department 
and it will do tire service at the 
dealership, in the owner's garage 
or on the road. Its manager will 
have at least two salesmen out 
selling tires to owners of fleets. It 
will sell two national brands and 
an unknown. 

The department store will have 
a fully staffed truck department, 
selling everything from pickups to 
| six-wheelers and have experts to 
help with trucking problems, The 
local truck owners will get a fleet 
discount throughout, including 
service. 

The accessories store will sell 
| wheel goods, toys, picnic supplies, 
refrigerators and some sports 
| equipment such as fishing rods. 

The service station island office 
will sell aspirin, gloves, flash- 
lights, pencils, dark glasses, razor 
blades, newspapers, magazines 
and paper-bound books, The cash 
register will register these sales 
through a departmental key—gas, 
oil, merchandise. 

Each department will have a cash 
|register and it will register the 
amount of change to be given back 





|}such as those in use in super-| 


markets. Charge tickets will be 
issued to those having a valid 
| credit card from an oil company, or 
a charg-a-plate from the auto 
| department store. 

New credit applications will be 
| taken and solicited. The service 
| station island will also sell stamps 
|at cost and candy bars. 
| Every car that enters the main 
driveway will trip a registering 
eo and the 1,000th trip will 
ring a bell, blow a whistle and 
get the driver of the car $10 in 
cash. 
| A register will be provided and 
| every customer will be asked to 
| register. This list will be used for 
| direct-mail advertising and to give 
away prizes. 

In vacation season, out-of-state 
cars will be presented with a 
souvenir of the auto department 
store and a package of maps and 
touring information plus a hearty 
invitation to come again and a 
special admonition to call the 

| dealership if they get into any 





kind of traffic, mechanical or 
other trouble. 
| The store will have a specialist 
who will attend to the wants of 
tourists in trouble. He'll also sell 
them some merchandise and insur- 
ance if they feel like they want it. 
He'll help them get checks cashed. 

Disabled cars on the road will be 
towed into the garage or service 
department on a 24-hour basis— 
some of the departments will op- 
erate around the clock, And the 
tow will cost less than it can be 
had anywhere else. 


be installed free while the owner | 
and repaired. 








| U.S. and these plus parts would es-| 


ja reality. The figure would be 





Air-borne Tiein— 


Sam W. Fleming, president, Sam Fleming Buick Co., Fort Worth, poses with the 
four Braniff Airways hostesses who enabled him to take his opening showings of the 
Buick to the public in addition to the conventional procedure of letting folks have 
a look only by coming to the showroom. From left, the four hostesses are Mary 
Herring, Marsha Woerner, Teddi Kirkby and Miki Duffy. They each showed a new 
Buick in front of a chain of suburban theaters in the Fort Worth area on 1958 Buick 


announcement day and the following day. 





Chartered Ships Speed 


Imported Autos to U.S. 


NEW YORK. — In an effort to 
meet the U. S. demand for im-| 
ported cars, several overseas manu- 
facturers are entering the shipping 
business to speed their products 
across the Atlantic. 

Volkswagen, Renault and Fiat 
already are engaged in such 

operations, and British auto | 
makers reportedly are working 
on a cooperative charter plan. 
Fiat owns and operates the Ital- 

terra, a freighter constructed espe- 
cially to transport its cars here 
from Italy. A sister ship, the Ital- 
mare, is expected to enter the serv- 
ice in February. Together, they can 
bring 2,000 cars a month to U. S. 
ports. 

Renault has formed a shipping 
firm—Compagnie d’Affretement et 
de Transports (CAT) — and has 


Willys Export 
Forecasts Upswing 
In Sales for 58 


TOLEDO.—Sales of $70 million in 
“Jeep” vehicles and parts were fore- 
cast for 1958 by Willys-Overland 
Export Corp. at its annual sales 
conference here last week. 

W. S. Pickett, sales vice-president, 
told regional sales managers from 
throughout the free world that 1957 
sales are expected to wind up) 
around $65 million but this figure 
would be exceeded in 1958. 

Pickett predicted 61,385 vehicles | 
would be sold next year outside the | 


tablish the highest sales volume in 
the company’s history. 

J. C. Delaplain, Willys general 
manager, pointed out the time is not 
far off when export sales of 100,000 | 
“Jeep” vehicles per year would be 


achieved, he said, through the com- 
bined sales and manufacturing re- 
sources of the entire organization 
which is producing “Jeep” vehicles 
in 19 assembly and manufacturing | 
plants in 19 foreign countries, 





Ford, Chevrolet Dealer 
Share Same U. C. Lot 


BELLEVUE, Wash.—A Ford 
dealer and a Chevrolet dealer 
have been sharing the same used- 
car lot here since last March. 

The dealerships are Metke Ford 
Motors, owned by Herb Metke, 
and Bel Air Chevrolet, owned by 
Bill Porter. Sid Younggren, 
Metke’s used-car manager, and 
Bob Evans, Bel Air’s used-car 
sales head, share the same office 
building and even answer one 
another’s telephone when either 
is busy on the lot with ,a cus- 
tomer. 








chartered six liberty ships. They 
will be used to augment regular 
shipping space on other lines. 

The chartered ships can carry 
800 to 1,060 cars each, and opera- 
tions already have begun. One ves- 
sel unloaded 727 cars at Los Ange- 
les and 330 at San Francisco, while 
another delivered 1,050 to Houston. 


Renault is the principal share- 
holder in the shipping company. A 
French insurance firm and the 
French Line also have an interest 
in the concern. 


Volkswagen last March signed 
five-year time charter contracts 
for five ships with Danish and 
Norwegian shipowners. Four of 
the vessels are expected to make 
their next trip to the U. S. this 
month, with about 3,000 cars 
aboard. 


British manufacturers as yet 


| have no charter arrangements, but 


discussions reportedly are under 
way in London for a cooperative 
venture. 

Under this plan, it is said, ves- 
sels would be chartered for the in- 
dustry, and each manufacturer 
would get a specific share of the 
total space available. 
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Opening Saturday in Miami Beach . . . 
Here’s the Program 


For NADA Convention 


(Continued 


NADA first vice-president, wielding 
the gavel when they return for the 
afternoon meeting at 2:30 p. m. 





E. Rickenbacker Robert Whitney 


Chaffin is a Chevrolet-Buick dealer 
in Bozeman, Mont. 

He will introduce Robert Whit- 
ney, president, Marketing Audits 
Institute, New York, who will 
speak on “Putting the Third 
Dimension in Automobile Sell- 
ing.” 

Concluding the session will be 
W. Heartsill Wilson with “The 
Mark of the Professional.” Wilson 
is assistant to the Plymouth sales 
vice-president. 

> 


Tuesday, Jan. 14 


Lp emer E. HOLLER, former 


Chevrolet general sales man- 
ager, will be honored by the NADA 
30-Year Club at a 7:30 a. m. break- 
fast in the Di Lido Hotel. He will 
speak on “The Automobile Dealer 
— Today, Yesterday and Tomor- 
row.” W. S. Edwards jr., club 
president, will preside. 





A Truck Day session will begin 
at 9:30 a. m. in the Auditorium, 
with Edward A. Sahli, chairman of 
the NADA truck committee pre- 
siding. Speakers and their topics 
will be: 

“Is Truck Selling a Sideshow, a 
Battle Royal, a Necessary Evil or 
a Real Business?” by Wallace B. 
Spielman, president, J. B. E. Olson 
Corp., New York. 

“You Make the Difference,” Dr. 
G. Herbert True, associate profes- 
sor of Marketing, University of 
Notre Dame. 

“A Realistic Leok Ahead,” 
Arthur O. Dietz, president, CIT 
Financial Corp. 

Tuesday afternoon, five concur- 
rent “make” sessions will be held. 
Locations and chairmen are: 

Genera Motors—Miami Beach 


from Page 2) 


Auditorium, Carl E. Fribley. 

Forp Motor Co.—Grand Ballroom, 
Fontainebleau Hotel, Foster W. 
Talbott. 

Curyster Corp.—Ballroom, Seville 
Hotel, Charles G. Freed. 

AMERICAN Motors—Aladdin Room, 
Algiers Hotel, Bill Hermann. 

Srupepaker-Packarp — Moulin 
Rouge Room, Di Lido Hotel, Byron 
Cc. Hawn. 


The NADA Convention Dance 
will begin at 9 p. m, Tuesday in the 
Grand Ballroom of the Fontaine- 
bleau Hotel. 


> + + 


Wednesday, Jan. 15 
DVERTISING will be in the 
spotlight at 9:30 a. m. Wednes- 

day as two officials of the Bureau 
of Advertising, American News- 
paper Publishers Assn., present: 
“Make Advertisiny Your Self- 
Portrait.” 

Conducting the presentation will 
be Edward A. Falasca, New York, 
the bureau’s promotion director, 
and Roland R. Postel, Detroit re- 
| gional manager. 

Presiding will be Frank H. Yar- 
nall (Chevrolet), Chicago, chairman 
of the NADA advertising ethics 





R. R. Postel E. A. Falasca 


committee, and Walter B. Cooper 


(Chevrolet), Fort Collins, 
NADA secretary. 


In the concluding business ses- 
sion at 2:30 p. m. Sutter will 
|return to the rostrum for one of 
the high points of the convention 
—the introduction of NADA’s 1958 
officers. 


Following the _ introductions, 
Frederick J. Bell, NADA execu- 
tive vice-president, will preside 
at a panel discussion entitled, 
“The Customer Speaks.” 


Panelists will be Philip Talbott, 
| president, U. S. Chamber of Com- 
merce; Ray Farabee, president, 
| National Students Assn., and Mrs. 
A. N. Satterlee, chairman, con- 
sumer division, National Federa- 
tion of Women’s Clubs. 

Final event on the convention 
program will be the 1958 NADA 
| Revue at 8:40 p. m. in the Audito- 
|rium. The show will feature 
Lawrence Welk and his orchestra, 
presented through the courtesy of 
Dodge. 


Colo., 








For NADA Convention . 





Make Committees Named 


WASHINGTON.—Names of deal- 
ers elected to serve on the National 
Make Advisory Committee have 
been announced by NADA. 


They will represent their states 
and makes at national meetings 
during the NADA convention in 
Miami Beach. 

Alabama dealers elected were: 

W. S. Brewbaker (Buick), 
Montgomery; C. N. Drennen 
(Cadillac), Birmingham; R. S. 
Hicks (Chevrolet), Decatur; J. L. 
Rouse sr. (Chrysler), Montgom- 
ery; Wilson Kirksey (DeSoto), 

; M B. Casler, 

(Dodge) 


, Birmingham. 

H. C. Christopher (Ford), Fort 
Payne; R. F. Parker (Hudson), 
Montgomery; Fred Goad (Lincoln- 
Mercury), Birmingham; C. H. 
House (Oldsmobile), Birmingham; 
P. O. Wilson (Pontiac), Anniston; 
Samuel E. Hiden (Studebaker), 
Birmingham; Frank Armour 
(trucks), Montgomery. 

Elected from Lllinois were: 

Leonard Giuffre (Buick), 


Springfield; Glen Travis (Cadil- 
lac), Peoria; Earl Johnson 
(Chevrolet), Peoria; Al Stuart 

| (Chrysler), Wood River; Bud 
Rowlett (DeSoto), Peoria; Earle 
Bitzer (Dodge), East St. Louis, 
and Robert Craner (Ford), Wat- 
seka. 


E. L. Fabert (Lincoln-Mercury), 
Champaign; George Beutel (Nash), 
Joliet; Fay Gough (Oldsmobile), 
Centralia; Harold Cordes (Pack- 
ard), Alton; Wilson Graff (Pon- 
tiac), Springfield; Leo Borens 
(Studebaker), Morris, and R. E. 
Broe (Willys), Springfield. 


Scrap Surveyed by U. S. 

WASHINGTON. — About a fifth 
of all iron and steel, copper and 
aluminum metal that goes into 
America’s metalworking factories 
comes out as scrap, according to a 
survey by the Business and De- 
fense Services Administration, U. S. 
Department of Commerce. 








a 
aa 


11). NADA helped celebrate the opening 
first organization to meet there. 





Picked by 60% of Buyers... 


Hardtops Pace Edsel Sales 


DETROIT.—Nearly 60 percent of 
the Edsels sold since the car's 
introduction last September have 
been two or four-door hardtops, 
according to an Edsel report. 


The two-door hardtop leads | 


with 30.7 percent of sales, the 

report said, and the four-door 
hardtop follows with 28.8 percent. 

Hardtops account for 59.5 percent 
of sales. 

All four series, Citation, Corsair, 
Pacer and Ranger, offer the hard- 
top. 

Conventional two and four-door 
sedans, also offered in all four 


series, have accounted for nearly) 


26 percent of sales. 


Station,wagons are selling in| 


larger numbers than is usual for 


car lines in the medium-price field, | 


the report said. 

Only two of the eight medium- 
priced cars sell a higher percent- 
age of station wagons than 
Edsel, the firm said. In the last 
90 days about one of every 10 
cars sold has been a station 


Scene of the 1958 NADA Convention— 


The nation's franchised automobile dealers will return to the Miami Beach Audi- 
torium this year for the 41st annual NADA convention which opens Saturday (Jan. 


|Edsels. Power-seat and power- 
brake installations also are running | 


of the arena in 1951 when it became the 


wagon, it was reported. Of the 
five Edsel station wagons avail- 
able, the six-passenger models 
are in greatest demand, running 
two-to-one ahead of the nine- 
| passenger models, the company 
said. 

The two lower-priced series are 
| selling fastest. Pacers and Rangers 
account for 64.3 percent of sales, 
while Citation and Corsairs make 
|up 26 percent. Station wagons ac- 
count for 9.7 percent. 


Edsel’s steering-wheel push- 
| button transmission, the report 
| shows, is being installed on 96.1 
percent of the cars, well ahead 
| of the industry’s automatic- 
transmission average of 80 per- 
cent. 

About 36 percent of all cars are 
built with power steering, but) 
Edsel reported customers want this | 
feature on nearly 56 percent of the 








ahead of industry averages, the 


firm said. 


Vehicle Lessors 
Expect Operations 
To Grow in 1958 


CHICAGO. — Firms which pro- 
vide leased autos on long-term con- 


tracts began the new year with" 


about $250 million worth of vchi- 
cles in use, nearly all in fleets to 
large companies, according to the 
American Automotive Leasing 
Assn. 

The AALA, citing figures re- 
ported by members at its Miami 
convention, predicted continued 
growth of business. The number of 
firms operating leased motor vehi- 
cles is “appreciably higher” than 
the previous year, the association 
said. 

Kenneth C. Glaser, president of 
Lend Lease Transportation Co., 
Minneapolis, was chosen to head 
AALA in its third year of opera- 
tion. 

Armund J. Schoen, Chicago, pres- 
ident for the first two years, was 
elected chairman of the board. He 
is executive vice-president of Four 
Wheels, Inc. 

New vice-presidents are Arno R. 
Neuber, president of Automotive 
Rentals, Inc., Merchantville, N. J., 
and Hubert Ryan, vice-president of 
the leasing division, Hertz Corp. 
Chicago. 

Davis S. Brockman, president of 
Feld Operating Service, Kansas 
City, was reelected treasurer, and 
Jess Raban, Chicago attorney, was 
renamed secretary. 


Baker-Raulang Dissolved; 


Otis Sets Up New Division 
NEW YORK.—Otis Elevator Co. 
has announced the formation of 


|the Baker Industrial Truck divi- 


sion of Cleveland, and dissolution 
of the Baker-Raulang Co. and Otis 
subsidiary since 1954. 


L. A. Petersen, Otis president, 
said there will be no change in 
operations. Eugene Caldwell, 
former president of Baker-Raulang, 
will be general manager of the new 
division. 





By L. H. Houck 


Traveling Correspondent 


Buyers Still Going f or Luxury Items 


red-carpet treatment from the! 
dealer because he can sell that fully | 


JEFFERSON CITY, Mo. — The| equipped used car much quicker} 
trouble with reports of depression,|than he can a car without full 


scanty car sales and tight money 
is that often the field reports do 
not bear out the headlines. 

Every dealer has longed for a 
low-priced car to sell but now a 
lot of dealers have found out 
that the public doesn’t buy the 
lower-priced series of American 
models. 

In a recent 2,000-mile trip, I in- 
terviewed more than 50° dealers, 
many with lines that have a so- 
called cheap unit at the bottom of 
the list. Dealers said that these 
cheaper units were the slowest sell- 
ers of the bunch. 

In almost every case dealers re- 
ported selling the luxury cars of 
their lines more readily than the 
lower-priced units. They also re- 
ported that buyers were taking full 
power and many luxury acces- 
sories. 

While they were buying this way, 
another phenomenon of the pres- 
ent market was discovered: That 
floor display models were not being 
bought. Almost all orders were spe- 
cial orders. 

Explained a veteran in Western 
Kansas: 

“The ones who are buying are 
buying what they want and since 
they are getting a luxury car 
they figure that they might as 
well have it exactly the way they 
want it and hence the special 
order.” 

“But why are they buying luxury 
items and full power when they are 
seeming to cry hard times at«the 
same time?” he was asked. 

“That’s easy,” the dealer an- 
swered. “A few years ago every- 
body said that when they bought 
power steering and brakes and air 
conditioning and then traded the 
car in that they did not get an 
allowance for these items and this 
hurt the sale of them. 

“Now the man with_a _ tradein 
that has full power almost gets 


power. Just like automatic trans- 
mission in used cars. They sell lots | 
better than straight-stick jobs.” 

The slump in new cars seems to} 
be more in the medium and lower} 
priced brackets than in the top-| 
price luxury brackets, according to/| 
dealers. In one area, where a de-| 
cided drop in new-car sales was) 
reported, a simple check showed) 
an increase in sales of cars selling | 
between $4,000 and $7,500. 

Some dealers think that the 
trend toward higher priced lux- 
ury cars by certain income 
groups indicates that they have 
apparent high hopes for future 
income raises and a sense of 
present security. 

That the present slump may have 
an upturn in the next 60 days is a 
decided possibility, according to 
some dealers who are looking for a 
definite spring upturn this year. 
This spring upturn failed to de- 
velop last year. Most dealers had 
decided that the spring upturn was 
gone forever but now it has again 
raised its rosy head of promise. 

In one area particularly hard hit 
by industrial unemployment, a 
dealer said he had a list of persons 
who could afford to buy a new car 
anytime they wanted, regardless of 
local economic conditions. 

He said his salesmen were work- 
ing on this prospect list with excel- 
lent results, and that the drop in 
employment was not hurting his 
volume at all—in fact was helping 
it. 

“Before, we were always spend- 
ing a lot of time working on un- 
qualified prospects,” he said, “but 
now we can concentrate on highly 
qualified names and put our best 
efforts on higher priced units and 
it’s paying off for us—with more 
than 16,000 people out of work.” 

Many dealers said they had 
noted an increase in the number 
of customers buying new cars 





before their old ones were fully 
paid for. 

Some dealers said that as many 
of 90 percent of deals made in the 
last 90 days involved mortgages on 
the tradeins running from $500 to 


| $2,000. 


Most of the original deals had 
been 30 and 36-month deals, while 
most of the new deals were being 
made for 24 months. 

One dealer said that of his last 
10 deals, nine involved tradeins 
with sizable balances unpaid. 

Dealers interviewed during the 


| trip said there has been a definite 


decline in the demand for foreign 
cars, aS compared with an active 
market a couple of months ago. 
However, there is a definite and 
profitable demand for the domestic 
small car—the Rambler. Dealers 
dualled with Rambler report a 
brisk demand and a lot of interest. 

One dealer said that the abrupt 
tapering off of demand for the 
small imported car is that it ap- 
peals to a relatively few persons 
per thousand population and that 
after a few sales each dealer’s 
market is saturated. 

The import car seems to be far- 
ing much better in the larger popu- 
lated areas such as St. Louis, Kan- 
sas City, Omaha and Denver. 

The import-car situation for the 
average dealer is not so serious 
that he intends to give up his fran- 
chise, except in some isolated in- 
stances, but the abrupt drop in de- 
mand has many of them worried. 
However, few dealers have any 
foreign-car inventory worth men- 
tioning. 

A few dealers had expected the 
import dual to pull them out of the 
hole because of the rosy picture of 
selling for full list prices, no hag- 
gling over trades, no nearby deal- 
ers to cut prices. All of these held 
promise when compared with 
average conditions in the domestic- 
car field where sales are generally 
not as bad as the national picture 
is painted. But lack of sales makes 
these advantages shrink. 
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Car, Truck Output Estimates 









































. 
By Automotive News 
PASSENGER CARS 
(U, 8. PRODUCTION ONLY) 
Week Week Jan. 1 Jan. 1 
Ended Same Ended Total To To 
; Jan. 4, Week, Dec. 28, Output, Deo. 31, Dec. 31, 
1958 1957* 1957* Decembert 1956* 1957 
AMERICAN MOTORS 2,700 1,285 2,698 13,997 104,190 114,084 
ITED | -cbcnuctebentieimenicy Maeenes <a  etembimuss 7,182 1,345 
IL) Silcakéuitesidoninidibicisics annsstcas” ° aD. ° Geeddienai 17,842 3,561 
Rambler 2,698 79,166 109,178 
CHRYSLER CORP. .... 6,644 74,699 870,261 1,222,338 
Chrysler 455 7,395 95,356 118,733 
Imperial 133 2,294 12,130 37,946 
DeSoto 67 5,747 104,090 117,747 
EEE. ipnincentcsuenscisseesmene 606 16,731 205,727 292,386 
Plymouth 5,383 42,532 452,958 . 655,526 
FORD MOTOR 23,931 150,339 1,669,166 1,889,710 
DEEL ,cciswtcininicminee $$. Ce <detwie “agian 1,325 444 
Edsel ..... 395 TEED evlsissenein 54,607 
i 22,988 126,458 1,373,542 1,522,406 
Lincoln 548 3,570 47,670 37,426 
Mercury 4,175 UD  iakivnncbs 18,173 246,629 274,827 
GENERAL MOTORS 43,762 43,207 46,097 291,327 3,062,414 2,816,446 
ee 5,601 8,477 6,905 41,582 535,364 407,271 
SEINE. "Sichictsisitiantsiniesiiieil 2,016 1,972 2,025 12,791 140,873 153,236 
IID” \Scistaseusinaiiidaioasien 24,000 20,363 24,583 161,861 1,621,005 1,522,550 
Oldsmobile .................... 6,045 6,524 6,532 40,062 432,904 390,091 
SII: Vistiicnidaanetuetlbnssin 6,100 5,371 6,052 35,031 332,268 343,298 
i EES vinccschunninciobinnite iain 1,197 575 4,336 95,834 72,499 
EIU Scclehsoinesseisieviniecehitnnn Veuieishe 208 153 622 13,432 5,430 
SEED ‘iccecucnssitsaninn esciivins 989 422 3,714 82,402 67,069 
Total Cars, U. S. ..... 78,377 91,098 79,945 534,698 5,801,865 6,115,077 
*Revised 
COMMERCIAL CARS 
(U, 8S. PRODUCTION ONLY) 
Week Week Jan.1 Jan. 1 
Ended Same Ended Total To To 
Jan.4, Week, Dec. 28, Output, Dee. 31, Dec. 31, 
1958 1957* 1957* December 1956* 1957 
CHEVROLET 3,700 4,605 4,141 29,007 353,507 351,951 
DIAMOND T 36 66 76 560 5,061 5,848 
DIVCO 42 48 36 211 3,545 2,785 
DODGE sanenbond DQG nenenceree 4,992 91,503 76,601 
SE it ieiedinicancadevesasie 3,350 595 3,961 24,156 297,308 336,690 
GMC siclananianhaiesih 1,030 1,072 1,030 5,845 91,263 69,300 
INTERNATIONAL 2,157 2,769 1,485 10,814 137,839 121,894 
SS 203 279 1,472 18,883 17,774 
BTUDEBARER .nncccccccce ccecesss ‘ 208 70 507 14,693 9,345 
CR Slices iS ah neechcisn 250 218 252 1,485 20,972 18,866 
WILLYS lincctinisttliaiieds,  “ ~ Seitadedlly 930 5,739 65,579 61,074 
MISCELLANEOUS*** 47 25 47 282 3,440 3,491 
Total Trucks, U. S..... 11,862 11,064 12,307 85,070 1,103,593 1,075,619 
Total Cars, Trucks, 
= &. .. _... 90,239 102,162 92,252 619,768 6,905,458 7,190,696 
Total Cars, Trucks, 
Canada aaa 3,966 6,564 3,912 26,973 472,766 412,010 
Grand Total, 


Cars and Trucks, 
U. S. and Canada.... 94,205 


108,726 96,164 646,741 7,378,224 7,602,706 





*Revised, Miscellancous includes Corbitt, Marmon-Herrington, Federal, Four-Wheel- 


Drive, ete. 


N. B.: All U. S. totals include cars and trucks for military orders. 


***Autocar, Freightliner, Reo and 


included in Mack totals. 





Sterling are included in White totals; Brockway 


Senators Hear His Views .. . 


Long Cars Get Short End 


NORFOLK, Va.—The transporta- 
tion committee of the Norfolk 
Chamber of Commerce reports that 
“the length cf public parking spaces 
in Norfolk is inadequate for the 
longer, modern automobiles.” 


Pointing out that an expensive 
space-lengthening process is going 
on in cities throughout the country, 
the committee voted to turn the 
problem over to Fenton G. Jordan 
jr., city traffic engineer, for study. 

Meanwhile, Jordan confirmed 
the committee’s complaint that 
new automobiles find parking 
difficult, ‘but said a gradual 
lengthening program is under 


way. 

He noted that parking spaces in 
Norfolk have been lengthened from 
19 to 23 feet since the end of 
World War II. Ail new parking 
areas are in the -23-foot class, he 
said. 

“The predominant length of a 
parking space is 20 feet,” Jordan 
said, “while cars have increased 
in length from 15-16 feet to 18-19 
feet.” 

He also said the width of parking 
spaces had jumped since the war 
from eight to nine feet—with 8% 


feet being the average for the past 
few years. 

“If all cars were 1958 models,” 
he asserted, “we would be in 
trouble. But the majority are not 
1957 or 1958 cars, so we are 
doing work in a gradual manner 
to increase space.” 

Jordan said that “in the long run 
it is the motorist who is hurt most 
by increasing car lengths. For 
every 10-metered block, the number 
of parking spaces wculd be reduced 
to eight if lengths were increased,” 
he said. 

He also said the City has 900 on- 
the-street metered parking spaces. 
Two parking lots have some 325 
spaces and a new 99-car lot is 
under construction. 

Jordan noted that the city will 
not extend new spaces now under 
construction “because no maneu- 
vering is required and because 
there is a little extra space between 
spaces—an extra foct.” 


Rambler Deal Formed 
Sharp-Wildrick Motors, 15-17 Wa- 
bash, Peru, Ind., has been awarded 
a Rambler franchise. 





Down 2 Pet. in Week... 





Holiday Layoffs Cut 
Output to 78,377 


(Continued from Page 1) 


increase at Lincoln, which worked 
four days last week. 

Mercury, after having been down 
the previous week for inventory 
readjustments, returned to action 
last week and rolled an estimated 
4,175 cars from its four assembly 
plants. Its Wayne (Mich.), Metu- 
chen (N. J.) and Los Angeles 
plants worked 2% days last week 
and its St. Louis unit, 3% days. 

* + aa 
INCOLN, which did not work 
Tuesday or Wednesday, but 
scheduled Saturday activity, rolled 
an estimated 790 cars from the 
lines last week, compared with 548 
a week earlier. 


Ford division, working a stag- 
gered schedule, turned out an 
estimated 19,100 cars last week, 
compared with 22,988 a week ear- 
lier, while Edsel, also building in 
Ford division plants, rolled an 
estimated 400 cars from the lines 
last week, compared with 395 the 
previous week. Neither division 
worked Saturday. 


Return of Plymouth and Chrys- 
ler division (including Imperial) to 
operations in Detroit during the 
latter part of the week helped 
Chrysler Corp. boost its output 
from 6,644 units the previous week 
to an estimated 7,450 last week. 

Dodge and DeSoto both were 
down in Detroit last week but 
planned to resume operations this 
week, officials said. | 

> a * 


Oa Detroit, except for the 
Evansville (Ind.) plant, all 
Chrysler Corp. assembly units were | 
on three-day schedules last week. | 
Evansville worked the same sched- 
ule as Plymouth’s home plant. 

A breakdown of Chrysler Corp. 
output showed Plymouth up from 
5,383 units during Christmas 
week to an estimated 5,700 last 
week; Dodge, down from 606 to 
550; DeSoto, off from 67 to 50: 
Chrysler division up from 455 to 
850, and Imperial, up from 133 to 
300. 





GM's decline from 46,097 units 
the previous week to 43,762 last 
week resulted from output losses | 
at all five divisions. 

Chevrolet eased off from 24,583 
to an estimated 24,000 units; Buick, 
which worked only two days, was! 
off from 6,905 to 5,601; Oldsmobile 
fell from 6,532 to 6,045 units; Pon- 
tiac rose from 6,052 to 6,100, and 
Cadillac dipped from 2,025 to 2,016.) 

Oldsmobile, Pontiac and Cadillac 
all worked three days. Chevrolet's 
Janesville (Wis.) and Flint plants 
worked three days, while other) 
Chevrolet plants were open 3% | 
days. | 

> - 

MERICAN MOTORS also! 

worked 3% days last week and 
turned out an estimated 2,700 cars, 
as compared with 2,698 units the| 
previous week. 

Car and truck output in Can- | 
ada last week totalled an esti- 
mated 3,966 units, as compared 
with 3,912 units a week earlier. 
Estimated yehicle output for De- 
cember was 26,976 units in Can- 
ada. 

Canadian output for the year 
totalled an estimated 412,010 cars| 
and trucks, compared with 472,766) 
in 1956.—(Martin L. Whitmyer.) 


* * * 


Chevrolet to Double 


Space in Atlanta 


DETROIT.—Chevrolet last week 
announced that it will almost 
double the factory space at its} 
automobile and truck assembly 
plant in Atlanta. 

General Manager E. N. Ccle said 
the expansion was necessary in 
order to give the plant “more elbow 
room” and “greater flexibility” for 
modern assembly operations. 

“Never has the assembly of auto- 
mobiles and trucks been as com- 
plex as it is today,” Cole said. 
“With the number cf body styles, 
paint colors, options and acces- 
sories steadily increasing over re- 
cent years, our products today are 
customized in nature. 

“We feel that trend will continue. 
To manufacture vehicles ‘in volume 


under such conditions requires 
more and more space.” 

Cole said the building addition, 
most of which will be two stories 
high, will add about 385,000 square 
feet to factory space which now 
totals about 407,000 square feet. 

+ * * 


White Increases Output 


20% at Cleveland Plant 


CLEVELAND.—White Motor Co. 
announced last week that it is in- 
creasing truck production here by 
about 20 percent, effective today 
(Jan. 6). 

The move is necessitated by an 
increase in orders during Novem- 
ber and December, according to J. 
E. Adams, manufacturing vice- 


president. He said the order back- 
log at White is the largest since 
last March. 


45 


Philadelphia Port 
Triples Number 
Of Autos Imported 


PHILADELPHIA. — Foreign-car 
imports in the Philadelphia port 
from January through July of this 
year more than tripled over the 
same months of last year, accord- 
ing to Fred C. Peters, collector of 
customs. 

Great Britain, Italy, and West 
Germany were the biggest shippers, 
he said. 

Bureau of Customs statistics show 
that during the seven-month period 
in 1956 a total of 904 foreign cars 
passed through the port. Of these, 
864 were from Britain and 40 from 
France for a total value of 
$1,242,183. 

Through July of this year, a total 
of 3,317 cars were imported here for 
a value of $4,131,048. 

United Kingdom shipped 1,861 
here. Italy was second with 934 and 
West Germany third with 321. The 
other shipments were Sweden, 103; 
France, 75; Canada, 22, and Mor- 
occo, one. 





|S-P Unveils Taxicab— 


The new Studeboker Econ-O-Miler taxicab hos been added to Studeboker-Packard 
Corp.'s line of automobiles and trucks. This new cab is now being operated in some 
39 cities less than 40 days after the first model rolled off the production line. S-P 
said that there ore many features designed for passenger comfort, including ample 
headroom and fiat floors with no step-up exits. A wide door gives easy access for 
passengers. Specially designed ports are said to give low maintenance cost and 


| Operating expense. 


Pros 


ts Shun Engineering .. . 





Dealer Finds Styling Sells 


By Guy Langley 
Staff Correspondent 


MANCHESTER, N. H.— “Today 


| people buy automobiles with their} 


eyes, “according to Roy Prince, who 


| began his career as a mechanic and | 


now, at 52, heads one of Manches- 
ter’s biggest dealerships, handling 
cars spanning 80 percent of the 
price range. 

“If a car pleases them, it’s 
what they want,” declared the 
head of the Roy Prince Motor 
Co., which sells Packard, English 
Ford and the new Edsel. 

“We used to have to explain even 
the composition of the valves. 

Customers wanted to see the 
springs underneath. In the last two 
or three years, people have not 
been interested in engineering. 

“They talk about going to black 


|ears but they don’t do it. In the) 
last few years, the black cars stay) 


with us. When cars are too con- 


| servative, sales drop. 


“No cars sell themselves. A deal- 
er has to keep after business, keep 
service up and satisfy customers.” 


Looking into the future, he pre-| 


dicts that some day turbine engines 


will replace the present piston mo-| 
tor which he says has reached its) 


peak. 

Basing his observations on his 
successful invasion of the field with 
the English Ford, Prince stated: 

“The foreign-car buyer is a dif- 
ferent type from the American-car 
buyer. He is looking primarily for 
economy, for something different 
from everybody else. He wants the 
feeling a woman gets when she 
wears a Paris gown.” 

Even as a boy, Prince was 
“crazy” about cars and built some 
creations of his own, somewhat in 
the manner of today’s hot-rodders. 

After working with Graham- 

Paige and Willys-Overland out- 

lets, he joined a Packard dealer- 


ship in 1931, becoming service 
manager two years later and 
| general manager in 1939. Then he 
became president and treasurer 
| of Roy Prince Motor Co. 

A native of Manchester, he is a 
past president of the Manchester 
Automobile Dealers’ Assn., area 
chairman of the National Automo- 
bile Dealers’ Assn. and has just 
been named vice-president of the 
Edsel Dealers’ Advertising Fund 
Assn. 

>. 
Motor Wheel Shift 
Elevates Wilcox 

LANSING.—Board and organiza- 
tion changes made by directors of 
| Motor Wheel Corp. have been an- 
|}nounced by M. F. Cotes, president. 
C. Russell Feldmann, prominent 
eastern investor 
who figured in 
recent Reo and 
Diamond T deals, 
was elected to 
the board of 
Motor Wheel to 
fill the vacancy 
caused by the 
resignation of G. 
A. Rentschler, of 
New York. 

Raymond J. 

R. J. Wileox Wilcox, who has 
been manager of the company’s 
automotive plant in Newark, Del., 
was elected executive vice- 
president. He had been with the 
company 21 years. 

R. A. Cole will retire March 1. 
He has been with Motor Wheel 37 
years. Stanley N. Johnson was 
elected vice-president in charge of 
manufacturing. He has been with 
Motor Wheel 36 years. William 
Curott, cost supervisor, was ap- 
pointed controller. He has been 
with the company five years. 
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Obituaries 


Henry C. McCrary Jr.; 


Headed Knoxville Firm 


KNOXVILLE, Tenn.—Henry C. 
McCrary jr., president of Morton- 
McCrary Motors, Inc. (Chrysler- 
Plymouth), was found dead in the 
basement of the firm’s building 
Dec. 19. Police said Mr. McCrary 
shot himself. 

Mr. McCrary and B. A. Morton 
jr. founded Morton- McCrary 
Motors, Inc., in 1936. Mr. McCrary 
was president of the Knoxville Au- 
tomotive Trade Assn. in 1947 and 
1957. 


* r * 


Frank W. Kelsey 


HUNTINGTON, Ind.—Frank W. Kelsey, 
retired automobile dealer and cattle 
breeder, died Dec. 21. He was 91, Mr. 


Kelsey was a Ford dealer here from 1915 
to 1927. After selling his interest in the 
firm, he acquired a Chevrolet franchise 
which he operated for 12 years. Mr. Kel- 
sey was born July 11, 1866, in Allen 


County, Ind. 
* * * 


John W. Rose 
ROCHESTER, N. Y.—John W. Rose, 59, 
secretary-treasurer and general manager of 
Haliman’s Central Chevrolet Co., died Dec. 
19. Mr. Rose also was secretary-treasurer 
of Haliman’s Chevrolet in Johnstown, Pa. 
* * * 


John F. Hunter 
TOLEDO.—John F. Hunter, 61, former 
Toledo congressman who operated an auto 
dealership in Alexandria, Va., died of a 


heart attack in Alexandria Dec. 19. 
* * * 


Ernst Busse Sr. 
CHICAGO.—Ernst Busse sr., 68, who 
retired seven years ago as vice-president 
of Busse-Bredemann (Buick), died Dec. 16 
at his home in Park Ridge, Ill., where the 
dealership was located. He helped found 


the firm in 1912. 
* * * 


Frank M. Thayer 
BOSTON.—Frank M. Thayer, 70, general 
manager of Robie Cadillac Renting Co., 
Inc., Boston and Cambridge, died Dec. 
24 at a hospital in Roxbury. 
* * * 


Thomas Gourley 
SWEETWATER, Tenn.—Thomas Gour- 
ley, 38, owner of Tom's Motors here, was 
killed in an automobile accident near here 


Dec, 22. 
* * * 


J. Warren Cunningham 
NIAGARA FALLS, N. Y.—J. Warren 
Cunningham, an Oldsmobile dealer here 32 
years, died Dec. 19. He was 68. Mr. Cun- 
ningham owned and operated the former 
Cunningham Oldsmobile, Inc., prior to his 


retirement in 1950. 
* * * 


Joseph S. Harley 

DETROIT.—Joseph 8. Harley, 53, co- 
owner of Harley Buick, Inc., here, died 
Dec, 26 at his home in suburban Bioom- 
field Hills. His father, Joseph C. Harley. 
founded the dealership in 1910. Since the 
founder's death in 1943, the firm has been 
run by his sons, Joseph and Edward. 

* * * 


Thomas J. Northway 
ROCHESTER, N. Y.—Thomas J. North- 
way, 87, automobile dealer here for many 
years, died Dec, 22. In 1904 he became a 
Ford dealer and continued active in the 


business until his retirement in 1938. 
. + 


» Thomas H. McElvein Jr. 
BUFFALO.—Thomas H. McElvein jr., | 
75, a leader in automobile trade circles in 
New York State for many years, died Dec. | 
23. He served as NADA director for three 
years, as president of the New York State 
Automobile Dealers Assn. for one term and 
as president of the Buffalo Automobile | 
Dealers Assn. for five years. He served as 
executive vice-president of Cooley Motors | 
Co., Inc, (Ford). 
* 





} 
M. C. Bledsoe Jr. 
SHREVEPORT, La.—M. C. Bledsoe jr., | 
60, general sales manager of Bledsoe Motor | 
Co., died Dee, 20 of injuries reecived in| 
an auto accident. He was a past director 
of the Dealers Council Body of American | 
Motors and was a director of the Louisiana 
Automobile Dealers Assn. 
* * * 


Wilbur P. Dixon 
CREWE, Va.—Wiilbur P. Dixon, 76, 
automobile dealer here for 34 years, died 
. 23. 


J. W. Lane 
BARTLESVILLE, Okla.—J, W. Lane, 


81, automobile dealer, died Dec, 25. 
* * * 
Lewis P. Kalb 
DETROIT.—-Lewis P. Kalb, 69, execu- 
tive vice-president of Continental Motors 


Corp., died Dec. 28 following a long iliness. 
He began his automotive career in 1910 
with Pierce-Arrow Motor Car Co. in Buf- 
falo. After working for Kelly Springfield 
Motor Truck Co, and World War I service 
in the Army, Mr. Kalb. joined Continental 
Motors in 1921. He was named vice- 
president and a director in 1939. 
* * * 


Willard M. Cornelius Sr. 
DETROIT.—-Willard M. Cornelius sr., 73, 
chairman of Parker Rust Proof Co., died 
Dec, 19 at his home in Fort Lauderdale, 


Fila. 
* * * 


William C. B 

NEW CASTLE, Pa.—William C_ Bryan, 
former owner of an auto dealership here, 
has been declared dead by a court decree 
establishing Aug. 4, 1956, as the date of 
death. Mr. Bryan failed to return to shore 
on that date after paddling a surfboard 
a mile offshore at Waikiki Beach in the 


| Ohio and served until 
* 





Hawaiian Islands. The Coast Guard, in a 
four-day search at that time, failed to find 
any trace of him. 


Leonidas Dyer 


ST. LOUIS.—Former Rep. Leonidas C. 
Dyer, author of the 1919 motor vehicle 
theft law known as the Dyer Act, died 
here Dec, 15. He was 86 years old. 

* * * 
Samuel R. Beaty Sr. 
KNOXVILLE, Tenn.-;Samuel R,. Beaty 


founder of Beaty Chevrolet Co., 
Mar, Calif., where he 


sr., 73, 
died in Corona del 
had lived since 1952. 
ok * * 
Everett DeWitt 

JACKSONVILLE, Iil.—Everett 
62, owner of DeWitt Motor Co. 
Oldsmobile), died Dec. 29. He was an 
NADA member. 


* * 

Richard A. Connell] Jr. 
DETROIT.—Richard A. Connell jr., 
former part owner of Dick Connell 
rolet and part owner of Cal 
Cadillac Co., died Dec, 30 
* * * 

William Riorden Noonan Sr. 
NEWARK, N. Y.—wWilliam Riorden 


DeWitt, 


+ 


36, 


Connell 


Noonan sr., 67, who had operated a Chev-| 


rolet dealership here since 1927, died Dec. 
13 at a hospital here. He opened a Willys- 
Overland dealership in Rochester, N. Y., in 
1919. A year after starting Newark 
Motors, he purchased Wayne Chevrolet in 
Lyons, N. Y., and added an Oldsmobile 
franchise at both dealerships in 1930. Mr. 
Noonan was a member of the New York 
State Automobile Dealers Assn. and area 
chairman of NADA. 
a” + + 
Harry C. Fowler 
SAN FRANCISCO.- 
77, pioneer Buick salesman, died Dec. 23. 
He was with Howard Automobile Co., 
former West Coast Buick distributor, from 
1909 until the firm quit business in 1950. 
He was the first person to drive an auto- 
mobile up San Francisco’s steep Nob Hili 
and is credited with having taken the 
first shipment of automobiles to Alaska. 
In 1906, he appeared with Barney Oldfield 
in a Broadway theatrical production with 
an automobile racing theme. 
- > + 
Earl J. Jones 
ZANESVILLE, O.—Eari J. Jones, 64, 
who operated a Ford dealership here for 
several years, died Dec. 22 in a Zanesville 
hospital, He had wide business interests 
including coal mining and newspapers. 
© + = 
Russell Stewart Begg 
CLEVELAND.—Russell Stewart Begg. 
70, who retired from General Motors in 
1952 after setting up machinery for pro- 
duction .of the Holden car in Australia, 
died Dec. 23 in a Cleveland hospital. He 
had served as a designing engineer for a 


(Cadillac- | 


Chev- | 


in his home. 





Harry C. Fowler, | 








number of early auto companies including | 


Jordan, Thomas, Jeffrey, Chalmers and 


Hudson. 
* * * 


John E. Hunter 
ALEXANDRIA, Va.—John E. Hunter, 
61, an auto dealer here. died Dec. 19 in 
an Alexandria hospital. He was elected to 
Congress in the 1930s while a resident of 
1942. 
* * 


Roger W. Topping 
ASHLAND, O.—Roger W. Topping, 68, 
auto dealer here for more than 50 years, 
died Dec. 20 at his home. 
* * * 


Herman A. Sefert 

LOUISVILLE, 0.—Herman A. Sefert, a 
former automobile dealer, died Dec. 20. 
He was 51. From 1936 to 1942, Mr. Sefert 
was a partner in a Chevrolet dealership 
here. 

* * * 
Carl Ludovici 

CHESTER, W. Va.—Cari Ludovici, 65, 

owner of Ludovici’s Pontiac Sales & Serv- 





ice here for the last 17 years, died Dec. | 


22 in a Cleveland hospital after several 


months’ iliness. 


Classified Want Ads 


HELP WANTED Z 
MANAGER WANTED FOR large 








SALES 
dealership handling one of the ‘‘Big 3. 
Must be able to take complete charge of 
Sales Department and production is of 
an essence. This position is open in one 
of the largest metropolitan cities in the 
Rocky Mountain area, Pay scale best in 
the country. Please answer fully, giving 
detailed statement of experience. Your 
reply will be kept in strict confidence. 
Box 7782, c/o Automotive News, Detroit 
26. 


GENERAL MANAGER—General manager 
needed for large volume dealer handling 
one of the ‘‘Big 3’’ in the Rocky Moun- 
tain region. Must have had at least 10-15 
years’ experience in handling a volume 
operation. Guaranteed car expenses, sal- 
ary, commission and bonuses make this 
position one that a competent and go- 
getting general manager cannot pass up. 
Box 7783, c/o Automotive News, Detroit 
26. 

ITALIAN MANUFACTURERS: Equipment 
diesel engines, injectors, elements for 
American Bosch—General Motors, C.A.V. 
~~ Caterpillar — International etc., seek 
agents in U, 8S. and Canada. ‘‘DISITAL,”’ 
Via Lessona 13, Torino, Italy. 








SERVICE MANAGER 


For leading FORD dealership in 
large eastern metropolitan area. 


Must be willing te 
eeatalreee Se Gey 


ing directing men—and fete <- 

thru on oli phases ef service mee 
and bonus commensurate with 

Give full detelis in letter te: 

Bex 7862, c/o Autemotive News, 


Detroit 26, Mich. 











FW SP NP 


Reaching an estimated 150,000 
RATES: TWENTY-TWO CENTS 


readers 
(22¢) 


CUT ToT tre) 
PER WORD FOR EACH 


in all branches of the nation's automotive industry, | 
INSERTION. 


POSITION WANTED ADS, | 


Tle PER WORD. PAYMENT IN ADVANCE OF INSERTION REQUIRED. Ads may be signed with full name 


and address at regulor rates. 


Add One Dollar 


($1) 


is 


Box Number ads are forwarded to advertiser, unopened. Display ads 
TEN DAYS IN ADVANCE OF PUBLICATION DATE. Contract rates supplied upon request. 


WANT AD DEPT., 


HELP WANTED 


SALES 
REPRESENTATIVE 


Excellent Opportunity 


Well rated, 43-year-old, large volume seat 
cover manufacturer with national distribu- 
tion has certain territories open. 1958 line 
is very complete, 


low priced, and de- 
signed especially for sale to seat cover 
installation specialists, accessory stores, 
car dealers, super service stations, etc. 9) 
Right salesman can increase his earnings 
considerably. No objection to non- 
conflicting side-lines, 


R. M. Thomas Company, Inc. 


Muncie, Indiana 





PRODUCT PROMOTION—A large mid- 
western manufacturer of parts for the 
automotive aftermarket is looking for a 
creative man who can take a top quality 
product line and make it grow. The man 
we want must have enthusiasm and 
imagination with several years of experi- 
ence selling through automotive jobbers. 
He should be between 23 and 35; equally 
at home writing direct mail copy or sales 
meeting scripts. Attractive fringe bene- 
fits and salary commensurate with quali- 
fications, Write in confidence giving com- 
plete resume and present or desired sal- 
ary. Box 7787, c/o Automotive News, 





Detroit 26. = oe 
WANTED — SALESMEN to sell the book 
‘Auto Costs'' which features factory 


invoice prices of all 1958 cars and equip- 
ment. Huge demand from auto dealers, 
banks, finance companies and leasing 
companies, High commission—No terri- 
tory restrictions. Write Auto Costs, Box 
224, New York 1, N. Y. 


ASSISTANT SERVICE MANAGER who 
can sell customer labor to Lincoln and 
Mercury owners. Salary $6,000 plus lib- 
eral incentives. Telephone Bill Phillips, 
MUtual 4-4761, Lakeland, Florida. 


POSITION WANTED 


this classification for the 
employment 
accepted at 
per 
nsertion. $1.00 per in- 
vse of a box Cash 
Half-rote does CT hd 
Ts) nm this section 


Me le ae 
Te eT 
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La 
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GENERAL MANAGER—Proven record of 
ability to produce good profits with multi- 
million dollar volume operation. Forty- 
five years of age, married, and with over 
twenty years of top level experience as 
operator. Can show ample proof af ex- 
cellent promotional ability, and a high 
degree of managerial! skill in planning, 
organizing and personnel relations. Pre- 
fer dealership where owner plans to par- 
tially or fully retire and offers an oppor- 
tunity for an investment either now or 
eventually. Location and remuneration 
are secondary to the opportunity offered. 
Will arrange for an interview at your 
dealership or at the N.A.D.A. convention | 
in Miami. Box 7753, c/o Automotive| 
News, Detroit 26. 

SALES MANAGER — Chevrolet preferred. 
Proven record of ability to handle men 
and to produce high profits, plus a long 
record of hard work and high integrity. 
Age 38, married, experienced in all 
phases of management. I prefer a deal- 
ership where the volume is now not sat- 
isfactory, and where able promotion and 
the building of a hard-hitting sales force 
will put tbe business in the black. 1,200 
car minimum desired. If the owner plans 
to partially retire, I would be willing to 
re-invest a part of my remuneration now 
or eventually. Now living in Jersey, but 
will locate anywhere in the northeast. 
My employers have been informed of this 
ad. Will arrange for an interview at 
your dealership. Box 7793, c/o Automo- 
tive News, Detroit 26. 


SALES MANAGER-GENERAL MAN- 
AGER - Used-car manager. Twenty-five 
years’ experience all phases. With pres- 
ent employer five years. One thousand 
new-car dealer—soid 1,500 in 1953, Wish 


to locate Miami area—smali or large 
operation. Available Miami interview 
from Feb. 15th. Box 7788, c/o Automo- 


tive News, Detroit 26. 





ACCOUNTANT - OFFICE MANAGER, six 
years’ automotive accounting experience. 
Presently living on east coast, desires 
to relocate in Los Angeles or suburban 
area. Box 7789, c/o Automotive News, 
Detroit 26. 





GENERAL SALES MANAGER—Age 30, 
extensive experience in all phases of 
dealer operation. Interested in dealer 
wanting to build strong high type pro- 
ductive sales organization and higher | 
profits, Prefer east or midwest Chrysler | 
or GM. Factory references. Box 7790,| 
c/o Automotive News, Detroit 26. | 


BUSINESS MANAGER, diversified experi-| 
ence, qualified to assist general manager 
and handle all finance responsibilities. | 
Chevrolet and Ford large volume dealer | 
experience. Can interpret financial state- 
ment; have expense reduction experience. | 
Bow 7791, c/o Automotive News, Detroit/ 

* i 





POSITION WA NTED 


WHAT HAVE YOU FOR ME? Qualifica- 
tions—Education: B.S. degree Purdue 
University, graduate of Chrysler Corp. 
Conference of Business Management. 
Experience: Over 11 years of retail ex- 
perience in auto sales; salesman of new 
and used cars, parts sales, service sales, 
assistant sales manager, 


insertion for use of a box number 


yi es 


$12.30 per column inch. CLOSING: 


| 


sales manager, | 


bookkeeping and office management, used | 


car manager, dealer. Possessions: Abil- 
ity, energy, ambition, desire, will, youth, 
health, family. For more detailed infor- 
mation write to Box 7792, c/o Automo- 
tive News, Detroit 26. 








SALES MANAGER OR USED CAR MAN- 


AGER. Experienced in every phase of 
dealership operation. Past nine years as 
general manager same employer. Oldsmo- 
bile, Cadillac, GMC Truck experience. 
Family man, 
ences. You give me the opportunity and 
I will give you a good, hard-hitting sales 











force. Prefer west. Box 7806, c/o Auto- 
motive News, Detroit 26. 
BOOKKEEPER—Office Manager, age 29, 


nine years’ GM experience, desires mid- 
west position. Box 7805, c/o Automotive 
News, Detroit 26 


DEALERSHIPS AVAILABLE 


| DEALERSHIP HANDLING EDSEL In 
city. | 


southeastern 
Ideal main street 


industrial 
location. Eye-appeal- 
ing signs, building completely redeco- 
rated. Showroom, office and shop com- 
plete with new equipment. Used-car lot 
included, Buy inventory, equipment, lease 
building. No cars. Box 7794, c/o Auto- 
motive News, Detroit 26. 


DEALERSHIP HANDLING LINCOLN- 
Mercury-Continental. Large black topped 
used-car lot adjacent to building. Best 
location in town of 25,000 in southern 
Michigan. 
lease. Parts and equipment can 
bought at right price. Box 7795, 
Automotive News, Detroit 26 


DEALERSHIP HANDLING RAMBLER 
available in southeast Georgia industrial 
city. Old established dealer, must sell 
due to failing health. Buy inventory and 
equipment, no cars. Lease building Must 
have factory approval. Box 7796, 
Automotive News, Detroit 26 


Michigan 





be 
c/o 


good character and refer-| 


| 


No property to buy, excellent) 


c/o 


AUTOMOTIVE NEWS, 2666 PEN@BSCOT BUILDING, DETROIT 26, MICH. 


DEALERSHIPS AVAILABLE a 


DEALERSHIP AVAILABLE handling 
Lincoln-Mercury in central east Texas 
county seat. Population over 27,000. Best 
location and facilities in town, Buy parts 
and equipment and lease building. Dealer 
selling to devote full time to other busi- 
ness interests. Write Box 7797, c/o Auto- 
motive News, Detroit 26. 





GM DEALERSHIP, Southern California 
metropolitan area, No blue sky or real 
estate; just parts and equipment. Box 
7798, c/o Automotive News, Detroit 26, 

DEALERSHIP HANDLING FORD, 100 
car potential. Buy only what you need 


to operate. Moving to larger dealership. 
Must close deal by Feb. 1, 1958. Ed- 
ward's County Motors, Albion, Il. 


DEALERSHIP HANDLING PONTIAC in 
metropolitan Detroit - Established 20 
years one location. $25,000 will handle. 
Box 7799, c/o Automotive News, Detroit 
26. 

DEALERSHIP HANDLING BUICK— 
FLORIDA. One of the best towns in 
Florida, approximately 15,000. Signed my 
first Buick contract in 1929 and want to 
retire. It will be necessary for you to 
have Buick’s approval and sufficient capi- 
tal. In reply give your entire business 
experience and banking references. Box 
7746, c/o Automotive News, Detroit 26. 


HANDLING MERCURY-LINCOLN South- 


west city af 20,000. Attractive lease, low 
overhead. Internal Revenue and other 
interests force sacrifice. Box 7803, c/o 


Automotive News, Detroit 26 


“BIG 3°’ franchise in Connecticut, Caplan 
& Connors Brokers, 145 Holcomb §&t., 
Hartford, Conn. 


AUTO AGENCY—Handling Edsel in fast 
growing California community near Los 
Angeles. Approximately $24,000 will han- 
die. Box 7716, c/o Automotive News, 
Detroit 26. 


DEALERSHIP NOW HANDLING PON- 
TIAC in large New England city, fine 
location, excellent service and parts vol- 
ume. Desirable lease. Complete equip- 
ment. Priced right because owner is 
retiring. Box 7764, c/o Automotive News, 
Detreit 26. 

















HELP WANTED 





SALES ADMINISTRATORS 
Capable of Growing in The 
AIRCRAFT SALES MANAGEMENT 
FIELD 


Beech Aircraft, world's leading manufacturer of pri- 
vate and business airplanes, has openings for men with 
proven executive capabilities to serve as Regional 
Sale Managers. These positions require administrative 
sales experience in the wholesale field (preferably 


automotive, road buildin 


equipment or other heavy 


transportation equipment). Applicants should be 35 or 
under, hold a current pilot's license with at least 400 
hours flying time and be willing to travel. Resumes 
should outline administrative sales experience, include 
photo and statement regarding approximate current 
earnings. Please direct replies to Roy A. Kunz, Execu- 


tive Personnel Department. 


BEECHCRAFT 
BEECH AIRCRAFT CORPORATION 


Wichita 


will not be contacted. 


Managers Wanted for 
Auto Salvage Yards 


Wonderful opportunity for experienced men to manage auto 
salvage yards. Must know parts, how to bid on salvage, be 
able to hire and train counter men and yard men. Excellent 
salary plus profit-sharing plan, insurance benefits and paid 
vacations. Car furnished. We want ambitious men who want 
to make money and will stake their future with an aggressive, 
well-capitalized organization which plans to expand its present 
salvage operations into a chain throughout the country. Reply 
in your own handwriting, outlining age, experience, education, 
present salary, and the city you would prefer. Your employer 


Write John T. O'Caliahan 
Box 7781, c/o Automotive News, 
Detroit 26, Mich. 
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DEALERSHIPS AVAILABLE 


se SALE—Large heavy duty truck deal- 
@ship in Chicago metropolitan area. 
Partner wishes to retire after 41 years in 
the truck business. Growing, active or- 
ganization with sales over $2,000,000 per 

r. Address inquiries to Box 7774, c/o 
Automotive News, Detroit 26. 


ZANDLING CHEVROLET AND OLDSMO- 
BILE, outskirts of Providence, R. I. 
Buy parts and equipment. Used cars op- 
tiona!. Lease modern building, used-car 
jot at reasonable rent. Factory approval 
gecessary. Write Box 7772, c/o Automo- 
tive News, Detroit 26. 





Southern California 
Dealership Available 
handling 


DeSOTO- PLYMOUTH—Metropolitan ey 
in fastest growing area in the U. 

Selling approximately 1,000 new aa 
used cars annually. A Real Money 
Maker! Ideal location—Excellient lease— 
Modern ae equipped sales, 
service bod ~— Two used-car lots 
adjoining. considered include 
background, eneemn and financial 
status. Must qualify for Chrysler Corp. 
approval. All replies in confidence. Box 
7800, </o Automotive News, Detroit 26, 
Mich. 


° 
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DEALERSHIPS AVAILABLE 


DEALERSHIPS WANTED 





AGENCY HANDLING OLDSMOBILE- 
CADILLAC, Small town in western Penn- 
sylvania, Beautiful setup. 73% absorp- 
tion, Must have factory approval, Box 
7775, c/o Automotive News, Detroit 26. 


DEALER HANDLING OLDSMOBILE and 
GMC wants to retire. Small town central 


Michigan on main highway. Approval of 300 TO 


Oldsmobile necessary. Box 7773, c/o Auto- 
motive News, Detroit 26. 


DEALERSHIP IN LOS ANGELES now 
handling DeSoto-Plymouth, same location 
over 20 years, 800 new car potential. 
Service operation exceptionally good. Buy 
only parts, equipment, furniture, 
fixtures on fair appraisal. Have good 
lease with excellent facilities, Box 7759, 
c/o Automotive News, Detroit 26. 





WAN TE D — ACTIVE, EXPERIENCED 


PARTNER large well established im- 
ported car dealership southern New Eng- 
land, Principals only, Box 7739, c/o Auto- 
motive News, Detroit 26. 


DEALERSHIPS WANTE dD 


DEALERSHIP WANTED—GENERAL MO- 
TORS Agency, 200 to 400 new-car sales 
per year, located New Jersey or Eastern 
Pennsylvania. Prefer division dualed with 
Cadillac. All replies will be respected as 
confidential. Reply to Box 7761, c/o 
Automotive News, Detroit 26. 





WANTED: WESTERN STATES franchise. 


Any size, any price. Cash. Factory ap- 
proved. Replies held in confidence from 
everyone. Box 7748, c/o Automotive 
News, Detroit 26. 
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ESPECIALLY FOR AUTOMOBILE MEN 


Make 1958 Your Best Year Yet 


START YOUR OWN DEPRESSION-PROOF BUSINESS 
ON AN INVESTMENT OF LESS THAN $1,000 


Net $50. to $75. a Day 


YOU PROVIDE A SERVICE NEEDED BY 
ALMOST EVERY AUTOMOBILE DEALER 


You regroove tires for him, and you are 
| atvemely well-paid for servicing this ready 
made market. You'll find it a field of profit 
that's almost unlimited. 


With smaller margins, the automobile dealer 
must cut costs wherever he can; yet, he can't 
sell his used cars with slick tires, Regrooving 
is, for him, the sensible, low cost answer. 


it gives his tires the deep tread and safe 
| traction that his customers demand. 


A BUSINESS BUILT AROUND AN AMAZING 
PIECE OF PRECISION EQUIPMENT 

it's the portable, electric, AUTOMATIC 
Honeycutt TIRE REGROOVING MACHINE. 
lt grooves all standard passenger car and 
truck tires through 11:00x22. And it does 
a uniformly perfect job every time. 


PAYS FOR ITSELF—Out of Profits— 
IN JUST THREE MONTHS 


it will return your entire capital investment 


within 90 days—and that’s over and above 
the excellent income if pays you. 


SEVEN OTHER MAJOR 
SOURCES OF INCOME 


The Honeycutt is an open door to profits 
from fleet operators, trucking companies, 
tire wholesalers and service stations, as well 
as automobile dealers. All are lucrative and 
stable sources of income. 


HUNDREDS OF OPERATORS IN 
ALL PARTS OF THE U.S.A. AND 
CANADA ARE GETTING RICH 


The Honeycutt Machine is not magic, but 
it does give a man with a little push and 
hustle an opportunity to create for himself 
an income that is far above average. It's a 
proven fact:—the Honeycutt will MAKE YOU 
MORE NET PROFIT WITH LESS CAPITAL 
OUTLAY THAN ANY OTHER EQUIPMENT. 
Available 


A Finance Plan is 


For information—Write, Wire or Call 


HERMAN SMITH DISTRIBUTING CO. 


1803 Dalles Ave. 


Houston 3, Texas 


Phone CA 7-9545 





CARS FOR SALE 


PUBLIC SALE OF 
COMMONWEALTH OF PENN- 
SYLVANIA USED CARS 


YEAR OLD CARS—CHEVYS—FORDS—PLYMOUTHS 


Will be offered for sale on sealed bid basis monthly by the Department of 


Property and Supplies. 


General public and dealers are invited to bid. Invitations to bid listing cars 
and trucks, together with instructions to bidders, may be obtained by writing 


to: 


J. D. Adams, Director, Automotive Bureau 


COMMONWEALTH GARAGE 
22nd & Forster Streets, Harrisburg, Penna. 





DEALER SERVICES 


“PROFIT 


GUARD” 


Every new vehicle sale you are on with competition exposes you to the 
possibility of no profit or even a substantial loss. In this very competitive 
market dealers can no longer afford to guess. 

“PROFIT GUARD" is the answer. It enables you to determine your true profit 
in advance, then relate it to the actual wash-out profit. There has never 
been anything like it. Play safe in 1958. Order “Profit Guard” immediately. 


THE COST IS ONLY $14.95 


(5% discount if your check accompanies order) 
You'll save several times its cost on the first deal. 


AUTOMOTIVE 


JAIKINS BLDG. 





ENTERPRISES 


BIRMINGHAM, MICH. 





| Motel Broker, 


DEALERSHIP WANTED—General Motors 
agency selling 200 to 400 new cars per 
year. Prefer New Jersey but will seri- 
ously consider eastern Pennsylvania, 


eastern New York or Connecticut, All 
replies held in_ strict confidence. Box 
7804, c/o Automotive News, Detroit 26. 


500 CHEVROLET—Single dealer 
town. Rent only. Cash, Factory approved. 
All replies held in strict confidence as I 
appreciate your position, Definitely not a 
‘‘wheelem’’ operator, Box 7777, c/o Auto- 
motive News, Detroit 26. 


BUSINESS OPPORTUNITIES 





and| TAMPA FLORIDA’S most beautiful car 


lot, in the heart of automobile row on 
the corner of Oak & Florida avenues, for 
sale or lease. Displays 70-80 cars. Mod- 
ern signs and lighting, terraced and 
paved, air conditioned general offices and 
closing booths. Three stall shop, three 
driveways into lot, Street parking per- 
mitted on both streets. Currently leased 
o ‘‘Big Three’’ dealer, but available im- 
mediately. Sale price $65,000. Lease $550 


per month. Contact Wm. B. Abramson, | 


P.O. Box 1116, Dunedin, Florida. 





MOTEL — FLORIDA 


Deluxe ocean front, Daytona Beach. 24 rentals 


and owner's two-bedroom apartment. Excel-| 


lent close-in location. A good time to buy 
now with two full seasons of business ahead. 
Requires $75,000 cash down. Harry Elmore, 
2011 S. Atlantic Ave., Daytona 
Beach, Florida. 





INVEST $2,200—MAKE 
Saquare.’’ Exclusive territory. Established 
23 years. Manufacture and distribute to 
jobbers and dealers successful used-car 
reconditioners. A necessity. Excellent re- 
peats. A profitable side-line, Write 
777 News, 


$25,000—*‘On the 


7778, c/o Automotive 





| USED-CAR LOT in rapidly expanding com- 


| 





TRUCK DECALS; 


All Makes & Models 


munity 50 miles from Los Angeles, $3,750 


includes improvements, long lease $125 
monthly, Box 7785, c/o Automotive News, 
Detroit 26. 





DEALER SERVICES 





Inventory Service 
Buying or Selling a Dealership 


© Buy Right © Sell Right 
Parts—Accessories—Equipment 


Call or write for service details. 


Automotive Inventory 
Service Co. 


| 10040 Freeiond, Detroit 27, Mich., WE 3-6445 





LOST another new car sale? Did you lose 
the deal by a few dollars? Help yourself 
to your competitors’ costs, ‘‘Auto Costs’’ 
is a complete, concise and accurate book 
containing factory invoice prices of all 
1958 automobiles and equipment. Dis- 
cover how much your competitors’ cars 
really cost and you'll know the kind of 
deal it takes to beat them! Used by auto 
dealers throughout the nation. ‘Auto 
Costs"’ is only $10.00 per copy, which in- 
cludes free supplements containing all 
price changes and model revisions that 
occur throughout the model year. Send 
$10 for the 1958 edition or only $18 for 
a 3-year subscription. Auto Costs, Box 
224, Dept. 1Z, New York 1, N. Y. 


MILITARY BUSINESS 


— Got Your Share? — 
Military people will want to: 
Finance for 30 to 36 months. 
Register and Title car out of state. 
Take car overseas without refinancing. 
Get low, money saving, financing rates. 


Take immediate delivery. 
We specialize in such transactions on a sim- 
plified, no trouble, without recourse basis for 
officers and first three grades enlisted per- 


sonnel. 
Miltary 

Finance Co. Acceptance Corp. 
502 Tioga Bidg., P. O. Box 2166 
2020 Milvia San Antonio, Texas 
Berkeley 4, Calif. CApitol 6-268! 
THornwall 5-2275 

“Worldwide Financing for Milltery 

Personnel” 
MANUFACTURERS’ REPS 


NO COMPETITION. 


NEW PRODUCT — 


Well established reps to sell automotive 
accessory. Patented AIR-SCOOP to in- 
crease efficiency of air circulation in 
automobiles. No time to lose. Write: 
Ideation, Inc., 2906 So. Tuttle Ave., 
Sarasota, Fla. 


WANTED: Direct representative or manu- 


facturers’ agent to handle complete line 
of Holmes Wreckers and Towing Equip- 
ment. Must travel South and North Da- 
kota, Minnesota and Wisconsin. Write 
Ernest Holmes Co., 2505 East 43rd St., 
Chattanooga, Tennessee. 


DECAL TRANSFERS 


no charge for sketch; 
durable, brilliant colors. Write for sam- 
ples. Allied Decals, Inc., 8456 Hough, 
Cleveland 3, Ohio. 


CARS FOR SALE 





Fleet Leased Cars 
1955-1956-1957 
At Wholesale 
-~ Factory Equipped 
Available in All Major Cities 
HERTZ CAR LEASING DIVISION 
Address: 


l. E. SPATIG 
218 So. Wabash Avenue 
Chicago 4, Illinois 
PHONE: WAbash 2-1600 








Box | 
Detroit 26. | 





ee 


es 


CARS FOR SALE 


VOLKSWAGENS 
"56 °57 '58 
Wholesale - Wholesale 


Transportation arranged to 
all parts of the country— 
Foreign cars, all makes and 
models. 


Bell & Savage Motors 
Foreign Car Division 


1431 Sylvia Lane 
East Meadow, N. Y. 
{Vanhoe 3-1407 
(Call before 1 p.m.) 


1957's 


DEALERS ONLY 


CHEVROLET BEL AIRS, 
FORD 500'S, 
BUICK SPECIALS, 
OLDS SUPER 88'S, 
CADILLAC 62'S 


—all with automatic transmission, 
power steering, radio, heater and 
seat covers—Buicks, Olds and Cads 
with power brakes— 


These are clean low mileage cars 
available for inspection in heated 
inside storage at 9 W. Kinzie, 
Chicago. 

For 


information call, write or wire 


HERTZ RENT-A-CAR 
9 W. Kinzie 
Chicago, Illinois 


DElaware 7-7272 Don Miller 





CARS WANTED 


SEVEN PASSENGER CADILLAC limou- 
sines. Ridgway-Baker, Belmont 4-6611. 


2836 N. E. Sandy, Portland 12, Ore. 


PARTS WANTED 


WANTED: Chevrolet and Ford abeolete| 
parts for export, 1928 and up, Passenger 
cars and trucks. Send lists for immedi- 
ate orders to: Jack’s Auto Parts, 492 
Main St., Fort Lee, New ne, Oe ee ee 


- MAILING LISts LISTS 


DEALERS MAILING LIST—Ford, Chev- 
rolet, Plymouth, DeSoto, Chrysler, Olds- 
mobile, Pontiac, Buick dealers, Complete 
national list, January, 1958 checked. On 
addressed labels, 35M, $14 per M. Box 
7801, c/o Automotive News, Detroit 26. 


SHOP EQUIPMENT FOR SALE 


BEAR — TELALINER complete, $1,500. 
Harden Chevrolet Co., Circleville, Ohio. 


ANTIQUE CARS FOR SALE 


1911 HUPMOBILE roadster, completely 
renewed. 1938 Chrysler—A classic—spe- 
cial built limousine for chief of Auto- 
Lite Co., 14,000 honest miles, original 
tires. 1935 Hupmobile sedan, original 
throughout, original tires, excellent con- 
dition. Model A coupe, J. J, Ellis, 3881 
W. Bancroft, Toledo, Ohio. 


‘41 LINCOLN CONTINENTAL convertible. 
Purchased from the original owner. This 
car is absolutely mint throughout and is 
believed to be the finest one in the coun- 
try. Box 7807, c/o Automotive News, 
Detroit 26. 


MISCELLANEOUS 





FOR SALE: One nearly new Fruehauf 5- 


car trailer. Call or write: E. C. Riley or 
Max R, Dudley, Cawker City, Kansas. 
Telephone: No, 179 or No, 152. 


Car Dealer (] 
Jobber [] 


Make of Car...... i 


Insurance [] 











New Subscription Order: 


Send Automotive News to Address Below 
U. S., Canada and U. S. Possessions 
One Year $8 [] or Two Years $14 [] 


All Other Countries — One Year $12 [] or Two Years $20 [) 





AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 


TRADE CONNECTION: 
Truck Dealer [1] 








BLUE ® CHIP 
TOW-PILOT 


WITH LUBRICATED 
AUTOMATIC BRAKE 
& GUIDE CABLES 


DEALERS’ SPECIAL (F.O.8. Factory Net) 
$52. 35 = Fed. Tax Included 


THE FAMOUS 
MOTO-MATIC 


TOW. ‘cam 


Four a. 


DEALERS’ SPECIAL (F.O.8. feaer. Net) 
$44.85 Fed. Tax Included 
& a 
Liberal Quantity Discounts 
To Distributors 


Write for Illustrated Catalog 
Factory Sales Division 
PILOT DISTRIBUTING CO. 

BATTLE CREEK 9, MICH. 
Phone WO. 2-5257 All Dept's 
“Leaders in the Industry 
Since 1939" 

Canadian Distributors 


FIVE WHEELS, LTD. 


599 Yonge St. 
Terento, Ontario 


— NCU THC 


Ci. XOM-PLATE 
Refinish bumpers, grilles, etc. CHROM-PLATE 
can be applied to any chromium or painted 
surfaces. 


100 Bumper Kit only $19.75 





Money back guarantee. Anyone can apply. 
— Check or money order—kits sent 
ppd. 
ss Wanted—Special Deal—2 kits only 
Pui the shine back on those old cars! Order 
today. 


MASA SALES 


2400 Stevens N. E. Albuquerque, 


Automatic BraKinG 


WITH UNIVERSAL = ¢ 515 


New Mexico 


WRIST ACTION 
AND BRAKE HOOK-UP 


QUICK-TOW Bumper- 
to-Bumper 


TowKinG Hest-Up $4500 


**Add $10.00 for Guide Cables 


—SPECIAL— 
Protect Covers (Tailor Made) 
EX HVY Beg with Shidr Strap........$3.50 
SAFETY CHAINS, set of 2, only....$2.75 


TEEL (T RRYIN 
CASE with Wheels ol $13.95 
05 


Plate Holders 
Tow Bar Sales Co. 
Exclusive Factory Distribvtors 
AS NEAR AS YOUR PHONE 
DE 2-0700 AN 3-8888 Nites: BA |-8717 


Call Collect .“%,22. 


on $100.00 
40 So. Clinton St., Chicago 6, Ill. 


Hairpin 
Cotter Keys 


eeeeee 


Manufacturer [] 


Financial [) Supplier [1] 


© Mowecesececes 
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You, have the edge when youre an 


INTERNATIONAL 
DEALER 


- BECAUSE: 


1. International has the most complete truck line 
(Every buyer is a prospect!) 


2. International Trucks cost least to own 
(This means money to a buyer!) 
® 


A valuable International Truck Franchise may be available for you: Write to: Manager of Sales, Motor 
Truck Division, International Harvester Company, 180 North Michigan Avenue, Chicago 1, Illinois. 





